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ECPS6001: Psychology Empirical Project
Research Proposal

Assessment Component 1: Research proposal (1,000 words) worth 10% of the overall module mark for the Psychology Empirical Project. The proposal form will be marked in line with the Level Six Grading Rubric. The boxes below will expand as you type.  
	Student Name and University ID number:
	Bronwyn Mosey 1901526

	Proposed Supervisor’s name:
	
Karen Eaton Thomas



	Suggested Research Title/Area: (between 10-15 words and must reflect the essence of your proposed research question, study design and study population and should be more specific than a broad topic area).

Evaluating the influence of edited and airbrushed pictures on social media have on subjective wellbeing of active users. 





	Please state the aim and rationale of your study:

To evaluate the effect social medias edited and airbrushed images have on the subjective wellbeing of active users to see how it affects wellbeing participants. Therefore, the rationale is to look at the extent they are aware of airbrushed images on social media.


Please state the main research question(s):

1. To what extent are participants aware of airbrushed images on social media from site influencers.



Please state the hypothesis/hypotheses (if appropriate):


N/A





	What theory and empirical research evidence supports your research question? (Please provide a brief review of relevant psychological literature and theory and a minimum of eight references). 

Subjective wellbeing is (APA, 2021) “one’s appraisal of one’s own level of happiness and life satisfaction” this can be affected by different things, such as social media.  There is very little research to say that the public know images are airbrushed and the affect it has on their subjective wellbeing. There has always been links made between mental health, body image and the use of social media (Perloff, 2014) both positively and negatively. Social media is always growing and changing with new updates, there are new things to do or share. There are many people who use it to document body changes through fitness or dieting, but that has shown to have negative effects on the mental health of those looking at them and have a greater sense of body dissatisfaction (Tiggemann & Zaccardo, 2015).
Many influencers on social media have their images retouched or airbrushed in order to fit the societal beauty and body image standards. Over the years that this has been happening there are more and more issues with body image and eating disorders in users.
Instagram has shown to be the most used for this as it is just for images and videos, showing that the users of this can have a greater sense of body dissatisfaction than other network site users. 
Social media is often used to follow celebrities and influencers whose image is important and often in display of the ‘thin ideal’ which affects followers body image if they do not meet that standard. Many companies have challenged this by launching body positive campaigns which people respond better to which has encouraged body diversity and body positive feelings (Rodgers et al., 2019 , Cohen et al., 2019). These campaigns are very good for encouraging body positivity with impressionable young adults who’s bodies are still changing, exceptionally with the diversity of the campaigns, they use all sorts of models that do not conform to the societal ‘ideal’ shape. Klein (2013) found that university and college aged women are comparing themselves to those on social media sites that fitted the ‘thin ideal’ even though many of the images posted were retouched and edited. Edited and retouched images have a higher chance of making younger audiences compare themselves to them and follow unhealthy diets in order to look like that image. Young women are more likely to have a lower body image after looking at retouched images and have a higher comparative tendency after long periods of exposure (Kleemans et al., 2016), furthermore reducing their subjective wellbeing over time as they will want to look like them. 
There are many influencers on social media that we admire and compare ourselves to, everyone does this and can have their subjective wellbeing affected by this. Tiggemann and Anderberg (2020), asked 300 men aged 18-30 whether male influencers on Instagram influenced their overall bodily satisfaction and wellbeing. They found that men who had been shown the ‘fitspiration’ model, that showed bare chest and muscles, led to a lower body satisfaction to that of the audience of a fashion influencer, that remained clothed. 
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Methodological Details

	Please describe the intended participant group – including anticipated numbers, target population, and any specific inclusion/exclusion criteria:  

The study would require approximately 12-15 participants aged 18-45 of male and female that are active on social media, therefore being exposed to edited and airbrushed images. 
They must be on at least one social media platform to ensure exposure. A volunteer sample will be recruited through social media. 






	Please describe the anticipated design (e.g., Qualitative/quantitative, between/within-subjects, mixed design, regression, focus groups, interviews, experimental, questionnaire, etc.):

This would be a qualitative online questionnaire that should take 10 minutes to complete on views of airbrushed and edited images and how it can impact their subjective wellbeing and the how they use their social media accounts. This will then be thematically analysed for themes within their opinions to get an in-depth exploration of their attitudes and affect this has on wellbeing.

If relevant, include details of the…

· IV(S) and number of levels:

· DV(s): 




	




	What materials/measures are you planning to use for data collection? (E.g., questionnaires, tests/tasks, interview schedules, auditory/visual stimuli, computer programme, etc. Be as detailed as possible here - what specific topics/measures/scales/instruments will you be using and what will you do with this data?)

I will be using a questionnaire by Guevara (2017) on the use of social media and its affects on subjective wellbeing. It has been modified in order to collect data on the way that airbrushed images affect wellbeing and find out the awareness of airbrushing. The data collected will be thematically analysed to assess the subjective wellbeing of users that are aware/unaware of airbrushing. 






