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CHAPTER 1: INTRODUCTION-
[bookmark: _Toc166098726]1.1 INTRODUCTION
The present level of global development cannot be sustained without business. So, starting up new businesses has significant role in the rapid growing economy. An entrepreneur's endeavor to find, create, and verify a scalable economic model is known as a startup. Startups refer to new businesses that intend to grow larger beyond the solo founder. Startups are founded by one or more entrepreneurs who want to develop a product or service for which they believe there is demand. These companies generally start with high costs and limited revenue, which is why they look for capital from a variety of sources such as venture capitalists. Startups are companies or ventures that are focused on a single product or service that the founders want to bring to market. These companies typically don't have a fully developed business model and, more crucially, lack adequate capital to move onto the next phase of business. Most of these companies are initially funded by their founders. Market research helps determine the demand for a product or service, while a comprehensive business plan outlines the company's mission statement, visions, and goals, as well as management and marketing strategies. Startups must also consider where they'll do business and their legal structure. 
This project is about the study of the critical review analysis of start-ups among college students.

[bookmark: _Toc166098727]1.2 BACKGROUND

Globally, there has been a discernible increase in college students' entrepreneurial endeavors in recent years. This trend is driven by several causes, such as the growing startup culture, the accessibility of resources and assistance for would-be entrepreneurs, and the attraction of novel and disruptive ideas. In addition to providing a rare chance for numerous pupils to transform their passion and creativity into practical initiatives, launching a business while still in college allows them to obtain invaluable real-world experience that may help shape their future career trajectories.
[bookmark: _Toc166098728]1.3 PROBLEM STATEMENT

Startup venture refers to the overall course of action undertaken by an owner in starting and managing enterprise for profit. It contributes the economic growth and thereby plays a vital role in the development process. Young people may solve the problem of unemployment by pursuing entrepreneurship and starting their own businesses. The system of competition in the market, the convenience of doing business, and the availability of private property rights have all been used to promote it. Numerous studies have looked at the reasons why people launch new businesses. Students of todays’ generation are the future entrepreneurs of the country. It is perceived to bring economic welfare and may contribute significantly to nations’ future wealth. Many college graduates are unable to find jobs appropriate with the degree they finished. Startup venture education has been acknowledged by many organizations and even the government as a promising way to improve the work insertion of young people and at the same time, contribute to social and economic welfare. This research intends to identify how college students start their own businesses and to provide critical review analysis.

[bookmark: _Toc166098729]1.4 RESEARCH AIM

Given the significance of student entrepreneurship in driving innovation and economic growth, this dissertation seeks to explore the dynamics of college students’ involvement in startup ventures. By examining the factors influencing students’ Entrepreneurial Intention (EI) on startups under Ajzen’s TPB, understanding the constraints faced by student entrepreneurs, and evaluating their effect of government and college support schemes, this research aims to provide valuable insights for policymakers, educational institutions, and aspiring student entrepreneurs alike.
[bookmark: _Toc166098730]1.5 RESEARCH OBJECTIVES

· To examine the factors influencing college student Entrepreneurial Intention (EI) according to the Ajzen’s Theory of Planned Behavior (TPB)
· To understand the constraints that hinder college students to commence and run their own start-ups.
· To realize the effect of various government and college supporting schemes for start-ups on college students.

[bookmark: _Toc166098731]1.6 RESEARCH QUESTIONS
· What are the factors influencing college students’ Entrepreneurial Intention to initiate start-up ventures according to Ajzen’s Theory of Planned Behavior (TPB)? 
· What are the main obstacles preventing college students from starting and sustaining their own start-ups?
·  To what extend are college students’ effects of and utilizing government and college supported schemes designed to facilitate startup ventures?

[bookmark: _Toc166098732]1.7 SIGNIFICANCE OF THE STUDY

This study helps to know the attitude of students in taking startup as a career. It also tries to find out the effect of college students on various Government as well as college supporting schemes for start-ups. It is obvious that the start-up ventures contribute to the growth and development of economy. The study can direct and make the preparation to help the youth of the country, especially those who are leaving higher institutions to develop entrepreneurial thinking after finding out the gap. Where more people are dreaming of having their own business, not just dreaming but actually making their dreams turn into reality, the future for start-ups looks fascinating and much possible at the moment. 
[bookmark: _Toc166098733]1.8 RESEARCH METHODOLOGY

Research methodology serves as a systematic framework for addressing the research problem and achieving the study objectives. The current study adopts a qualitative research design that integrates secondary sources of data from existing article, journals, books etc. to provide a nuanced understanding of college students and startup ventures.

[bookmark: _Toc166098734]1.8.1 QUALITATIVE RESEARCH

Using in-depth analyses of people's experiences, actions, and viewpoints, qualitative research aims to explore and comprehend complicated phenomena. The objective of qualitative inquiry is to reveal the underlying meanings, patterns, and relationships within a given environment, in contrast to quantitative research, which focuses on numerical data and statistical analysis. Qualitative research provides a better knowledge of human behavior and events by highlighting the significance of context, subjective interpretations, and the social construction of reality.

[bookmark: _Toc166098735]1.8.2 CONSTRUCTIONISM RESEARCH PARADIGM

This study used the constructivist research paradigm, which stresses the active role that individuals play in creating comprehension and knowledge. It makes the claim that people's interpretations and experiences create reality, which is socially constructed and subjective. Constructivist study focuses on comprehending the many viewpoints and interpretations that people give to occurrences. When utilizing this paradigm, researchers frequently use qualitative techniques like observations, interviews, and document analysis to investigate how people create their reality in particular circumstances. This research endeavors to explore the intricacies of the human condition and make a valuable contribution to the comprehension of subjective realities within a range of social contexts by adopting the constructivist paradigm.

[bookmark: _Toc166098736]1.8.3 INDUCTIVE RESEARCH APPROACH 

Conversely, inductive reasoning proceeds from detailed observations to more generalizations and ideas. This method is frequently referred to as "bottom up" informally. The conclusion is probably predicated on the premises.

[bookmark: _Toc166098737]1.8.4 CRITICAL REVIEW RESEARCH DESIGN

The critical review design is a strong approach that is used to combine the body of information and ideas that already exist on a certain subject. Researchers use a variety of secondary sources, including scholarly publications, official documents, and pertinent government reports, to collect and evaluate data in this manner. Scholars employ a methodical and exacting procedure to assess the credibility, dependability, and pertinence of every resource, pinpointing significant motifs, trends, and deficiencies in the body of knowledge. The critical review design helps researchers to gain a thorough comprehension of the subject matter by combining information from many sources. This method is very useful for producing fresh perspectives, seeing new trends, and guiding the course of future study.

[bookmark: _Toc166098738]1.9 PROJECT STRUCTURE 

The dissertation follows a structured framework consisting of five chapters. Chapter 1 serves as the introduction, encompassing the background and problem statement, research aim, objectives, and questions, significance of the study, brief research methodology, and chapter plan. Chapter 2 delves into the review of literature, introducing research topics, establishing a conceptual framework, and concluding with a synthesis of existing literature. In Chapter 3, the research methodology is detailed, covering research philosophies and assumptions, research design, approaches, data collection methods, and ethical considerations. Chapter 4 presents the findings, analysis, and discussion, providing a comprehensive presentation and interpretation of results using the existed secondary sources. Finally, Chapter 5 offers the conclusion and recommendations, summarizing the main findings, drawing conclusions based on research questions, proposing recommendations, and acknowledging the limitations of the study. This structured approach ensures coherence and clarity in presenting the research process, findings, and implications for future research and practice.














[bookmark: _Toc166098739]CHAPTER 2: LITERATURE REVIEW
[bookmark: _Toc166098740]2.1 INTRODUCTION
A literature review is a crucial component of the project since it encompasses all prior research conducted on the subject and establishes the foundation for the current investigation. This suggests that the broad understanding that underpins the discussion of the summary, results, recommendations, and conclusion is provided by the literature review. This chapter has attempted to fill up the research gap by analyzing and examining the historical data on start-up companies that have been gathered. The conceptual framework for the study is presented in the first place in this chapter, along with an overview of the major concepts, variables, and connections that were found in the examined literature. The development and testing of the study's research questions are done via the theoretical lens of this conceptual framework. Ultimately, the chapter will wrap up with a summary of the most important conclusions and revelations from the literature study. This synthesis will draw attention to the gaps, contradictions, and new trends found in the literature, setting the stage for the empirical analysis that will take place in the following chapters. The overall aim of the literature review chapter is to provide readers a thorough grasp of the theoretical foundations, research gaps, and research environment that drive the present investigation of college students and startup businesses.
[bookmark: _Toc166098741]2.2 CONCEPTUAL FRAMEWORK

[bookmark: _Toc166098742]2.2.1 INTRODUCTION TO STARTUP
[bookmark: _Toc166098743]A startup is a fledgling business established by one or more entrepreneurs with the goal of creating and launching a novel good or service. An entrepreneurial endeavor seeking sufficient funding to launch is called a startup. An entrepreneur's firm or initiative that aims to find, create, and test a scalable business model is called a startup. Startups are new companies that want to develop significantly beyond the single founder, whereas entrepreneurship refers to all new enterprises, including self-employment and firms that never seek to become registered. A startup, often known as a startup-up, is a business that is usually in its early phases of growth. Initially, startups confront significant uncertainty and have high failure rates, but a small percentage of them go on to become successful and important. These businesses are usually founded by one to three individuals who are driven to create a workable platform, service, or product in order to meet a perceived market need. Demonstrating to prospective lenders and investors that the concept is viable is a startup's first obstacle. Startups are inherently hazardous endeavors, but there are several methods for potential investors to assess their worth.
2.2.2 CHARACTERISTICS OF STARTUP
· Economic and dynamic activity
Startup is an economic activity because it involves the creation and operation of an enterprise with a view to create value or wealth by ensuring optimum utilization of scare resources, since the value creation activity is performed continuously amid uncertain business environment, therefore startup is regarded as a dynamic force.
· Related to innovation
Startup involves a continuous search for new ideas. Startup compels an individual to continuously evaluate the existing modes of business operations so that more effective systems can be evolved and adopted. In other words, startup is a continuous effort for synergy (optimization of performance) in organization.
·  Profit potential
Profit potential is the likely level of return or compensation to the entrepreneur for taking on the risk of developing an idea into an actual business venture. Without profit potential, the efforts of entrepreneur would remain only an abstract and a theoretical leisure activity.
· Risk bearing
The essence of startup is the willingness to assume risk arising out of the creation and implementation of new ideas. New ideas are always tentative, and their results may not be instantaneous and positive.
[bookmark: _Toc166098744]2.2.3 FUNCTIONS OF STARTUP
The important functions performed by an entrepreneur are listed below.
· Innovation
In essence, an entrepreneur is an inventor who seeks to create new markets, products, technologies, etc. Innovation encompasses both novel and unconventional approaches to established tasks. An entrepreneur makes use of his creative faculties to innovate and seize market possibilities. He is constantly looking for change and does not believe in the status quo.
· Assumption of risk
By definition, an entrepreneur takes risks rather than shrinks from them. He is always ready to accept any losses that may result from new ventures and projects he takes on. An entrepreneur who is prepared to take risks might take the initiative to try new things and advance in his endeavors.
· Research
An entrepreneur is a doer who puts a lot of work into planning before launching his business. To put it another way, an entrepreneur doesn't finalize an idea until after weighing a number of options, assessing each one's merits and drawbacks using analytical techniques, determining which is most applicable, adding empirical data to support the analysis, and selecting the best option. At that point, he puts his theories into action. Therefore, an entrepreneur must apply research methods while choosing a concept.
· Development of management skill
The management abilities we acquire when staffing, organizing, planning, directing, and coordinating commercial operations are put to use in the job of an entrepreneur. His ability to achieve harmony between his company and its surroundings strengthens his managerial talents even more.
However, an entrepreneur can hire qualified managers to handle business operations effectively when their company grows significantly.
· Overcoming resistance to change
People typically dislike new ideas because they force them to alter their habitual behavior. An entrepreneur seldom attempts new ideas unless they work for him.
An entrepreneur does not share these ideas with others for their benefit until they have been successfully implemented. An entrepreneur creates the conditions for other people to embrace his ideas in this way. This is a reflection of his tenacity, excitement, and the reluctance to change in society.
· Catalyst of economic development
By finding new uses for resources that are already accessible and making the most of them, entrepreneurs play a significant role in quickening the rate of economic growth of a nation. It is necessary to separate an entrepreneur from a promoter in order to have a better understanding of the notion of an entrepreneur.
[bookmark: _Toc166098745]2.2.4 THEORY OF PLANNED BEHAVIOUR (TPB)

Since planned behaviors like launching a business are purposeful, intentions toward the behavior—rather than attitudes, beliefs, personalities, or demographics—are the greatest indicators of the behavior. Conversely, certain attitudes are the best indicators of intentions. Even in situations when attitudes seem to explain behavior, intentions completely mediate the link between attitudes and the target behavior (Krueger & Carsrud, 1993). Knowing intents is especially helpful in situations when events occur seldom. When it comes to planned behaviors that have an extremely low average rate of occurrence (like launching a business), intentions provide important information about the underlying mechanisms. Consequently, we contend that scholars studying entrepreneurship may benefit greatly from intentions-based models (Krueger et al., 2000). Ajzen's (1985) Theory of Planned Behavior (TPB) is a well-known paradigm for comprehending behavior in people, especially when it comes to making decisions. Fundamentally, TPB asserts that three primary factors—attitude, subjective norms, and perceived behavioral control—have an impact on behavioral intentions. 
The most thoroughly studied of the several theories for comprehending intents' predecessors is Ajzen's Theory of Planned Behavior (TPB). It has also been widely used in academic and entrepreneurial settings. Equipped with a robust model of behavioral intention, the TPB has demonstrated its ability to accurately forecast entrepreneurial conduct (Bazan et al., 2018; Donaldson, 2019; Guía González, Jaén, Topa & Moriano, 2019). The two main strengths of TPB are its application to a wide range of behaviors and circumstances, as well as the introduction of study forms that serve as a foundation for creating questions to evaluate the theory's variables. TPB, which was developed by Ajzen, assumes that most human behavior is planned and controlled voluntarily and that intentions behind actions precede them. Concurrently, the intention is impacted by three primary antecedents: perceived behavior control (PBC), subjective norms (SN), and attitude toward behavior (ATB) (Lu, Song & Pan, 2021). Krueger and Carsrud (1993) were the first to apply the Theory of Planned Behavior (TPB) to the subject of entrepreneurship, according to Fayolle et al. (2006). They did this by attempting to make the Ajzen (1991) model comparable with other theoretical frameworks, particularly the one developed by Shapero and Sokol (1982).
Every variable in TPB is derived from previous research and accepted theory. Perceived behavioral control refers to ideas about how easy or difficult it is to carry out the action, subjective norms are views of societal pressure to engage in or not engage in a behavior, and attitude is an individual's assessment of a behavior as good or bad. Collectively, these elements influence a person's desire to participate in a certain activity, which then forecasts the actual behavioral results. The theory of planned behavior (TPB) has been used in a variety of fields, such as entrepreneurship, environmental sustainability, and health behavior. TPB has been shown to offer insightful information about what motivates people to take action and has aided in the creation of successful treatments and behavior-change tactics.
[image: A diagram of a model]
[bookmark: _Toc166437427]Figure 1: Theory of planned behaviour
Source: ascnhighered.org

[bookmark: _Toc166098746]2.2.5 FACTORS INFLUENCING STARTUP

PERSONAL ATTITUDE TOWARDS ENTRPRENEURSHIP
According to Ajzen (1985), an individual's attitude towards a conduct is determined by how positively or negatively they perceive the behaviour in issue. Past studies demonstrate a high correlation between an individual's attitude toward a behavior and the formation of an intention to act. The degree to which a university student believes that starting their own business is a better option directly affects whether they plan to do so. For example, in the context of entrepreneurship, optimism about launching a firm may result from convictions on the possible financial gains, fulfillment in oneself, and independence connected with entrepreneurship. On the other hand, worries about money, work-life balance, or failure might give birth to a pessimistic attitude. Comprehending people's opinions toward entrepreneurship is essential for anticipating their propensity to participate in entrepreneurial endeavors and providing guidance for actions meant to promote entrepreneurial conduct.

SUBJECTIVE NORMS
Subjective norms are defined by Ajzen (1985) as the felt social pressure to engage in or refrain from engaging in a specific behavior. Subjective norms refer to the opinions of significant others on the acceptability or rejection of a particular course of action. An individual's objectives might be influenced by how friends, family, and society see their decision to pursue entrepreneurship. According to studies, kids who have friends or relatives who are entrepreneurs are more likely to become entrepreneurs themselves. This is because the possibility of receiving emotional and social support for one's choice gives one more motivation to engage in such behavior. An individual could be more likely to follow through on their entrepreneurial ambitions, for instance, if they believe that their peers and family will strongly support and encourage them in their pursuit of entrepreneurship. On the other hand, people may become less motivated to explore business prospects if societal pressures discourage or disapprove of entrepreneurship. Knowing how subjective norms function can assist explain how social dynamics influence entrepreneurial choices and suggest ways to use social support networks to further entrepreneurship.

PERCEIVED BEHAVIOURAL CONTROL
Perceived behavioral control (PBC) is defined by Ajzen (1985) as the perceived ease or difficulty of carrying out the behavior of interest; it is thought to reflect both predicted barriers and impediments as well as prior experience. Similar to self-efficacy and perceived feasibility (Krueger et al., 2000), perceived behavioral control is the belief of how simple it is for an individual to start their own business (Liñán & Chen, 2009) or to generate new value (Fini et al., 2009).  This article focuses on self-efficacy, or the belief in one's own competence to carry out a specific task. People who have a high level of entrepreneurial self-efficacy are far more inclined to have plans to launch a new business. Perceived behavioral control in the context of entrepreneurship includes things like perceived hurdles or limits, self-efficacy, entrepreneurial skills and knowledge, and resource accessibility. People who have a high perceived behavioral control, for example, could have faith in their capacity to overcome setbacks, pick up the required skills, and handle the difficulties of launching and running a firm. In contrast, those who have low self-reported behavioral control may view entrepreneurship as intimidating or unachievable because of perceived obstacles including a lack of capital, restricted access to networks, or a fear of failing. Gaining an understanding of how people view their ability to manage their behavior may help improve people's self-efficacy and confidence in their ability to pursue their entrepreneurial goals, which will help people turn their intentions into actions. 
Several external variables also play a role in the creation of attitude towards behaviour (ATB), subjective norms (SN), and perceived behaviour control (PBC), which are antecedents of intention. The whole entrepreneurial university ecosystem, or the academic environment and support system, or ESS, has an indirect impact on intention formation and influences the antecedents when it comes to university students.












