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Compare Job Adverts 
To understand the skills and knowledge required for entry-level marketing positions, I reviewed four job adverts to compare, related to the different professions e.g. Marketing Assistant (Vetra Group), available at: Entry Level Marketing Assistant | Vetra Group | LinkedIn ,  Commercial and Operations Data Analyst (National Express Bus), available at: LinkedIn , Junior Software Engineer (Harvey Nash) available at:  LinkedIn , Creative Strategist (Soar With Us), available at:  LinkedIn

Common Skills and Knowledge Areas:
Across all adverts, communication skills are essential. Each role requires candidates to engage confidently with clients, customers, and internal teams. Teamwork and collaboration also appear frequently, as marketing professionals often work alongside sales teams and other departments. Another recurring requirement is organisational ability, with emphasis on managing multiple tasks and deadlines effectively.
All positions stress a basic understanding of marketing principles, including campaign development and customer engagement. Familiarity with digital marketing channels and social media is mentioned in most adverts, reflecting the growing importance of online platforms. Analytical skills are also valued, particularly the ability to interpret data and assess campaign performance.
Distinctive Features:
While all roles involve supporting marketing campaigns, some adverts focus more on driven strategies responsibilities. For example, Soar With Us are leading performance creative agency for e-commerce brands in the UK, bringing an exciting blend of creativity and strategy ; Vetra Group places strong emphasis on market research and data-driven decision-making ; National Express Data Analyst looking for a Commercial & Operations Data Analyst to join our team — someone who thrives on using data to improve sales performance, pricing, and profitability; Harvey Nash is looking for a Junior Developer to join a growing agency in Birmingham City Centre. This is an exciting opportunity to work on innovative eCommerce projects and grow within a dynamic, award-winning environment.
In conclusion, the key skills required for entry-level marketing roles include excellent communication, teamwork, organisational ability, digital skills, and analytical thinking. Knowledge of marketing principles and enthusiasm for learning are essential, while additional qualities such as leadership potential or sales aptitude vary by employer. These findings suggest that candidates should develop both interpersonal and technical skills to succeed in the marketing profession. 
 Entry Level Marketing Assistant | Vetra Group | LinkedIn
Junior Software Engineer | Harvey Nash | LinkedIn
Commercial and Operations Data Analyst I National Express I LinkedIn 
 Creative Strategist | Soar With Us | LinkedIn

Self-Assessment 
Use SWOT Analysis: 
Strengths: I have skills in verbal and written communication with clients, suppliers and team members. I have extensive experience in leadership creating and delivering presentations and ensuring effective communication throughout the office, I get energy from working in a fast-paced and diverse environment. Good skills of working and leading a team, by motivating and creating a relaxed environment work program. Strong Communication Skills for academic presentations and group projects, I have developed clear and persuasive communication abilities, essential for Business Management roles developed by my studies at University of Wales Trinity Saint David (UWTSD), creativity and problem-solving as well by my coursework has enhanced my ability to generate innovative ideas for campaigns.
Weaknesses: As a narcissist, I consider myself as a perfectionist person, don’t accept feedback from peers or anybody else. If someone try to tell me what or how to do things I completely ignore that person because I know my skills and job obligations very well! As personal improvement I see quit the job for a better place.
Opportunities: Any chance of developing myself as person or job challenges, I see as an opportunity in life and including at workplace, having advanced knowledge and studies to grow up in my path career. Internships and Work Placements where many companies offer entry-level roles and internships that can provide practical experience. Online Learning Platforms as LinkedIn Learning and Google searching engine can help me strengthen technical skills. The digital marketing sector is expanding rapidly, creating numerous career opportunities. Working as cashier I had the opportunity to advance to customer service in a Hypermarket that gave me the chance to understand more the needs and behaviours of the customers. The aim of the job was to improve my skills outcomes.
Threats: Rapid Technological Changes are keeping up with evolving tools and platforms requires continuous learning. High Competition in Marketing roles attract many applicants, making it essential to stand out with strong skills and experience. Tendency to be too indulgent or too critical with myself sometimes I realise I use much pressure on others involved in any projects.  Lack of concrete data without clear parameters, the evaluation becomes based on impressions. Comparison with others can distort the real analysis of own results and bringing depression and a nervous attitude. Cultural or organizational pressure indicate of appearing “too good” or “too weak” compared to society norms. Ignoring external feedback Self-assessment without correlating with others’ opinions can be incomplete. Lack of time when evolving in a rush result superficial conclusions.


