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The definition of knowledge in 
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knowledge is defined broadly to cover both explicit and codified knowledge as well as tacit or uncodified knowledge. Creating new information within the company from client interactions and exploiting this new knowledge in the firm and in client relationships are the two main organizational learning processes involved in knowledge absorption Organizational from customer relationships.





encourage employees to share knowledge in order to improve the collective workforce, fostering a culture of learning and development.
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Objective of  knowledge management
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I. It boost the efficiency of an organization in terms of decision making abilityCompanies preserve their prior performance by gathering and storing the knowledge of their workers. Additionally, by disseminating this knowledge throughout the company, staff members are made aware of previous methods that have improved performance or better informed new plans.
II. The basic goal of knowledge management is to streamline interactions between staff members seeking information or institutional knowledge and those who already possess it.
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