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	Student Number
	2532380
	Student Name
	Cintia Dominika Horvath

	

	Website Chosen 
	Yoga Reading 

	Insert hyperlink to website
	https://www.yogareading.co.uk 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is very easily accessible, if you click on the link attached it should be opened within a few seconds. Once it is opened, the page shows you different classes you can take, the pricing options and the timetable to be able to pick when it is convenient for you to take the class.  


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains many sub-pages which is helpful as it guides us to what we are exactly looking for. For example, events, timetable, courses or even just about yoga itself. It is easily found in the top right corner there is three little dashes, once the costumers click on it they can straight away see all these sub-pages that they can click on.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Costumers can make a booking via the webpage; they just need to choose the course they want to take a pick a date that is convenient for them. Once they have done that, it shows that they can pick the location and choose instructors that is available at that time. There are courses available face to face or online as well for costumers. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
I think the improvements that could be made are for example, giving the costumers a introduction video to give them an idea of which course is about what to help them pick the best option for themselves. Another one could be to give at least one free session to the costumers, this will attract them more and they can decide if it is what they are looking for and can book their classes accordingly. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks very pleasant; in my opinion everything is very straight forward just as the costumer would expect it to be. Mostly things are the same on a mobile phone versus a computer.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses light colours, and the videos are very much giving a peaceful calm environment for the mindset. The images and videos are highlighting the different yoga reading courses that costumers could choose from.  


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is not really an online chat tool, however there is a easy way to contact them all you need to do is click on contact, write your name, email and message and press send, they will get back to you. Costumers can also just send them an email straight or give them a call, all the contact is there available to access. 


	Question 2d – How effective are the social media links on the website?


	Answer:
The social media links are very affective, on the top right corner of the page there is a Facebook and Instagram sign, if you click on it, it takes you straight to their page. There are useful videos, pictures and constant updates about Yoga Reading. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
 It is made very clear for costumers, there is intro classes, different memberships available to choose from or drop-in session online. There are also services for pregnant women, beginners or introduction to Pilates course and many more. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The costumer’s reviews are available if you click on reviews. They are all up to date and mainly positive feedback is given from costumers. It is up to date , the last review was around 3 months ago, and the client was very pleased and left really good feedback. the website shows a five-star reviews. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as high quality, there is clear instructions, information about yoga reading and their services and it is very clear. There is also information about the company and the owner, and lastly there is frequently asked questions section where you could get a lot of information. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The prices are made very clear for costumers for the different services, they are giving very affordable prices worth for the sessions. The prices being shown makes it easy for the clients to decide if it is affordable for them . 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga 

	
	2. Yoga in reading 

	
	3. yoga for pregnant

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
I do believe and think that the website has relevance in modern UK business. The reason for this is, the website looks very eye catching and pleasant for clients and customers. It has clear information about the courses and pricing including pictures and videos. It also promotes the business on social media where it gets peoples attention as now in modern days that is where mostly people spend their free time on social media. The constant updates and positive reviews is a bonus for the company to get more clients. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If I was to make any recommendation about how to improve the website, one of the things would be to make an immediate chat tool for 24/7 availability that answers the costumers within minutes. As some people are in a rush and might not wait for them to respond on email. Another recommendation that I would make would be is to not only update recent pictures and videos on the social media website but on the actual business website as well. I have suggested these two things as in my opinion it would help the business to grow and get more clients.  
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