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1. The demand side of the market can be affected by:

The number of costumers of the market. The market demand for a  good increase as the number of consumers grows. If consumers replace one product for another, the proportion of clients for the replaced product will decrease, while the number of consumers for the substituted good will increase. Another significant factor contributing to the rise in consumer numbers is population growth.

Publicity Expenses. The amount of money spent on advertising by a company to encourage the selling of its product is an effective way to determine demand for a product, especially the product of the company that advertises. The aim of advertising is to convince customers to purchase  a product. Products commercials are repeated many times in order to reassure customers of their exceptional quality. When advertisements are efficient, they contribute to an increase in product demand.

Consumer’s income. Demand for products has often been affected by people's salaries. The more income you get, the more capital you will spend. As a result, as people's wages grow, they will be able to purchase more. Increased income has a positive impact on the demand for a product because of this factor.



2. There are several reasons a car manufacturing company should expand their business internationally: 

Entering a new market is a big step for any business. For businesses seeking to grow sales, the attraction of expanding into new markets abroad is hard to resist. Despite the possible advantages, most businesses approach with caution this opportunity.


Providing assistance to a major customer. For a new business operating abroad, securing a major contract with a highly valued client in another country is a wonderful process. Your current, experienced employees may be required on site by the new client, or they may need permanent, local employees to assist them in the host country. Although  the company want to fulfill your new client's needs, you'll also need to be aware of the legal conditions in the host country before proceeding.

Competitive advantage. International expansion is also a strategy used by businesses to achieve a strategic advantage over their competitors. Global operations may potentially generate  a name brand awareness to support potential business situations, such as contract negotiations, new marketing strategies, or even further development.

Opportunities for foreign investment. Companies thinking about expanding internationally must understand the additional investment opportunities that global markets can provide. By competing in global markets, several businesses are able to acquire new resources and create important connections.








3. There are two main reasons why Global value network outperforms trade in terms of growth. The first is extreme optimization, which enables businesses to manufacture in large quantities. The second is company partnerships, which promote technology transition.  A car manufacturing company can improve its position by improving connectivity and accelerating trade and investment reforms, developed countries follow strategies that are straightforward and predictable. To ensure that the benefits of Global value network participation are shared and maintained, a company needs to its improve social and environmental security.
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