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Module Question

Analyse the importance of marketing information system, its effectiveness within the hospitality and tourism industry as a tool for marketing, information gathering and communication.
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Introduction

[bookmark: _GoBack]Hospitality is a major part of the entire tourism industry it is a connecting point between the tourist and the tourist resources. In this sense, the flow of guests and tourists depend on many important factors of where the hotel is located, its capacity as a bed base and, above all, the quality of service. Behind this is an important system and this is the marketing, but in order to be successful he uses a Marketing Information System, and now in the next lines we will talk extensively about it we will analyse its tools, and how they help you in marketing management.
Marketing Information Systems are important tools, because they help the marketing manager, business owners to make decisions about the development, and promotion of their products.

What is a Marketing Information System?

The Marketing Information System is an organized system for collecting, transforming, and analysing the company’s internal, and external data. All these data are necessary for effective management the company that uses the Marketing Information System in the work saves time, and money, and has great competitive advantage. It is, information system designed to support marketing decisions. An Information system in which marketing data is collected, analysed, and distributed among marketing managers in accordance with their needs. In order to be able to control and manage their sectors well.
Thanks to this system, mentions receive repots in an accessible form by allowing systematization, analysing, and storing information, and thus making the right, and proper marketing management decisions. 


Structure of a Marketing Information System

The Marketing Information System consists of four block-sub-system:

*Internal accountability
It includes volume of production, and sales, delivery times, prices, revenues, and costs.

*Collecting current external information on the market
It includes market trends, successes, and failures of competitors.

*Marketing researches
*Analysis of marketing information 






An analysis of how the Marketing Information System working in the Rostov Hotel




This hotel is one of the emblematic hotels in my city, at the time of communism he was one of the most prosperous, every day there were thousands of guests from different countries who visited our small yet historic city.
But after the collapse of communism, he had remained as a hotel, but it was not that glimpse and success.
After a long time, it was bought and changed completely both inside and out. Marketing has changed. The marketing centre remains the customer. Satisfying its needs is a major goal. That’s why the managers should know and know the need of the users well. As well behaviour of current and potential clients.
To influence the customer, the hotel uses four tools that form a marketing mix:
*Products
*Price
*Distribution
*Communication
The use of these components is done information system which includes collecting and analysing the information submitted, whether it be a client, a competitor as well as the execution and control of the marketing activity, as well as the determination of its budget. The factors with which the hotel can influence the marketing mix are its customers, suppliers, distributors, if you will compete.
As the main task of marketing at Rostov Hotel is to examine consumer behaviour and needs of guests as well as development and modification to help the marketing manager to take an adequate solution in the long run.
Marketing should not be seen only as a supply of services as a complex means of offering products that fully meet the needs of hotel guests, in resolving this, the marketing of a hotel in Rostov should study and meet the needs of consumers, thus being able to adapt the changing environment and to greater competition. Out hotel, client, competitors, planning, implementation and control of marketing activities, positioning and determination of marketing budget. 
As the main task of marketing at Rostov Hotel is to examine consumer behaviour and needs of guests as well as development and modification to help the marketing manager to take an adequate solution in the long run.
Marketing should not be seen only as a supply of services as a complex means of offering products that fully meet the needs of hotel guests, in resolving this, the marketing of a hotel in Rostov should study and meet the needs of consumers, thus being able to adapt the changing environment and to greater competition.
    





Evaluation and Critical Analysis





In practical terms, the hotel's marketing manager must take strategic decisions in 
eight directions:

.
- Product Elements
Everything that is available on the market for the purpose of acquiring, using, and consuming by users to meet their particular need. This may include goods, services, places / destinations, etc. Hotel managers should choose the functions as a core product, such as a suite of additional items, taking into account the benefits consumers want to get and the competitive products


- Distribution channels
A collection of all objects through which the hotel product passes to reach the end user. Hotels and hotel chains can deliver services directly to their customers or through intermediaries. The customer's expectations for speed and convenience become a major factor in providing services to many hotels.


- Processes
A series of actions including steps that occur in a certain sequence to satisfy the customer (hotel reception, registration, accommodation, service, sending, etc.)
The processes describe the method and the sequence in which the companies operating in the field of hotel business perform activities. Not well-developed processes can leave the customer dissatisfied (passport delays, refusal to book in the hotel restaurant, etc.)


- Productivity and quality
Productivity shows how effective are the tools used to serve the customer. The quality shows the degree of service that customers like and needs to meet their needs and expectations.
Optimized performance is important for cost control, but hotel managers should be careful when making service decisions so they do not disappoint the customer. On the other hand, it is the quality that is important for the origin of the product and the creation of customer loyalty.

- Material environment
All elements that create a sense of service quality. The buildings, the interior, the furnishings, the equipment, the staff, the promotional materials are no incontrovertible proof of the quality of service in the hotel.
Hoteliers must be very plump with the material environment because it has a huge influence on the impression of the customers.

- The price
It is important but, in most cases, also a major factor in choosing hotel accommodation by tourists. That's why the right hotel price control is essential for its competitiveness.








Information Gathering

Collecting information and storing it is also a very important point in marketing.
Because it can at any time make important and strategic decisions about marketing management.
Information that is collected and stored is used only within the hotel or business because there is a law protecting confidential information.
And what we are talking about specifically about the hotel will give an example:
-Information at the reception desk for guest registration and accommodation.
This information is strictly confidential because it contains customer information such as name, address, passport data, etc.
-Information for suppliers
It is mainly used to track down offers from suppliers and compare their prices with their competitors.
-Information on how the hotel is perceived by customers to be liked or not.
And according to what the guest's opinion about the hotel is making changes or improving some units.

Communication



Communication is also important in marketing.
Large hotels allocate funds to move and train employees who have direct communication with guests. Marketing communication includes any activity that involves acquainting potential users with the marketed products. This is done through the marketing communication mix:
-Advertisement
- Public Relations
- Personal sales
-Direct marketing
All this comes to the market through media such as:
-Television, radio, newspapers, brochures and the internet.






Conclusion



In summary of all this we have said so far, it is clear that the Marketing Information System is very important for the Marketing Management in the Hospitality and Tourism Industry and not only for them and for every business.
Through it, any marketing manager can get useful information with which to make important and decisive decisions.
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