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[bookmark: _Toc101074952]Introduction
Community engagement refers to process of working collaboratively with and through people to deal with the issues that deals with the well-being of the people. It is a strategic process and the connection by location, interest or affiliation re issued affecting their well-being (Dorgan, 2016). It is a way of ensuring community members that they are capable of contributing, developing capabilities that enable them to participate. Community members are said to be engaged when the members participate in both decision making and implementing in a word contributing. In this report, benefits of community engagement, supporting social awareness, fund raising, non-profit initiatives will be outlined. The benefits of stakeholder participation will also be depicted. 



[bookmark: _Toc101074953]Community engagement program
Out of concern for people and the environment Tesco launched program for minimizing the environmental pollution which includes reduction carbon usage, plastic usage and also a alternative for plastic. This concern for social environment have triggered many donation from stakeholders, support form general public etc. Even the surplus food are used to donate for the poor people for reducing the deprivation of social rights as a citizen Tesco is working vehemently and are performing their social responsibility for the betterment of the society. Education program, blood donating program, shelter program, environmental program and many other charities and organisations are backed by Tesco for the purpose of addressing the issue regarding many social problems and to help the wider public in general. Apart from it government policies requires taking feedback form the public to make necessary amendments and to make them the part of decision making as the policies affect the wider public in general and the policies are issued for them (Reynold, 2022). 
[bookmark: _Toc101074954]Best practices on Community engagement principles
Planning and preparation: To solve the issue of environment pollution Tesco, Sainsbury, Morrisons, Lida, Aldi, Sparkle etc. brands have come together to address this social issue as billions of plastic are wasted annually and the soil and rivers are dying. At this rate the people will suffer in the long-run. The businesses and the government is working on it. Policymakers make policy regarding this environmental issue and the companies also have procedures in place for complying it. The public also rallied and expressed their concern and made many groups for protesting. The businesses and the government acquired resources and made policies for preventing further environmental pollution. The companies are also switching to metals and are planning on using alternative to plastic to ensure the well-being of the public (Tepes, 2021).
Demographic diversity: There were several cases that the workers are getting discriminated in the workplace for this reason the companies are getting the backlash and people raised their concern over this. The government took strict measures and issued policies for protecting workers. The companies managers are also accepting the diversity and have policies to ensure equality in the workplace. Otherwise the productivity will be hampered. As there are differences in gender, religion, race etc. this issue is now more critical than ever. The businesses and the government are also supporting the organisations that are engaged in reducing the discrimination and empowering the individual (Sebastian, 2019). 
Shared purpose: Shared purpose is must among the parties participating. Ensuring education and to decrease the rate of criminal record Kiyan and many other foundation are working together with the purpose of educating the children and make them aware of what amount to criminal and what not. The gaming company and other corporate giants are financially backing them as they all have common purpose and the businesses are also doing this to increase their value and for the betterment of the people. 
Transparency: Transparency is required because when a social group is working toward an issue for example to resolve the problem of unemployment. If that group’s behavior is suspicious than the stakeholders won’t participate and there won’t be any assistance and it will amount to fraud. That’s why aim, objective, resources and goals are needed to be clear and precise. Transparency is required otherwise the problem that are issued won’t be solved and their issue will be deemed as unnecessary. Hence, transparency is must. For example: During pandemic govt. has offered unemployment benefit to the unemployed people meeting the demand of the people. Besides, policymakers and the organisations also contributed through charity to survive the economic depression which is indeed an act of community engagement (Elijah, 2022).
Quality and participatory engagement: Community engagement must include quality and participation. If the community engagement doesn’t involve participation of stakeholders it loses the main value. The quality must also be ensured otherwise the problem addressed will occur again and the objective will be lost. The problem regarding social deprivation was engaged through social media which got maximum reach through different media and for this social right deprivation which was medical treatment for the old age people. The group of old age people as well as young came together for this issue with a view to raising awareness and get help from the government. The UK government then passed act which was care act for the medical care of the people of all age so that none suffer from the illness or to die foe insufficient care and treatment. It was only possible for sustain and participatory engagement from different kind of people of all sector (Dorgan, 2016).
[bookmark: _Toc101074955]Benefits of Stakeholders participation
If the stakeholder doesn’t participate in community engagement then the matter of fund, raising awareness, getting help and the target audience and also the problems won’t be resolved (Arthur, 2017). Hence, the participation of the stakeholders is important. The benefits of stakeholder participation are depicted below-
· The government is a stakeholder in maximum cases the issues that affects the macro-environment needs the attention of the government to make policies so that the problems get resolved and the citizen can enjoy the benefits of their rights. The government is the main epicenter which is why different community and the companies are obliged to perform certain degrees of responsibility.
