Chapter 4
Analysis of results
This chapter shall produce an analysis of the information gathered during the research described in the methodology portion of the research. The survey, which may be accessed in its entirety in Appendix A, was available for 1 month on the webpage SmartSurvey. Appendix B of this research contains graphs presenting the complete findings of this survey.
The overall aim is to collect quantitative data which supports answering the question if social media platforms have an impact or influence on the public’s perception of the police. Careful consideration was placed in producing unbiased questions for subjects to answer.
Gibbs et al. (2007) discuss the importance of data collection stating that the data collection is entirely dependent on the research goal. Conclusions were made by them that acceptance of collection limitations is practicable in understanding the methodology of data collection which leads to a clearer analysis of the results. Theofanidis and Fountouki, (2018) also expand on this in their article where they explain in their conclusions that better understanding and reporting on limitations can improve data collection for the researcher. I have scrutinised my limitations in collecting data through my survey and understood the time constraints in collecting data and understood that data collected is not dynamic and only poses answers from subjects which are subjectively thought of by the subjects at the time the survey was answered by them, meaning the opinions and answers of the subjects are correct at the time of data collection but could vary as time goes on. 
On conformity to the standards of university ethics utilised throughout no ethical issues posed any pertinence during creation of the survey and collection of its data. An ethics form was submitted prior to the beginning of this paper to corroborate with those specific standards. Subjects completed the survey with complete anonymity. However, a question posed in the survey did request subjects age to attempt to collect data to detail any links between age and social media. All questions had the option to skip by not answering.
The survey was created via SmartSurvey and was shared by my personal Facebook page as well as posted on Reddit to attempt in widening the demographic to provide more diverse set of results. The survey was open to be answered for 30 days whereafter the 30 days concluded, the survey was closed, and data was extracted. In total there were 100 responses to the survey. The survey compiled of 13 questions with the option to skip questions although no subject skipped any question. 
Gendall and Healey (2008) echo Healey’s (2007) findings in that when subjects answer a question with a drop-down menu it can lead to erroneous answers therefore each question was finalised by having conclusive multiple-choice answers where the subject can select a box to complete their answer or skip the question entirely. This provided more accurate sampling. This places into question the reliability and validity of the results where Golafshani (2015) states the concepts of trustworthiness and validity are used to define reliability and validity where Joppe (2000) expands on this by stating the degree to which findings are constant over time and provide a realistic picture of the overall studied group is known to as dependability, and if the results of a study can be replicated using comparable technique, the survey instrument is deemed dependable this echoes Hernon and Schwartz (2009) who state the major methods to analyse the quality of human judgements used to establish the extent to which the data or measurement is consistent are reliability and validity.
Question 1 related to the age of the person, Allen (2017) explains how knowing the age of the participant can provide context to subject’s answers to the survey, which co-operates with providing context the overall research’s question. However Sandberg (2016) found in her study that while filling out a survey, there is a positive correlation between age and the degree of engagement allowing further context to be ascertained.
Figure 1
	1. What is your current age? 

	Answer Choices
	Response Percent
	Response Total

	1
	17 or younger
		 



	1.00%
	1

	2
	18-20
		 



	4.00%
	4

	3
	21-29
		 



	48.00%
	48

	4
	30-39
		 



	32.00%
	32

	5
	40-49
		 



	3.00%
	3

	6
	50-59
		 



	9.00%
	9

	7
	60 or older
		 



	4.00%
	4

	
	answered
	100

	
	skipped
	0



It is clear that the majority of people who answered the survey consist between the ages of 21 – 39 making up for 80% of the subjects who answered. This allows me to draw hypothesis around the answers given further on in the survey. This can form a hypothesis on conclusions which can solely be made surrounding that specific age group and further studies may be prevalent to target individual age groups. 

Question two plainly asks if the subjects used any form of social media. It was expected that all subjects would have answered approvingly due to the link being shared only via social media. 99% of subjects stated that they did with one user stating that they didn’t. A hypothesis to an incorrect result can be drawn from this as the further questions throughout the survey surround the usage of social media where they were all answered and not skipped. 
	2. Do you use any forms of social media? TikTok, Reddit, Facebook, Twitter etc? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	99.00%
	99

	2
	No
		 



	1.00%
	1

	3
	N/A
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0



It can be clarified by this question that the subjects do have access to some form of social media whether that be the ones listed or some form of social media which is not specified. A further question needs then to probe the usage of social media where I feel it was pertinent to ask subjects their daily usage of social media where in Question 4 it will ask 4 amounts of time usage per day where it can be clarified that the majority of users, being 43% spend approximately 1-2hours per day using the site.
	4. How long do you spend using social media per day? 