[bookmark: _Toc166437428]Figure 2: Modified diagram from Bazan er al., (2018) and Icek Ajzen (1985)
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[bookmark: _Toc166098747]2.2.6 CONSTRAINTS THAT HINDER THE STUDENT STARTUPS

Numerous previous studies have examined the constraints and challenges faced by entrepreneurs. Entrepreneurship is a result of both environmental and internal psychological elements, according to earlier research (Ahmad & Xavier, 2012; Aldrich, 2000; Chowdhury, 2007; Sandhu et al., 2011; Shambare, 2013; Taormina & Lao, 2007; Yaghoubi, 2010). Avoidance to risk, fear of failure, resistance to stress and hard work, lack of social networking, lack of resources, not sufficient financial support, bureaucracy, inconsistent government policies, lack of tertiary entrepreneurial education, inadequate entrepreneurial training, political instability, corruption, inadequate infrastructural facilities, lack of education and training, and inadequate financial help are among the psychological factors and external factors that the researchers disclosed. .. According to studies, the challenges that entrepreneurs in emerging nations face include a sluggish economy, restricted access to money, difficulty hiring trustworthy employees, and fierce competition (Benzing et al. 2005; Chu et al. 2007). So, it is clear that lack of funds or capital is one of the most frequent barriers to starting a business. Some of the hurdles which hinders the student entrepreneurship are discussed below.
· ACCESS TO FINANCE 
Research involving students shows that a financial crunch prevents people from becoming businesses (Turnbull et al., 2001; Lane, 2002; Henderson and Robertson, 1999; Robertson et al., 2003; Li, 2007). Getting enough money to start or grow their businesses is a common challenge for startups. Growth potential may be hampered by limited access to conventional financial sources like bank loans or venture capital. Inadequate funding might make it difficult for businesses to spend on marketing, employing critical personnel, or product development. Although they may provide viable answers, alternative funding sources like government grants, crowdsourcing, and angel investors still need to be accessed with perseverance and preparation.
· LACK OF SKILL
The founding team's lack of diversity in abilities is a typical problem for companies. Startups often have a small crew that must execute a variety of responsibilities and wear several hats. However, a startup's capacity to carry out its business strategy successfully may be hampered by deficiencies in critical competencies like finance, marketing, or technology. Investing in training and development programmes to upskill current team members or recruiting or collaborating with people who have the requisite experience are two possible solutions to this problem.
· LACK OF KNOWLEDGE
Startups may encounter difficulties as a result of ignorance of the market or the industry. It can be difficult for businesses to create goods or services that appeal to their target market, customers, or industry trends if they don't have a thorough grasp of these areas. Startups may close the knowledge gap and make better judgements by looking for mentoring from industry professionals, attending networking events, or conducting in-depth market research.

· FINANCIAL RISK
Due to the unpredictable nature of their economic endeavors, startups are inevitably exposed to financial risk. The high percentage of failure for startups highlights the financial hazards involved in being an entrepreneur. Startups may face increased financial risk due to factors including fluctuating income, unforeseen costs, or volatile markets. Careful planning of finances, frugal budgeting, and creating backup plans to handle unanticipated obstacles are all necessary for limiting financial risk.
· COMPETITION 
In fiercely competitive marketplaces, startups frequently face up against both well-established firms and up-and-coming rivals. Startups need to stand out in competitive marketplaces by giving distinctive value propositions to clients, differentiating their goods, and developing strong brand identities. For startups to effectively compete and increase their market share, they must constantly innovate, uncover niche possibilities, and analyse their competitors.
· LOW RISK BEARING ABILITY
Certain individuals may have a low risk tolerance, which may impede their inclination to seek entrepreneurial chances. Potential entrepreneurs may be discouraged from taking the required risks to launch or invest in a starting business due to fear of failure or financial loss. To overcome their fear of taking risks and follow their entrepreneurial goals, people can develop resilience, adopt a growth mindset, and look for peer or mentor assistance.
· WORKLOAD
Founders and team members typically have a lot of work to do since startups frequently have a shortage of funding and personnel. Establishing and expanding a business can come with a lot of obligations, including long hours, efficient multitasking, and setting priorities. It's critical to strike a balance between job obligations and personal health to avoid burnout and sustain productivity over time.
· LACK OF SOCIAL NETWORKING 
The ability to connect with suppliers, attract new customers, and establish a sustainable business are all benefits of having a link (Baird, 2012). Social networks are essential for entrepreneurship since they give access to money, mentorship, useful information, and cooperative opportunities. But those with little social links might find themselves cut off from important groups and networks that promote information exchange, creativity, and access to markets. Their inability to access vital resources, negotiate challenging corporate environments, and form advantageous alliances may be hampered by their seclusion. Moreover, the lack of a strong social network can exacerbate emotions of uncertainty, loneliness, and self-doubt, which makes entrepreneurship much more difficult. 
· BRAND BUILDING AND CUSTOMER ACQUISITION
Gaining traction and building a solid brand are essential for companies. To increase reputation and brand awareness, this calls for effective marketing. Utilizing digital platforms and placing a high value on satisfying client experiences are essential. Through proficient communication of their value proposition and distinct market positioning, businesses may draw in and hold on to clientele, hence fostering long-term expansion.

[bookmark: _Toc166098748]2.2.7 GOVERNMENT AND UNIVERSITY SUPPORTING SHEMES ON STARTUP VENTURES

The literature also revealed that entrepreneurship may be greatly aided by universities. The impact of education and the university environment on the development of future entrepreneurs has also been noted, and there has been much debate in the academic community about the relationship between university support and aid and the launch of new businesses (Sujani, 2011). Additionally, it was discovered that in a sample of three countries, the university atmosphere and support favorably enhance perceived behavioral control (Schaper, 2004). Nonetheless, it was discovered that among Chinese students, entrepreneurship education and entrepreneurial inclination were positively correlated. Similar findings showed that students' intent to start their own business is strongly influenced by their university. Business incubators also resulted in a positive scheme that supported the students to enter into the entrepreneurship. "The process of environmental control that embraces the sponsorship, growth, and protection of the project which cannot be funded" is the definition of a business incubator (Ryker, 2001). Furthermore, it was described as an organization that helps create successful companies by offering them a wide range of integrated support services, such as incubator space and business support, by the European Union Centre for Strategic Affairs and Service Assessment (World Bank, 2010). Business incubators now provide more than just workspaces, shared amenities like internet, phone, and secretarial services, meeting rooms, and vital furniture. They also offer business support services like writing business plans, training, and legal and accounting support, as well as intellectual property protection, market access assistance, networking both inside and outside the incubator, and connecting tenants with banks, venture capital firms, angel investors, and other finance institutions that support small and medium-sized enterprises (SMEs) (Lalkaka, 1997; Meru et al; Amezcua et al, 2014; Masutha et al, 2014; Hacket al, 2004; Hannon et al, 2004 & Al Mubaraki et al, 2012). Furthermore, there are differences throughout the business incubators' structures, rules, tenants, administration, finance, and performance in terms of whether they achieve the goals for which they were designed and best practices in incubation (Lalkaka, 2002; Amezcua, 2011, Al-Mubaraki et al, 2012).
Government financing programs are essential to the growth of entrepreneurship in every country because they diversify the economy and give access to sufficient funds for the establishment and advancement of various entrepreneurship sectors. The current literature study in this field looks into various government programs and initiatives that support the growth of entrepreneurship by creating an environment that is conducive to it and by giving resources. According to Sharma and Ritu (2021), the government is playing a bigger role in fostering and constructing the country's entrepreneurial ecosystem by boosting financing for such initiatives. The government's encouraging stance on these kinds of business ventures naturally improves the perspective and actions of entrepreneurs, fostering a greater sense of awareness and trust. Their engagement and inclusion are further enhanced by this improved trust and awareness, which ultimately advances the development of the country's different entrepreneurial sectors. In their research, Prakash, Jain, and Chauhan (2015) provide an example of how government assistance may boost the degree and frequency of entrepreneurship, hence promoting the expansion of the business environment.
Some of other government schemes that support student entrepreneurship in the UK are discussed below.
· STATUP LOANS

A government-backed programme called Startup Loans was created to give low-interest personal loans to prospective UK business owners. The programme, which is aimed at those who want to launch or expand their own business, provides loans up to £25,000 per application in addition to free coaching and assistance to help participants refine their concepts and strategies. All eligible applicants, including students and graduates, must be reside in the UK and be at least 18 years old. By removing financial obstacles to entrepreneurship, the programme hopes to enable people to realize their entrepreneurial ambitions.

· GOVERNMENT GRANTS AND COMPETITIONS 

In the UK, government grants and competitions play a major role in promoting entrepreneurship and innovation. One such programme is the Small Business Research Initiative (SBRI), in which creative enterprises and government agencies work together to address issues facing the public sector. Companies are able to propose initiatives for research and development, with funds awarded to the most successful candidates. Furthermore, several grant programmes focus on certain sectors or technological advancements and offer funding to companies pursuing creative endeavors. The objectives of these awards are to tackle societal issues and promote economic progress. Entrepreneurs may present their ideas and obtain money through government-sponsored events such as innovation challenges and hackathons. 

· ENTERPRISE ALLOWANCE SCHEME

For jobless people who want to launch their own business, the Enterprise Allowance Scheme, often called the New Enterprise Allowance (NEA), offers encouragement and financial help. A mentor who offers advice and assistance throughout the first phase of the programme is available to participants, and they can also receive financial help for a maximum of 26 weeks in the form of a weekly stipend. Participants can also be qualified for a startup loan to assist with paying for their first launch expenses. The program's objective is to promote self-employment and entrepreneurship among jobless people by giving them the tools and resources they need to start profitable enterprises.

[bookmark: _Toc166098749]2.3 REVIEW OF LITERATURE

Amma & Fahad (2013) have provided an explanation of the genesis of entrepreneurship and its impact on a nation's economy. One characteristic that sets entrepreneurs apart is their constant search for opportunities to improve business growth (Brockhaus, 1980). According to Korber and McNaughton (2018), there are three basic domains of inquiry that may be used to examine entrepreneurship: individuals, enterprises, and socio-economic systems. Based on their academic specializations, college students get training to prepare them for entry into the corporate sector. After graduation, though, their intentions would dictate whether they became officers or business owners. A planned course of action with an expected result is called an intention. Previous studies have demonstrated that the main indicator of future entrepreneurs is entrepreneurial intent (Krueger et al., 2000).
Numerous writers have looked at what influences people's intents to become entrepreneurs (e.g., Autio et al., 2001; Buli & Yesuf, 2015; Carayannis et al., 2003; Esfandiar et al., 2019; Hisrich & Peters, 2002; Kickul & Gundry, 2002; Krueger et al., 2000; Maes et al., 2014; Nowinski & Haddoub, 2019; Salami, 2019). The elements influencing students' desire to start their own businesses in Indonesia and Norway were discovered by (Kristiansen and Indarti, 2004). To create self-employment laws and entrepreneurship programs that work, policymakers must first understand the elements that drive entrepreneurship. The Robinson and Haynes (1991) model of entrepreneur attitude orientation scale has been the basis for numerous studies (AmmaL and Mathi 2014; Koh 1995; Paramond 2004; Tan et al. 1996; Tkachev and Kolvereid 1999) that have examined the factors driving a person's view of entrepreneurship. 
The three primary "attitudinal antecedents includes attitudes towards performing the behaviors, social norms, and perceived behavioral control," according to Ajzen (1991), are what determine behavioral intentions in The Theory of Planned Behavior (TPB). Next, the theory of planned behavior was extended by Krueger & Carsrud (1993), who suggested that starting a new company is a deliberate process that is influenced by three factors: one's perspective on the creation of the enterprise, societal norms surrounding commitment in the business setting, and acknowledged manipulation of entrepreneurial attitudes. As to Ajzen's (1991) theory of planned behavior, an individual's conduct is influenced by the resources and possibilities available to him, which in turn drives his intents and actions towards entrepreneurship. In this regard, Shapero (1982) highlighted the importance of financial support as well as other forms of assistance, such as training and advising, which, if they are accessible, can boost entrepreneurial potential and make starting a new business more possible. 
Depending on the activity and circumstance, perceived behavioral control and attitude have varying degrees of significance in determining an individual's purpose. Those with excellent entrepreneurial ability and positive entrepreneurial attitudes have demonstrated higher levels of utility in self-employment (Douglas & Shepherd, 2002). Regional policies that support the rise of entrepreneurship and economic expansion are a significant factor in determining entrepreneurship, according to Audretsch, Thurik, Verheul, and Wennekers (2002). In the context of self-employment, Minniti (1999) talked on the advantages of entrepreneurship. In a similar vein, Carree, A.J. van Stel, Thurik, and Wennekers (2002) highlighted a strong and positive correlation between entrepreneurship and the rise of employment and economic growth. People who have a strong positive attitude about income and a higher tolerance for risk management are more inclined to pursue entrepreneurial endeavors (Fitzsimmons & Douglas, 2005). Students' entrepreneurial self-efficacy is determined by how well they believe they can handle their finances by taking on leadership roles.
According to Kauffman's (2015) research, an individual's entrepreneurial experience has a significant role in defining their entrepreneurial goals and business. An individual's background in business, education focused on commerce, and desire to become an entrepreneur are all indicators of their entrepreneurial expertise. Nyambura (2016), who points out that education and learning by themselves do not always equate to improved ability and performance but may present a chance for future endeavors, lends additional support and validation to this.
This study also attempts to ascertain the barriers that prevent college students from starting and operating their own businesses. When college students establish their own businesses, they frequently face a variety of obstacles that prevent their startup goals from being carried out successfully. The scarcity of financial resources is the most significant of these difficulties. Many students don't have the money to launch their businesses, which makes it hard for them to get the tools they need for the latest technology, machinery, or marketing. The availability of finance is said to be one of the typical barriers that prevent a prospective entrepreneur from starting a new business, according to Kristiansen and Indarti (2004). Due to the high risk, lack of experience, and fixed cost aspects of transactions, investors are reluctant to engage in small and new businesses, making financing a significant barrier to gain access for self-employment (Cressy, 2006; Berger & Udell, 1998). 
Some academics have shown that an individual's background can have an impact on entrepreneurship. The findings of Nguyen and Phan's (2014) study on youth entrepreneurship in Malaysia, which focused on young individuals between the ages of 25 and 40, indicate that sociocultural background elements like religion and ethnicity have an impact on how far entrepreneurship can advance. Some of the psychological obstacles that entrepreneurs frequently encounter include: aversion to risk, fear of failing, aversion to stress, and antipathy to hard labour. Accordingly, psychological traits like efficiency, willingness to take risks, and a thirst for knowledge all have a significant influence on the success of young people's new businesses in Malaysia (Chan, Selvadurai, and Bahiyah, 2009). In addition, there exist institutional hurdles originating from the institutional school of thought, such as inadequate resources and government support. According to the social networking hypothesis (Taormina and Lao, 2007; Luo, 1997), another obstacle that entrepreneurs confront is a lack of social networking. 
Acknowledging the enormous potential of student-run businesses, universities and governments have put in place several support programs aimed at encouraging student entrepreneurs. To provide prospective student entrepreneurs with resources, coaching, and guidance, numerous institutions offer incubator programs, accelerators, and entrepreneurship centres. In industrialized nations, where businesses look for outside sources of information to supplement their human resources and R&D facilities, universities and companies are ideal collaborators. These days, in order to develop innovative goods and services, businesses need to tap into creative sources outside of their walls. This includes working with suppliers, customers, research organizations, and even rival businesses (Chesbrough, 2006). 

It is significant to highlight that, with the rise of university-based business incubators in the 1990s, academic entrepreneurship emerged as a significant form of cooperation. Therefore, incubators play important role in making a potential student towards entrepreneurship. Furthermore, colleges frequently host startup weekends, hackathons, and pitch challenges, giving students a stage on which to present their ideas and secure money or assistance. Eesley, Charles E., and Yong Suk Lee (2021) found that While university entrepreneurship programs may not raise the number of entrepreneurs, they do assist students in better identifying their entrepreneurial potential and raising the standard of entrepreneurship. 
Government entities usually support these initiatives by offering grants, loans, and tax breaks designed especially for firms founded by students. By fostering the next generation of entrepreneurs and business leaders, these programs seek to reduce financial burdens, promote risk-taking, and boost economic growth. Universities and governments have a critical role in propelling the startup scene and cultivating an innovative culture by creating an environment that encourages and supports college students' endeavours. 
According to Sitoula (2015), there is a dearth of employment prospects for young people in the 21st century worldwide. Youth entrepreneurship is thought to be the most practical means of generating jobs for young people and fostering sustainable growth in societies and social groups, particularly in those where youngsters make up a significant portion of the populace, according to Kauffman (2015). Furthermore, young people demonstrate that entrepreneurship will become more popular among them and earn more respect, opening doors to financial independence, maintaining acceptable living conditions, and generating jobs (Lakshmanan, 2017). Contrarily, denies that youth entrepreneurship is a tried-and-true way to better prepare young people for entry into the modern, globalized labour markets. In conclusion, it is critical that research be done to determine what influences, what limits, and how government support programs and institutions affect the startup ventures of college students.

