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This essay focuses on Hilton's position regarding sustainability, their Corporate Social Responsibility Policy, and how they have adapted to new legislations to support sustainability by critically evaluating business queries, opponents, and political pressure and framing it as an integral part of the company's corporate strategy, while also defining Sustainability, its pillars, the Triple Bottom Line and how is linked to circular economy.
A sustainability dilemma is affecting humanity. Beyond a shadow of uncertainty, the results of years of laborious research demonstrate that human actions are disrupting and destroying the natural systems that support life and welfare (Stephenson,2021).
In recent years, hotels have started to place a lot of emphasis on sustainability. Travellers tend to become increasingly conscious of their environmental impact, and are seeking out places that share similar beliefs. Hotels acknowledge  the fact that going green benefits them economically as well as environmentally (Fukey, Issac,2014).
Sverdrup and Svensson (2002) explains sustainability as meeting present demands without sacrificing the capacity of coming generations to supply their own necessities. Finding a harmonious and long-lasting structure requires balancing economic, social, and environmental factors.
Sustainability and the Triple Bottom Line (TBL) are two related ideas. It implies that an organisation or corporation should be judged not only on the basis of its financial performance (the conventional bottom line), but also on the basis of its effects on both individuals and the environment. Profit (Economic), Planet (Environmental), and People (Social) are the Triple Bottom Line's three foundations (Arowoshegbe et. al, 2016).
 Companies like Hilton that engage in CSR understand that long-term profitability and growth depend on economic sustainability.
The social pillar of the TBL that focuses on people is strongly related to the CSR's emphasis on social responsibility. In line with the social component of the TBL, CSR programmes frequently concentrate on fair labour practises, community involvement, and employee satisfaction (Matteson and Metivier,2021).
The environmental component of the TBL, called Planet, aligns with CSR's dedication to environmental sustainability. Measures to lessen activities' negative effects on the environment, support sustainability, and prevent climate change are frequently included in CSR initiatives.
When CSR and sustainability pillars are discussed responsible environmental practises are highlighted by both CSR and the environmental pillar of sustainability. This entails lowering carbon emissions, saving resources, and implementing eco-friendly and sustainable technologies (Miller,2020).
Major hotel chains like Marriott, Hilton, and IHG have taken action in accordance with the principles of sustainability and corporate social responsibility (CSR) after seeing the crucial situation the globe is currently in (Hall,2023).
Corporate Social Responsibility’s essence is to go  above and beyond the bare minimum required by rules and regulations in order to make a good contribution to society and the environment , therefore CSR’s purpose is to improve the reputation and long-term sustainability of the company while also having a beneficial effect on communities and the environment (Khan, 2012).
CSR emphasises fair labour practises, community development, and social impact, which is strongly aligned with the social pillar of sustainability from a social responsibility perspective. Both ideas reinforce how important it is to give back to society. The priority placed on economic long-term viability and financial viability in CSR is aligned with the economic pillar of sustainability. CSR understands that in order for enterprises to have a long-term positive impact on society and the environment, they must be commercially viable (Miller,2020).
Through its extensive CSR strategy, Hilton fosters diversity and ethical behaviour along the whole corporate value chain. In response, Hilton implemented several sustainability programmes and guidelines, including Travel with Purpose, 2030 Goals, Light Stay, Waste reduction, Energy efficiency, water conservation, and sustainable sourcing. As part of its ESG strategic framework, Hilton is noted for having a robust Corporate Social Responsibility (CSR) programme, with "Travel with Purpose" serving as the cornerstone of the corporation's CSR operations
(Hilton,2023). 
Understanding  the environmental impact  and in order to promote access and resilience, Hilton plans to develop 20 community water projects and cut its water consumption intensity by 50% by 2030 (Hilton,2023). 
By 2030, Hilton aspires to reduce its energy use and intensity by 30% relative to its 2008 baseline. Implementing energy-efficient technologies and procedures throughout its properties is part of this.
