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[bookmark: _Toc81917114]Introduction
This report will help in understanding the importance of stakeholder’s engagement in the community engagement in Freedom (Charity) which is the charity organisation which is a UK based charity organisation that works for the support to the females who have been forced for the marriage, female genital mutilation and family dishonour. The organisation was founded on 11th august 2009 by Aneeta Prem. The organisation provides the people and victims with educational material for the school for teaching the people about rights and safety. The charity operates its own website and is also present on social media (Freedomcharity, 2021). The report here aims at engaging the local people in the environment which is very challenging and hence this report spreads awareness for reducing the challenges. Working on the Freedom (Charity) the report aims at the importance of the stakeholders and their participation and various benefits of the same. It also reflects on the use of social media in the organisation for stakeholders’ interaction with the organisation.
The report here will work on making the understanding of the importance of the community engagement practitioner role and how it can be taken forward in Freedom (Charity) organisation and how the activities should be carried out in the organisation for better and effective outcome and performance.


[bookmark: _Toc81917115]Project Description
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[bookmark: _Toc81918528]Figure 1: Red Triangle Logo
(Source: Freedomcharity, 2021)
The program which has been chosen for this report is the Red Triangle program which has been launched by Freedom (Charity) organisation in the United Kingdom. Red Triangle program aims to help eliminate Female Genital Mutilation FGM/C in a generation. According to the reports and surveys it has been found that more than 200 females and small girls have been part of the Female Genital Mutilation and this is a very serious issue that has been undertaken in hands of the Red Triangle program by Freedom (Charity) organisation (Freedom charity, 2021).
[image: red triangle fights against FGM]
[bookmark: _Toc81918529]Figure 2: Red Triangle Broacher
(Source: Freedomcharity, 2021)

In the program, the people tend to wear a downward-facing red triangle which symbolizes the group against Female Genital Mutilation. Female Genital Mutilation is the process or surgery in which the external female genitalia is extracted which is done with a medical reason but if it is done without any medical reason then it is a disgraceful crime in which the rights of the girls and women gets violated (Freedomcharity, 2021).
[bookmark: _Toc81917116]Community Engagement Principles
· Cautious preparation and research - as a community engagement practitioner, numerous values can be well-thought-out through creation consciousness for the ecological matters so that more info can be a blowout.  Thus cautious preparation is very significant by the action individuals so that a good structure can be shaped that can be cooperative in the happening of proceedings (De Weger et al., 2018).
· Diversity - Diversity is a very important aspect that helps in bringing all kinds of people from different backgrounds, religions, gender, beliefs, etc. to come together at one platform and work together and for successful community engagement which is done by Freedom (Charity) organisation diversity is a very essential part for it as it will help in bringing all the people together at one platform (Fede et al., 2021).
· Teamwork to upsurge consciousness - to upsurge the area of a blowout of information it is significant to cooperate with other organizations and commercial groups so that stakeholders can healthier interrelate. Diverse stakeholders support a more varied blowout of information. It also includes the appeal to individuals so that they can contribute to the program planned by the organisation (Gilchrist, 2019).
· Varied knowledge structure - the knowledge design of the doings should be varied and so lively so that it can be attuned according to the diverse groups. So it also creates the stakeholders attend and know each other in a good way and so supports in making a cooperative knowledge arrangement (Gilchrist, 2019).
[bookmark: _Toc81917117]Stakeholders Participation Benefits
There are numerous benefits of stakeholders’ participation in the community engagement as it helps in making proper decisions for the event and the program and it helps in increasing the area of participation which helps the Freedom (Charity) organisation to spread awareness and increase the interaction (Muzirambi et al., 2018).  Stakeholders' help in the decision-making process and ensures that there are plenty of resources available for the event. Hence the purposes of the program can be finely applied so that it can be used in creating healthier consciousness about the difficulties that persevere in the surroundings. Stakeholders commitment also possess commitment in the decision-making procedure that can advance the competence of performs that have been accepted by the group to involve the community healthier (Farwell et al., 2019).
[bookmark: _Toc81917118]Engagement of Stakeholders Strategies
Stakeholders are one of the greatest essential features that are required to be considered when speaking about a plan. Stakeholders thus can be understood as the individuals that are related to the plan and so the outcomes of the plan will have a straight or unintended influence on them as a whole. Stakeholders are interior or exterior to the program organised by the organisation. The interior stakeholders comprise the management of the establishment, staff employed in it, the helper and others who may be straight exaggerated by the functioning of the establishment. The exterior stakeholders contain the participating establishment, partnerships and other beginners that are to be interrelated by the establishment but may not be straight exaggerated by the operator of the program organised by the organisation. Numerous approaches are used in cooperating with the stakeholders as they can be essential for the running of the program organised by the organisation (Mitchell and Clark, 2019).
In the awakening of the technical growths that are trendy nowadays, it can be believed that social media platforms must be used in communication with the stakeholders so that they can be fine informed about the proceedings and additional essential info. Nevertheless, numerous approaches can be used to make assured that the engagement of shareholders can be completed. Nevertheless, in any means of engagement, it is very essential that the detail that has been shaped must be fine conversant and also well appealing (Stocker et al., 2020).  Numerous communicating competitions can be prepared that will also support in raising the sums of money for healthier convey on of the commercial doings. This competition will support in getting together the viewers as well as also will support in presenting them about the ecological difficulties and the Freedom (Charity). Consuming the photographs through posts will support in growing the amount of follows on the social media page as the stakeholders' discovery photographs are more appealable to be networked by (Glozer and Hibbert, 2017).
This is why the organisation should be active on their social media platform for daily updates to the stakeholders and social media helps the organisation to get connected not only with the stakeholders but also with other organisations and audiences in the market. This helps in the proper promotion of the community engagement which is planned by the organisation and other events which are very important for the spreading of the awareness and for bringing everyone together for reducing the difficulties in the environment (Viglia et al., 2018). 
[bookmark: _Toc81917119]Social Media Platform Usage
One of the most important and biggest platforms is the social media platform. Social media is such a platform that is used by every other individual in each corner of the world. For better transmission of the information from one place to another social media plays a very important and easy tool for the same. Social media is such a platform that helps in effective communication among people from various corners of the world. Social media at the charity level of the platform helps in the posting of the actions which the organisation is doing and making people all over the world know about the same. Social media for Freedom (Charity) organisation helps in spreading awareness to the people all over the world about the happening in the society and the surrounding and what are the actions which are taken by them to reduce the same. There are various social media platforms that are very active but out of those the three main and highest followers’ platforms are Facebook and Twitter and Instagram (Chan and Ngai, 2019).

