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Introduction

When it comes to hotel marketing, it usually refers to the various strategies and marketing techniques used by hotels to promote their business and attract as many guest as possible. What makes good marketing on the other hand, as defined by Enos Tech (2021) is that “Good marketing helps you gain data and metrics to learn more about your target audience(s), so you can be more targeted in your strategy and advertising”. A definition on good hotel marketing that gives broader meaning goes to say that,

Hotel marketing involves planning actions that can attract guests, carrying out promotional events, and taking into account high/low seasons among many other factors. It also relates to creating materials and content that can strengthen your brand. Strategies can be applied in two ways: digital or offline (Anjos, 2021).

This essay has chosen to compare two multinational hotel brands which are “Sheraton Hotel” and “Premier Inn”. One of the main aims is to bring out the comparison of them both through the use of various different kinds of sources such as brochures, articles, researches and websites, it will also compare what kind of strategies and marketing techniques these hotels use and how they act upon certain situations like COVID-19 or when it comes to being environmentally friendly. 
Some background history must be stated upon both hotels chosen, as it is important to understand what kind of hotels they are especially before going into detail about their marketing strategies. Sheraton Hotels and Resorts is one of the chains of Marriot International, according to Sheraton Hotels & Resorts (2022) they are “rooted in over 400 communities around the world with nearly 500 hotels over 70 countries”.
Where as Premier Inn owned by Whitbread is one of “UK’s largest hotel brand with their costumer priority directed towards leisure and business. With over 840 hotels around the globe over 82.000 rooms with great locations” Whitbread PLC (2022). 










Marketing strategies between Sheraton VS Premier Inn
Before mentioning what marketing methods both hotels use, it is vital to see why marketing is important in the first place as Giroti (2021) reports “Marketing is important as it drives product awareness that a Hotel / Resort is selling a product or service and it cultivates brand credibility, builds trust among target customers”. 
Sheraton hotel began their marketing through launching a “$100 million global marketing and advertising campaign in order to promote their hotels” (Petri, 2015). The campaign was called “Where Actions Speaks Louder” where their main purpose was to upgrade the Sheraton through the use of various medias as Stein (2015) explains “TV adds were created to show the world about Sheraton, they began being aired on national TV as well as ESPN, ABC and CNN International”.
Sheraton hotel today on the other hand, uses a various variety of marketing sources such as website and social media. Over the past years they decided to create a new brand campaign especially across Asia named “Celebrate the Community” where “This new campaign focuses on inviting guests to reconnect and share their experiences with the world. An example of this is shown through a YouTube video with a Chinese actress and singer  named Myolie Wu, where the video shows moments of connection and experiences with the guests all over the world” (Yuen, 2021). 
Where as, Premier Inn in 2015 created a TV campaign with Lenny Henry that cost around £25m on advertising their hotel seen by Pigden (2015) who claims that Premier Inn advertised their company thorough the use of various resources such as “TV, online advertising, email marketing, PR, and social media. It will also use radio, a medium which the brand [had] never utilised before”.
The idea of their marketing was mostly shown to people through feeling and warmth  as Russell Braterman shared with The Caterer (2015) in an interview that went on to say that:
With our new creative direction, our latest campaign emphasises the emotional connections between having a good night's sleep and waking up wonderful. The ad encapsulates that moment, early in the morning when the day is filled with optimism and excitement, which we hope is how all our guests feel when they wake up after a great night's sleep in a Premier Inn (Russell Braterman for the Caterer [2015]).
Plans for the future when it comes to marketing for Premier Inn is that they aim to invest “£20m into marketing in 2022 with a particular focus on broadening its digital reach” (Jefferson, 2021).
In comparison to Sheraton whose main theme nowadays is sharing with others their experiences, Premier Inn is showing itself to be more intimate with its new brand named “rest easy” as Innes (2022) reports “As the landscape evolves and consumer sentiment shifts, the hotel chain has switched the theme for the second instalment of its ‘Rest Easy’ brand platform, this time bedding down on the theme of reliability”.
Whereas, Sheraton’s plans for the future in marketing is that “There is now momentum building for the transformation, with over 40 hotels around the world expected to reflect the new brand vision by the end of 2022” (Bethesda, 2021). 