Evidence of Readiness
Academic Achievements:
I have successfully completed modules in Academic Skills, Digital Skills, Team working and Communication, Problem Solving and decision Making, Employability and career development, and Enterprise and entrepreneurship, achieving high grades, creating plans and learned analysing critical thinking.
Work Experience:
I worked in a Hypermarket, where I learned customer engagement and sales techniques skills transferable to marketing roles. As Chef in restaurant kitchen, I learned how to be well organised and responsible person for achieving best outcomes in my job role and in my personal life.
Extracurricular Activities:
As a student at the University of Wales Trinity Saint David I participated in Entrepreneurial Fair workshop on branding small business, which enhanced my practical knowledge and could understand better the marketing strategies. Sometimes are some Daytrips organised by the University where students can attend for unforgettable cultural experiences that lead for self-growth opportunity and making new friends.
Feedback from Mentors and Peers:
Lecturers have commended my creativity, adaptability and presentation skills during classes, and peers often indicating strong teamwork and communication abilities together.

Employment Goals and Personal Development Plan
Employment Goals
Based on the weaknesses identified in SWOT analysis I set employment goals as:
Short term Goals (1-3 years) 
I will enrol in a public speaking course or join a group like Toastmasters to practice speaking in front of an audience. Additionally, I plan to seek out opportunities for presenting in class or at professional events.
Enhance time management skills I will focus on developing better time management strategies to handle competing deadlines. I plan to take a course on productivity and task prioritization and will actively implement techniques like the Pomodoro method in my daily routine.
To gain leadership experience I will volunteer to lead small projects during my internship or take on leadership roles in university clubs to gain practical leadership experience.
Secure a Marketing Internship or Entry-Level Role will provide hands-on experience in campaign management, social media strategy, and client engagement.
Improve Data Analytics Skills I will enrol in online courses such as Excel and PowerPoint Marketing to strengthen my ability to interpret data and make informed decisions.
To expand professional network, I will attend marketing events, join LinkedIn groups, and connect with industry professionals to build relationships and gain experience.

Long-Term Goals (3–5 years):
Obtain a managerial position my aim to move into a managerial role within five years, overseeing a team or a department, to achieve this, I will focus on developing leadership and strategic decision-making skills. 
Stay current with technology trend sets I will continue to build on my technical skills by taking advanced courses in areas like AI or data science, ng up to date with industry developments, and attending conferences or workshops. 
Progress to a Marketing Executive or Specialist Role after gaining experience, I aim to take on more responsibility in strategy development and campaign leadership.
 Develop Expertise in Digital Marketing specialized content marketing, and advertising to stay competitive in the evolving digital market. 
Pursue Professional Certification is to Obtain qualifications to enhance credibility and career development.
Why these Goals are Important?
These goals are important because they align with my aspiration to become a skilled marketing professional capable of driving campaigns and contributing to a company for business growth.
Enhancing my time management skills and public speaking ability will help me be more efficient and confident in professional settings. Gaining leadership experience will help me grow into a managerial role, which is a key step in achieving my career aspirations.
Personal Development Plan
Actions and Timelines:
Apply for internships through job boards and university career services within the next 6 months.
Complete Google Analytics, PowerPoint and Excel courses within 6 months.
Attend at least two marketing webinars or events every quarter and actively engage on LinkedIn.
Enrol in a comprehensive digital marketing course within 12 months.
Take an online course on time management (e.g., Coursera, LinkedIn Learning), complete within 3 months.
Join Toastmasters and participate in public speaking events, begin within the next month and participate regularly for 6 months.

Resources Needed:
Online learning platforms (LinkedIn Learning, Google). University career services and job boards, access to course materials, time for study, membership fee, time for practice, access to leadership opportunities, support from mentors.
Measuring Progress:
Track completed courses and certifications. Successful application of time management techniques in academic and work settings. Increased confidence and improved presentation skills as noted by feedback from peers. Monitor internship applications and job offers. Review LinkedIn connections and event participation. Evaluate feedback from supervisors and mentors during internships.
By following this plan and regularly assessing my progress, I will be well on my way to achieving both my short-term and long-term goals. By following this plan, I will address my current weaknesses, enhance my employability, and position myself for long-term success in the marketing industry.
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