	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	
	Student Name
	

	

	Website Chosen 
	https://www.suitedcars.com/


	Insert hyperlink to website
	https://www.suitedcars.com/


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website only takes few seconds to load, I counted how long it would take with a stopwatch, it only took 4 seconds exactly to load. Depending on your device and internet speed the website itself will open very quickly.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains 4 sub-pages, home, gallery, services, FAQS and contact.
Once you load the webpage you will see the 4 sub-pages in the top right corner. You can click on the four options which will take you to the desired page. In the four options you can see images of the work they do, you can see what services they provide and how to contact them also you can view the FAQS (frequently asked questions) where any questions you might have could already be answered, making website very easy to navigate.


	Question 1c - Can a customer make a booking via the webpage?.
 

	Answer: You cannot make a booking via the website, but you can request a quote by clicking the contact section of the webpage. You then can type your name, email and vehicle registration and can even add a comment in the comment box they have provided. You can also call them or contact them via WhatsApp.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website runs smoothly when accessed through a computer. When looking through the images it has an arrow and you can swipe through the photos and very fast with no problem, however when accessed via mobile phone, you have to click on each photo independently, therefore I would add a swipe feature to look through the pictures faster and smoother. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website looks very professional. The images are very clear and navigating the website is easy. The main difference I noticed is when you access the website via mobile, you have to click on each image separately, making the time spent on the website prolonged. 

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website does not provide videos of the work they do, however the website uses a lot of imagery. The photos are very clear with bright background lighting, making the cars vibrant, eye catching and very nice to look at.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:  The website does not use an online chat tool. any enquires can be made by clicking on the contact section of the page. It also has a call us button at the top of the page or a request a quote button.


	Question 2d – How effective are the social media links on the website?


	Answer:  There are two social media icons located at the bottom of the page one being Facebook and the other Instagram. You can simply click on either one and in a few seconds it will take you to the desired page you want to look at.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are made clear as soon as you open the page. It tells you what they do, who they are and even explains the service they provide. It also provides a rough scale of the cost of the service and a link that will take you straight to a quote for the service.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The reviews are located at the bottom of the home page, there you can swipe through customer reviews easily, additionally they have a link under the review box which says “for more reviews click here”. That will take you straight to google where you can view the most recent and up to date reviews.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Based on the most recent review on google a customer named John Paul Nugent travelled from Manchester to Birmingham get his car wrapped and praised the professionalism of the company, also by looking through the images on the website would make me use the service and recommend it to friends and family.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are not made clear as the prices differ from car to car. I think that’s because the size of the car size, the car value and the work you want done very. Each job will have a different price depending on what work you want done. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Suited

	
	2. Cars

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  When typing suited cars Birmingham in to google, the websites overview is the first link that appears.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I feel the website has a lot of relevance in modern UK business, because you can personalise a vehicle to how you want it look, making your vehicle look unique and stand out from the rest. You can also get your car wrapped to advertise businesses that can be seen by the general public easily as you go about your day to day activities. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend that they add a swipe feature to look at the images they have provided easier for mobile phone users, making time spent on the website less time consuming rather than clicking on each image individually. I would also add an online chat tool to answer any questions a customer might have that may not be in the FAQs sub-page.  
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