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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Yes it is quick and it takes 3 second to load the home page and the speed is very consistence for main pages too, like the spa page, treatment page and contact page.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: No it dose not have any sub-pages except main pages. In order to navigate  there is a problem on the webpage which is map located exactly on the main page which is treatment bar, so it is really strange for customers.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No because the webpage contain some main pages and to book an appointment we need to go to the contact page and put our details such as name, email, subject and massage.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: In a website the most important thing is accessibility and clarity which is missing in this website. When a customer wants information about treatment, so map is located on the wrong place which is on the navigation bar and it is disturbing customers. In this case if the map goes to contact bar it would be really effective in the website.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The main thing in a website is good looking to attract customers. When a customer wants to open the site, at the beginning the map is coming up which is very effective. On the other hand mostly people are using cell phone than computer to find or search for a website, so in computer it will come up nicely but in a sell even it dose not have the website and pages.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Beside of all issues, the picture which they are using for the website is nice, soft, calming colours white and light green which create a relax and peaceful feeling that exactly people would expect from a skincare website. There is not any video included in the site but the colours and images are effective in creating a welcoming atmosphere.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website dose not appear to have a live chat tool. This makes much harder for visitors to get quick and fast responding about treatment or booking. Without it, customers might wait for long time and lose their interest. In my opinion, A live chat tool can make a website more professional and possibly turning more visitors into customers. 


	Question 2d – How effective are the social media links on the website?


	Answer: The website has social media link, but it is not visible and it is located on the bottom of the page, so visitor might miss it easily or thing the website dose not have social media link. If the link was bigger or placed in a suitable place, more customers would noticed it and keep updated about new offers and services.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: First of all the map is a big issue because it is blocking the treatment page and it might take visitors few minutes to find information. After finding the treatment page, customers can see a menu that contains different treatments like facials, manicure, massage and waxing body. Each service has a short description. The description contain price and available services.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Now days mostly people would trust a website via their reviews and it is really important for a website to have a visible reviews page. Unfortunately the Eden Spa website dose not show the customer reviews clearly. Adding reviews can build new visitors trust and show that other people have had green experiences in there. Showing recent feedback from customers would make the website feel more reliable and up to date. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: To be honest, I will never recommend this website to any one of my family or friends. The first thing that I was looking for was people’s reviews and experience from this website. Unhappily I did not find it to see if it is a valuable website  and has high quality of service or not. So it is difficult to trust to these kind of websites.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The second thing after reviewing is the prices, which made me uncomfortable to trust them. When people look for a treatments, they usually compare the prices across different website to see which is more valuable to choose. When I compared this website with others, I saw that the prices are unusual, because many professional websites have generally same prices but in this website it is really low. The low prices since no review made me wonder if the quality of their products is poor. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Body treatments

	
	2. Skincare services

	
	      3.   massage services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: To be honest I try to search and find this website in google but it shows that it is closed long time ago. And it is out of service.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	
Answer: Yes, in the modern UK businesses websites are still have high relevant. They set up a strong credibility and professionalism as customers expect businesses to have online presence. Websites provide 24/7 accessibility for customers to easily get information, Shopping online and make booking services. They are also necessary for marking and boosting brands. While social media is important and popular, a website remains a key tool for success.
A website provides a professional online presence for individuals, businesses and organisations.  It serves as a centralised hub where potential customers, clients, or stakeholders can learn about you or your offerings and becomes the starting point for various marketing channels.(Hill.C,2024)



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to make one recommendation for a website example is for example Eden Spa website. Firstly, I would suggest to remove the map from the webpage and place it in a visible place. Secondly, adding customers  review which is really important for a professional website to build trust by showing real and honest feedback from clients.
Thirdly, I believe that a website should be available 24/7 or have a live chat tool to allowing clients to access information and booking or cancelling appointments at any time. 




Reference List 
	
Hill, C. (2024). Are websites still relevant in 2024? - Furthermore Marketing Agency. [online] Furthermore Marketing. Available at: https://furthermoremarketing.co.uk/are-websites-still-relevant-in-2024/ [Accessed 29 Apr. 2025].


‌