	Please describe the study procedure (what will your participant have to do from start to finish? It should be clear from this how you are actually planning to carry out your study, and what will happen to participants):

The participants will be given an online questionnaire on their subjective wellbeing and personal social media use. They will be offered the right to withdraw throughout, along with consent and debrief forms along with contact details of the researcher. The survey will ask their views on social media, wellbeing and the role of influencers in social media. 







	Please describe the data you will obtain and how it will be analysed (e.g., test or questionnaire scores calculated as a mean and analysed quantitatively, recorded verbal reports analysed qualitatively, etc.):

The initial encounter with the results will determine the superordinate themes for the thematic analysis, from which subordinate themes can be drawn after reading it again. The themes will be drawn as a whole rather than for individual questions, these superordinate, and subordinate themes to reach a data saturation point.

If relevant, what statistical test will you use and how will your data be analysed through this test (e.g., two-way ANOVA, Multiple Regression, Chi Square, etc.):




If relevant, what qualitative analysis will be used (e.g., IPA, Thematic analysis, etc.):  

A thematic analysis will be conducted to draw themes from the responses about their exposure and the way it makes them feel. This will also be able to establish whether or not the length of time spent on social media has affected the way they view their subjective wellbeing after exposure to airbrushing. It will also be looking at whether their views of social media are affected by the number of airbrushed images uploaded by celebrities and influencers to make their body image a better fit to societal expectations.







	Appendix (not included as part of the 1,000 words but must still be completed)
1. Attach any questionnaires/materials to the end of this proposal as an appendix. 

Dissertation Questionnaire
1. What does wellbeing mean to you?
2. How has your experience of wellbeing changed over time?
3. How do you know if your state of wellbeing has changed?
4. Describe your typical social media usage in the day.
5. What do you use it for?
6. How do you feel during this activity?
7. How do you think wellbeing is portrayed on social media?
8. How does the portrayal make you think and feel about your own wellbeing?
9. How do you think your life will change is social media was no longer available?
10. How do you think your wellbeing would be affected if there was no social media?
11. How do you feel about the amount of ‘influencers’ on social media? 
12. Describe the ways you think ‘influencers’ impact the wellbeing of their followers.
13. Describe what you think ‘airbrushing’ images is. 
14. Many influencers airbrush/edit their images in order to enhance beauty etc. What are your feelings on this and how does it affect you?
15. Describe your awareness of airbrushed and edited images on social media (e.g. how many people edit images of themselves and the way they are used in promotions etc).

Guevara, L. (2017). (PDF) Qualitative Analysis of the Wellbeing of the Social Media Generation. ResearchGate. Retrieved 13 July 2021, from https://www.researchgate.net/publication/329372324_Qualitative_Analysis_of_the_Wellbeing_of_the_Social_Media_Generation. 
I have modified this questionnaire to the nature of my study. 

Consent 
I understand that this research study is being carried out by a 3rd year Psychology Student for their dissertation individual project that involves answering a questionnaire.
This task will take approximately 10 minutes to complete. 
I understand that participation in this study is entirely voluntary, and I am free to withdraw participation at any time without giving a reason.  I am aware that if I have concerns about the study, I can discuss these concerns with the researcher or academic supervisor at any time during or after the study.
I understand that the information provided by me will be held confidentially, with a code assigned in place of my name. These data will be stored indefinitely in accordance with the Data Protection Act. The only personal data will be your age, there will be no way of anyone (including the researcher) knowing your identity.
I also understand that at the end of the study I will be provided with a debrief form and the opportunity to discuss any issues with the researchers. (Followed by a question that asks for their age and that they consent to that above). 
Your email address:_____________________________

Debrief 
Thank you for participating in this study. The main aims of this study were to evaluate whether or not airbrushed and edited images from celebrities and influencers can impact an individuals body image, self-esteem and mental wellbeing. You have the right to withdraw from this study at any time and can email the researcher or their supervisor with any questions about this study. Your email will not be included in this study and will be replaced with a number to ensure anonymity. The responses you have shared will not be shown or shared to anyone else and will be deleted after the study. 
Thank you again for your participation.
Mind - 0300 123 3393
Together for Mental Health - 020 7780 7300

2. Ethics: Describe the main ethical issues of your study and explain how you will address them here (Refer to the BPS ethical guidelines and address all issues not just informed consent. Please note all students will need to complete a full ethics form, which must be approved prior to any data collection commencing).

In accordance with the BPS code of human research ethics (2018), all participants will be provided with a consent form prior to completing the study that they will need to sign if they wish to volunteer to participate. It will also explain everything that is required to complete the study and explain their rights within the research. In the consent form they will be given the right to withdraw as they will be asked to provide an email address should they wish to withdraw from the study at any time. They will also be provided with a debrief form at the end of the study to explain the full purpose of the study, along with the email addresses and contact details of the researcher and research supervisor if they have any questions relating to the study or the nature of their responses. Ethical issues that may occur are psychological stress or anxiety from the personal questions on their subjective wellbeing, airbrushing and editing of images in the questionnaire. To ensure there is help available there will be links and phone numbers to Mind and other mental health organisations that can provide support. All information will be kept within accordance to the General Data Protection Regulation (GDPR) and all data will be disposed of in accordance with these regulations. 
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