Some of the articles related to the study topic “college students and startup ventures- a critical review analysis” are mentioned below.
[bookmark: _Toc166094393][bookmark: _Toc166096354][bookmark: _Toc166097058][bookmark: _Toc166098750]Martins, José Moleiro, Muhammad Farrukh Shahzad, and Shuo Xu. "Factors influencing entrepreneurial intention to initiate new ventures: evidence from university students." (2023): With the world's population growing daily, unemployment is a major issue, yet the growth in work options has not kept pace. Pakistan and other emerging countries' economy are being impacted by rising unemployment. It is widely accepted that efforts to address this issue are being made by launching new businesses and opportunities. In light of this, the study examines the factors that influence and generate young entrepreneurs' intentions to launch their own businesses. The impact of peer, familial, institutional, and self-efficacy support on entrepreneurial intention is investigated in this study. It is anticipated that these elements would inspire new graduates to launch their own businesses. Young entrepreneurs are motivated to establish businesses by all these elements as well as the mediating effect of knowledge of entrepreneurial skills, risk-taking aptitude, and entrepreneurial inventiveness. Data has been gathered using a survey approach with a questionnaire for the findings. Using descriptive and inferential statistics, the gathered data were assessed. SMART-PLS 3.3 and SPSS were utilized for the findings analysis. 716 responders took part in the process of gathering data. The best business sector universities in Pakistan have registered master's students, from whom data have been collected. The study's findings demonstrated the beneficial effects of self-efficacy, peer support, institutional support, and family support on entrepreneurial intention. Furthermore, entrepreneurial ambition is strongly influenced by risk-taking prowess, entrepreneurial inventiveness, and understanding of entrepreneurial abilities. All these findings have been presented in this paper. Additionally, this paper addresses several theoretical and practical issues that are important for policymaking. 
[bookmark: _Toc166094394][bookmark: _Toc166096355][bookmark: _Toc166097059][bookmark: _Toc166098751]Zhang, Pingying, Dongyuan D. Wang, and Crystal L. Owen. "A study of entrepreneurial intention of university students." (2015): An important area of research in the world of entrepreneurship has long been the study of entrepreneurial intention. In this work, we examine the intention of entrepreneurs through the application of Ajzen's (1991) "The Theory of Planned Behavior" (Organizational Behavior and Human Decision Processes 50(2):179–211), which states that the intention behind a behavior is contingent upon attitude, social norm, and controlled behavior. The three factors so influence the intention to launch a firm in our setting. We have also investigated the inclination for short-term risk taking and psychological well-being as two additional environmental drivers. It is our contention that those who like to take short-term risks are more likely to start a company. Those with strong psychological well-being scores are also more inclined to launch a business. We have examined 275 survey responses from students at a major southern institution in the United States using the structural equation modeling approach. We discovered that social norm, regulated conduct, and desire for short-term risk taking are positively related with entrepreneurial purpose, which is consistent with previous studies. Surprisingly, though, attitude has no discernible effect on entrepreneurial purpose, which is likewise inversely correlated with psychological health. Results are discussed, and recommendations for further research are made.
[bookmark: _Toc166094395][bookmark: _Toc166096356][bookmark: _Toc166097060][bookmark: _Toc166098752]DEEPAK PANDIT, MAHESHKUMAR P. JOSHI & SHALINI RAHUL TIWARI “Examining entrepreneurial intention in higher education: An exploratory study of college students in India” (2018): The younger generation in India is beginning to accept the idea of being an entrepreneur. Even though the beginning, financing, success, and failure of a start-up have all been well researched, more research is still needed to fully understand the entrepreneurial ecosystem that fosters, supports, and trains entrepreneurs. The universities that are so important to this ecosystem are a vital part of the process of educating India's future entrepreneurs. While there appears to be a need for educational initiatives that are especially tailored to enhance students' entrepreneurship abilities, little is known about the entrepreneurial intention (EI) of Indian students. This study examines the ways in which entrepreneurial education at higher education institutions might affect students' emotional intelligence (EI) in India, both explicitly and implicitly. The four distinct dimensions of emotional intelligence (EI) among students—ability to have a grand vision (GVS); intentions to exploit opportunities (OEX); perseverance and operational focus (POF); and willingness to take risks (RST)—are the foundation of this article's focus, which is based on the body of existing literature. While business students are primarily educated to explore the risk-taking component of EI, it is often noticed that students pursuing a degree in entrepreneurship have higher levels of EI.

ADHIL HASSAN BAKHEET “Relationship between attitudes and intentions for business start-up: A case of Omani university & college students” (2018): By looking at the instance of Oman, the study aims to investigate the link between attitudes and intentions for starting a business. This study investigated how students at higher education institutions perceived certain elements and how that perception affected their entrepreneurial attitudes and intents. Using the cluster sampling approach, a sample of 2529 students from Oman was taken into consideration for the study. The questionnaire has been used to assess young people's attitudes in Oman. Using the Statistical Package of Social Sciences (SPSS), descriptive statistics have been calculated from the participant replies. The influence of independent factors (business prospects, perception of hurdles and reasons, personal entrepreneurial exposure, expected family support, and culture) on the dependent variable (entrepreneurial attitudes) has also been evaluated using linear and multiple regressions. The findings indicate that Omani students attending higher education institutions have a good attitude towards entrepreneurship. The findings demonstrated a robust and positive correlation between intentions and attitudes. Thus, encouraging students to have a good attitude towards entrepreneurship will raise the likelihood that they will want to find and operate a start-up.
[bookmark: _Toc166094396][bookmark: _Toc166096357][bookmark: _Toc166097061][bookmark: _Toc166098753]WAFA N ALMOBAIREEK & TATIANA S. MANOLOVA “Who wants to be an entrepreneur? Entrepreneurial intentions among Saudi university students” (2012): We investigate the impact of perceived desirability, social support, and behavioral control on the entrepreneurial intents of Saudi university students, as well as the gender disparities in these impacts, using Azjen's Theory of Planned Behaviour (TPB) and social learning theory. We employ data from a special survey (n = 950) on the entrepreneurial attitudes of students at King Saud University, the biggest and oldest university in Saudi Arabia, to evaluate our hypothesis. Consistent with other empirical studies, we discover that entrepreneurial aspirations are positively correlated with the perceived acceptability and feasibility of the entrepreneurial behaviors, but not with the perceived social support. Furthermore, the effect of perceived attractiveness is greater for males than for women, although the effect of perceived social support and behavioral control is larger for women. Implications for public policy and theory are examined.
[bookmark: _Toc166094397][bookmark: _Toc166096358][bookmark: _Toc166097062][bookmark: _Toc166098754]NGUYEN THI MINH PHUONG, THAI HOANG QUOC, LE VAN CUP, LE THI KIM LIEN “The student’s attitudes and entrepreneurial intention: Evidence from Vietnam universities” (2021): Analyzing the variables influencing students' views and intention to start their own business is the goal of this study. The quantitative technique was mostly used, and 2,141 senior students and recent graduates from twelve institutions in Ho Chi Minh City received structured questionnaires directly from the universities. The empirical findings demonstrate that both direct and indirect influences on entrepreneurial ambition were found in social norms, as well as in the personality qualities of extraversion, conscientiousness, openness to new experiences, and positive attitudes. Furthermore, agreeableness and unfavorable views had a detrimental impact on the desire to start a business. Discussions and useful implications for enhancing educational initiatives that support the development of gifted entrepreneurs for the nation were made in light of the findings.
[bookmark: _Toc166094398][bookmark: _Toc166096359][bookmark: _Toc166097063][bookmark: _Toc166098755]URVE VENESAAR, ENE KOLBRE & TOOMAS PILISTE “Students’ attitudes and intentions toward entrepreneurship at Tallinn university of technology” (2006): The current paper's goal is to ascertain the attitudes and intents of the students towards entrepreneurship, as well as their personal traits and future goals related to entrepreneurship. The empirical study's findings are used to assess how well Tallinn University of Technology bachelor's programme graduates and master's students in various fields are prepared to launch their own businesses. Students' attitudes on their own reasons for starting a business, their claims about their entrepreneurial traits, and their behavioral patterns related to business relationships and organizations are measured using the Likert scale. In this context, the respondents' perspectives about the challenges encountered in launching firm and potential assistance requirements are also the focus of this research, along with the university's role in encouraging student entrepreneurship. The study's findings demonstrated that although a sizable portion of participants were considering starting their own business, the majority of them preferred to put off starting a company until later in life. We can identify differences in the motivations for starting a business (e.g., the desire for freedom, self-realization, and pushing factors), as well as in personal traits, abilities to engage in business relations, and organizational behaviour, based on the students' prior ideas about and associations with entrepreneurship, or their future plans. The goal to launch a new business soon is favorably connected with the traits and actions of an entrepreneur. Nevertheless, depending on the student's status, degree of study, and specialty (economic or technical), we may also identify certain outliers and intriguing relationships. In addition to offering recommendations for strengthening 97–98 the role of universities in fostering students’ entrepreneurial behaviour and enhancing entrepreneurship policies to encourage student initiative, the paper aims to shed light on these variations.
[bookmark: _Toc166094399][bookmark: _Toc166096360][bookmark: _Toc166097064][bookmark: _Toc166098756]JACQUES HENDIEH, DANI AOUN, ALFRED OSTA “Students’ attitudes toward entrepreneurship at Arab open university- Lebanon” (2019): The article's goal was to investigate and analyse the variables influencing university students' attitudes and behaviors towards entrepreneurship in order to better understand the students' views towards entrepreneurial behaviour and the value of a university education for their future entrepreneurial careers. Our research, which focuses on Lebanon, a developing nation in the middle east, fills a significant gap in the literature and provides a better understanding of the incentives for and obstacles to entrepreneurship in developing nations. Surveys given to Arab Open University Lebanon students are used to investigate this link. An investigation of binary logistic regression shows that entrepreneurial behaviour is inversely correlated with family expectations and favorably correlated with age, gender, and family support. Future research directions, public policy, and university implications are all covered.
Alam, Muhammad Zubair, Shazia Kousar, and Ch Abdul Rehman. "Role of entrepreneurial motivation on entrepreneurial intentions and behaviour: theory of planned behaviour extension on engineering students in Pakistan." (2019): This work aims to expand on the theory of planned behavior (TPB) paradigm by examining the intention-action gap, an area that has received little attention from academic scholars. To improve the predictability of TPB on senior level engineering students in Pakistan, it further investigates the moderating influence of entrepreneurial motive between intention and behavior (action). 448 engineering students from four prestigious engineering colleges participated in a survey to gather data. The partial least square (PLS) approach and structural equation modeling (SEM) have been used to analyze PLS route modeling, hypothesis testing, mediation, and moderation analysis. The findings show that entrepreneurial intentions (EIs) are positively correlated with attitude and perceived behavior control, and that the predictors of EIs have an overall 48% variance in EIs. The intention-behavior relationship in TPB is greatly impacted by entrepreneurial incentive, which is a unique result in the extension of TPB. Since researchers thought that longitudinal studies would be a good way to look at intention-action gap, this is the first study of its type to explain intention-action gap and add entrepreneurial motive in TPB. The notion of including supporting structures in TPB was supported by the results. The conceptual model improves the prediction capacity of the TPB framework, which helps to better understand the evolution of entrepreneurial behavior. Future research on the intention-behavior relationship in TPB to understand entrepreneurial behavior from a variety of angles can build on this study.
Ooi, Yeng Keat, and Shuhymee Ahmad. "A study among university students in business start-ups in Malaysia: Motivations and obstacles to become entrepreneurs." (2012): Even though the majority of Malaysian institutions now offer entrepreneurship courses, not much is understood about the how and why of a person founding and maintaining a new business. Building on the research conducted by Moy et al. (2001), this study looks at the perspectives of 153 undergraduate students at University Utara Malaysia on entrepreneurship, as well as the factors that motivate them and the difficulties they encounter while launching their new businesses. By doing this, the study advances knowledge about whether students have high perception, which in turn inspires them to start their own businesses. In addition, this study looks at the impending difficulties and barriers that students and the government support system may encounter in fostering entrepreneurship. Extrinsic incentives and change management are among the motivators that lead individuals to launch a new business, according to the findings, and government backing, and aid are important factors in encouraging entrepreneurship. On the other hand, it appears that challenges and obstacles like endogenous factors (financial and operational issues) obstruct their attempts to start a new business. It is also shown that a person's ambition to become an entrepreneur is strongly influenced by their gender and birth order. Surprisingly, though, there was no correlation between one's goal to become an entrepreneur with their employment experiences. The study's conclusions serve as the basis for recommendations and further investigation.
MUHAMMED ISRAR & MAZHAR SALEEM “Entrepreneurial intentions among university students in Italy” (2018): Thousands of Italian university graduates would choose to work in the workforce than launch their own companies. This study aims to investigate the variables that discourage university students from pursuing self-employment in order to better understand their entrepreneurial attitude and plans for launching a new firm. A self-prepared questionnaire was used to gather the primary data, and the dependent variable, "entrepreneurial intentions," was used to determine the contribution of explanatory factors like gender, age, degree, department, prior education, prior grades, work experience, business experience, family background, entrepreneurial education, personality traits (Five Factor Model), finance, and government support. A multiple regression model was then used to examine the data. Age, prior grades, neuroticism, and family history shown a negative link with entrepreneurial goals, but extraversion, agreeableness, openness to experience, and gender, family background, and entrepreneurial education showed favorable findings. The explanatory factors included in this study's sample population were the only ones that could be expanded upon in subsequent studies. The desire to pinpoint the elements that significantly impact students' entrepreneurial mindsets is met by this study.
OMER ALI IBRAHIM, SONAL DEVESH & VAHEED UBAIDULLAH “Implication of attitude of graduate students in Oman towards entrepreneurship: an empirical study” (2017): The paper's goal is to evaluate graduate students' attitudes towards entrepreneurship in Oman and its implications. To evaluate the attitude and determine the elements influencing it, a multivariate regression model and exploratory factor analysis (EFA) were employed. A structured questionnaire was used to gather data from 165 students who were chosen at random from four institutions in Muscat. The findings indicate that while Oman's graduates have a favorable attitude towards entrepreneurship, there is a low desire among them to launch their own company right after graduation. Graduates' attitudes towards entrepreneurship can be positively impacted by advancing entrepreneurship education and expanding their knowledge of business and risk management. Governments, universities, and company incubators all have a significant part to play in influencing graduates' views on entrepreneurship and developing practical entrepreneurial tactics. There are suggestions for more research at the conclusion of the publication.
ABUALBASAL, ABDELRAHEEM M, BADRAN, RAND E “Students’ attitude towards entrepreneurship at Princess Sumaya university for technology” (2019): With an emphasis on entrepreneurial awareness, entrepreneurial traits, and the effects of entrepreneurship on both the individual and society as a whole, this study investigated the variables influencing students' attitudes towards entrepreneurship at Princess Sumaya University for Technology (PSUT). Chi-square test was used for statistical analysis after a survey was distributed to PSUT students pursuing various majors to gather data for the study. Based on their demographics, as well as their high degree of awareness, the students of Princess Sumaya University for Technology exhibit notable disparities in their views towards entrepreneurship. Additionally, they believe that entrepreneurship has a good impact on both the person and society. The research was limited to Princess Sumaya University for Technology students, yielding targeted findings and suggestions that may be broadly used. The paucity of exploratory research on Jordanian university students' attitudes towards entrepreneurship increased the relevance of this study. Based on the study's findings, the research also made recommendations to PSUT officials for improving entrepreneurship on campus.
KURT WURTHMANN “Business students’ attitude toward innovation and intentions to start their own businesses” (2014): To investigate the nature of the link between business students' attitudes towards innovation and their plans to launch their own companies, this study blends viewpoints from models of entrepreneurial aspirations and attitude theory. The results of multiple regression analysis showed that US business students' intentions to engage in the particular behaviour of establishing a firm were positively correlated with their attitudes towards the distal and broad target of innovation. This link is partially mediated by attitudes towards the proximal and aim of establishing a business, which is operationalized as perceived feasibility and desirability of starting a business, according to multiple mediation analysis. Since attitudes are malleable, educators and practitioners can influence entrepreneurial intents via influencing attitudes towards pertinent, all-encompassing items like innovation.
GHAZALI, ZAHARAH, NOR ASMAHANI IBRAHIM, AND FAKHRUL ANWAR ZAINOL "Factors affecting entrepreneurial intention among UniSZA students."  (2012): The entrepreneurship of graduates would promote economic progress in the nation. In order to showcase the most modern future generation of entrepreneurs who can change the future of the economy and the nation, the purpose of this study is to identify and explore elements that influence students' perception of entrepreneurial goals. This study examines demographic characteristics, behavioral and attitude aspects, and how these affect students' desire to start their own businesses. The results indicate that, in comparison to the male students, the female students had a much superior attitude, social competence, and drive for success. Regarding age, race, parental employment history, family and relatives in business, and exposure to entrepreneurship, there was no discernible difference, assuring that entrepreneurs are not grouped in any of these categories. Another noteworthy discovery is that those who participated in entrepreneurial courses or training had notably improved attitudes and social skills. Most significantly, graduates are inspired to choose entrepreneurship by marketing expertise, a drive for success, leadership abilities, and inventiveness and originality. Thus, establishing harmony and meaningful cooperation between entrepreneurs and educational institutions may be facilitated by looking at the chosen main unemployment of graduates' challenges from an entrepreneurial viewpoint.

STAL, EVA, TALES ANDREASSI, AND ASA FUJINO "The role of university incubators in stimulating academic entrepreneurship."  (2016): There are technology-based incubators at several Brazilian institutions, but there aren't many businesses that are spin-offs—companies founded by professors, alumni, or students. As a result, one of the primary means of fostering connection between academia and industry is through the establishment of new enterprises, which is not encouraged by these incubators. We investigated eight university incubators in order to verify this hypothesis. We employed the ideas of open innovation and entrepreneurial universities as a theoretical foundation; we used bibliographical, documentary, and field research together with in-depth interviews to adopt a qualitative technique. Despite the incubators' preference for initiatives that have a strong potential for connection with the university, the data indicate that there is no priority for enterprises developed from academic research outcomes. Additionally, there aren't many attempts to draw in the scholarly community, which results in the underutilization of this crucial conduit for the dissemination of research findings.
[bookmark: _Toc166098757]2.4 CONCLUSION
 
To sum up, this chapter provides an essential starting point for the current study of college students and new firms. Through a thorough analysis of previous research, this chapter has identified important ideas, variables, and relationships that provide light on the study's theoretical foundation and research environment. Gaps, inconsistencies, and new trends have been brought to light through the synthesis of the body of literature, providing the framework for the empirical study carried out in the following chapters. All things considered, this chapter is crucial in determining the course of the study and giving readers a thorough grasp of the topic.


