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INTRODUCTION
[bookmark: _Hlk87047422]The main purpose of many businesses is to add value and create a unique brand value for themselves. This is related to how organizations are perceived in the external environment. It is possible for companies to be effective in the external environment, by increasing their strength in the internal environment. In this sense, employee engagement is of vital importance for companies. Firms with stable and committed employees have an effective structure that can turn threats from the external environment into opportunities. It is possible with HR for businesses to improve their employee relations and their progress in a harmonious internal environment. The aim of this study is to investigate whether or to what level the brand value that businesses have in creating effective employee engagement has an effect. Would it be easier for companies with good brand equity to build strong employee engagement? Is only the brand value enough to create employee engagement? Can brand value be the primary factor for companies to easily establish employee engagement? Or is the effective HR management based on employee engagement? Finding answers to such questions and developing effective HR approaches in line with these answers are among the main objectives of this study.
OBJECTIVES
The objectives of this qualification are:
· to identify companies with high and low brand value in a specific sector,
· to conduct research on employee engagement and reasons in these companies,
· to reveal the relationship between brand value and employee engagement,
· to determine how brand value affects employee engagement,
· to compare the level of employee engagement of the companies with high and low brand value in the same market, 
· to discuss which of the components of employee engagement such as brand value, loyalty, motivation, and organizational citizenship has the most impact on,
· to discuss whether an effective HR management is sufficient to ensure employee engagement.

LITERATURE REVIEW
Brand Value
Brand equity is the image that brand managers create in the minds of consumers. This image is formed by the promises and commitments made to the customers about the brand through various means of communication, such as advertising and marketing strategies. (Fisher, 2010) Employer branding is the image of the organization as seen through the eyes of external stakeholders.  (Sparrow, 2004)

Employee Engagement
The term 'employee commitment', which has been very popular recently, is formed by the successful increase of individual performance within the organization. Employees affiliated with the organization know what is expected of them in the context of work, they work devotedly to their work, and they are happy and satisfied with the work they do (Torrington, et al., 2014). Engagement is the cohesion and effort that the employee spends while focusing the energy on a specific goal, and the personal initiative towards organizational goals is clearly seen by others. According to the research published by MacLeod and Clarke in 2009, employee engagement can take different forms, but three views stand out. These are work commitment, organizational commitment and analytical approach. According to the analytical approach, work commitment and organizational commitment are combined. The components of engagement have been modelled by The Institute for Employment Studies (IES). Engagement is the level of employee involvement and identification with the organization. Organizational citizenship behavior is employee behavior that goes beyond the sense of duty, is optional, and is not explicitly recognized by the official reward system of the employer organization and contributes to organizational effectiveness. Motivation is the force that creates, directs and sustains the behavior. If the behavior is due to the work itself or self-generated factors, this is intrinsic motivation. Extrinsic motivation is when behavior occurs when something is done or when people do it to motivate them. It is the job itself, not pay or recognition, that creates positive feelings of commitment in employees. Engaged employees feel that their work is an important part of their lives (Armstrong, 2012). Engagement occurs when individuals are committed to their job and organization and focus on achieving a high level of performance. Engaged people are positive, interested, and excited about their jobs. Some studies have examined the effects of engagement on organizational interests. Accordingly, engaged employees perform 20% better productivity and performance than the average, are 87% less inclined to leave their jobs, have better attendance. There are some antecedents to establishing loyalty in an organization. Defining enriched job to employees and encouraging them to use their capacities, increasing the quality of the relationship between the employees and the organization, increasing the quality of the relationship between the employees and their superiors, rewards and incentives, fair processes in resolving conflicts or allocating resources are some of these antecedents. In organisations where commitment is high, job satisfaction, organizational commitment, reluctance to leave the job and organizational citizenship behaviour are high. There are two kinds of engagement, job engagement and organizational engagement (Armstrong, 2011).

METHODOLOGY
In the completion of this study, especially qualitative and information gathering approaches will be used. Brand values ​​of companies are attributes that do not have a numerical indicator and are perceived by the customers and stakeholders of the companies. For this, companies with high and low brand value can be determined by qualitative measurements. The fact that companies only achieve high profit margins does not increase the brand value of the companies. Employee loyalty in companies can also be determined by qualitative measurements. In recent years, the telecommunication network has become very common. In this study, the brand value of which will be investigated is the sector telecommunication companies. First, telecommunication companies operating across the UK will be determined. Work will be carried out on some of these companies. Surveys about employee loyalty will be prepared by selecting a sample from the employees of the companies studied. As a result of the survey analysis, it will be interpreted how the brand value has an effect on employee loyalty.
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