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Introduction 
Entrepreneurship is a broad concept that encompasses various skillsets and motivations whose multifaceted nature characterizes the dynamic ever-moving terrain of business innovation and growth. Contrasting stereotypically the profit-driven, capitalistic entrepreneur's traits with social change-seeking ones, both endorsed by relevant theories, leads entrepreneurs to have such complex characteristics. These characteristics not only produce the multi-faceted features of a budding entrepreneur but also impact how people make their choices and execute their plans of building start-ups and growing them into successful businesses. In this paper, the author examines several entrepreneurial behaviours and motivations in order to understand, how, theoretical knowledge evolves into real life examples, through which entrepreneurship is successful. While exploring the theories that are the basis of these characteristics and their outcomes in entrepreneurship as seen in various individuals, it becomes clear that there is no one-size-fits-all formula when it comes to entrepreneurs.













Different Entrepreneurial traits and characteristics supported by relevant theory 
Entrepreneurship is a complex phenomenon based on different attributes and factors that are somehow imperative in individuals’ decisions to create and build successful business ventures. These qualities are essential to entrepreneurs’ features and form the basis of the entrepreneurial mindset. Having these features, entrepreneurs can come up with ingenious ideas and responsible behaviour.
Whenever entrepreneurs pay close attention to novelty and think in terms of innovativeness, they search for new ways to do things, find ways to resolve situations, and create more business platforms. The entrepreneur, as a key figure of this drive, is seen as the main actor in Schumpeter's concept of 'creative destruction' that suggests innovation is the biggest contributor to economic growth and development (Curran, 2022). This is according to Schumpeter who holds ancient researchers as the major driving force of entrepreneurial innovations that entirely change the face of industries and markets. Past studies have proven the point that the more creative entrepreneur has a high probability to catch the new chance and then will take advantages off it; as a results, the likelihood that the entrepreneur is successful and competitive will be much higher (Amabile 1997).
The nature of entrepreneurship is certainty incarnation and risk-taking with the unity that at the end of the day, the grit and determination to pursue one's goals without being deterred by the challenges remains. This Propensity is in accordance with Knight theory of entrepreneurship, which highly values uncertainty and risk as an important factor in decision-making by entrepreneurs is. Knight posits that entrepreneurs as agents of risk-taking and uncertainty-managing since they are the ones capable of spotting and turning openings in the rapidly changing and unpredictable markets into positive outcomes. Research indicates that risk-taking propensity is more likely to correspond with successful projects whereas it acts as an impetus for those receiving opportunities with a surmountable obstacle (Cassar, 2007).
Increasing numbers of new entrepreneurs are motivated by the goal of bringing about positive social or environmental change. They engage in the work for reasons other than financial gain, which gives them a great sense of purpose and meaning. This mode of conduct reflects the tenets of social entrepreneurship which are all about the application of the entrepreneurial principles to alleviate social and environmental problems (Austin et al.,2006). Many researchers maintain that purpose-driven entrepreneurs are motivated essentially to create a positive effect in society or are socially driven. They (social entrepreneurs as well as scholars) consider social impact prior to profit maximization, possibly because they perceive that once they fulfil the need of social stakeholders, they in the same credit and should save the profit for their ventures. To some extent, research implies that the entrepreneurial purpose basis can will the heroes of innovative solutions to social problems and make sustainable value for society. 
Autonomy and Independence: The entrepreneurial personality is characterized by self-control and freedom, and this is the reason for pursuit of independence and the independent way towards their destination (Agarwal and Braguinsky, 2020). Attribution of this trait is also consistent with the self-determination theory, which suggests clearly that individual heterogeneity stems from the desire for being autonomous, competent and relating to others. Self-determination theory states that autonomy as a unquestionable principle of the human psychology motivates persons taking part in activities which are meaningful, interesting, and valuable (Baard et al., 2004). Research indeed shows that an entrepreneur who puts independence in a high esteem experiences the level of job satisfaction and intrinsic motivation than others. As a result, this leads to great levels of creativity, innovation and productivity.
Different Entrepreneurial motivations supported by relevant theory
The motives of people to entrepreneurship differ significantly and are driven by a multiplicity of factors, some of them being more critical than others, and some which dictate which people will have business ventures (Brekke, 2015). Hence, those motivations often come from individual vision, learned or unique experiences, as well as external factors, which in turn have an influence on the way an entrepreneurial path is and its end results. 
Probably, the biggest incentive for someone to start his own business is the lure of profit maximization and financial gains. Many entrepreneurs see the prospect of being the creators of their wealth or being financially independent by starting their ventures as a key motivation factor. This is mainly how profit, which is viewed as a principal pioneer of the entrepreneurship theory in economics, is brought into the discussion (Barringer and Ireland, 2018). Entrepreneurs as per economic theory are reported to be driven constantly to recognize resources' proper utilization and thereafter create value in the form of profits. Scientific researchers have found that it is profit-maximizing entrepreneurs who are most attracted to the market potential with high growth rate and by the strong competition that can offer them an opportunity of capitalizing on the emerging trends and consumer demand.