[bookmark: _Toc166098758]




CHAPTER 3: RESEARCH METHODOLOGY
[bookmark: _Toc166098759]3.1 INTRODUCTION 

Any research study's foundation is its methodology chapter, which offers a thorough structure that directs the course of the inquiry. The practical "how" of an investigation is referred to as the methodology of research. It formulates the research questions, directs the data's interpretation, and ultimately establishes the dependability and validity of the study's conclusions (Creswell & Creswell, 2018). The research philosophies, presumptions, design, methodologies, techniques for gathering data, and ethical issues supporting the study are outlined in this chapter. The methodology chapter ensures the validity and dependability of the findings by providing openness and conciseness regarding the research process via the careful elucidation of these parts. This chapter explains the techniques used for data collecting, discusses ethical issues relevant to the study, and provides justification for the research procedures and approaches selected. This chapter seeks to offer readers a comprehensive knowledge of the procedures used and the reasoning behind their selection by a thorough review of the research methodology, so establishing the foundation for the study's following analysis and debate.
[bookmark: _Toc166098760]3.2 RESEARCH PHILOSOPHY/ PARADIGM AND ASSUMPTION

A research paradigm is the theoretical or philosophical foundation of a study. The phrase "paradigm" in educational research refers to the "worldview" of the researcher (Mackenzie & Knipe, 2006). The research paradigm and the philosophy used in this study is constructivism, which emphasizes the subjective aspect of reality by arguing that knowledge is created by social interactions and experience interpretations. This paradigm, which recognizes the variety of viewpoints, experiences, and interpretations inherent in the event, is well-suited for examining the complex dynamics of student entrepreneurship. The constructivist paradigm is justified by its emphasis on the active construction of knowledge and realities by people through their experiences and interactions. It also highlights the significance of social and cultural settings that mold individuals' interpretations and experiences, and it recognizes the presence of multiple facts or interpretations of a single phenomenon.
The epistemological premise of this study is based on the observation that qualitative investigation, in-depth interviews, and thematic analysis might shed light on college students' involvement in startup ventures. Trochim (2000) argues, “epistemology is the philosophy of knowledge or how we come to know p. 758)”.  This study uses a qualitative approach to identify the underlying themes, patterns, and meanings that are present in the stories of college students who are starting their own businesses. The research takes a constructivist approach, assuming that people's experiences, views, and perceptions influence their entrepreneurial activities and how they respond to obstacles. With this method, the nuances of student businesses may be explored in a more nuanced manner, leading to a deeper knowledge of the elements that influence success, resilience, and obstacles faced during the entrepreneurial journey. This philosophical position is supported by the fact that it is compatible with the exploratory nature of qualitative research, which allows for the examination of the contextual subtleties and subjective realities present in the startup ecosystem of college students. Constructivism also provides versatility in allowing for a range of perspectives and interpretations, enhancing the depth and scope of conclusions drawn from the research.
The different stages of writing a dissertation are explained via a model, which helps students create a more disciplined approach. The several ways that the various research components could be assessed to produce the final study design are represented symbolically by the Research Onion model below. The research onion model was first presented by Saunders, Lewis, and Thornhill in their book Research Methods for Business Students.
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[bookmark: _Toc166437429]Figure 3: Research onion
Source: 15writers.com
[bookmark: _Toc166098761]3.3 CONSTRUCTIONISM RESEARCH PARADIGM

As a research paradigm, constructionism holds that people actively develop their expertise and comprehension via their interactions with the environment around them. Constructionism, which has its roots in social constructivism, places emphasis on how social and cultural settings influence people's perceptions, meanings, and realities. According to this paradigm, the viewpoints, incidents, and encounters of people within particular social, cultural, and historical contexts form knowledge, which is seen by academics as a dynamic and context-dependent phenomena. The acceptance of many realities and points of view, as well as the subjectivity of knowledge and truth, are fundamental to constructionist study. Within the constructionist paradigm, researchers aim to comprehend how people interact with items, symbols, and other people to build meaning, identity, and knowledge. They investigate how people co-construct and negotiate their worldviews, acknowledging the complexity, diversity, and fluidity that are innate to human experience. Constructionist researchers seek to comprehend that underlies social, cultural, and historical dynamics that affect people's views, beliefs, and attitudes through qualitative methods like observations, interviews, and discourse assessment. This understanding will help to clarify the socially constructed nature of reality.
[bookmark: _Toc166098762]3.4 RESEARCH APPROACH

The study's research approach is based on a critical review methodology, which synthesizes data from a variety of secondary sources using visual analysis and theme analysis methodologies. Through the application of visual analysis techniques, the research methodically gathers significant data from government papers, academic literature, and other relevant documents, negating the necessity for primary data collecting and assembling a complete and diversified set of information. It's all a result of applying the qualitative approach. Qualitative research has a benefit in that it may disclose the meanings and interpretations that people or groups attribute to their experiences by providing context and depth. However, because of the usually lower sample sizes, it has limitations, such as the possibility of subjectivity in data interpretation and difficulties in generalizing findings (Bryman, 2016).
The extensive body of current knowledge discovered in secondary sources provides a strong basis for investigating the intricacies of college students' engagement in startup endeavors, which justifies the adoption of this technique. Through the examination of extant literature, scholars can expand upon pre-existing ideas and conceptual frameworks, customizing them to the circumstances of their investigation (Johnston, 2017). Thematic analysis also offers an organized framework for arranging and evaluating the data that has been gathered, making it easier to find important themes and insights associated with the goals of the study. The study hopes to provide a thorough and nuanced knowledge of the variables driving college students' involvement in startup initiatives, the challenges they encounter, and the effects of support programs by adopting this research strategy. Additionally, this strategy makes it possible to synthesize results and provide fresh ideas, which advances our understanding of student entrepreneurship.
 
[bookmark: _Toc166098763]3.5 INDUCTIVE RESEARCH APPROACH

The bottom-up methodology of the inductive research technique, which we employed in this work, entails data collection, pattern analysis, and the development of hypotheses or generalizations based on observable empirical evidence. Inductive research starts with particular observations or experiences and works its way up to more general ideas or concepts, in contrast to deductive reasoning, which starts with a hypothesis and tries to evaluate it against current facts. Using this method, scientists may investigate novel occurrences, unearth surprising trends, and produce theories that can then be verified and improved. When current theories are insufficient to explain observable occurrences, inductive inquiry is especially helpful in exploratory studies. This study seeks to find recurring themes, patterns, or connections in the data through methodical data gathering and analysis, which might result in the creation of fresh perspectives or theoretical frameworks. Although deductive reasoning yields conclusive proof, inductive reasoning has significant advantages in terms of idea generation, knowledge expansion, and guidance for future study across several domains.
[bookmark: _Toc166098764]3.6 RESEARCH METHOD – Qualitative 

Exploring and comprehending complex phenomena via in-depth examination of individual experiences, viewpoints, and context-specific elements are the hallmarks of qualitative research methodologies. Unlike quantitative techniques, which focus on numerical data and statistical analysis, qualitative research aims to provide rich, in-depth insights into the meanings, attitudes, and behaviors of individuals or groups. Participant observation, focus groups, interviews, and document analysis are examples of common qualitative procedures that enable researchers to collect data either directly from people or through examination of pre-existing texts or artifacts. Throughout the investigation, a qualitative methodology was employed in this study. Research topics are refined, and emergent themes are explored through simultaneous data collection and analysis in qualitative research, which is frequently flexible and iterative. To understand and make sense of the data, researchers use a variety of analytical techniques including thematic analysis, grounded theory, or narrative analysis. These techniques help them find patterns, themes, or conceptual frameworks that provide light on the research issues. Qualitative research often yields descriptive and contextually rich results that deepen our knowledge of social processes, cultural practices, and human experiences. Qualitative research is well-suited for investigating subjective viewpoints, social interactions, and the lived experiences of individuals or communities because it provides insightful information about the intricacies and subtleties of the research topic, even though it does not strive for generalizability in the same way as quantitative research.
[bookmark: _Toc166098765]3.7 RESEARCH DESIGN OR STRATEGY OF INQUIRY-Critical literature review
 
Qualitative research methodology emphasizes depth of understanding and takes a comprehensive approach to understanding phenomena. It is usually applied to investigate difficult problems, comprehend experiences, or interpret occurrences from the viewpoints of research subjects. Qualitative techniques, including focus groups, interviews, and observations, are essential for producing rich, comprehensive data that is frequently textual and interpretive in character. The depth and complexity of social interactions and phenomena may be revealed through qualitative research, which is why it is the best option for this kind of investigation. The commonly used research strategy in qualitative research includes phenomenology, case study, grounded theory, ethnography, historical and actions research. Since this research intends to collect data through the use of critical review method, the design of the research is qualitative (Critical review), and data collection method is through visual analysis of the existing secondary data. Hence, the data collection will depend on information that is available in academic journals, textbooks, periodicals, government websites, commission reports and others. 
A thorough and methodical synthesis of the body of knowledge and data regarding college students and startup companies is made possible by the critical review design, which is the method of choice and the qualitative research permits a thorough investigation of the individualized experiences, viewpoints, and incentives of people and organizations engaged in the real estate industry, such as decision-makers in government, investors, developers, and buyers (Braun & Clarke, 2013).
[bookmark: _Toc166098766]3.8 DATA COLLECTION METHOD OR STRATEGY

· Data collection method:
Visual Analysis of Secondary Data: Examine all available secondary sources, including commission reports, government websites, textbooks, periodicals, academic journals, and other pertinent materials. Use visual analysis methods to go through and retrieve pertinent data from text, graphs, charts, and drawings.
· Sampling strategy
Convenience sampling: To choose a representative sample of secondary sources from a range of disciplines and sources pertaining to university students and startup endeavors, use convenience sampling. To capture a thorough grasp of the subject, make sure a variety of viewpoints and settings are included.
· Data analysis approach:
Thematic Analysis: Used a thematic analysis of the extracted data to find recurrent themes, patterns, and ideas about the barriers that college students experience, the impact of assistance programs, and the factors that influence their involvement in startup businesses. To make it easier to analyze and synthesize the results, arrange, and classify the data based on major themes and supporting themes.
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[bookmark: _Toc166437430]Figure 4: Thematic analysis
                                       Source: NNGROUP.COM


· Research ethics:
This study makes sure that secondary research is conducted in accordance with ethical standards, which include respecting intellectual property rights, properly attributing sources, and refraining from plagiarism.
[bookmark: _Toc166098767]Using visual analysis tools, pertinent information can be systematically examined and extracted from a wide range of secondary sources, including government reports, scholarly publications, and other pertinent documents. When synthesizing data from many formats and sources, such as text, graphs, charts, and drawings, this method is especially helpful. For a critical review study, the use of visual analysis techniques allows for the collection of a wide range of information without the requirement for primary data collection. A systematic framework for arranging and evaluating the data that has been taken out of secondary sources is offered by thematic analysis. With this method, the researcher can find recurrent themes, trends, and insights associated with the study goals. By classifying and interpreting the data in accordance with major themes and sub-themes, thematic analysis aids in the synthesis of findings and the creation of fresh insights.
3.9 OVERVIEW OF RESEARCH METHODOLOGY 

Research methodology is a systematic way to solve the problem. The study is based on secondary source of data. qualitative research design is used for this study. Qualitative research methodology emphasizes depth of understanding and takes a comprehensive approach to understanding phenomena.
[bookmark: _Toc166098768]3.9.1 SOURCE OF DATA
	Secondary Data:
 The secondary data sources are collected on the topic and followed a critical review methodology to conduct a thorough analysis and synthesis of the body of knowledge found in scholarly works, official reports, and other documents. Secondary research is useful for a variety of tasks, such as supplying background information and context, pointing out knowledge gaps, and guiding the formulation of research questions and hypotheses (Heaton, 2008).
The secondary data is used in the whole study, which was gathered from books, journals, websites, magazines, working papers and project dissertation.
[bookmark: _Toc166098769]3.9.2 SAMPLE SIZE
Sample size that used is 50 relevant journal academic materials derived through the search engine.
[bookmark: _Toc166098770]3.9.3 AREA OF THE STUDY
The focus of the research is factors affecting, constraints hinder, effect of supporting schemes for start-up business especially for college students and graduate from universities.
[bookmark: _Toc166098771]3.9.4 TOOLS USED FOR DATA COLLECTION
The researcher will use various websites and search engines recommended by the University to search for relevant journal articles.  
[bookmark: _Toc166098772]3.9.5 DATA COLLECTION METHOD 
The systematic gathering of information from (respondents) through secondary data for the purposes of understanding and/or predicting some aspect of the behavior of population of interest (Tull&Hawkins, 1987). 
[bookmark: _Toc166098773]3.9.6 DATA ANALYSIS METHOD

Data will be analyzed through the popular data analysis methods in qualitative research such as Thematic analysis. Its focus lies on locating, evaluating, and deciphering meaning patterns (also known as "themes") in qualitative data. Thematic analysis's flexibility and inclusivity make it particularly suited to this study, allowing for the incorporation of diverse perspectives and the exploration of underlying variables driving college students' engagement in startup ventures.

[bookmark: _Toc166098774]3.10 ETHICAL CONSIDERATION 

The secondary research approach in this work is guided by ethical norms to guarantee respect and candor for intellectual property rights. All secondary sources will be reviewed and used ethically, giving credit to the original writers for their intellectual contributions. The authors of the information utilized will be credited with due reference and acknowledgment. Furthermore, care will be taken to ensure that the concepts and conclusions of the original sources are correctly represented, avoiding distortion or misrepresentation. All information and ideas that are borrowed will be properly cited and recognized, and plagiarism will be strongly prohibited. Furthermore, all possible conflicts of interest and biases in the secondary sources that were chosen will be openly declared and thoroughly assessed.

[bookmark: _Toc166098775]3.11 CONCLUSION

To sum up, Chapter 3 offers a thorough summary of the research methods used in this investigation of college students and startup businesses. The selection of a research methodology is guided by the study’s objectives, the nature of the research questions, the theoretical framework, and the practical constraints encountered by the researcher (Silverman, 2016). This chapter has provided openness and clarity regarding the study process by outlining research philosophies, assumptions, design, techniques, data gathering methods, and ethical issues. The goal of methodically quantifying and analyzing the elements impacting student entrepreneurship justifies the choice of a constructivist research paradigm in conjunction with the qualitative approach. The study's conclusions are made more relevant and particular by using a critical review design collecting data from visualizing the existing secondary data from journals, books, articles, etc. the methodology performed in this study ensures ethical consideration while researching by ensuring the concepts and conclusions of the original sources are correctly represented, avoiding mis presentation and plagiarism. In this chapter ensures the validity and reliability of the study's findings while abiding by established ethical norms and principles, laying the groundwork for the analysis and debate that follows. This chapter lays a strong basis for the study with a thorough explanation of qualitative approaches, the rationale behind their selection, and the use of secondary research and thematic analysis.

















[bookmark: _Toc166098776]
CHAPTER 4: FINDINGS/RESULTS
[bookmark: _Toc166098777]4.1 SUMMARY OF KEY FINDINGS

	INDEX
	AUTHORS
	YEAR
	TITLE
	KEYWORDS
	METHOD
	FINDINGS
	CONCLUSION

	1
	Martins, José Moleiro, Muhammad Farrukh Shahzad, and Shuo Xu.
	2023
	Factors influencing entrepreneurial intention to initiate new ventures: evidence from university students
	Self-efficacy, peers, institutional, family, support, students, entrepreneurial intention
	survey method with a questionnaire used to collect data from 716 master's students who registered in Pakistan's top business sector universities. data were evaluated through descriptive and inferential statistics. SPSS and SMART-PLS 3.3 were used for the analysis of results.

	The results of this study showed that self-efficacy, peers support, institutional support, and family support positively impact entrepreneurial intention. Additionally, knowledge of entrepreneurial skills, the ability to take risks, and entrepreneurial innovativeness also significantly affect entrepreneurial intention.

	This study demonstrates the significance of comprehending the proposed model; different factors and mediating roles are essential to start a new business project. A young entrepreneur with all these abilities should start an entrepreneurial project

	2
	[bookmark: _Hlk164970521]Darwish, Saad, Zorah Abu Kassim, and Ahmed Bayat.
	2022
	Factors Influencing University Graduates’ Intentions to Become Entrepreneurs: Case from Bahrain
	university’s role, personal attitude, subjective norms, role models, students, entrepreneurial intention.

	361 students from Bahrain's public and private institutions received questionnaires. To investigate the link between the variables, multiple linear regression, Pearson correlation coefficient, and Cronbach's alpha reliability were used. Additionally, an independent T-test was conducted on individual traits including gender and involvement in entrepreneurship courses.

	There was a substantial correlation between all independent factors and entrepreneurial ambitions. Subjective norms showed the most meaningful variance in respondents' plans to start a company, suggesting that social pressure from friends or family might influence respondents' intentions to do so. 

	That students may learn about entrepreneurship in a classroom setting by using a hands-on, practical approach, including having students run kiosks to sell goods on graduation days from universities.

	3
	Khuong, Mai Ngoc, and Nguyen Huu An
	2016
	The Factors Affecting Entrepreneurial Intention of the Students of Vietnam National University— A Mediation Analysis of Perception toward Entrepreneurship
	Personal traits, prior entrepreneurial experience, external environment, social norms, perceived feasibility, entrepreneurship intention, perception toward entrepreneurship
	Conducted by collecting data from 401 students aged from 18 to 24 years old in Vietnam National University (VNU), this study applied quantitative approach with statistical techniques used such as factor analysis, multiple regressions, and path analysis.
	prior entrepreneurial experience, external environment and perceived feasibility were the three independent variables that significantly affected the positive perception toward entrepreneurship and consequently, they had positively indirect effect on entrepreneurship intention. On the other hand, perceived feasibility and personal trait significantly affected the negative perception toward entrepreneurship and provided negatively indirect effect on the entrepreneurship intention.

	The results of this study do not only show significant impacts of surveyed factors on students’ entrepreneurship intention, but also have important implications for educational and political reforming to develop entrepreneurship in terms of quality and quantity, and highly prepare the foundation for individuals to succeed in an entrepreneurship future.