Hilton has committed to reducing its carbon emissions by 75% by 2030, in an effort to move towards a net-zero future . This entails actions like investing in sustainable practises, procuring renewable energy, and enhancing energy efficiency (Hilton,2023).
In terms of waste, Hilton pledges to send zero soap to landfills by recycling all used visitors soap bars, where accessible and also by adopting a food waste reduction initiative in each kitchen, they pledge to cut food waste throughout all of their global operations. 
 More than that, in all of their operated hotels,  is encouraged responsible sourcing of beef, poultry, pork, eggs, seafood, and vegetables from third-party recognised and verified sources. Incorporate ESG checks throughout the supply network, and collaborate with producers to enhance positive effect (Hilton,2023).  
Followed by the social impact , Hilton reevaluate careers and promises team members and communities to create 5 million chances for learning and professional progression, with a focus on marginalised communities (Hilton,2023).
By 2027, they expect  to have 50% more women in leadership positions around the world and  to increase ethnic diversity at their top ranks by 25%.
 Supporting even more communities , Hilton plans to  beneficially impact 20 million local residents by 2030 ,offer 10 million hours of volunteer service, take part in food donation programmes where permitted by law (managed hotels), award 300+Action Grants for hotel-led social and environmental impact projects that support local communities.
Also they promise to design, stand up, and enable a disaster relief programme to aid employees and residents in need. Last but not least, boost regional sources and business with numerous and varied small suppliers by using the company's worldwide footprint and extensive community integration (Hilton,2023).
To help and empower the younger generation, Hilton has a number of initiatives and programmes. The Hilton Effect Foundation's Youth Opportunity Fund is one notable illustration. The scheme was established to contribute in businesses that give young individuals options, such as education and training for the workforce .
Hilton is also dedicated to giving young people who want to work in the hospitality sector the chance to improve their careers and gain qualifications. Hilton offers programmes such as internships, apprenticeships, and others to assist young people in gaining useful knowledge and experiences through its collaborations with educational institutions and organisations (Hilton,2020).
 In addition, Hilton participates in programmes that support local communities' efforts to educate and empower young people. Supporting educational initiatives like mentorship opportunities, schools, and programmes is one of these endeavours. 
These responsibilities are outlined in Hilton's Travel with Purpose 2030 Goals, which demonstrate the company's support for sustainability and ethical business conduct.
In its corporate policies and pledges, Hilton outlines its approach to governance with regard to sustainability.
Promote public policies that further their ‘’Travel with Purpose ‘’ aims , actively influence legislation and regulation to further company goals, specifically  moving closer to Hilton's ESG targets.
They function through best-in-class measurement (Light.Stay), governance and monitoring with regard to Policies and Reporting by requiring all hotel team members worldwide to participate in obligatory annual training on avoiding human trafficking and many more (Hilton,2023). 
 Since there is already competition among hotel brands, today’s customers interest towards sustainability and CSR created  a productive competition  therefore as a result ,IHG, Marriott, and Hilton all share the same waste reduction policy and recycle all of their unused soap bars for later donation. They also use various systems to divert good food from being thrown out and give it to those in need (Buckley,2019).  
One of Hilton’s major competitor, InterContinental Hotels Group was  according to the BBC, the first hotel chain in the world to get rid of all smaller toiletries such tiny plastic bottles from its 843,000 rooms by 2021, followed shortly by  Marriott and others (Chapman,2020).
 Hilton  is considered a model for all others hotel brands as it  was chosen to be included in the Dow Jones Sustainability Indices from among more than 7,000 firms that were reviewed for the S&P's 2020 Corporate Sustainability Assessment. Impressively, Hilton was recognised for its sustainability excellence four times in a run and was recognised as the top company in the world for sustainability for a second time by DJSI World and North America Indices listing (Hilton,2021).
  Many hotels like Hilton, were inspired to support the concept of sustainability after the government pressure intensified and aim to have a beneficial impact on the environment and social communities, which is vital to consider when analysing how significant sustainability became.
