Student Name: Mariya Ilieva Ilieva
                             Student ID: 2123768

LCBB4002 Community Engagement 
Assessment 1



Table of Contents
Introduction	3
Main body	3
Conclusion	8
References	10



[bookmark: _Toc109373526]Introduction 
The essay here will include a discussion about community engagement. Community engagement is basically the individuals who work for the betterment of society and also spread awareness in society. Community engagement also helps the organisation in many areas which also could enhance their business and also increase the productivity of the profitable organisation as well. The essay here will also include information about the different perspectives of community engagement. The essay will also carry out the decision about the benefits and also the challenges of community engagement. The essay will also include a discussion about the engagement of the stakeholders through social media. The essay will also include the discussion about the engagement of the stakeholders through social media platforms such as finding the stakeholders on the social media who share the same interest and also this way the stakeholders are kept engaged in the activities of the community engagements through social media platforms. The essay here will also include or carry out information about the best and possible ways to engage with the community members effectively through the use of social media platforms.
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Community engagement is basically known as the group of people working together to achieve a particular goal and also to bring a change for a cause that could benefit the whole of the community or the groups (Natarajarathinam et al., 2021). These groups of people of the community here work as a team to bring a suitable change for the betterment and the well-being of the society and the people in and around. Community engagement is also known as the strategic process which brings out the different individuals who share the same purpose and work together in a group to achieve their target or goal in a very effective manner. There are basically four different types of community perspectives which include community engagement with a focus on community development or community building, community participation in consultation and decision making, community engagement that helps organisations and business achieve their targets or goals, and lastly social change movements as a part of work of voluntary community organisation. Community building, the community engagement here mainly focuses on adding up the members of the community and also wants the members of the community to actively take part in the event of the community which focuses on evolving the community in general (Mughal et al., 2022). Consultation and decision-making, here basically provide a tool that helps in thinking about the involvement of the community and its level which also helps in making effective decisions for the community. Achieving organisational goals is another perspective of community engagement (Henderson et al., 2020). Community management is also known as one of the important parts of the organisation to achieve its goals or targets both for the profitable and non-profitable organisation as well. This engagement here helps the organisation to increase their brand and also their new product awareness within the market and it also allows the organisation to learn about the needs of the customers within the market. Social change movements, the community engagements also help society and also reduce violence in the society and the country. This also helps in the favour of the movements, which are for the good cause and the people or the individuals or groups who seek justice and are innocent.
There are many challenges of community management that include attitudes and expectations. There may be some negative points for the community management and individuals often expect more (Moon, 2013). There can be difficulties that can also affect the decision-making process through geographic or cultural barriers as they might lack resources and also the skills which could enhance their performance in decision making and also negatively impact the expectations of the people. The other challenges here include the characteristics of urban communities, the communities in the rural areas have more of close communities where the members here know each other and also have friendly behaviour among themselves. However, the communities in the urban area would not even know the members of their own community as the people in the urban areas have a diverse background which the member here do not share the same interest and also have conflicting behaviour towards each other (Holzer and Kass, 2019). It even makes it hard if the members of the urban community speak different languages as this could be a barrier to them where they could not share information and also communicate with each other. The other challenges that the community management here could face are including the women, the women here could also help the community management, as they are very good at influencing safety and hygiene. It could help them to spread awareness within the society but due to their working culture of the women, it is very hard to include women as they have no time and are engaged in their work (Surucu-Balci et al., 2020). The women who do not work also have their responsibilities such as taking care of the kids and many more, which is why the women are not involved in community management.  