Green messaging between Sheraton  VS Premier Inn
Sheraton Hotel has definitely proven to respect green messaging as shown by Sheraton Residences Cascais (2019) that claims that “Sheraton Hotel develop healthy and sustainability practices to preserve the planet to reduce environmental impact”. Not only that but they have also changed all their lighting to become more green by using “the lighting for LED’s together with windows sensors that turn off the air conditioning” Sheraton Residences Cascais (2019). According to another statement reported by Sheraton Residences Cascais (2019) they have created a movement called “Green Initiatives Handbook” which has shown to help minimize the environmental footprint. “Their practices focus on energy efficiency, water efficiency, waste reduction, indoor environment and sustainable F&B” (Sheraton Residences Cascais, 2019).
Finally, Sheraton have also provided an “alternative of transportation such as shuttle services or eco-friendly parking... but also they have decided to plant their own vegetables and herbs. Reducing on plastic, they use biodegradable straws and using ecological packaging” (Sheraton Residences Cascais, 2019).
Premier Inn  has proved itself over the years due to the fact that they have “created ‘Force for Good’ to support the communities with donations, with food even redecorating community centres” (Premier Inn, 2022). 
Other than that, it is worth mentioning that Premier Inn has also managed to help save the environment by ”using 100% renewable energy to power their hotels with solar panels. They planted on some of hotels roof gardens to support local biodiversity. Their goal is reduce the carbon emissions by 50% by 2025” (Premier Inn, 2022).














Covid-19 Measurements between Sheraton VS Premier Inn 
When the pandemic hit the globe world wide, Premier Inn (2022) reported that the safety of their staff members and guests is a priority,  where made sure to apply extra precautions creating a ‘Premier Inn CleanProtect’ in partnership with ‘Diversey’ which was designed to help keep safe their guests and staff through the use of introductions to hygiene and safety measures (Premier Inn, 2022). Covid-19 measures were taken very seriously too as shown that:
Their flexible rates was able to cancel or amend their stay on the hotels due of the constantly changes of the government. All their customers would be able to rebook their stay, if wasn’t the case they would be refund. On the checking-in social distance was necessary, having hand sanitizer available in all public areas. They request face coverings on the restaurants or closed areas. Having an additional check on the rooms, ensure the bed linen and towels was disinfect at high temperatures. (Premier Inn, 2022).
Sheraton hotels was seen to have also showed great responsibility and care in making sure their staff and guests were safe by following Covid-19 rules, where according to Sheraton (2022) they “Provided all PPE necessary as well providing lateral flow tests for guests and staff members” (Sheraton, 2022). 


















Conclusion
To bring this paper to an end, it is safe to say that the main aim was achieved  in being able to state what strategies both “Sheraton” and “Premier Inn” make use of regarding marketing, but also this essay managed to shed light upon many examples together with the differences of not only the past and present but also on how despite the hotels using different ways to advertise they have both been shown to be successful even today in doing so. 
This paper showed that when it came to Sheraton Hotel, together with their modern touch of using social media to expose the comfort and commodity of their hotel brought people together whereas when it came to Premier Inn, their touch was slight more intimate and closed despite the advertisement spreading but in a more predictable kind of way, meaning they will always be there for you whenever you need them.
The hotels also showed outstanding ways of helping towards saving the environment together with intelligent ways of handling the COVID-19 situation making sure that despite the lows that came during that time they still managed to take care of people, provide service and at the same time make sure that their marketing was always being shown towards the public. Other than he marketing side both hotels have shown that whilst advertising you can still find ways to not only be environmentally friendly but also at the same time manage situations like the pandemic. 
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