On social media platform Freedom (Charity) organisation can post related to the current happening in the society such as forced for the marriage, female genital mutilation and family dishonour and make the people in the society know about the program which is going on in the organisation for the safety of the women and girls and hence this will lead to making people participate and connect with the organisation for the helping of the females in society. These are the steps that the organisation can use which will help in reaching millions of people around the globe(Gow, 2020).
[bookmark: _Toc81917120][bookmark: _Toc80825965]Ways to promote community participation, collaboration and integration 
Community participation is one of the most important aspects which is to make sure that the society is part of the action to reduce the difficulties which are faced by the society. Freedom (Charity) organisation makes all the efforts so that the community can get engaged and participate in the betterment of the causes which are happening in the society and the issues which are faced by the women and girls in the society. Up to publicised as an emergency, it is problematic to get devotion hence these conditions must be measured instantly. For this social media can be made use conspicuously as in nowadays tech-friendly domain it will be cooperative in quicker communication of info. Freedom (Charity) organisations can practice diverse social media stages that can be used in aiming diverse portions of individuals and the Instagram will be used in aiming younger viewers by building communicating videocassettes while Twitter can be used in building consciousness amongst the commercial individuals. Attractive content will endorse parity, presence, and diversity to make that can agree on challenges as well as make them extra comprehensive of being treated.
[bookmark: _Toc80825966][bookmark: _Toc81917121]Importance of forward-looking approach for a community engagement practitioner 
The part of community practitioners is to make unquestionable that society is conscious of the encounters that are being confronted at the community level plus hence to smear the progressive method in the effort is very essential. In the present commercial situation, it is the accountability of the community engagement practitioner to alert individuals and the communal of the encounters that are being confronted by the females and girls in the society all over the world and thus that is required to be clogged to create healthier surroundings for females today and girls coming in future (Larsson, 2020).  If the community practitioners do not involve the public in the community encounters that have existed and going on in the nation then these communal matters may continue to be unopposed. As the community practitioner makes the public conscious of the females and girls and society encounters hence this can be undertaken down and henceforth these matters can be resolved in an effective manner (Wallace et al., 2017).

[bookmark: _Toc81917122]Conclusion
The community engagement project that has been chosen for this report is the Red Triangle program which has been launched by Freedom (Charity) organisation in the United Kingdom. Red Triangle program aims to help eliminate Female Genital Mutilation FGM/C in a generation. The report here aimed at engaging the local people in the environment which is very challenging and hence this report spreads awareness for reducing the challenges. Working on the Freedom (Charity) the report aimed at the importance of the stakeholders and their participation and various benefits of the same. It also reflects on the use of social media in the organisation for stakeholders’ interaction with the organisation. The report here has worked on making the understanding of the importance of the community engagement practitioner role and how it can be taken forward in Freedom (Charity) organisation and how the activities should be carried out in the organisation for better and effective outcome and performance.
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