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Abstract
Social and digital media are some of the top marketing tools that make a significant contribution to business marketing campaigns. YouTube, Twitter, Facebook and Instagram are the top social media platforms that have been understood from the report. Furthermore, the advantages such as ease of accessibility and disadvantages such as negative feedback along with its implications are some of the main factors that have emerged from the report. Training the employees as well as collaborating with professionals is an essential part of adopting social media platforms for reaching customers. Therefore, the report has played a pivotal role in understanding the major role of social media in reaching a new customer base. 
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[bookmark: _3jds4wv1ovub]Social media are playing a major role in the success of an organisation. Digital media platforms provide the necessary opportunity for businesses to successfully compete in various strategies such as marketing, promotion, sales and others. Therefore, profitability and business expansion are becoming easy and smooth day by day. The most used social media are Twitter, YouTube, Facebook and Instagram. Scientific advancement in the digital sphere is playing a major role in influencing customer preferences.  This report will venture into the exploration of the advantages and disadvantages of these social media tools. Its application by businesses to reach a wider customer base will also be discussed in this report. 
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Advantages and disadvantages - The primary advantage of Twitter is the real-time communication that can make companies gain insight into the gap in their business operations (Kowalewicz, 2024). Moreover, any support provided by a company is to the public as it is in the public domain. Fast-paced, short-term content provides the opportunity for businesses to build a community. Contrary to that, negative feedback is one of the primary concerns for the organisation as it can damage its brand reputation. Noise and intense competition also affect customers towards brands. Overloading content makes it difficult and necessitates a proper strategy for reaching customers and winning the trust of new clients. 
Application to reach a wider customer base - Twitter can be used strategically by conveying the core vision and mission of the brands (Medium, 2024). Companies can use the limited character used in words for marketing the USP of the products to attract customers. This application is highly profitable in attracting targeted audiences and building a meaningful relationship with them. This results in creating a strong bond with customers that leads to business growth and profitability. Moreover, strategic marketing tactics through the use of Twitter accounts by providing real-time updates about various initiatives help the business to drive traffic towards the brand and convert potential leads into customers (Medium, 2024).  
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Advantage and Disadvantage - The primary advantage for businesses using YouTube lies in reaching a global audience (bbc.co.uk, 2024). It boosts brand credibility and provides low-cost advertising opportunities for companies.  Furthermore, organisations can create a variety of content with the help of the Youtube platform. Live streams, comments and other easily accessible features allow companies to engage actively with the audience. Contrary to that, intense competition in the platform provides a challenge in gaining the attention of the customers. Limited customisation options limit the ability to control the businesses. Moreover, the ad options make customers annoyed which can be a factor in overlooking the message of companies. Brand reputation also is at risk if companies do not take action to correct any negative feedback.     	
Application to reach a wider customer base - The social platform provides the opportunity for companies to produce content in both video and audio formats that can result in a unique experience for the clients (Cavusoglu and Belk, 2024). Creative marketing technique makes this platform suitable for companies to reach a wide base of consumers. Furthermore, the cost-effective nature of the platform creates brand opportunity through using media. The instant upload feature makes this platform lucrative for various campaigns such as marketing, promotion and others. Furthermore, influencers with YouTube channels have a loyal base of customers. Companies can partner with them for promotions that can result in expanding the customer base.  
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Advantages and Disadvantages
The detailed Facebook page of a company provides the necessary information to the customers. Makers of Facebook pages can customise their profiles with the direct link to their online websites. Irrespective of geographical location a business can reach its audiences through Facebook. Advertising through Facebook is being direct as per the services or products of a company. Alternatively, managing the activities on the Facebook pages is time and a business has to appoint dedicated professionals for it. Prior training of the professionals is addressed to given from the end of the organisation as it is essential. Older people are not using Facebook business with services to older people and are unable to engage those older people (YEC, 2020). 
