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Introduction
The purpose of the study on community engagement through reflective evolution. The assessment also illustrates the relationship among the stakeholders. The assessment also focuses on the different strategies which help to engage them through social media platforms. The assessment evaluated the various avenues which will promote community participation. Here also discuss how community participation integrated multiculturalism and socio-culturalism.
Community engagement is recognised as a process where workers collaborate with various groups and these groups consist of various geographic promix and special interests. This community engagement addresses various issues which impact the well-being of the community. This engagement also encourages behavioural and environmental changes. Community engagement promotes interaction among the council, city community and other stakeholders. This engagement also allows different members of a community and there they contribute various actions and decisions which help to create an inclusive environment. The community also promotes feedback which is considered, followed and embraced. Community engagement also serves responses which increase the concern of the community and also build trust and confidence among the government. This also addresses the expectation which promote services in the community. Community engagement engages with the community and also provides a wide range of solutions, and this also achieves aspiration and vision for the community (Sustaining Community, 2022).
The Body
The community-Led Recovery Programme was launched by the London mayor and this programme aims to make the city greener and fairer than it was before the pandemic. Covid-19 has largely impacted the community of London for it faces health-related issues due to pandemics. Community-led recovery programme promotes that the community is largely affected due by Covid-19 and this programme promotes an opportunity which helps to share the life experiences among the different decision makers of London. This programme also promotes influence among the different communities that are effective due to the pandemic situations. This programme provides opportunities among the hidden communities, and they also promote structural exclusion of the different perspectives of the peoples. For this programme, stakeholders contribute different aspects to that community engagement. Stakeholders are referring to the neighbourhood, community development group, environmental organisation, development organisation, the association of citizens and organisation of non-governmental. Stakeholders promote a benefit for the community engagement and they help in the decision-making purposes for that the programme can understand the viewpoint and concern of society and the community also shares valuable knowledge which helps to promote a better innovative programme. Stakeholders maintain legitimacy because they help to enhance the credibility which helps to prime the programme among the different mediums. Community engagement also promotes competitiveness which helps to create a better relationship among the stuffed and helps to reduce many obstacles through the campaign (Nbs, 2022).
As I am a stakeholder, and I uses Social media as an effective tool which helps to gather messages online and it also shares information and also communicates together with a large number of people. Social media is also changing the way of communication, collaboration and consumption. It also integrated different people and it has a broad range of applications for instant messages through Twitter and Facebook it also attracts the attention of the community members which helps to promote the programme's perspective among the community. Social media has promoted a revolution in that programmer also enhances communication with their stakeholders which provides fast response and it is also used as a reliable tool which helps to promote effective communication strategies. This impact the service among the community and increases satisfaction among stakeholders (Mayor of London, 2022). 
As a Stakeholder, social media promotes new ideas and information on a quick basis. It helps to contract with the target market easily concerning the traditional media. Social media integrated marketing and branding with integrated strategies. This also enhances collaboration and communication among the employees of the community engagement for the programme promoting service innovation tools and knowledge management. Social media also increases the accountability level and transparency which affects the policies and activities of the stakeholder reputation which help to improve the performance of the communities. Social media also helps to create trust among the stakeholders. It can improve performance and allow reputation through social media (Mayor of London, 2022).
Community Led Recovery Programme faces different challenges, and the programme was based on the covid-19 effects which impact the community effectively. The programme was for helping different people who suffered during the time of the pandemic. The programme comes to help the affected people by the pandemic, and they also Organised different charitable programmes for the local community who suffer from the exportation. The Community Led Recovery Programme faces different challenges due to the campaign. Now the pandemic situation has also changed, and the organisation also tries to constitute the programme in different ways which help to develop the enhancement among the community (London.gov.uk, 2022).
Resourcing 
Resourcing is the major factor in community engagement and the community-led Recovery Programme faces resourcing for conducting the programme. I work as a stakeholder and there I recognises resourcing as a challenge of the organisation. After the pandemic, the organisation faces financial challenges which affect the strategic plan of the community. The organisation organised fundraising events for the stakeholders who contributed an amount which helped to promote the development of community engagement. They should introduce issues among the social media platform where the organisation can share resourcing problems through social media platforms which could provide effective results among the organisations (Panel, 2022).
Flexibility
I am a stakeholder of the community engagement, The Community Led Recovery Programme also faces flexibility challenges. The organisation provides limited engagement for the stakeholders. The Community Led Recovery Programme which promotes various programs for the community and the members of the community should have to deliver feedback on the perspective of the different needs. Social media platforms could promote a better result among the different aspects where they could provide a better opportunity for community engagement (Joe, 2022).