	4
	Keat, Ooi Yeng, Christopher Selvarajah, and Denny Meyer.
	2011
	[bookmark: _Hlk164986040]Inclination towards entrepreneurship among university students: An empirical study of Malaysian university students
	Entrepreneurship education; inclination towards entrepreneurship; demographic characteristics; family business background; university students
	[bookmark: _Hlk164986168]417 data was gathered from a self-administered questionnaire carried out among college students in Peninsular Malaysia's northern area. A pilot study was carried out to enhance the validity and reliability of the survey. SPSS version 14.0 was used to analyse the data. Descriptive analysis, a principle axis oblique factor analysis and hierarchical multiple regression were performed to examine the hypothesized propositions.

	A statistically significant link has been observed between the tendency towards entrepreneurship and two entrepreneurship education variables: the university's role in promoting entrepreneurship and the entrepreneurial curriculum and content. Meanwhile, a family business background variable, together with two demographic factors, affect university students' propensity for entrepreneurship.

	On the one hand, institutions' recent role modifications are crucial for establishing an entrepreneurial atmosphere and encouraging student entrepreneurship. On the other hand, as part of the entrepreneurial learning process, students need to be prepared to quickly transition from their current, theoretical approach to one that is more applied.

	5
	[bookmark: _Hlk164975618]Zhang, Pingying, Dongyuan D. Wang, and Crystal L. Owen.
	2015
	A study of entrepreneurial intention of university students.
	entrepreneurial intention; the theory of planned behavior; risk preference; psychological well-being
	examined 275 survey responses from students at a major southern institution in the United States using the structural equation modeling (SEM) approach. The SEM analysis was carried out using SPSS AMOS 19.
	The desire for short-term risk-taking, regulated conduct, and societal norms are all positively correlated with entrepreneurial ambition. Surprisingly, though, attitude has no discernible effect on entrepreneurial purpose, which is likewise inversely correlated with psychological health. 

	A review of internal resources, which tackles the issue of what we have and what we can do, is reflected in controlled conduct. Social norm examines how the outside world could encourage someone's ambition to launch a business.

	6
	Hunjra, Ahmed Imran, Hafiz Mushtaq Ahmad, Kashif Ur Rehman, and Nadeem Safwan
	2011
	Factors influencing intention to create new venture among young graduates. 
	Influencing factors, new venture creation, different disciplines, young graduates, motivation.
	255 final semester students from diverse fields from several institutions in Islamabad and Rawalpindi made up the study's sample. To provide a descriptive summary of the data that was gathered, three types of indicators are often used in descriptive statistics: dispersion measures, frequency distribution, and central tendency measurements. Data analysis was done using SPSS.
	The findings shows that overall students are highly motivated to start a business. Also, the professional attraction is also important for new business creation, respondents give the positive response for this variable. In response to “Entrepreneurial capability”, the respondents give less wattage to this variable, almost the respondents agree. The degree of agreement regarding the fourth variable that “Networking support”, depicts networking support contributes to initiating a new business. The self-independency presents that participants give the priority to start their own business. It is evident from the analysis that majority of the students replied that self-reliance is also an effective variable for starting new business. 

	all variables, included in the study, play a vital role in new venture creation. Therefore, based on the findings the study concludes that young students are more motivated towards new venture creation and to start their own businesses.

	7
	Ghazali, Zaharah, Nor Asmahani Ibrahim, and Fakhrul Anwar Zainol.
	2013
	Factors affecting entrepreneurial intention among UniSZA students.
	entrepreneurial intention, attitude, demographic profiles, graduate
	This study was carried out through a survey method, using questionnaires from students at the undergraduate level registered during the academic year 2010-2011 at UniSZA. intercept survey sampling is used. SPSS 14.0 to analyze profile of the respondents, descriptive statistics of the variables, and inter-correlations of the variables.

	Comparing female students to male students, the former exhibited a markedly better attitude, social skills, and drive for success. Individuals who participated in entrepreneurial courses or training had notably better attitudes and social skills. Leadership ability, drive for success, marketing prowess, and inventiveness and originality all contributed to the 53.3% variance in the decision to pursue entrepreneurship.
	Examining the selected key unemployment of graduates’ issues from an entrepreneurship perspective can help to create a value-loaded global businesspeople framework for students and establish harmony and meaningful cooperation between entrepreneurs and learning institutions.













	8
	[bookmark: _Hlk164971097]Amofah, Kwaku, Ramon Saladrigues, and Ellis Kofi Akwaa-Sekyi.
	2020
	Entrepreneurial intentions among MBA students. 
	entrepreneurial intentions, students, theory of planned behaviour.

	adopted a quantitative research approach using questionnaires for data collection. The data were collected from 159 MBA students from two private universities in Ghana. The data collected were analysed using SPSS and Structural Equation Modelling (SEM) AMOS 7.0.

	all the factors but entrepreneurial self-efficacy significantly affects students’ entrepreneurial intentions.

	This study registered statistically significant explanatory power of 89% of the variations in EI, due to Attitude Towards Entrepreneurship, Subjective norms, Entrepreneurial Self Efficacy/Perceived Behavioral Control, Environmental Support and Locus of Control which is considered to be more robust given most research fall short of this number. Our study adds to existing literature in an area which has barely produced literature in universities in Ghana (particularly private universities) and the overreliance on the developed countries, through empirically testing of Azjen’s TPB-based variables in the context of private universities in Ghana.


	9
	Malebana, Mmakgabo Justice
	2014
	Entrepreneurial Intentions and Entrepreneurial Motivation of South African Rural University Students
	entrepreneurial role models, social valuation of entrepreneurship, perceived knowledge, barriers, entrepreneurial intention, entrepreneurial motivation.
	A structured questionnaire was used to collect the data from 329 final year students of rural university students in the Limpopo province, South Africa who were registered for various commerce degrees. Descriptive statistics, Pearson correlation, and hierarchical multiple regression analysis were used to analyze the data. 
	The demand for freedom as well as intrinsic and extrinsic incentives drove the responses. The three factors that determine entrepreneurial intention—the societal valuing of entrepreneurship, the presence of entrepreneurial role models, the awareness of entrepreneurial assistance, and the perception of obstacles to launching a business—have a substantial link with entrepreneurial motivation. 

	This study is the first in South Africa to examine the elements influencing entrepreneurial motivation using the theory of planned behavior. By illuminating the influence of the social environment on entrepreneurial drive in South Africa, the study adds to the corpus of knowledge.

	10
	Mahmoud, Mahmoud Ahmad, and Abubakar S. Garba.
	2019
	Factors Influencing Entrepreneurial Intention of University Students in Nigeria
	Theory of planned behavior, attitude, subjective norms, perceived behavioral control, entrepreneurship intention.
	This study utilised a quantitative survey method with questionnaire from 293 undergraduate students from university of Nigeria. The collected data analysed by SPSS version 20.
	Attitude had significant positive  relationship  with entrepreneurial  intention of  the Students,  While  Subjective  Norms  And  Perceived  Behavioral  Control  Are  Not significantly related to entrepreneurial intention.
	This study enriches the entrepreneurship intention literature by indicating the role of TPB on entrepreneurial  intention  in the  context  of  Nigerian  undergraduates.


	11
	[bookmark: _Hlk164971175]Hossain, Mohammad Imtiaz, Mosab I. Tabash, May Ling Siow, Tze San Ong, and Suhaib Anagreh.
	2023
	Entrepreneurial intentions of Gen Z university students and entrepreneurial constraints in Bangladesh
	Entrepreneurial Attitude (EA), Subjective Entrepreneurial Norms (SEN), Entrepreneurial Perceived Behavioral Control (EPBC), and Entrepreneurial Resilience (ER) on Entrepreneurial Intention (EI) 
	The data of 206 university students from the BBA department of ten universities were collected using convenience sampling and a self-administrated structured questionnaire survey. SPSS 26.0 and Smart PLS 3.0 were used to analyse the data. 
	There is a positive and significant association amongst Entrepreneurial Attitude, Subjective Entrepreneurial Norms, Entrepreneurial Perceived Behavioral Control, Entrepreneurial Resilience, and Entrepreneurial Intention. Various constraints were identified from the literature and ranked based on the respondents’ feedback.

	As Bangladesh is a collectivist society and the values inherent in a previous generation continue into the following, young people are primarily influenced by the traditional concepts of their parents, teachers, older siblings and elders, which may justify this result. Moreover, in the Bangladeshi context, they explored the essential constraints that hinder Gen Z from being successful entrepreneurs, identifying the factors of growing entrepreneurial intention to improve the situation.

	12
	Kabir, S. M., Ahasanul Haque, and Abdullah Sarwar
	2017
	Factors Affecting the Intention to Become an entrepreneur: A Study from Bangladeshi Business Graduates Perspective
	Attitude, Subjective Norm, Entrepreneurial Education, Self-Efficacy, Intention, Bangladesh
	Using a series of structured questions, 387 graduate students studying business were chosen at random from public and private institutions in Dhaka and Rajshahi. The structural link between the factors (attitude, subjective norms, entrepreneurial education, and self-efficacy) that impact respondents' entrepreneurial intention has been tested using partial least squares structural equation modeling (PLS-SEM).

	A degree in entrepreneurship will provide students the information and abilities that may enable them to go from looking for work to starting their own businesses.

	It will be crucial for Bangladesh's sustained socioeconomic development as well as the growth of an entrepreneurial culture to concentrate on cultivating an entrepreneurial mindset via education.

	13
	[bookmark: _Hlk164971499]Pihie, Z. L., and A. Bagheri
	2011
	Malay secondary school students’ entrepreneurial attitude orientation and entrepreneurial self-efficacy
	entrepreneurial attitude orientation, entrepreneurial self-efficacy, entrepreneurial education, students
	a set of questionnaires was used to collect data from the sample of 2574 students randomly selected from three states around Malaysia. The data were analyzed using SPSS15.
	[bookmark: _Hlk164971795]Malay students have a moderately high attitude toward entrepreneurship. The students scored high in self- esteem cognition and achievement cognition but low in self-esteem behavior and self-esteem affect. Moreover, the students perceived themselves as moderately capable of establishing new ventures.
	the high entrepreneurial attitude among Malay secondary school students stress on necessity of providing students with entrepreneurship education and training to exploit the high potential on entrepreneurship among Malay young generation (Fuchs et al.,2008).

	14
	Uddin, Md Reaz, and Tarun Kanti Bose
	2012
	Determinants of Entrepreneurial Intention of Business Students in Bangladesh
	entrepreneurial intention, business students, job, environment

	The questionnaire was adapted from a number of earlier sources and was used to gather information from Bangladeshi public and private institutions' business bachelor's and master's degree students. Using a multiple regression model, factors such as risk-taking, locus of control, autonomy, difficulties, need for accomplishment, job stability, environment for establishing a firm, and university-offered entrepreneurial education have been examined. In addition to descriptive statistical methods, regression and correlation analysis have been used to examine data.
	Students' intentions are statistically significantly influenced by their propensity for taking risks, need for accomplishment, education, and the environment in which they can launch a business, with the exception of employment stability, which is favorably correlated with all other variables.
	There are a few major variables that trigger entrepreneurship and thus those factors required to be boosted in the education and social set up of the country. This study will immensely help the policy maker into setting such entrepreneurship friendly education system and social structure which will carry the development activities of the nation in upcoming years.

	15
	Alam, Muhammad Zubair, Shazia Kousar, and Ch Abdul Rehman
	2019
	Role of entrepreneurial motivation on entrepreneurial intentions and behaviour: theory of planned behaviour extension on engineering students in Pakistan
	theory of planned behaviour(TPB), Intention action gap, engineering students, entrepreneurial intention.

	448 engineering students from four prestigious engineering colleges participated in a survey to gather data. Partial least square (PLS) analysis and structural equation modeling (SEM) have been used to analyze PLS route modeling, hypothesis testing, mediation, and moderation analysis.

	Entrepreneurial intentions (EIs) are positively correlated with attitude and perceived behavior control, and the predictors of EIs have an aggregate 48% variance in EIs. A noteworthy result in the expansion of TPB is that entrepreneurial motive greatly affects the intention-behavior relationship in TPB..

	gap in intention-action to an extent, yet it is difficult to fully explain the phenomenon using quantitative methods only. Combination of longitudinal study and qualitative methods are suggested for studying intention-action gap in examining TPB particularly in the case of engineering students.


	16
	[bookmark: _Hlk164971931]Anwar, Imran, Imran Saleem, KM Baharul Islam, Prabha Thoudam, and Rizwan Khan.
	2020
	Entrepreneurial intention among female university students: examining the moderating role of entrepreneurial education
	entrepreneurial intention, theory of planned behaviour, TPB, entrepreneurial education, moderating effect, female university students, India
	With the use of a standardized questionnaire created by Linen and Chen in 2009, a convenience sample of 387 female students was obtained from three distinct Indian institutions. Confirmatory factor A analysis (CFA) and Structural equation modelling (SEM) techniques were used for analyzing the data. 
	Female students' entrepreneurial intentions (EI) have been shown to be strongly impacted by the fundamental antecedents of TPB, and the extra variable of entrepreneurial education (EE) has also been found to favorably effect EI with a low coefficient.
	The findings of this study will contribute to our knowledge of the phenomena of female university students' ambition to start their own business.

	17
	[bookmark: _Hlk164971989]Kowang, Tan Owee, Siti Zulaiha Binti Abdulah Apandi, Ong Choon Hee, Goh Chin Fei, Mohd Saiful Izwaan Saadon, and Mohamad Rosni Othman.
	2021
	Undergraduates Entrepreneurial Intention: Holistic Determinants Matter
	entrepreneurship attitude, social norms, behavior control, entrepreneurship education, personality traits, entrepreneurship intention, TPB, Malaysia and undergraduates.
	199 undergraduate students from three faculties of a public university in Malaysia answered out of 360 who received questionnaires. ANOVA and Pearson correlation were used to evaluate the data.
	There is no discernible difference in entrepreneurial intention depending on faculty, and there is a substantial correlation between entrepreneurial intention and all five of the entrepreneurial determinants (entrepreneurship mindset, social norms, behavior control, entrepreneurship education, and personality factors). The factor that is thought to have the lowest correlation coefficient with entrepreneurial intention is education in entrepreneurship.

	Instead than focusing on the academic aspects of entrepreneurship, the content of entrepreneurial education should emphasize on students' entrepreneurial attitudes, behaviors, and personalities.

	18
	Almobaireek, Wafa N., and Tatiana S. Manolova
	2012
	Who wants to be an entrepreneur? Entrepreneurial intentions among Saudi university students

	Entrepreneurial intention, theory of planned behavior, social learning theory, youth entrepreneurship, Saudi Arabia, logistic regression.
	Data for the study was gathered from 950 samples of undergraduate students at King Saud University (KSU) through a special survey on entrepreneurial attitudes among Saudi university students. They present the regression models' findings.
	Perceived social support has no discernible impact on entrepreneurial aspirations, although perceived attractiveness and perceived feasibility of entrepreneurial actions are strongly correlated with them. Furthermore, the effect of perceived desirability is greater for males than for women, although the effect of perceived social support and behavioral control is larger for women.

	The survey found that both men and women at Saudi Arabian universities find entrepreneurship to be a desirable career ambition. Well-planned educational programs and focused governmental policies may encourage the spirit of entrepreneurship among young, educated Saudis, helping to diversify the nation's economy and ease the shift to a knowledge-based economy.

	19
	[bookmark: _Hlk164972084]Al-Shammari, Minwir, and Rana Waleed
	2018
	Entrepreneurial intentions of private university students in the kingdom of Bahrain
	University Entrepreneurial intention, Theory of planned behavior 
Bahrain
	Information was gathered from Bahrain's private university students using a closed-ended questionnaire. The overall response rate was 36% based on the 1,530 total questionnaires that were distributed and the 550 valid questionnaires that were recovered. After that, a regression analysis was performed to determine the results.

	Students' perceived behavioral control and inclination toward entrepreneurship were significantly positively correlated with their emotional intelligence (EI). Additionally, there was a noteworthy, somewhat positive correlation between students' EI and their perceptions of societal norms and subjective norms.
	To raise students' perceived behavioral control, emotional intelligence, and skill and knowledge levels, entrepreneurial education is essential. Furthermore, it's critical to introduce students to successful entrepreneurs and their enterprises, as well as to advocate for entrepreneurial professions as desired and realistic possibilities that could offer greater benefits than positions in the public or private sectors.
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	Theory of Planned Behaviour, Contextual Elements, Demographic Factors and Entrepreneurial Intentions of Students in Kenya

	Entrepreneurship; Theory of Planned Behaviour; Entrepreneurial Intentions; Kenya.