An additional motivation is what many people do, the satisfaction a person gets from an endeavour they love. The motivating force for most start-up businesses is their founders’ innate drive to create something of their own; a multitude of entrepreneurs start out their businesses by applying their distinctive interests, hobbies, or passions to their ventures (Mariotti and Glackin, 2012). This theory is underpinned by both the self-determination theory and the intrinsic motivation theory, which highlights among others autonomy, competence and relatedness as essential human drivers of behaviour (Williams, 2021). According to the concept of self-determination, individual people are naturally searching for principles and values that they can identify with and for which they are able to show themselves. The findings show that those people, who are obsessed with their business have a higher chance of being creative, able to persevere and have the capability to survive of which they will ultimately derive great pleasure and success in the end (Deci and Ryan, 2000).
Identifying how entrepreneurs support the theory 
Entrepreneurship is a dynamic field that is influenced by the individual attributes and behaviours of entrepreneurs. These perspectives are supported by real life entrepreneurs, whose actual behaviours and features are often in contradiction to the theory, or support it.
The exemplary entrepreneur who set the tone for profit maximization, Elon Musk, the head of SpaceX and Tesla Inc., is personification of this motive. His successes in pioneering the solar storm defines as well as in the space and electric vehicle industries created not only revolution but also wealth. Musk's creative mind and the urge to stay ahead of the pack is in parallel with the economic theorists who argue that the desire to make a profit makes entrepreneurs such aggressive agents (Ndubisi and Nwankwo, 2013). The evidence that Musk has presented by maximizing on existing market opportunities and using new technologies is an illustration that it is possible to enact societal impacts while still turning profit.
The entrepreneur Sara Blakely, the founder of Spanx, is the purveyor of personal goals carry passion. The transition of Blakely’s career from vending machines sales to becoming the world’s youngest self-made female billionaire is evidence of few characteristics: not deterred from fashion and entrepreneurship she vigorously pursues her passion. It is also significant that the unique lingerie product of Blakely has not only revolutionized the fashion profession but also made women feel satisfied everywhere (Rae, 2008). She has demonstrated that inspiration and self-direction are what stand behind entrepreneurship in general, motivating her a lot and being a role model for nascent entrepreneurs to work hard to follow their passions and their dreams.
An example of an entrepreneur who has a mission undertaken and is socially impact-motivated is Blake Mycoskie – the founder of TOMS shoes. Mycoskie's resolve to operate the 'Buy one, give a pair' model, whose premise is donating a pair of shoes to a child in need for every pair purchased, induces that he is intent to effect positive social transformation instead of business achievement. Mycozke's revolutionized way of applying social enterprise into footwear industry not only transformed but also spread worldwide growth of conscious consumption (Burns, 2022). His ringing victory underscores the impressive growth of social entrepreneur to solve these pressing social and environmental problems, which at the same time create sustainable wealth for society.
Anita Roddick, a founder of The Body Shop represents inner freedom and desire for self-realization (Rauch, 2019). Roddick's trailblazing ideology for ethical customers combined with social responsibility shows the pathway for the whole beauty industry to rethink the overall direction. Her business provided a platform for societal issues: profits and social justice, through campaigning for the improvement of the community and environment, was a vehicle to pave the way for change (Rickman, 2013). Thus, the path to entrepreneurial success travelled by this woman reveals the significance of independence and individuality as the main driving forces in the entrepreneurial process, since she literally enabled people to make up their minds and businesses to improve the situation.
Compare and contrast the different traits/motivations
Different entrepreneurship qualities and motivations, despite being various and not always coincident, are often combined and come together in the entrepreneurial life of an individual, which is a nice demonstration of the multidimensional character of entrepreneurship (Blackwell, 2011). Musk and Blakely's actions indicate their outstanding ingenuity: he created and improved his company's equipment for space research and travel, while she gave foundation to a new branch in fashion design. They might be in different industries, but through the innovation, they have innovated to unsettle previously well-established markets and outshine in business.
Also, a common issue for a social entrepreneur is the intrinsic factor, that the founder of TOMS shoe company, Blake Mycoskie and the founder of a chain of beauty stores, Anita Roddick, have. Mycoskie's 'One for One' model as well as Roddick's advocacy for ethical consumerism ensure that their methods to achieve social benefits through commerce continue to come together (Timmons and Spinelli, 2008). Differing as they may be, both entrepreneurs utilized the media to enhance awareness regarding social issues and compel others to adopt more friendly and responsible ways of living.
The characters are endowed with the skills of taking risks and resilience starting from Musk and Roddick (Cho, 2018). Similarly, Musk's courage to do something unusual or take a risk in order to pursue a dream goal mirrors Roddick's brave and wise behaviour when it comes to changing something in the industry connections and development of environment sustainability (Hisrich, Peters and Shepherd, 2008). Spite multiple closures and challenges, both entrepreneurs evince and they advocate for going through adversity and fulfilling their dreams.
Conclusion 
In conclusion, the complexities of entrepreneurship are a consequence of a multitude of traits and factors that influence individuals to undertake this journey. To earn profits, from social impact to taking risks, entrepreneurship explores a complicated terrain including innovation autonomous and passion. Such perspective gives us an opportunity to achieve a complete cognizance of the complex ties between theory and practice ultimately revealing a myriad of ways that entrepreneurship contributes to societal changes. With the dynamism in the business of entrepreneurship, this is to continue and the mastery of these traits and motivations will remain vital for those who aspire to pose their mark in the entrepreneurial landscape. Lastly, acknowledging that personality traits as per recommended theories and motives play a vital role in entrepreneurship breeds an environment where individuals can set off on their entrepreneurial voyage with lucidity, commitment and unwavering spirit.
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