The Paris Agreement, which is designed to combat the issue of climate change, and the United Nations Sustainable Development Goals, who offered a more comprehensive structure, are two examples of how Hilton, like several other businesses, has been impacted by multiple regional policies or legislations and international endeavours (Marston and Michaelides,2023).
The majority of sustainability-related concerns in the hotel sector call for a comprehensive strategy that includes not just operational adjustments but also cultural reforms inside the organisation. There are also worries about the laws, strict regulations, and prohibitions enforced by the government. 
In order to exceed consumer demands, cut expenses, and improve the environment and local communities, Hilton, like many other companies, has incorporated sustainability as a key component of their business strategy (Hilton,2023).
Governments have the authority to pass laws that establish requirements for energy-efficient construction, including hotels. In order to lower energy usage, hotels are frequently obliged to incorporate energy-efficient technologies like LED lighting, intelligent HVAC systems, and energy management systems (Codo,2018).
As part of the regulatory procedure for new developments or renovations, certain areas could mandate that hotels undergo environmental impact evaluations. This consists of assessing the hotel's potential environmental consequences and suggesting solutions to lessen any harm.
Governments may enact rules governing recycling and trash disposal. The use of trash segregation and recycling programmes, the reduction of single-use plastics, and the use of sustainable ways to handle waste may all be mandated for hoteliers.
Regulations encouraging water conservation in hotels may be prompted by worries about water scarcity. This can entail demands for water-saving devices, water-conserving gardening techniques, and safeguards against water pollution (GOV,2011).
Hotels may be required to declare their carbon emissions by local governments in some areas. This promotes the enactment of policies to cut greenhouse gas emissions and stop climate change.
Authorities in well-known tourist areas may create rules to be followed by hotels to in order to guarantee sustainable tourism with little impact on the local environment and heritage (LGA,2020). 
The government might supply subsidies, tax breaks, or other monetary rewards to hotels that use sustainable practises. This encourages hoteliers to make investments in sustainability.
Hilton appeared  even more devoted to sustainability as it moved in the direction of circular economy (Hilton,2023).
The Circular Economy and Corporate Social Responsibility (CSR) are related ideas with the shared objective of advancing ethical and sustainable corporate practises, and  both take into account a product's whole lifecycle.  
 The environmental effect of a product is reduced throughout its life by encouraging manufacturers to develop goods that are durable, repairable, and recyclable.
Promoting ethical material sourcing and circular supply chain practises in business, The Circular Economy broadens CSR who already incorporates supply chain sustainability (Robinson,2021).
In March 2019, Hilton partnered with Clean The World for a campaign that will help it remove one million bars of soap off trash and recycle.
Waste management tactics are frequently used in CSR projects. A major tenet of the circular economy is minimising waste.
In order to recycle every used soap from its Hampton by Hilton and Hilton Garden Inn properties, Hilton made a commitment in the past and as a result, 7.6 million second-life pieces have been produced and distributed to those in need (Mace,2019). 
The Circular Economy supports a closed-loop system where resources are reused and recycled, whereas CSR pushes firms to adopt practises that reduce resource use and waste (Sanchez,Moreno,2021)
By the end of 2018, Hilton has committed to getting rid of 20 million plastic bottles and 5 million straws yearly from its 650 managed properties in Europe, the Middle East, and Africa (EMEA). 
Hilton hotels will provide a paper or biodegradable straw substitute upon demand. This initiative will be implemented globally in each of the firm's properties by the end of 2018 (Qureshi,2018).
As a conclusion, prominent hotel brands have opted to support the earth and customers' need for a more environmentally friendly business approach. Understanding sustainability has become a serious crisis which needs to be addressed right away. Once with the new laws from the government, Hilton and others took their policies for corporate social responsibility very seriously and made important changes for the environment by applying circular economy strategy and for communities  by donating and educating while still turning a profit. 
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