	Data were collected from 326 fourth year Bachelor of Commerce students from Egerton, Kabarak and Kenyatta universities in Kenya through questionnaire. Data was initially analyzed by reliability and factor analysis. The relationship between dependent and independent variable were tested by multiple regression analysis. This was done using Statistical Package for Social Sciences (SPSS).
	gender, having entrepreneurial parents, subjective norm, perceived behavior control; attitudes, favorable environmental conditions, and academic support were significant determinants of entrepreneurial intention.
	Contextual factors also revealed significant and positive results with entrepreneurial intention. Favorable environment for entrepreneurship and academic support also influenced the individual’s entrepreneurial intention to establish own business.
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	Ibrahim, Adamu, and Usman Musa Abdullahi. 
	2014
	Analysis of Mind-Set (Intention and Constraints) of Nigerian Students towards Entrepreneurship in the Country
	kills, Entrepreneurial, Interest, Challenges.
	Four rating scale structured questionnaires titled Entrepreneurial intention and its constraint in Nigeria (EICN) was used to gather information for this study. Six hundred and fourty five (645) copies of the questionnaires were administered out of which six hundred and two (602) copies representing (93%) were retrieved and subjected to statistical using SPSS on the basis of which informed conclusions were drawn. logistic regression and chi-square (X2) were employed to determine the result.
	The strength of entrepreneurial intention of graduates of education is attributed to skills acquired while in school. predicting strength of the attitude of students towards business formation in Nigeria depends on their entrepreneurial interest. t enabling environment in Nigeria is not encouraging students to put into practice their entrepreneurial intention upon graduation. Students are satisfied with entrepreneur skills acquired. one of the problems affecting entrepreneur intention of students in Nigeria is capital. pride of students affects their entrepreneurial intention of upon graduation.
	students have acquired adequate skills for entrepreneurial aspiration and intention upon graduation in Nigeria. The entrepreneurial intention of students faced certain challenges, some of which include; finance, pride and enabling environment. These constraints militate students entrepreneurial intention in Nigeria. This insinuation will have adverse effect on entrepreneurial aspiration and intention of students upon graduation.
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	2012
	A Study among University Students in Business Start-Ups in Malaysia: Motivations and Obstacles to Become Entrepreneurs
	business start-ups, entrepreneurs, motivator, obstacle and challenges, university students
	A survey was conducted at final year classes at University Utara Malaysia through questionnaires. Data collected from the survey was analysed by the statistical software SPSS version 19.0. Descriptive statistics such as frequency distribution, mean and standard deviation was used in the analysis.
	[bookmark: _Hlk164986819]motivators such as extrinsic rewards and change management inspire them to start up a new venture whilst government support/assistance plays a significant role in promoting entrepreneurship. By contrast, obstacles and challenges such as endogenous factor (financial and operational problems) seemingly impedes their effort to launch a new venture. It is also revealed that gender and birth order affect one’s entrepreneurial intention significantly. However, surprisingly, no difference was found in working experiences with one’s entrepreneurial intention. 
	This study provides a platform for both universities and government to cultivate, develop and train more entrepreneurially oriented and proactive university students able to launch business ventures upon graduation. This effort can be achieved by providing a comprehensive entrepreneurship education as well as equipped students with a range of entrepreneurial knowledge and skills to encourage higher interest in entrepreneurship.
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	Entrepreneurship; Entrepreneurship barriers; Quantitative method; Students entrepreneur; Youth entrepreneurs.
	Questionnaires were utilized to collect data, and samples from 282 students were chosen using a convenience sampling system and non-probability sampling approach. The whole impact of the independent factors on the index of entrepreneurship hurdles is explained using multiple regression analysis. In this study, SPSSS 20.0 is the data analysis tool.
	Access to funding, entrepreneurship education and training, and social and cultural legitimacy and acceptability all have a major impact on the hurdles to entrepreneurship faced by university students.
	One of the most crucial things is entrepreneurship education, particularly when it comes to integrating entrepreneurial activities with the curriculum to provide students a deeper grasp of the subject and help them overcome challenges.
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	Seubchard, Songphob. 
	2020
	The limitations and obstacles for new graduates who aspire to become an entrepreneur in Thailand
	Entrepreneurship Management
Entrepreneurs
Obstacles
Limitation
	The data collected by online survey, questionnaires. The SPSS software is used to analyze the collected data. The other used to analyze the data is the Pivot table function in the Microsoft Excel
	The first place of business obstacle that the new graduates face that it is the most important for being an entrepreneur in Thailand is lack of capital.
	Lack of capital and lack of business experience are the topmost obstacles faced by new graduates in Thailand. Because money is very necessary for doing business in every stage and they think  the experience will help them to gain a competitive advantage and will help them to make a better decision to increase the chance of success.
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	KEY CONSTRAINTS FOR MBA STUDENTS TO BECOME ENTREPRENEUR, AN EMPIRICAL ANALYSIS OF JAMSHORO AND HYDERABAD BUSINESS SCHOOLS
	Entrepreneurship, Key Constraints, Career Decisions, Entrepreneur.
	A sample of 182 MBA students from business schools in Hyderabad and Jamshoro, including five prestigious universities—MUISTD, MUET, Sindh University IBA Jamshoro, Isra University Hyderabad, SZABIST Hyderabad, and HIAST Hyderabad—were used in the research. Primary data were collected using structure-based variables. Pie charts, bar charts, and cross-tabulation were used in SPSS to assess the data that had been gathered.
	Of those surveyed, 62.45% are open to doing business and are thinking about becoming entrepreneurs. Conversely, just 37.55% of the respondents expressed a willingness to work. It is clear that MBA students are interested in becoming entrepreneurs, but there are a number of obstacles in their way. Specifically, 60% of respondents stated that the biggest obstacle to launching their own company is raising the necessary capital, 46.07% stated that a lack of real-world experience and knowledge is a major obstacle, and 31.32% of respondents stated that resistance from family members is the biggest obstacle.
	The primary universities in Hyderabad and Jamshoro were chosen for this study, and since there are far more students enrolled in Pakistan's higher education institutions than in any other, using a smaller sample size may result in mass generalization. Additionally, the research study is limited by time to the Hyderabad and Jamshoro business school regions. Similarly, one of the biggest obstacles to doing this research in the Hyderabad and Jamshoro regions was the lack of funding and the inaccessibility of the other locations.
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	Morris, Michael H., Galina Shirokova, and Tatyana Tsukanova. 
	2017
	Student entrepreneurship and the university ecosystem: a multi-country empirical exploration
	curricular programs; co-curricular activities; embeddedness; financial support; start-up activities; student entrepreneurship; university context.
	A data set originating from the Global University Entrepreneurial Spirit Students’ Survey (GUESSS) was utilized. The final sample was of 31,927 respondents from 25 countries2 and 282 universities. Hierarchical regression analysis was used to test the hypotheses.
	Student start-up activities are inversely correlated with university financial assistance, but student engagement in entrepreneurship-related co-curricular activities and academic programs is positively correlated. The associations between student participation in university projects and start-up activities are moderated by prior business experience. Business experience favorably modifies the unfavorable association between financial support and start-up activity.
	university ecosystems can have an important influence on the entrepreneurial behaviors of students but must reflect the learning needs and styles of students. Experiential learning represents a critical component of the ecosystem, but is not an exclusive element, as its potential may be enhanced when it is coupled with other learning vehicles. Especially important in this regard are lecture, core content and opportunities to build social capital.
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	Yusoff, Mohd Nor Hakimin, WM Nazdrol Bin WM Nasir, and Fakhrul Anwar Bin Zainol..
	2012
	Assessing the Impact of Knowledge of Government Business Support Services on Propensity of New Graduates to Venture into Business
	government business support, entrepreneurship, young graduates, partial least square
	Students from two local universities in Malaysia are used as the sample. This study used closed-ended survey questionnaires to collect the data from respondents. To put the study's theories to the test, a route analysis was carried out. Two main steps of data analysis were carried out using SPSS 19.0 and Smart PLS 2.0.
	It's noteworthy to note that product knowledge regarding the service provided had no discernible effect on prospective entrepreneurs' preparedness to launch their own firm, despite awareness of the GBSS and understanding of the process of obtaining a service having an influence.
	The insignificant relationship between product knowledge and readiness to venture may be because of several factors, such as inferior perceived brand image (Bian & Moutinho, 2011). The findings of this study not only validate the rationale behind such expenditure but also add to the body of knowledge for the curriculum taught in entrepreneurship courses in universities.
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	Mohamed, Zainalabidin, Golnaz Rezai, Mad Nasir Shamsudin, and Muhammad Mu’az Mahmud. 
	2012
	Enhancing young graduates’ intention towards entrepreneurship development in Malaysia
	Malaysia, higher education entrepreneurialism, graduates’ intention, basic student entrepreneurial programme, agri- entrepreneur, intention, effectiveness
	410 respondents who had participated in BSEP were interviewed with a structural questionnaire to gather information. Chi‐square analysis was used to determine the results. 
	participants agreed upon the effectiveness of BSEP in developing graduates’ intention towards becoming agri‐entrepreneurs. There is a significant relationship between three variables (origin of the participant, the presence of family members already involved in entrepreneurial activities and educational background. which motivate participants to become agri‐entrepreneurs.
	The paper expands on Ajzen's framework to provide a basis to improve the effectiveness of entrepreneurship education in Malaysia. The findings provide a valuable insight on effective teaching methodologies around entrepreneurship education.
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	Anuar, Azyyati, Ida Normaya Mohd Nasir, Firdaus Abdul Rahman, and Daing Maruak Sadek. 
	2013
	Barriers to Start-Up the Business among Students at Tertiary Level: A Case Study in Northern States of Peninsular Malaysia
	barriers, business, personality traits, entrepreneurial skills, micro level
	The respondents of this study consisted of 303 students attending public university in the northern states of Malaysia  include UiTM Kedah, UiTM Pulau Pinang, UiTM Perak, UiTM Perlis, USM, UNIMAP, university Utara Malaysia (UUM). The sample respondents will be chosen using multistage sampling. The data were collected through questionnaires
	problem solving skills are regarded as the most important items in personality traits followed by self-confidence, information seeking and self-initiative as a barrier to start-up the business. inability to use knowledge and time management skills, two key entrepreneurial competencies, as a motivator for business startup. The most minute elements that might prevent students from launching the business they have researched in this survey are pecuniary in nature.
	To help students become better entrepreneurs, proper entrepreneurship education should be provided, and their personality attributes should be strengthened. By fostering knowledge exchange and transfer among seasoned entrepreneurs and trainers at entrepreneurship centers, several educational establishments have expanded their missions beyond teaching and research.

	30
	Din, Badariah Hj, Abdul Rahim Anuar, and Mariana Usman. 
	2016
	The Effectiveness of the Entrepreneurship Education Program in Upgrading Entrepreneurial Skills among Public University Students
	effectiveness; entrepreneurship education; university students
	the survey technique was used, and a questionnaire was developed to collect data from the students in university Utara Malaysia. The sample was 130. The data obtained was analyzed using Statistical Package for Social Science (SPSS) 19.0.
	There is a strong relationship between the business plan, risk thinking and also self-efficacy and effectiveness of the programme, while a moderate relationship is observed in need for achievement and locus control.
	Universities and other higher education institutions should be ideally placed to expose students to environments which foster entrepreneurial mindsets, and the effectiveness of the entrepreneurship programs are important keys to produce more young entrepreneurs in future. The program itself can educate our young generation to be more productive after graduating from their studies at university level.

	31
	Nair, 
Rahul. 
	2021
	Role Of Startup Incentives And Schemes In Enhancing Digital Entrepreneurs In Maharashtra, India
	Digital entrepreneurs, start-up schemes, effectiveness, issues, recommendations.
	mixed methodology approach with quantitative study via a survey instrument and few open-ended question interviews with the respondents. It applies convenience sampling technique in collecting the data, which is analysed using SPSS statistical software.
	The finance needed by the entrepreneurs to scale-up business is the most difficult challenge faced by the digital entrepreneurs. Seed funds availability, difficulties in doing business given the complexity of the regulatory mechanism; advisory services; access to market, in that order, were stated as being the main impediments.
	This study identifies the effectiveness of start-up schemes and the associated satisfaction of digital entrepreneurs in Maharashtra, India. It is also found that there is a vast awareness gap about the knowledge of the benefits of different start-up schemes, which acts as a major reason for low utilization of these schemes.
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	Smith, Kelly, and Martin Beasley. 
	2011
	Graduate entrepreneurs: intentions, barriers, and solutions
	Student and graduate business start‐up, Regeneration, Entrepreneurship education, Higher education, United Kingdom, Business enterprise
	Questionnaires and semi structured interviews from the seven graduates in the creative and digital industries to start their own businesses in Barnsley, South Yorkshire, UK – an area with lack of employing establishments and locally registered businesses. identified the constraining and enabling factors graduates may encounter when attempting to start a business and explored the impact of support provided.
	Perceived constraining factors were lack of general business knowledge, contradictory advisory support from external agencies, lack of sector‐specific mentors, lack of finance, and experience of familial entrepreneurship. The course material, financial benefit, control and taking risks, creativity and creative ideas, co-mentoring from business partners, and the whole package of assistance were all perceived as supportive aspects. Relationships between outside and internal assistance might be strengthened.
	The development of graduate entrepreneurs and their participation in the expansion of the national and global economy are greatly aided by university start-up units. It is necessary to take into account issues like offering specialized guidance and establishing connections with outside counterparts and follow-up help.
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	Bikse, Veronika, Inese Lusena–Ezera, and Baiba Rivza. 
	2018
	Innovative start-ups: challenges and development opportunities in Latvia
	Economic development, entrepreneurial skills, higher educational institutions, students, globalization, global market, innovative startups
	To achieve the aim of this study, a survey of Latvia’s high school students in 2015 (n = 5,910) was undertaken by an online questionnaire within a financial skill built-up contest “New Financial Expert 2016” held by the Financial Institute of Swedbank (Swedbank survey, 2016). Further, Latvia University of Agriculture master students (n = 97) were interviewed in the year 2016 to identify master students’ opinion about necessary support for entrepreneurship, future services or goods with potentially high added value and find out their readiness for innovative action.
	A comparative analysis of data of the master student interviews and the survey of Latvia’s high school students showed that most of the youth associated their entrepreneurship prospects with innovative ideas, new technologies and new skills. 
	The results of the research indicated that the foundation of start-up enterprises in Latvia led to positive results and gave an impulse to increasing economic activities as there were the necessary preconditions for their development.
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	Katundu, Mangasini Atanasi, and Damian Mulokozi Gabagambi. 
	2016
	Barriers to Business Start-up among Tanzanian University Graduates: Evidence from the University of Dar-es-salaam
	Entrepreneurship, graduates barriers, startups
	Using a sample of 308 University of Dar es Salaam graduates and ten key informants, a cross-sectional study approach was employed. A structured questionnaire and a checklist for key informant interviews were used to collect the data, which were then analyzed using structural equation modeling (SEM). Analysis of moment structures (AMOS) and the Statistical Package for Social Sciences (SPSS) software were used to perform confirmatory factor analysis. The hypothesis was tested using Pearson's chi-square.
	The main obstacles to company start-ups were unsuitable teaching strategies, a lack of business expertise, weak university curricula, obligations to extended families, and bureaucratic inclinations.
	 Graduates who studied entrepreneurship reported start-up difficulties that differed from those reported by their peers, suggesting that entrepreneurship studies had an impact on how graduates evaluated the barriers.

	35
	Thi Kim Le, Thu. 
	2021
	Start-up Barriers Faced by Students: A Case Study at a Vocational Institution in Vietnam
	Entrepreneurship, barriers, vocational institution
	Surveyed 110 final term Vietnamese vocational college students for data collection trough online survey via google form. 
	[bookmark: _Hlk164984552]Primary barriers hindering students from startup include the lack of capital, the lack of experience and working skills, and the lack of relationship and risk tolerance. 
	The startup ecosystem in localities and across the country of Vietnam has been comprehensively formed, but the startup rate is still very low. So, the findings of study helps to provide recommendations for the institution to improve the entrepreneurial spirit among students after graduation.
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	Ho, Yuen-Ping, Pei-Chin Low, and Poh-Kam Wong. 
	2014
	Do University Entrepreneurship Programs Influence Students’ Entrepreneurial Behavior? An Empirical Analysis of University Students in Singapore
	University entrepreneurship programs, Entrepreneurial behavior, Entrepreneurial intentions, Entrepreneurial engagement, Experiential programs, Experiential learning
	Using data from a survey of 836 students at the National University of Singapore (NUS), the study utilizes linear regression models to examine not only the direct effect of entrepreneurship education program participation on entrepreneurial engagement, but also its possible interaction effect with several psychological constructs drawn from the Theory of Planned Behavior.
	Student engagement in entrepreneurship is significantly positively impacted by participation in university entrepreneurship programs, particularly those that emphasize experiential learning. Furthermore, the attitudes and beliefs of the students considerably influence the effect of program participation.
	The study supports the call to move toward hands-on experiential programs as a more effective way for educational institutions to influence students’ entrepreneurial behavior and encourage venture creation activity on campus. It also contributes to the literature by confirming the impact of entrepreneurship education not only on entrepreneurial intentions but also on the concrete steps taken by students toward venture creation.
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	2022
	University Students’ Awareness of the ‘Business Incubators’ Concept and their Role in Advancing Socio-Economic Development
	business incubators, social and economic development, development projects, creativity and innovation, social policies
	The research sample is 150 students from Al Ain University during the first semester of 2020/2021. Additionally, study goals are achieved by using a descriptive analysis that employs personality interview.
	There is a medium level of awareness about the concept of business incubators as economic development projects. the most important challenges facing business incubators are finance, lack of diversity of sources of support, commercialization, cultural context and strategic environment, and political factors.
	The study  demonstrated that students contribute to strengthening the role that business incubators play in driving economic and social development. 
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	Examining Factors Affecting Entrepreneurial 
Intention of University Students: Applying the 
Theory of Planned Behaviour
	Entrepreneurial Intention, Theory of 
Planned Behaviour, Ethiopia, University
	162 students from the Ethiopian Institute of Architecture, Building Construction and City Development, Addis Ababa, are the subjects of the study. Hierarchical regression analysis and descriptive statistics were used in the quantitative survey approach.
	When considered separately, each of the independent variables—personal attitude, subjective norms, and behavior control—has a considerable impact on the development of entrepreneurial intention. Nevertheless, when combined, only subjective standards and personal attitude have a substantial impact on the establishment of entrepreneurial ambition.
	The purpose of the study was to investigate how entrepreneurial attitude, subjective social norms, and 
perceived behavioral control affect the entrepreneurial 
intention of graduating students at EiABC, within the 
framework of the theory of planned behaviour. The idea of planned 
behaviour could be useful for higher education 
institutions in creating and analyzing the influence of 
educational programmes on students’ entrepreneurial 
ambitions.

	39
	Bakheet, Adil Hassan. 
	2018
	Relationship Between Attitudes And Intentions For Business Start-Up: A Case Of Omani University & College Students
	Business start-up, Entrepreneurial attitudes, Linear and Multiple regressions, Oman.
	Through surveys, information from a sample of 2529 students in Oman was gathered. Using the Statistical Package of Social Sciences (SPSS), descriptive statistics were performed, and the outcomes were evaluated using multiple and linear regressions.
	The findings indicate that Omani students attending higher education institutions have a good attitude toward entrepreneurship. The findings demonstrated a robust and positive correlation between intentions and attitudes.
	The study has taken the influencing factors as students’ perception of business opportunities; barriers; motives; personal entrepreneurial exposure; expected family support and culture, which were identified as influencing their attitudes and eventually influencing their intentions. Oman needs innovation and research development in entrepreneurship as economic development can be promoted through increased entrepreneurship, especially among young people.