Accessibility
As stakeholder of the organisation and I focuses accessibility as challenges where the Community Recovery Programme because the programme is organised in the City Hall, and this also makes a limitation for the stakeholders. The organisation should have to promote the programme through a digital platform where large numbers of the members of the community can directly engage with the programme. This effort also promotes influence among the various kings of the people (Kahootz, 2022).
Representativeness
Representativeness is also the biggest factor for community engagement there I faces  Community Led Recovery Programme should open a website and there they can introduce different aspects of the community programmes. They should publish various working perspectives for the indifferent languages which coils attract the various location, demographic perspectives and factors. This also helps to interact with different people. The organisation also promotes registration segmentation which helps to identify the community reaching and the organisation also promotes quick videos which also help to create segments of audiences (Joe, 2022). 
The Flag conversation through Google Alerts
The Community Led Recovery could use Google Alter helps to monitor through the chosen keyword. Firstly, Community Led recovery programmes should set up alerts based on the organisation's name and their key programme and other principles services. This alert also provides new messages for the new materials which contain the keywords. The organisation also publishes their working perspective in the key messages which help to promote the direct impacts on the community. This google alerts the different news related to the working perspective of the organisation which is immediately shared among the community (Zyxware Technologies, 2022).
Social media monitoring
I am member of the Community Led Recovery uses different social sites which allow community members to monitor the keywords from detailed perspectives through the different social networks, online bookmarks and blogs. This also helps to promote the extra power which helps to identify the stakeholders. It also creates the online reputation of the organisation.
Target stakeholders on the basis of interest
As the stakeholder of the community engagement, Community Led Recovery should identify potential stakeholders through searching among the different king of the social networking platforms such as Facebook, Instagram, LinkedIn etc. The organisation can promote their working process and other messages among the target stakeholders which also help to create the working perspective of the organisation and also share their messages among the community. The organisation should have an official account on Twitter and Instagram for the local community to search the community programme from the nearest area perspective and the organisation also can Tweet their messages which help to create a valuable network among the local community. This also shreds among the potential people which helps to build the target stakeholders for future perspectives.
Share relevant content
As a stakeholder of community engagement, Social media focuses on the relevant audience engagement among the stakeholders, and it also helps to create the reputation for the organisation. Social media also engages stakeholders which help to develop content for the working perspective of the organisation. This social media platform. Community Led Recovery should use Instagram which helps to influence the decision-makers and media. The organisation projects films and photography which can be isolated from the scenario of the pandemic. The organisation also promotes the story of the different covid-19 affected people and they could share the scenario through digital platforms (Roach and Fritz, 2022). 
Community engagement also promotes community participation, and I am the member fo the community and also a stakeholder of the community engagement. The community consists of various kinds of people, and they have different beliefs, and thought processes which can impact the community aspects. There are different types of people who live in London. The community has multicultural aspects where communities have a different kind of ethnicity and races. Many people migrated from different places from different countries and continents. During the pandemic, all the people face the effects of covid-19 and there the Community Led Recovery promotes their programme regarding their ethnicity, race, creed, and religious belief. Covid-19 affects all kinds of people, and it mainly affects the younger generation for that the Community Led Recovery programme promotes an effective remedy for all kinds of people.  People of a community came to know about community engagement through Facebook and Instagram. Young people want to contribute money and some of the people also want to engage in the community programme as staff because they can directly help the covid-19 affected people. This organisation and staff work for the affected people efficiently during the pandemic situation. Therefore, the organisation also promotes collaboration among different kinds of people. After the pandemic, the situation is under control for the organisation also promoting community participation where the organisation wants to continue the programme because it is very effective for the societal aspects. The organisation is working through the YouTube platform where the different people deliver their thoughts which helps to create an environment of cultural integration among the different kinds of people (Gnyha, 2022).
Conclusion
The assessment concludes that here discuss the community engagement project of the Community Led Recovery Programme and there mainly focuses on the Covid-19 affected people and there also focuses on the effects of the different kinds of people. The assessment also illustrates the relationship among the stakeholders. The assessment discusses the various remedies that the organisation faced during the pandemic and also focuses on the effective solution that they could implement after the Covid-19 scenario. The assessment also focuses on the different strategies which help to engage them through social media platforms. The assessment evaluated the various avenues which will promote community participation. Here also discuss how community participation integrated multiculturalism and socio-culturalism.
Recommendation
The Community Led Recovery Programme should form a community advisory board which helps to develop a research plan for the working perspectives of the organisation. This advisory board also promotes help among the most affected people.
The organisation should share information and also increase awareness among the community this way they can create a supportive environment and they also could engage the young people as members of staff. 
The organisation also could use language interpretation which will be helpful for the meeting and collaboration with different kinds of people.
The organisation promotes training programmes which help to future perspectives and provides employability among the young members and also influences different members.
The organisation should also promote a transportation system so that older members of the community also participated in community engagement.
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