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Research Background

China GDP 2020

According to the Gov,cn (2021):
1, Chinese Gross Domestic Product (GDP) exceeded 100 trillion yuan

2, Total goods imports and exports reached 32.16 trillion yuan, which account for a third of the total GDP

GDP

Import and
export, 32.16
trillion yuan

\

Other , 67.84
trillion yuan



Research Background

MNESs in Chia with cultrual distance
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Coca-cola TOYOTA

. . . Land cuiser Prado
Name in China(L1i, 2007),

China become the third

advertisment with stone lion

(Sinclair, 2008)
largest market for Coca-cola

(Sina Finance, 2021)

Magzine and Toyota show
apologize (Sohu, 2017)

DOICE: GABBANA

Dolice&Gabbana



Research Background

Result

For Chinese 1B market

Attracion decrease (many factors),
whceih may bring a bad influence

for GDP

MNEs (especially new MNEs)

May losing their real benefit
beacuse of not think high of culture

distance influence.



Research Questions

Whether cultural distance bring
a influence?

How cultrual distance bring a
influence ?

How to improve it to support a
win-win environment?
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Research scale

according to the China statistical book (2020):

municipalities

autonomous regions

provinces

A large area......

billion people

Special Administrative Regions




Research scale

Whidthenledistmad alisttsneer( doffzk en s ) mvéllshia i N ec Rione amrtdr ima tiom al ideklepain@elitbaisiness in China
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Research area

Culture

Spencer-Oatey (2012)

it 1s difficult to have a common definition
of culture

Hofstede (1991)

culture can be defined as one description
or one effect for different behaviour

Schein (1990)

people in different organizations attach a
different meaning to it

Popescu (2019)

culture is still being reconsidered
because it covers multiple implications

Everyone will have their own thinking for culture. therefore, analzye for culture is not easy to be shown in

a numerical indices (quantative method)



Compare Qualitative
Methods

Ethnography, Grounded Theory,
Narrative Research, Case Study
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Ethnography

Advantages

understand local culture and society (Chamber, access (Pankey-Videla, 2012)

2000) how to keep this access (Duke, 2002; Reeves, 2010)

enhance understanding for local culture and bring approach an international MNE = bring benefit to them?

a base for next research - no benefit lead no copoeration



Ground Theory

Advantages

To explore and interpret intercultural experiences,

with it’s straong relationship between data whether the researcher can set aside a pre-existing

collection and theory (Corbin and Strauss, 2014) theory and find a new theory ? especially (Bulmer,

characteristics for seeking for building complexity 1979)

(Flick, 2018) for me = Hofstede theory ?

new theory of cultural dsitance in complex Time consuming (Bell et al., 2018)

envrionment



Narrative Research

Advantages

Focusing on individuals (Polkinghorne, 1995) collecting participants’ large and sufficient information
Focus on one MNE’s manager story, combine and clearly know participants’ experience (Creswell
Hofstede’s five cultural distances to explore a new and Poth, 2016; Pinnegar and Daynes 2006)
perspective. whether obatin enough information? personal privcay?

(MNE) manager corporate information?



Case Study

Advantages

Characteristics of particular and complex nautre one or multipule cases in this research? (Creswell and

of case (Stake, 1995) Poth, 2016)

find a particular perspective (Tight, 2010) whether to pick one or multiple cases in my research.

helping research questions: whether influence?

why happened? how to improve?
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Choice: Case Study

e

Collier, 2011

possibility of descriptive richness

Creswell and Poth, 2016

deep understanding of the case

Levy, 2008; George and Bennett, 2005

a useful method for creating hypotheses, generating a

theory

Mahoney, 2010

appropriate for formulating a concept

Bennett and Elman, 2006

Comparing to other methods, fully explain causal

mechanisms

Moreover
[ already obatin some case, which can be used in the

future...



Case Study Design

Substance case report, case
background, case analysis,
Hofstede




Substance case report

According to Stake (1995), Lincoln and Guba (1985), Asmussen and Creswell
(1995):

Study gunman incident design and follow format of substance:

A explication of the research ﬁ 4
problem (Discussed before)

2 “lessons to be learned”

A description of process
and setting observed

A discussion of important
themes



Case Background

Case Choice: Dolice Gabana Chopsticks advertisment

D) 024125

Advertisment Product remmoved Cancel Show Apologize
Chopsticks Chinese e-commerical “The Great show” Creators show their
advertismen site removed product. in has been apologize on Yotube

contribute to a (Shih, 2018) canceled, bccause (Yotube, 2018)

suspect of culture Chinses stars
disrcimination (FT, refused to join

2018) (Handley, 2018)



Case analyze

Theme

Local customer (People)

Business operation

MNE

Cultural Distance




Case Analyze

Data Collecction (triangulation)

Content analysis

Interview one by one, Data about sales,

or foucs group. whether sales keep

stable or changed?



Case Analyze

How to improve? (Build a plan to improve situation )

Collect from content
analysis

Suggestion from
participant

Hofstede



Hofstede cultural
dimensions theory

Hofstede’s result for culture may not be accurate
to be used at present (McSweeney, 2002)

according to Harzing’s “Publish or perish” citation
index, there are over 54,000 citations of his work.
In addition, Hofstede’s influence in IB cannot be
denied (Tung and Verbeke, 2010).

Hofstede’s work has already been used and
supported in the international business area
(Soares et al., 2007; Kang and Mastin, 2008;
Chudzikowsk et al., 2011).

For me, Dimension of Individualism vs
Collectivism may be more fit into this research for
now .

Other five diemnsion? Long-term versus Short-
term.




Validity, Reliability and
Ethics




Validity

What will help:

1, triangulation (Denzin, 2017);

2, ‘substance case report’ from Guba and Lincoln (1985) hellp to improve: dependability, confirmability and
transferability in this research ;

3, Member Checking: Let participant to critically analyze and comment on the result.

What I need to attention:

1, whether one case (analzye and data) in this research can show the complexity?



Reliability

What will help:

retest with same data by different method, whether data close to last result ?
What I need to attention:

Objective in the research, not only topic theme is close to subjective, but people also close to subjective.



Ethics

According to Pink (2001):
photographic images will not bring privacy problem for participants
How could I balance between trust of recording to privicy question?

Photography? Note? Voice recrod!




Ethics

According to University Ethic form, to seek approval from the University Research Committee:

o~ o d

From Section A to G everthing is importp

(

Has the research activity received approval in principle? | |

i1
(

2

Does the research activity involve collaborators outside of the

University?

YES O NO O

12

Research activity outside of the UK

If research activity will take place overseas, you are responsible for ensuring that local ethical
considerations are complied with and that the relevant permissions are sought. Specify any local
guidelines (e.g. from local professional associations/learned societies/universities) that exist and

3 Risks to participa_nts _
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6

Risks to investigator

Crnr o
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T

University/institutional risks
For example: adverse publicity, financial loss, data protection

Risk to University: | How will you mitigate the Risk fo University:

Approval; Clear of participants; risk for University,
investigator and Participants; Data storage.
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