	40
	Phuong, N., T. Quoc, L. Cup, and L. Lien. 
	2021
	The students’ attitudes and entrepreneurial intention: Evidence from Vietnam universities
	Startups, Entrepreneurial Intention, University students, Personal traits, social norms
	Quantitative approach was mainly applied with structured questionnaires directly delivered to 2,141 senior students and newly graduates from twelve universities in Ho Chi Minh City. The results derived from path analysis.

	social norms, personal traits of openness to new experiences, extraversion, conscientiousness, and positive attitudes directly and indirectly affected entrepreneurial intention. In addition, agreeableness and negative attitudes negatively affected entrepreneurial intention.
	This study aims to analyze the factors affecting students’ attitudes and entrepreneurial intention. So, improving educational programs that promote the nurture of talented entrepreneurs for the country could be recommended based on this finding. 
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	Venesaar, Urve, Ene Kolbre, and Toomas Piliste. 
	2006
	Students’ Attitudes and Intentions toward Entrepreneurship at Tallinn University of Technology
	attitudes, intentions, entrepreneurship education, personality traits, support needs.
	An empirical study was carried out among bachelor programme graduates and master students at Tallinn University of Technology in different specialties during two semesters. From a total of 443 students, data was collected through questionnaires. The Likert scale is used for the measurement of students’ attitudes and intentions based on their own opinions
	The personal characteristics and behaviour typical of entrepreneur are correlated positively with the intention to start a new venture in the near future. over half of the respondents (53% of all respondents) mentioned lack of a business idea as an obstacle.
	Students who are more entrepreneurial by personality traits have also a stronger intention to be an entrepreneur, and they are most frequently intended to start with business in the near future. However, we can also find some exceptions and interesting connections based on the student’s status, specialty (economic or technical specialties) and degree of study.

	42
	Hendieh, Jacques, Dani Aoun, and Alfred Osta. 
	2019
	Students’ Attitudes Toward Entrepreneurship at The Arab Open University-Lebanon
	Entrepreneurship, Education, Students, University, Family.
	Through questionnaires, information was gathered from a sample of Arab Open University (AOU) Lebanon branch undergraduate and MBA students. Using SPSS, binary logistic regression was used to determine the result.  
	Of the female respondents, 35% said that discrimination based on gender prevented them from launching their own companies. The findings show that, surprisingly, government support, entrepreneurial education, and training programs at universities do not significantly affect students' motivation. Although, according to Bagheri et al. (2013), 77.7% and 88.7% of the students, respectively, thought that entrepreneurship education and training were important, these factors become less significant when compared to other factors. Generally speaking, their views on entrepreneurship were strongly correlated with age, gender, family support, and expectations.
	This study demonstrates that individuals' motivation will decline and vice versa when their family have high expectations for them. The findings show that students are highly motivated to engage in entrepreneurial activities; 69.7% of them have a clear intention to launch their own business or are seriously considering it, and 95.6% of them believe that doing so will involve significant risks. 90.64% of respondents who were asked to explain their motive, stated that they wanted to make more money.
The results of this study can be utilized to forecast the entrepreneurial aspirations of university students in Lebanon.
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	Boissin, Jean-Pierre, Bénédicte Branchet, Sandrine Emin, and James I. Herbert. 
	2009
	Students and entrepreneurship: a comparative study of France and the United States
	Entrepreneurship  intention, students, attitude, startup, 
	Based on the responses to a questionnaire given to 340 French students studying economics and management at the Université Pierre Mendès France (Grenoble 2) and 272 American students enrolled in marketing and management classes at Kennesaw State University (GA), descriptive and data analyses are conducted.
	The US is more eager than France to start a business, and there are also big ideological divides.
	When the entire sample is taken into account, control beliefs come top, followed by behavioral views, which explain why students want to start their own businesses. As a result, we describe three student groups with similar entrepreneurial activities. We do separate studies for each country because nationality is a significant factor, and we explain three typical behaviors for each in this way.

	44
	Packham, Gary, Paul Jones, Christopher Miller, David Pickernell, and Brychan Thomas. 
	2010
	Attitudes towards entrepreneurship education: a comparative analysis
	Higher education, attitudes, France, Germany, Poland, entrepreneurialism 
	A research instrument with five-point Likert arrays was used in a quantitative manner to compare students' views and opinions before and after the course was delivered.
	French and Polish pupils' entrepreneurial attitudes are positively impacted by enterprise education. On the other hand, male German students found the course to be detrimental. Additionally, it was shown that although female students are more likely to think that the learning experience has been beneficial to them, male students have really benefited more from enterprise education in terms of their entrepreneurial spirit.
	The study offers proof that, in order for enterprise programs to have the intended effect on entrepreneurial intent and graduate entrepreneurship, design and delivery considerations related to gender, culture, and regional contexts must be made.
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	Israr, Muhammad, and Mazhar Saleem. 
	2018
	Entrepreneurial intentions among university students in Italy
	Entrepreneurship, Entrepreneurial intentions, Entrepreneurial mindset, Entrepreneurial education
	Primary data were gathered using a self-made questionnaire in order to evaluate the contribution of explanatory variables to the dependent variable "entrepreneurial intentions," including gender, age, degree, department, prior education, prior grades, work experience, business experience, family background, entrepreneurial education, personality traits (Five Factor Model), finance, and government support. This was followed by an analysis of the data using a multiple regression model.
	Gender, family background, entrepreneurial education, extraversion, agreeableness, and openness to experience showed positive results while age, previous grades, and neuroticism showed a negative relationship with entrepreneurial intentions.
	The study explored the entrepreneurial intentions among the university students. The analysis confirms many previous findings in the literature on students’ entrepreneurial intentions
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	2017
	Implication of attitude of graduate students
in Oman towards entrepreneurship: an
empirical study
	Entrepreneurship, Attitude towards entrepreneurship, Exploratory factor analysis, Oman
	A structured questionnaire was used to gather data from 165 students who were chosen at random from four institutions in Muscat. To evaluate the attitude and determine the elements influencing it, a multivariate regression model and exploratory factor analysis (EFA) were employed.
	Despite having a favorable attitude toward entrepreneurship, Oman's graduates are not very likely to launch their own company following graduation. Graduates' attitudes toward entrepreneurship can be positively impacted by advancing entrepreneurship education and expanding their knowledge of business and risk management. Governments, universities, and company incubators all have a significant part to play in influencing graduates' views on entrepreneurship and developing practical entrepreneurial tactics.
	fostering the entrepreneurial potential of graduates by comprehending and valuing their mindset Ibrahim et al. (2017) 7:8 Page 14 of 17 Journal of Global Entrepreneurship Research Their abilities, as well as encouraging an entrepreneurial spirit among them, will stimulate Oman's economic growth and development.

	47
	Abualbasal, Abdelraheem M., and Rand E. Badran. 
	2019
	Students’ Attitude Towards Entrepreneurship At Princess Sumaya University For Technology
	Entrepreneurship, Jordan, Universities, Entrepreneurial Education, Chi-Square.
	Chi-square test was used for statistical analysis after a survey was distributed to PSUT students pursuing various majors in order to gather data for the study.
	Based on their demographics, as well as their high degree of awareness, the students of Princess Sumaya University for Technology exhibit notable disparities in their views about entrepreneurship. Additionally, they believe that entrepreneurship has a good impact on both the person and society.
	The paucity of exploratory research on Jordanian university students' attitudes toward entrepreneurship increased the relevance of this study. Based on the study's findings, the research also made recommendations to PSUT officials for improving entrepreneurship on campus.
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	2021
	Entrepreneurship among university students in Bindura, Zimbabwe
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Students
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	Focus group discussions (FGD) and in-depth interviews were used to collect data. New themes were introduced in a theme-based manner.
	It was shown that there is a majority of factors that support student entrepreneurship, such as the need to meet conspicuous purchasing tendencies, future employment possibilities, poverty, family history, and the effect of the curriculum. Numerous obstacles, such as a lack of funding, regulatory roadblocks, and the need to strike a careful balance between their education and running a firm, beset student entrepreneurs.
	The study's theoretical foundation is the human agency theory, which sees entrepreneurship as a deliberate aim pursued by students in order to fulfill a variety of objectives. The outcome demonstrates that male and female students operating a variety of firms is a defining feature of student entrepreneurship. Additionally, it might be recommended that colleges establish sovereign funds to assist students in starting and expanding their firms, as well as remove bureaucratic barriers that discourage student entrepreneurship on campus.
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	2020
	An Exploratory Study on Challenges of Undergraduates 
Entrepreneurs: A Case Study in Malaysia
	Knowledge, Challenges, Undergraduate’s Entrepreneurs, Malaysia
	This study utilized a qualitative method. Impromptu interviews were conducted with the 10 selected undergraduates in Malaysia. As this was impromptu interviews, the conversation was recorded and transcribed without using any transcription notation symbols.
	There were five crucial challenges faced by undergraduates in venturing into business: social rejection, facing criticism, financial constraints, dealing with stress and self-doubt, and facing age stereotypes. These were effective factors because the entrepreneur’s lacked knowledge and exposure due to their youth and limited access to millennium business approaches.
	The entrepreneurial endeavors contribute greatly to economic progress and creating new job opportunities. However, there are opinions uttered that a few entrepreneur’s actions focusing on social needs could lead to the commercialization of non-profit bodies, which may not reflect society’s needs.
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	2011
	Entrepreneurship barriers and entrepreneurial inclination among Malaysian postgraduate students
	Entrepreneurialism, graduates, Malaysia 
	Data were gathered from a sample of 267 postgraduate students from different Malaysian institutions using a survey-based technique. The assessment focused on the respondents' entrepreneurial tendency as well as their opinion of five hurdles to entrepreneurship: aversion to risk, fear of failure, lack of resources, lack of social networking, and allergy to stress and hard labor. After that, a factor analysis utilizing principal component analysis and Varimax rotation was employed to categorize the characteristics that hinder entrepreneurship into a number of shared components.
	The five perceived impediments account for 31.5% of the variation in entrepreneurial propensity, according to the model R-squared. Lack of social networking was identified as the biggest obstacle to entrepreneurship, followed by a lack of resources and a fear of taking risks.
	When compared to the obstacles experienced by current entrepreneurs, the postgraduate students may encounter impediments of differing dimensions. It might not be sufficient to simply have strong business intentions since attractiveness also has to be translated into action. Therefore, it is imperative that the government concentrate its efforts on reducing the psychological and emotional obstacles that keep postgraduates from starting their own businesses. 
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	Arthur, Keren Naa Abeka, and Albert Kwame Arthur. 
	2020
	The Student Entrepreneurial Journey: Motivations, Entrepreneurial Engagements and Challenges among Recent Graduates of Visual Arts Academic Programs in Ghana
	Entrepreneurial engagement, entrepreneurial challenges, graduates, entrepreneurship 
	Twenty graduates of Ghanaian academic programs in the visual arts are the subject of this study, which employs a qualitative research methodology. Purposive and snowball sampling were used to choose respondents. A semi-structured interview guide was used to gather data, and a theme analysis technique was used to analyze the results.
	The majority of respondents decided to pursue entrepreneurship as a way to overcome personal financial limitations while still in school, even as early as senior high school. In their entrepreneurial endeavors, the respondents encountered operational, management, marketing, and financial difficulties.
	The students in our sample mostly pursue craft entrepreneurship as a survival strategy, leveraging the talents they have acquired throughout their study. They face both general and context-specific problems in their entrepreneurial endeavors, which mostly center on opportunities in their area of expertise.
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	Islam, Md Asadul, Amer Hamzah Jantan, Abigail Hunt, Md Ferdausur Rahman, and Mirza Manirajah Abdullah.
	2019
	Exploration of barriers faced by female graduate entrepreneurs in 
Bangladesh
	female graduate entrepreneurs; barriers; SMEs; stakeholders; Bangladesh
	performed 12 semi-structured interviews with scholars in entrepreneurship in Dhaka, Bangladesh, as well as 6 graduate female entrepreneurs of SMEs.  They carefully analyzed the original data and focused on finding themes that emerged from the interviews. In order to do this, they went over the transcripts and coded the topics. This allowed them to put the themes into groups for debate and study.
	After graduating from college, women were more likely to work for an organization than to launch and grow their own firm. We discovered that female graduates from Bangladesh who became entrepreneurs lacked confidence, lacked experience negotiating and pitching, and had limited access to institutional training and courses on entrepreneurship and SMEs. Along with these obstacles, they had to deal with corruption, functioning in a traditional culture, long, costly, and biased lending facilities, a lack of support from their spouses and family, difficulties getting about due to Dhaka's traffic jams, and threats to their personal safety.
	In order for relevant stakeholders, including the government and policy makers, to take appropriate action to remove the obstacles in the nation, this study set out to identify the challenges experienced by female graduates working for SMEs in Bangladesh when they create and run their businesses. Graduate female entrepreneurs who want to succeed should break through the stereotype of generally difficult situations, while doing so carries some danger to their reputation both personally and professionally.
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[bookmark: _Toc166098780]4.2.1 Factors influencing college student’s entrepreneurship intention based on TPB. 

The main and foremost aim of this study is to find the factors influencing college student’s entrepreneurship intention (EI) purely under Ajzen’s theory of planned behaviour (TPB). Almost all students would have a positive attitude towards entrepreneurship. Pihie et al., (2011) agrees with this by finding Malay students have a moderately high attitude toward entrepreneurship. The variables so then under this study are personal attitude, subjective norms, perceived behavioral control which are independent with the Entrepreneurship Intention (EI). In the paper Darwish et al., (2022) found that all the factors under TPB are positively related to entrepreneurial intention of students in Bahrain with a sample of 361. They conducted the Correlation Coefficient, and Multiple Linear Regression analysis to find the relationship between variables after collecting data through questionnaires. This is agreed by many other researchers as well (Amofah et al., 2020; Hossain et al., 2023; Anwar et al., 2020; Kowang et al., 2021; Al-Shammari et al., 2018; Amos et al., 2014; Zerihun et al., 2022). (Darwish et al., 2022) showed besides this, subjective norm showed the most meaningful variance in respondents' plans to start a company, suggesting that social pressure from friends or family might influence respondents' intentions to do so. In contradict to the above, Zhang et al.,(2015) pointed in his study with the sample of 275 students at a large southern university in the U.S., attitude does not significantly influence the inclination to pursue entrepreneurship. Some other researchers also show some contradiction in the relation between the variables under TPB and EI. For instance, there is no discernible relationship between perceived behavioral control and subjective norms and entrepreneurial intent (Mahmoud et al., 2019). 
Apart from the factors under TPB, self-efficacy significantly influences students' aspirations to pursue entrepreneurship (which means the EI) (Amofah et al., 2020). Other than this, there are several other factors mentioned too in some researchers. Peers support, institutional support, family support, knowledge of entrepreneurial skills, ability to take risks, entrepreneurial innovativeness are some of those (Martins et al., 2023). In the study conducted by Hunjra et al., (2011) found that professional attraction, self-reliance, networking support and entrepreneurial capability are also an effective variable for starting new ventures. Entrepreneurial education also plays a major role in the EI. Education in entrepreneurship will provide students with the information and abilities that may enable them to go from looking for work to starting their own businesses (Kabir et al., 2017). Significantly impacting of all the TPB factors on EI in a study conducted on female students in India found an extra factor entrepreneurial education (EE) was having a favorable impact on EI but with a low coefficient (Anwar et al., 2020). Therefore, it is concrete that attitudes and intentions have a robust and favorable correlation (Bakheet & Hassan, 2018). Moreover, pupils that exhibit more entrepreneurial personality qualities also tend to have larger aspirations of becoming entrepreneurs, and they usually want to launch their businesses soon (Venesaar et al., 2006). So, the result could be that all the three factors (personal attitude, subjective norms, and perceived behavioral control) are positively influencing the entrepreneurial intention of college students. 
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[bookmark: _Toc166437431]Figure 5: Factors influencing EI based on TPB


Source: Self-created
The primary determinants of entrepreneurial intention (perceived behavioral control, subjective norms, and personal attitude) are shown at the top level of the above figure. Additional study-identified factors are provided below each factor, along with a link between them and the primary components. The relationship between the several elements influencing college students' inclination to pursue entrepreneurship is visually shown by this diagram.

4.2.2 Constraints that hinder college students from commence and run their own startups.

[bookmark: _Hlk166085669]The pursuit of entrepreneurship as a method of financial gain is attracting the attention of younger generations. However, most of them are not building it due to the restraints or obstacles that prevent them from doing so. A study conducted from a sample of 182 MBA students of Jamshoro and Hyderabad business schools by Hafeez & Ahmed Raza (2022) resulted overall 60% of MBA students stated that the biggest obstacle to launching their own company is the initial investment, followed by 46.07% who stated that a major barrier is a lack of practical knowledge and expertise, and 31.32% who stated that a major barrier is family reluctance. Thus, the studies found that lack of capital/ finance is the major restraint that hinders the college students from commencing their own startups. Many researchers assented this (Ibrahim et al., 2014; Anggadwita  et al., 2016; Seubchard & Songphob, 2020; Nair & Rahul, 2021; Smith et al., 2011; Thi Kim Le & Thu, 2021; Kabonga et al., 2021; Jayabalan et al., 2020; Arthur et al., 2020). Contrary to this, the main obstacles for entrepreneurial start-ups formed were unsuitable teaching strategies, a lack of business expertise, weak university curricula, obligations to extended families, and bureaucratic inclinations (Katundu et al., 2016). The absence of a business idea was cited as a barrier by more than half of respondents (53% of all respondents) in a study (Venesaar et al., 2006). Similarly in other study with the sample of undergraduate and MBA students at the Arab Open University (AOU) Lebanon branch done by Hendieh et al., (2019) instituted that gender discrimination is a barrier to beginning one's own business, according to 35% of female respondents. Lack of social networking was also identified as the biggest obstacle to entrepreneurship, followed by a lack of resources and a fear of taking risks (Singh Sandhu et al., 2011). Islam et al., (2019) conducted a study on 6 graduate female entrepreneurs of SMEs and 6 scholars in entrepreneurship in Dhaka, Bangladesh and found that graduate female entrepreneurs from Bangladesh lacked confidence, specialized knowledge of SMEs and business, and ability to negotiate and pitch. They also had to deal with obstacles including protracted, expensive, biased lending programs, corruption, a conservative culture, a lack of support from their partners and families, difficulties getting about due to Dhaka's traffic jams, and threats to their personal safety.
Some of the studies instituted additional constraints along with the lack of capital which affect the college students’ startups. Endogenous factors which appear (financial and operational issues) is impeding students attempt to start a new business (Ooi et al., 2012). The other obstacles founded from the analysis are education and training in entrepreneurship, social and cultural validity and acceptability, problem solving skills, absence of industry-specific mentors, inconsistent advice from outside organizations, insufficient background in general business, familial entrepreneurial experience, lack of experience and working skills, lack of relationship and risk tolerance, regulatory obstacles, requirement for a careful balancing act between studying and managing a business, coping with stress and self-doubt, confronting age prejudices, social rejection, and criticism, problems in operations, marketing, and management etc.
Despite everything said above, the biggest obstacle preventing college students from starting their own businesses is lack of funding.
Obstacles Hinders College Student Entrepreneurship
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Source: Self-created
4.2.3 The effect of university and government supporting schemes for student startup on college students.