	Answer Choices
	Response Percent
	Response Total

	1
	< 1 Hour
		 



	14.00%
	14

	2
	1-2 Hours
		 



	43.00%
	43

	3
	2-5 Hours
		 



	39.00%
	39

	4
	5+ Hours
		 



	5.00%
	5

	5
	N/A
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0



Understanding the usage, age group, to really look forward to answering the question posed, is to ask if users find social media a trustworthy source of information which is vital in collecting information regarding opinions and perceptions regarding policing.
 Question 5 asks subjects if they believe that social media provides a trustworthy source of information where 16% of subjects stated that they do believe that social media provides a trustworthy source of information, it does not however specify what this trustworthy source of information that they utilise on the media platforms is nor does it elaborate on how they consider it to be trustworthy.
	5. Do you believe that social media provides a trustworthy source of information 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	16.00%
	16

	2
	No
		 



	85.00%
	85

	3
	N/A
		 



	2.00%
	2

	
	answered
	100

	
	skipped
	0



Question 6 went on to focus on policing and the question posed was that of seeing anything policing related on social media.
	6. Have you seen anything relating to policing on social media? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	93.00%
	93

	2
	No
		 



	7.00%
	7

	3
	N/A
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0



93% of subjects stated that they had seen something policing related, which is why it was important to lead to ask the subjects in Question 7 that if what they digested had changed their opinion on policing.
	7. Has the content relating to police on social media affected your opinions on policing? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	36.00%
	36

	2
	No
		 



	65.00%
	65

	3
	N/A
		 



	2.00%
	2

	
	answered
	100

	
	skipped
	0



36% of subjects stated that, yes it did change their opinion on policing but this question being closed it was deemed necessary to ask in why way the content changed their opinion which lead to Question 8, asking the subjects in what capacity did it change their opinions.

	8. In what way has the content changed your opinions? 

	Answer Choices
	Response Percent
	Response Total

	1
	Very positive
		 



	8.00%
	8

	2
	Positive
		 



	12.00%
	12

	3
	Neutral
		 



	26.00%
	26

	4
	Negative
		 



	17.00%
	17

	5
	Very negative
		 



	5.00%
	5

	6
	N/A
		 



	35.00%
	35

	
	answered
	100

	
	skipped
	0



17% of subjects stated that the content digested caused them to have a negative impact on on their opinions, this is quite a critical question as it plainly asks the subjects how the content changed their opinion, it does not suggest how their overall opinion is on policing but simply how the content viewed had an affect in their perceptions.

This leads to a the Question 12 and Question 13 where question 12 asks their current opinions on British policing which produced 9% of subjects saying negative and 6% stating very negative. These results would suggest that although in Question 8 showing 17% of the content they saw on social media having a negative impact on their opinions on policing and 5% having a very negative impact that the current opinions do on British Policing are Moreso neutral to positive. 

	12. What is your current opinion on British Policing? 

	Answer Choices
	Response Percent
	Response Total

	1
	Very positive
		 



	21.00%
	21

	2
	Positive
		 



	35.00%
	35

	3
	Neutral
		 



	29.00%
	29

	4
	Negative
		 



	9.00%
	9

	5
	Very negative
		 



	6.00%
	6

	6
	N/A
		 



	1.00%
	1

	
	answered
	100

	
	skipped
	0



	13. Has your opinion changed on British Policing since using social media? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	21.00%
	21

	2
	No
		 



	74.00%
	74

	3
	N/A
		 



	5.00%
	5

	
	answered
	100

	
	skipped
	0



To conclude the analysis of the results, it can be suggested that social media does play a role in altering a person’s perception and opinion on policing although this can be seen as the minority and the affect of change can be both negative and positive. It can be suggested that the overall opinion of British Policing is positive. Themes can be identified from the questions asked but can also provide speculations as much specific information is not known which will be elaborated upon my conclusions.