· The customer or public in general and the companies are also stakeholders and different companies or businesses give financial backup for any type of social cause and for the benefit of the people which may be for disable people, special people, poverty and many other issues that are existing in the society are addressed and resolved by them in most of the cases.
· The public in general raise awareness by engaging in social media, through rally, newspaper, article and so on the public also participate through working and also financially. Same goes for investors, when an issue is addressed if presented properly then the investors invest for the betterment of the society. It also empowers individual to be aware of individual rights.
· When the stakeholders participate it increases social inclusion and there are more voices available to be heard. The influencial people also contribute for this cause and when the community becomes bigger than the chances of success or the voices being heard also increases. But after the issue or problem is resolved them the community is dissolved. 
· Fund and the financial backing is also an important factor for which the social problem will be addressed. The companies, businesses and the government give financial backings to foundation to solve the issues. Therefore, the participation is important. Moreover, when the public is contributing or donating to the issue the public also become the stakeholder. The participation is an integral part of community engagement. Maximum issues are resolved through engagement and sustainable participation (Akland, 2018).
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Stakeholder relationship management refers to a set of processes that are utilised in the corporate environment to build and sustain a strong and functional relationship with a wide range of stakeholders. It is best described as a practice that forms mutually beneficial connections. Generally from an organisational perspective, two core types of stakeholders can be identified i.e., internal and external stakeholders. Internal stakeholders are defined as a set of individuals that exhibits a direct involvement with the company as well as influence and influences the company as a whole such as employees, managers, employers etc. On the other hand, the external stakeholders operate outside the corporation and are affected by the outcome of the business i.e., consumers, government, suppliers, investors, shareholders, clients etc. (Hatcher and Bringle, 2016) 
Different types of stakeholders have to be treated differently depending on their power, influence and interest. The stakeholder power-interest grid is well-known stakeholder analysis and management tool that can be utilised for identifying the proper way to communicate with them. The community engagement practitioner can develop an in-depth stakeholder communication plan to properly outline a methodology that will ensure a better connection and engagement with its key stakeholders (Itsuki, 2016). 
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Social media is the best way now for approaching stakeholders. People are now more engaged in the social media, website and youtube (Tepes, 2021). TV commercial and traditional advertising are now the most effective way of reaching the stakeholders. The effective way of reaching the stakeholders are-
Youtube: Youtube is the best video sharing platform for the general people as the maximum companies are conducting marketing campaign in the video sharing platform. Using this platform maximum number of stakeholders can be reached.
Social media: There are many influencers as well as many influencial people in the social media and it will allow the community which is based on the specific issue will grow quickly if responses are dynamic and quick. The severe problem regarding rights, discrimination or environment are usually addressed quickly and responses are gathered as well as the community grows quickly.
Digital advertisement: Digital advertisement is also an efficient way to capture the attention of the audiences. The more voices are heard the more community will grow. When the community is large enough the problem will be resolved quickly. General public, investor, policymakers are usually engaged in digital media so the digital advertisement is a good way of engaging.
Clear and precise presentation of the problem: If the problem or the issue I clearly defined then the stakeholders will show interest in it and the participation will be sustainable.
The issue must include the related people: The issue must involve the concerned people and not be for selfish issue.
Clear aim and objective and demand: The community should have clear aim, objective and a clear demand so that the policymakers can resolve the issue in an efficient manner (Vanitas, 2021).
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Internal as well as external factors play a key role in community engagement. Educating the community is important because age, gender, youth inclusion, ownership, influence are some strong internal factors that influence the chances of success of voices being heard. The presence and the degree are important to know as it affect resolving problem through policymakers. When the influence, ownership, youth is present the importance and the seriousness as well as the financial backings come quick rather than the normal common people (Vanitas, 2021).
External factors like social and cultural values for example- family, foreign trend, proximity with government organization or business organization have a strong impact on the community engagement. The well-being is the prime target so that just any proposal or any community won’t gain support. Safety, logistics and the goals as well as desired outcome all have impact. The community should assume forward looking approach by developing plans, having clear goals and objectives, engaging in social media efficiently, and further planning for the well-being of next generation so that the next generation won’t suffer. Any policy, rules and statement for earning that right means forward approach which is beneficial for the whole society (Wykes, 2021).

[bookmark: _Toc101074959]Conclusion
Integration and multiculturalism can benefit the society in many ways. The multiculturalism holds that integration of multi-culture can benefit the nation. Coexistence of different culture and the community for this to get rid of any kind of discrimination and to earn right and be appreciated the diversity are getting lot of attention. Community member must be aware of their rights and responsibilities as well as the external factors such as safety, logistics, positive outcomes, desired future and also understanding the context. The acceptance is another matter that the problem or the context of the community may not be accepted if not properly addressed. Hence, stakeholders participation, social media precise and clear presentation of the topic which the community is based on and the government as well as policymakers play a key role in resolving problems.
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