The impact of government and university assistance programs for student startups on college students is the study's final goal. Students who possess talent but lack understanding or confidence would thus seek to get assisted by society, such as the government or university. Support and aid from the government is crucial in fostering entrepreneurship (Ooi et al., 2012). For the younger generation, which includes our future entrepreneurs, having an awareness about the university and government initiatives like entrepreneurship programs, incubators, government loans, etc., would be extremely beneficial. Keat et al., (2011) studied inclination towards entrepreneurship among university students by taking sample among university students in the northern region of Peninsular Malaysia, using principle axis oblique factor analysis and hierarchical multiple regression and discovered that there is a statistically significant association between two,  entrepreneurship education characteristics and the propensity for entrepreneurship: the university's involvement in promoting entrepreneurship and the entrepreneurial curriculum and content. The notion that participating in programs or training for entrepreneurs will undoubtedly result in the development of professional entrepreneurs. The attitude and social skills of individuals who participated in entrepreneurial courses or training were noticeably better (Ghazali et al., 2012). Student start-up activities are strongly correlated with their participation in entrepreneurship-related co-curricular and curricular activities at their institution (Morris et al., 2017). Correspondingly, the study of Ho et al., (2014) discovered that student engagement in entrepreneurship is significantly positively impacted by participation in university entrepreneurship programs, particularly those that emphasize experiential learning. Another finding indicates 77.7% and 88.7% of the students, respectively, believed that entrepreneurial education and training were crucial (Bagheri et al., 2013) in the study done by Hendieh et al., (2019). The findings of the study of AL-Tkhayneh et al., (2022) designate that knowledge of the idea of business incubators as initiatives for economic growth is mediocre. This must be take into consideration while providing suggestions, recommendation, practical implication etc. Because governments, universities, and company incubators all have a significant part to play in influencing graduates' views on entrepreneurship and developing practical entrepreneurial tactics (Ibrahim et al., 2017). So, it is evident that the schemes provided by universities and government would obviously impact the college student on starting their ventures. By contrary, curiously, product knowledge about the service provided had no discernible effect at all on prospective entrepreneurs' readiness to launch their own business, despite awareness of government business support services and their understanding of the process of obtaining a service having an impact (Yusoff et al., 2012).
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[bookmark: _Toc166098783]Source: Self-created
This diagram illustrates the ways in which government and academic aid initiatives, including government loans, entrepreneurship classes, incubators, and programs, affect college students.

4.3 DISCUSSION OF RESULTS

According to Ajzen's Theory of Planned Behavior, the research emphasizes the importance of individual attitudes, subjective standards, and perceived behavioral control in determining students' intentions to pursue entrepreneurship. Given the favorable relationship shown between these variables and entrepreneurial inclination (Hossain et al., 2023; Anwar et al., 2020), college students may benefit from interventions that focus on these variables, such as mentoring programs or instructional efforts.
The study also emphasizes how important self-efficacy is in influencing students' goals towards entrepreneurship (Amofah et al., 2020), along with other external elements like peer support, institutional support, and entrepreneurial education (Martins et al., 2023). These results imply that encouraging an entrepreneurial attitude in college students requires all-encompassing strategies that consider contextual impacts as well as individual-level characteristics.
Nevertheless, the study also reveals several obstacles that prevent students from launching their own businesses, with a lack of funding standing out as the main one (Smith et al., 2011; Seubchard & Songphob, 2020). This emphasizes the necessity of programs and financial assistance systems to lessen the financial load on would-be student entrepreneurs. The report also identifies other important obstacles, such as inadequate practical knowledge, resistance from families, gender discrimination, and difficulties with social networking (Katundu et al., 2016), all of which call for focused interventions and legislative changes.
The study also emphasizes how government and university assistance programs may encourage entrepreneurship among college students. Government loans, incubators, and entrepreneurship programs are a few examples of initiatives that may be extremely helpful in giving students the tools and encouragement they need to follow their entrepreneurial goals (Ibrahim et al., 2017). The study does, however, also emphasize the necessity of raising these programs' visibility and accessibility to guarantee their efficacy in encouraging student entrepreneurship.
All things considered, the research's findings add to our knowledge of the intricate interactions between variables affecting college students' aspirations to become entrepreneurs and provide insight into possible directions for policy creation and intervention aimed at encouraging entrepreneurship in this group.
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CHAPTER 5: CONCLUSION AND RECOMMENMDATIONS
[bookmark: _Toc166098785]5.1 SUMMARY OF MAIN FINDINGS

A thorough analysis of the literature reveals several important conclusions about college students' involvement in entrepreneurship. First off, Ajzen's theory of planned behavior (TPB) serves as the primary foundation for the elements influencing the entrepreneurial intention (EI) of college students. Across several research, it has been repeatedly discovered that these variables—personal attitude, subjective norms, and perceived behavioral control—positively correspond with entrepreneurial ambition. Nonetheless, divergent results are available about the role of attitude in determining entrepreneurial propensity, suggesting that its influence varies depending on the situation. Furthermore, elements outside of TPB that influence students' goals for entrepreneurship include self-efficacy, social support, and entrepreneurial education.
The main obstacles that prevent college students from starting their own businesses are financial ones, however there are other barriers as well. The biggest hurdle is found to be a lack of capital, which is followed by social and educational constraints. For college students hoping to launch their own businesses, lack of access to practical knowledge and skills is a second most obstacle in addition to financial ones. Students' business aspirations are hampered by institutional contexts that are unsupportive and family reluctance. Students navigating the startup scene have additional challenges due to bureaucratic tendencies and regulatory barriers. A lack of business networks, industry-specific advice, and mentorship is another factor in the difficulties experienced by prospective student entrepreneurs. When taken as a whole, these limitations highlight the necessity of all-encompassing resources and support systems to successfully encourage students' entrepreneurial pursuits.
The effects of institutional and governmental assistance programs on college students' entrepreneurial pursuits are differing. Although students' entrepreneurial involvement is positively impacted by participation in entrepreneurship programs and curricular activities, students' knowledge of certain projects, including company incubators, is only mediocre. Furthermore, although students are aware of government business assistance programs, their preparedness to establish their firms is not greatly influenced by their product knowledge about these services. Overall, the results show the intricate interactions between internal and external factors that influence college students' entrepreneurship and emphasize the necessity of robust support networks for successfully fostering such activities.

[bookmark: _Toc166098786]5.2 CONCLUSION 

The purpose of the study was to examine the connection between college students and startup ventures. To that end, this study tried to find out the factors, constraints, and effect of supporting schemes. Elaborately, study utilises the theory of planned behaviour (TPB) paradigm to investigate the relationship between graduating students' entrepreneurial intention (EI) by the factors called personal attitude, subjective norms, and perceived behavioural control, constraints hindering college students to commence their own businesses and effect of college and government supporting schemes for startups on college students. This research employed a qualitative approach, analysing the available literature through a critical review process and thematic analysis to arrive at its conclusions. Ajzen's theory of planned behaviour (TPB), which is the main theoretical foundation for the study, provides insight into the multitude of factors impacting college students' entrepreneurial intention (EI). Findings from several research show that while perceived behavioural control, personal attitude, and subjective norms all stand out as important EI variables, their effects vary depending on the circumstance. Nonetheless, the majority of investigations maintain the beneficial relationship between these three characteristics and EI. Furthermore, elements outside of TPB that influence students' goals for entrepreneurship include self-efficacy, social support, and entrepreneurial education. It is clear that attitudes and intentions show a strong and positive link with entrepreneurial activities among college students, notwithstanding some contradicting data.
The study highlights the major barriers that college students face when attempting to launch their own companies, with a lack of funding being the most common impediment. Significant obstacles for potential student entrepreneurs also include obstacles relating to practical knowledge, resistance from family members, and unsupportive institutional contexts. Even while several studies support the financial difficulties that students encounter, other barriers—like insufficient teaching methods and gender inequality—also make entrepreneurship more difficult. The aforementioned results underscore the necessity of all-encompassing support systems to tackle complex issues and cultivate an entrepreneurial atmosphere that is favourable to student endeavours. The study concludes by examining how government and institutional assistance programs affect college students' aspirations to start their own businesses. Although programs and incubators for entrepreneurship show promising correlations with students' entrepreneurial involvement, issues with awareness and efficacy continue to exist. Even while the value of government support and entrepreneurial education has been acknowledged, there are still clear gaps in the distribution and application of information. These results highlight how important it is for governments, academic institutions, and other stakeholders to give college students specialized assistance and resources so they may succeed in their entrepreneurial pursuits. Furthermore, it is critical to close knowledge gaps and improve the usability and efficacy of assistance programs in order to cultivate a thriving entrepreneurial environment among university students. So, recommendations for policy makers, academic institutions, governments, and future research might be drawn and highlighted from the study's findings.
[bookmark: _Toc166098787]5.3 RECOMMENDATIONS

[bookmark: _Toc166098788]5.3.1 PRACTICAL RECOMMENDATIONS

Enhanced Entrepreneurial Education with innovation: Provide students with the theoretical knowledge and hands-on abilities required for startup success by creating and implementing practical entrepreneurial education programs. Encourage students to think like entrepreneurs by incorporating entrepreneurship into a variety of academic subjects and curricula. Encourage pupils to come up with creative and innovative solutions and company ideas by incorporating these concepts into entrepreneurship education. Give students access to tools where they may test and prototype their ideas, such innovation labs and makerspaces.
Financial Resource Access and Risk-Taking Promotion: Coordinate with legislators, academic institutions, and financial organizations to create customized financial support systems, including grants, low-interest loans, or venture capital, that are intended especially for student businesses. To help students secure funds, teach them about financial management and funding possibilities. Give pupils the chance to investigate entrepreneurship in a safe setting to promote a culture of experimentation and taking risks. To de-stigmatize risk and failure, acknowledge, and applaud entrepreneurial endeavours, even if they end in failure.
Fostering Support Networks and Encouraging Peer and Institutional Assistance: Establish specialized centres for entrepreneurship, incubators, and mentorship initiatives at higher education institutions to furnish students with direction, materials, and connections. And if the supporting schemes are properly informed by the students will increase their EI. To promote information exchange and skill development, foster cooperation between government agencies, experts in the sector, alums, and students. Encourage peer networks, mentoring initiatives, and collaborations with business partners to create a positive campus environment. To offer direction and support, foster collaboration between students, instructors, alumni, and nearby business owners.
Addressing Gender Disparities: Put policies into place to lessen bias and discrimination based on gender in the entrepreneurial field by encouraging equitable access to resources, opportunities, and entrepreneurial education for female students. Offering guidance, instruction, and assistance specific to the difficulties experienced by female business owners would enable them to overcome that obstacle.
Policy Advocacy and Reform: Examine current laws and guidelines to find and remove hurdles to student entrepreneurship. Simplify bureaucratic procedures, lessen the workload associated with administration, and provide incentives for entrepreneurship. Make a case for laws that support economic development, startup expansion, and innovation.
Improved Self-Efficacy: Put programs in place to help students feel more confident about their capacity to start their own businesses. Provide students with hands-on learning experiences, internships, and practical projects to help them develop their entrepreneurial abilities and confidence. Enhancing self-efficacy is advised as, in addition to the TPB elements, it was a significant factor influencing students' inclination to pursue entrepreneurship.

[bookmark: _Toc166098789]5.3.2 THEORETICAL RECOMMENDATIONS

Further Research and Assessment: Carry out long-term investigations to track and assess the success of initiatives meant to encourage student entrepreneurship. Follow students' entrepreneurial endeavours to learn about the changing scene of student entrepreneurs and to guide the development of assistance plans over time.
Academic Discourse Integration: Encourage the incorporation of entrepreneurship into research agendas and academic discourse. To investigate the theoretical foundations of student entrepreneurship and its effects on economic growth, promote multidisciplinary cooperation among scholars.
The creation of Theoretical Frameworks: Create theoretical frameworks that consider the nuances of student entrepreneurship, such as the variables affecting startup success, entrepreneurial intention, and the function of institutional support. Make use of these frameworks to direct future studies and provide guidance for creating support systems that function.
Knowledge Exchange and Cooperation: Promote information exchange and cooperation in the area of student entrepreneurship among scholars, decision-makers, educators, and practitioners. Encourage discussion and the sharing of best practices to hasten the creation and execution of successful assistance projects.
Through the implementation of both pragmatic and theoretical guidelines, stakeholders may establish a conducive atmosphere that fosters student entrepreneurship, therefore promoting economic development and creative thinking.
[bookmark: _Toc166098790]

5.4 LIMITATIONS OF RESEARCH

with all their limits, this study looks at an association between college students and startup businesses by identifying the variables that influence, the barriers that prevent, and the results of various college and government assistance programs. The qualitative technique was employed in this study to arrive at its results. Qualitative methods offer profound understanding of the opinions and experiences of stakeholders; nevertheless, they might not be as statistically rigorous or broadly applicable. Subjectivity and prejudice may enter the research process if theme analysis and visual analysis of secondary materials are heavily relied upon. Preconceptions, opinions, and preferences of the researcher may affect how the data are interpreted and themes are identified, which might result in biased conclusions. The range and depth of the study may be constrained by differences in the amount and quality of secondary sources that are readily available. The results may have gaps or discrepancies due to missing or unavailable relevant data. Finding and interpreting patterns, themes, and trends in the data is the process of thematic analysis. But there is a chance that important information will be misunderstood or missed, especially if the analysis is done without following strict scientific guidelines or using validation methods. In the absence of direct access to original data or firsthand experiences, there might not be enough background knowledge about the phenomenon being studied. The study's conclusions could be shallow or vague, and crucial background information might be missed or misinterpreted. 
The generalizability of qualitative research findings obtained through critical review analysis of available data may be restricted to the particular environment or population under investigation. The results might not apply to other groups or locations because of differences in environmental, social, and cultural variables. Most crucially, the methodologies are not intended to prove that one variable cause another. Thematic analysis is able to spot relationships and patterns in the data, but it is unable to establish causality. Because of this, the research findings can be more descriptive than explanatory. Confirmation bias can occur when researchers performing critical review analysis inadvertently concentrate on evidence that support their preconceived notions or theories. The conclusions of the research might become less credible and objective because of this bias. There are ethical questions about data privacy, confidentiality, and intellectual property rights when using secondary sources that are already in the public domain for analysis. When accessing and evaluating secondary data sources, researchers must follow ethical standards and get the necessary authorizations.
Undoubtedly, in addition to the previously indicated constraints, there are particular deficiencies in the study focus and methods that require attention. First off, the study's breadth may restrict the research emphasis, since it may not account for all pertinent variables impacting college students' engagement in startup enterprises. This might lead to the omission of crucial elements or obstacles that could have a big influence on the results. Furthermore, there's a chance that the approach itself has flaws in terms of validity and dependability of the data gathered from secondary materials through visual analysis and theme analysis. Erroneous conclusions or incorrect interpretations of the results are possible in the absence of stringent procedures to guarantee the reliability of the data. Furthermore, the absence of direct interaction with original sources or personal accounts may restrict the breadth and depth of the information gathered, resulting in a less thorough comprehension of the topic being studied. Moreover, the lack of established procedures or standards for doing visual analysis and theme analysis may result in biases or inconsistencies in the research, which would diminish the study's rigor and trustworthiness. As a result, it is critical that researchers overcome these flaws by using solid research methods, making sure the methodology is transparent and rigorous, and realizing the inherent constraints of qualitative research procedures.
Addressing these limitations, methodological approaches must be carefully considered, research techniques must be transparent, findings must be validated by triangulation or peer review, and the inherent limits of qualitative research methodologies must be acknowledged.

[bookmark: _Toc166098791]5.5 RECOMMENDATIONS FOR FUTURE RESEARCH

A number of suggestions for the future work on college students and startup businesses may be made in light of the research's limitations and conclusions. This work may be useful to policymakers, practitioners, and researchers. First and foremost, longitudinal research is required to investigate the temporal dynamics of entrepreneurial intention in college students, monitoring attitudes, norms, and perceived behavioural control as they evolve over time. Further to these three components of Ajzen's theory of planned behaviour, general elements like self-efficacy, peer, and family support, understanding of entrepreneurial skills, risk-taking aptitude, etc., should be taken into consideration. Furthermore, comparative research conducted in various cultural, social, and educational contexts might shed light on the findings' generalizability as well as the ways in which contextual variables affect entrepreneurial ambition. Furthermore, by offering a better knowledge of the underlying incentives and hurdles to entrepreneurship among college students, qualitative research methodologies like focus groups and in-depth interviews may supplement the available quantitative data. Future studies may also investigate how well interventions like mentoring programs and entrepreneurial education programs work to encourage college students to aim and act in an entrepreneurial manner. Furthermore, a possible direction for future study is to examine how digital technology and online platforms support networking and entrepreneurial activity among college students. To comprehend the intricate interactions between variables influencing college students' intentions and behaviours related to entrepreneurship in the dynamic socioeconomic environment, researchers should lastly keep scrutinizing and improving theoretical frameworks like the Theory of Planned Behaviour.
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