The community engagement principles here include understanding the community, understanding the members of the community here can help more, and also the community management here should understand in what ways they want to get involved in the community. This is the first and the most basic thing that needs to be understood when engaged in community management (Weerts and Sandmann, 2019). Here they can learn one of the established personas that could help them to understand the members of the community as well as the customer’s needs, experience, and behaviours that would be really helpful for community management as well. The second principle of community engagement refers to making the members of the community the star, this is also an important principle that focuses on the importance of their people and the connections of their own which helps them to grow and expand. The community management here strongly believes in and gives chance to the member of the community engagement to be engaged in big commerce which could make the member of the community a star. This could encourage more people and attract more individuals to join the community management. The people of the same interest here join the community and giving each member a chance to take the spotlight can be very helpful in motivating them and keep going in the long run (Newman, 2020). The third principle here includes making it easier for the members to participate, this refers to encouraging the members of their community to participate and start with small fun activities in which they can perform well and gain confidence which could enhance their performance and also encourage them more. These activities should be of a short time period that can be attended easily for the members who are busy and contribute their presence and performance in the task. The fourth principle of community management here includes that the leader of the community also should work or participate with the members. Participating or engaging with the members of the community can help in building good relationships with the members and also will get to know the members more properly (Day, 2006). This way they will build trust in the leaders that will also help the community to work with their full efficiency and also have fun with each other which will have a positive impact on the community management. The fifth principle here includes being consistent. To make every member engaged more in the activity is more important and also it takes a lot of time. Being consistent and working effectively with a plan can help them to get engaged on more of the task with the time and can have a positive result. Consistency is the key factor here as engagement of the members in every task or activity here will take time.
The stakeholders are basically known as the group or the people who are interested in a project and also join the project through direct engagements and also support a particular project in which they are interested (Geekiyanage et al., 2020). The community-level stakeholders here are basically one who acts as a head of a particular group of the community. The stakeholders here help in making better decisions for the community that also helps in enhancing their performance and also delivering more of the ideas to the well-being of the community (Benneworth, 2018). The stakeholders also make and deliver the best ideas that could help in the well-being of the community management and also help in involving more of the groups or the individuals in the community management. Engaging with the community stakeholders here could really benefit the business or the society as it helps them to make perfect decisions for the benefit of the business or the society that could be very beneficial for the well-being and also increase the business profit. The community stakeholders also have the perfect knowledge about their surroundings and also know the needs of the members of the community or the individuals. They also help in resolving the conflict and also help in making the business organisation more active for the pole which would increase their sales as they deliver the understanding of the people to the business organisation as well. The stakeholders here also help the society or the business organisation by boosting recruitment and adding more of the work force towards the business or the community that could enhance their performance by adding more skilful individuals which could also boost their performance increasing their productivity.
Social media is one of the most effective ways to be connected to a large number of audiences and deliver the message to a large number of individuals in a short period of time. Social media these days are one of the mediums that provide the business with greater opportunities or areas to enhance their performance and also expand their business in the global or the international market (Kim et al., 2020). Social media helps the news to spread faster than any other medium these days. To make the stakeholders engage through the social media platform the first step here is to maintain a social media presence in the community. This is the most basic step to making the stakeholders engage in the social media platforms. The social media presence is the key that will drive the stakeholders toward the organisation. The profile that the organisation here should create shares the same interest and the goal of the organisation which the stakeholders of the same interest will look at and then follow or get engaged with the profile of the organisation through the use of social media. This could help in engaging the stakeholders in community management through the use of social media. The second step or the strategy here has to search for the conversion of the stakeholders on the social media platforms. This way the community engagement here can find out the interest of the stakeholders and also can know if the stakeholders here are talking about the community engagement or not (Woodson et al., 2019). There will be some negative comments or conversations against the community engagement but here they should act polite and try to solve the problems which they face. This can also make the stakeholders engage in community engagement through the social media platform (Bracic, 2018). The next step or way to get stakeholder engagement in the community engagement through social media is to target stakeholders by their interests. The social media platforms here share the public interest and also the community engagement here can find or identify the stakeholders who share their interest in the social media. By finding these stakeholders, the community here can interact with them. This way the stakeholders can be engaged in community engagement through social media. The last step or strategy here is to share relevant content. This is one of the best and most effective ways to make the stakeholders engaged in community engagement as it delivers the content to the stakeholders about their interest in the community. This step here mainly attracts the stakeholders by seeing the relevant content and also follows the social media profile of the community engagement sharing the same relevant interest of their own. These are the ways or the strategies that mainly make the stakeholders engage in community engagement through the use of social media platforms.