Application to reach a wider customer base 
Advertising the information of a business through Facebook attracts a wider number of individuals. In recent times, there have been numerous users who use the interphase of facebook to reduce their boredom and establish a connection. People who are availing the services of a firm can have the privilege to write reviews about their experiences. Additionally, those who are willing to access the services gain certain information about the services. Awareness of the brand can be increased through the involvement of Facebook. Repetitive advertisements on Facebook increase the attraction of individuals (Drossos et al., 2024). 
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Advantages and Disadvantages
The algorithm of Instagram boosts the photos and videos with higher engagement. Instagram can showcase all the events made by a business in a virtual presence. The cost of the usage of Instagram is lower than any other online mode. People can share the attractive advertisement with their friends and family members. The duration of advertisement videos is one of the constraints in Instagram.  An interesting promotional video can be cut for posting through Instagram. In Instagram, there are no such propensities to direct connection to the online website of a business. However, the algorithm Instagram consists of minimal options for narrowing down the target customers (Simonson, 2024).  
Application to reach a wider customer base 
The sharing option on Instagram engages more audiences than an offline mode of advertising. Depending on the repetitive viewing of a user, the algorithm displays the relatable advertisement. Increasing users of Instagram simultaneously increases the base of the customers. Reaching the customer via the influence of Instagram is another opportunity for a business. A higher number of followers on a page of an organisation can determine the positive image of the brand in front of the customers. The creation of engagement between the customers and the sellers can be established through Instagram, which is beneficial to increase the customer base (Bilinski, 2024).  
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The report has addressed the influences of social media tools to increase the base of customers in a business. Real-time communication could be performed through Twitter, Facebook and other digital tools. Cost-effectiveness would be suggested as the primary advantage of these digital tools including, Facebook and Instagram. User-friendly and easy features boost the number of users and address more customer engagement of a business. Alternatively, understanding and maintaining the activities of Facebook and other digital platforms is required to have such skills. Eventually, organisations might have to provide appropriate training to those professionals. However, negative feedback from an individual increases probable risk to the brand reputation of a business. 

[bookmark: _2ua9d0lqhpvz][bookmark: _Toc175241307]References
bbc.co.uk, (2024). Creativity and innovation. [Online] Available at: https://www.bbc.co.uk/bitesize/guides/z3csycw/revision/8 [Accessed 13 August 2024].
Bilinski, P., (2024). The content of tweets and the usefulness of YouTube and Instagram in corporate communication. European Accounting Review, 33(1), pp.279-311.
Cavusoglu, L. and Belk, R.W., (2024). How to make a collaborative videography using Phygital affordances to study sensitive topics. Qualitative Market Research: An International Journal, 27(3), pp.413-432.
Drossos, D., Coursaris, C. and Kagiouli, E., (2024). Social media marketing content strategy: A comprehensive framework and empirically supported guidelines for brand posts on Facebook pages. Journal of Consumer Behaviour, 23(3), pp.1175-1192.
Kowalewicz, R., (2024). Using Twitter To Grow Your Business. [Online] Available at: https://www.forbes.com/councils/forbesagencycouncil/2020/05/26/using-twitter-to-grow-your-business/ [Accessed 12 August 2020].
Medium, (2024). Elevate Your Brand’s Presence with Twitter Marketing Service. [Online] Available at: https://medium.com/@cybersparkglobal/elevate-your-brands-presence-with-twitter-marketing-service-3c636f401458 [Accessed 12 August 2024].
Medium, (2024). Social Media Marketing and Its Various Aspects. [Online] Available at: https://medium.com/@katalesanket90/social-media-marketing-and-its-various-aspects-1ceab46bfa13 [Accessed 13 August 2024].
Simonson, J., (2024). Social Media Marketing Strategy Tips For 2024. [Online] Available at: https://www.forbes.com/advisor/business/software/social-media-marketing-strategy/ [Accessed 14 August 2024].
YEC, (2020). The Best Of Social Media: Pros And Cons Of Each Platform. [Online] Available at: https://www.forbes.com/councils/theyec/2020/07/20/the-best-of-social-media-pros-and-cons-of-each-platform/ [Accessed 14 August 2024]
Page 2 of 2