Do social media platforms have an impact or influence on the public's perception of the police.
FULL SURVEY AND RESULTS 

	1. What is your current age? 

	Answer Choices
	Response Percent
	Response Total

	1
	17 or younger
		 



	1.00%
	1

	2
	18-20
		 



	4.00%
	4

	3
	21-29
		 



	48.00%
	48

	4
	30-39
		 



	32.00%
	32

	5
	40-49
		 



	3.00%
	3

	6
	50-59
		 



	9.00%
	9

	7
	60 or older
		 



	4.00%
	4

	
	answered
	100

	
	skipped
	0



	2. Do you use any forms of social media? TikTok, Reddit, Facebook, Twitter etc? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	99.00%
	99

	2
	No
		 



	1.00%
	1

	3
	N/A
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0



	3. How do you access social media? 

	Answer Choices
	Response Percent
	Response Total

	1
	Smartphone
		 



	98.00%
	98

	2
	Computer
		 



	27.00%
	27

	3
	Tablet
		 



	8.00%
	8

	4
	Other (please specify):
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0

	Other (please specify): (0)

	No answers found.



	4. How long do you spend using social media per day? 

	Answer Choices
	Response Percent
	Response Total

	1
	< 1 Hour
		 



	14.00%
	14

	2
	1-2 Hours
		 



	43.00%
	43

	3
	2-5 Hours
		 



	39.00%
	39

	4
	5+ Hours
		 



	5.00%
	5

	5
	N/A
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0



	5. Do you believe that social media provides a trustworthy source of information 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	16.00%
	16

	2
	No
		 



	85.00%
	85

	3
	N/A
		 



	2.00%
	2

	
	answered
	100

	
	skipped
	0



	6. Have you seen anything relating to policing on social media? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	93.00%
	93

	2
	No
		 



	7.00%
	7

	3
	N/A
	
	0.00%
	0

	
	answered
	100

	
	skipped
	0



	7. Has the content relating to police on social media affected your opinions on policing? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	36.00%
	36

	2
	No
		 



	65.00%
	65

	3
	N/A
		 



	2.00%
	2

	
	answered
	100

	
	skipped
	0



	8. In what way has the content changed your opinions? 

	Answer Choices
	Response Percent
	Response Total

	1
	Very positive
		 



	8.00%
	8

	2
	Positive
		 



	12.00%
	12

	3
	Neutral
		 



	26.00%
	26

	4
	Negative
		 



	17.00%
	17

	5
	Very negative
		 



	5.00%
	5

	6
	N/A
		 



	35.00%
	35

	
	answered
	100

	
	skipped
	0



	9. How often would you see content relating to policing? 

	Answer Choices
	Response Percent
	Response Total

	1
	1-5 Times a month
		 



	42.00%
	42

	2
	6-10 Times a month
		 



	27.00%
	27

	3
	10-15 Times a month
		 



	13.00%
	13

	4
	16+ Times a month
		 



	16.00%
	16

	5
	N/A
		 



	3.00%
	3

	
	answered
	100

	
	skipped
	0



	10. Have you ever had any type of contact with police? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	78.00%
	78

	2
	No
		 



	21.00%
	21

	3
	N/A
		 



	2.00%
	2

	
	answered
	100

	
	skipped
	0



	11. How was this experience? 

	Answer Choices
	Response Percent
	Response Total

	1
	Very positive
		 



	21.00%
	21

	2
	Positive
		 



	34.00%
	34

	3
	Neutral
		 



	15.00%
	15

	4
	Negative
		 



	9.00%
	9

	5
	Very negative
		 



	2.00%
	2

	6
	N/A
		 



	21.00%
	21

	
	answered
	100

	
	skipped
	0



	12. What is your current opinion on British Policing? 

	Answer Choices
	Response Percent
	Response Total

	1
	Very positive
		 



	21.00%
	21

	2
	Positive
		 



	35.00%
	35

	3
	Neutral
		 



	29.00%
	29

	4
	Negative
		 



	9.00%
	9

	5
	Very negative
		 



	6.00%
	6

	6
	N/A
		 



	1.00%
	1

	
	answered
	100

	
	skipped
	0



	13. Has your opinion changed on British Policing since using social media? 

	Answer Choices
	Response Percent
	Response Total

	1
	Yes
		 



	21.00%
	21

	2
	No
		 



	74.00%
	74

	3
	N/A
		 



	5.00%
	5

	
	answered
	100

	
	skipped
	0