Social media platforms here are very useful for the business organisation and also for the community to reach out to their members and engage with them in very effective ways or manners (Aversano et al., 2020). To make the members of the community engagement on social media the first step here is to find the members of the community on the different platforms of social media. Social media platforms are one of the most effective mediums to engage with the members of the community as it helps in connecting more than one person at a time and also can include activities that can be beneficial for the community as well. Finding the members here should be the first step to reaching out to the members of the community and engaging with them. The second step here includes making a group on social media where everyone can have access to and communicate with each other. This is also an effective way to engage the members of the community (Chang and Hsu, 2022). It is also an effective way to make the members engage with the group of the community and also by maintaining a friendly environment this way every individual will come up with such friendly behaviour towards each other. The third step here includes the participation of each and every individual. The participation of every member here will increase the friendly bonding within the community and also will get a chance to each and every individual of the community and also the skills which they acquire. This way participating in more activities can be very beneficial and will also make the individuals active and more creative (Tregidga and Milne, 2020). The fourth step here is to have fun with all the members and make them realize that being a member of the community is fun. That way more of the individuals or the members will get engaged more in the social media platform and will also make the community more creative and responsive. The last step here is to thank every individual for their engagement with the community as showing kind gestures to the members of the community could help them to encourage or take part in more of the activities that will be a part of the community engagement through the use of the social media platforms (Rosa et al., 2020).
Personal involvement is also important in the community as the individuals here are the ones who can help the community to achieve its goals or targets in a short period of time. The personal involvement of self-involvement also contributes to the very task or activities of the community that also improves their intrapersonal skills such as motivation skills which helps the individuals to be motivated all the time and proceed with the task making the activity a success. Joining these cavities or tasks can also help the individuals to develop skills such as creative thinking and time communication (Beattie et al., 2019). These skills will help in each and every activity of the community and the individuals who develop these skills will basically take the spotlight within every task and be the spotlight of the community. This skill also helps the individuals to understand the situations more properly and act accordingly to achieve the target or the goals within the community. Creative thinking allows individuals to think in a different way than the other which can also help in solving the problem, analysing the situation, and also being open-minded which allows the individuals to think positively about all the situations that arise (Miller et al., 2018). The interpersonal and creative thinking skills here can also boost the efficiency of the community and also help the community to increase their performance through the involvement of the individuals who acquire these skills which also develops the skills and also helps the community at the same time.
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The above essay states that community engagement is a group of individuals who work together for achieving a particular goal. Working together in a group can help in solving problems and also help them to perform effectively with the group of individuals. The essay here also describes the four different perspectives of community engagement such as community building, decision making, helping business organisations to achieve their goals, and lastly social change movements. These are the four perspectives of community engagement and which contribute to the well-being of the society, organisation, and also the pole within the society or a community. The essay also describes the challenges of community engagement that include the attitudes and the high level of expectation of the people, the characteristics of the urban community, and lastly the engagement of the women. The essay here states that the people have high expectations towards the community but sometimes they are really disappointed because the community sometimes lacks resources and skills due to some of the barriers which can affect the result and the high expectations of the people. The characteristics of the urban communities include diverse backgrounds of people within the community and also the urban communities or the individuals within the urban communities will not even know each other; this is the second barrier or challenge to community engagement. The third challenge is the engagement of the worm as women are busy with their work or have to look after their families and could not attend the activities of the community. Women are basically good at spreading awareness such as hygiene in society but due to their busy lives, they cannot take part in the events of the community. The essay also states the importance of stakeholders and also their management through social media platforms in community engagement. The essay also describes the ways or strategies through which they can actively engage with the members of the community through the use of social media.
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