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The practices of sustainability support economic, economic and human health along with vitality. Sustainable mode of tourism can be defined as sustainable practices by the industry of tourism. The aspirations include acknowledging all the tourism impacts, which can be both negative and positive (Bartolacci et al., 2020). The chosen organisation for the following essay is Premier Inn. They operate in various locations like suburbs, airports and city centres. It was founded in the year 1987 and the headquarters are present in Dunstable in the UK. Premier Inn comprises more than 800 hotels across the United Kingdom, which represents their market share and presence. Their focus is the environment and the community (Premier Inn, 2023). The essay aims to gain a comparative overview of tourism developments and sustainable hospitality both internationally and nationally along with reviewing strategy frameworks and appropriate policies. Moreover, it will also help to gain knowledge and understanding of best practices in the industry through examples of appropriate case studies. 
[bookmark: _Toc157439891]Discussion
Sustainability can be defined as an integration of environmental health, social equity, and economic vitality for the creation of a diverse, healthy, resilient and thriving community for the current and future generations (Gazzola et al., 2020). The sustainability practices recognise the interconnection between the issues and require acknowledgement of the complexities and a systems approach. The practices of sustainability support economic, economic and human health along with vitality. It is presumed by sustainability that there are finite resources, which should be conservatively used keeping the priorities of the long term in mind along with the consequence of ways how the resources can be used. 
As opined by Scoones et al. (2020), sustainability aims in creating an enduring and harmonious relationship between the natural world and humanity. The most important principles of sustainability include ecological integrity, social equity, and economic efficiency along with intergenerational equity. The different aspects of ecological integrity include conservation of biodiversity, resource efficiency along pollution remediation and prevention. According to Purvis et al. (2019), social equity aims to create an inclusive society where all the individuals can be having an opportunity to fulfil their potential. The different components of this principle include equal access to basic needs, inclusive decision making and justice and human rights. 
According to Purvis et al. (2019), the principle of economic efficiency is sustainability involves the creation of a resilient and robust economy which can be generating prosperity without the environment being degraded and depleting the resources. The economic growth is balanced with stability in the long term along with environmental stewardship. The priorities of the circular economy include reusing, recycling and reducing the materials along with minimising resource consumption and waste. It transitions away from the linear model of take-make-dispose and the economies can be achieving greater efficiency of resources along with reducing their footprint on the environment. Recycling plastics can be an example of the circular economy. Life cycle of the plastics is extended by cleaning, collecting and recycling them mechanically along with the manufacturing of new products. 
The other components of economic efficiency include innovation and green technologies along with cost-benefit analysis. The components of the principle of intergenerational equity include legacy planning, awareness and education along with planning and long-term policy. According to Ranjbari et al. (2021), sustainable tourism is defined as sustainable practices by tourism industry. The aspirations include acknowledging all the tourism impacts, which can be both negative and positive. 
As opined by Boussemart et al. (2020), the negative impacts of sustainability on tourism include overcrowding, natural environment and economic leakage. On the contrary, the positive impact is inclusive of preservation for the detailed cultural heritage, creation of jobs, interpretation, and restoration of wildlife landscape and so on. The direct contribution of travel and tourism to the GDP across the globe was 5.8 BN USD in the year 2021(Statista, 2023). The sector of tourism and travel contributed to 7.6% of the global GDP in the year 2022 which was a 22% increase from the year 2021 and 23% below the levels of 2019(Statista, 2023). The number of new jobs was 22 million in the year 2022 which represented a 7.9% increase as compared to 2021 which was 11.4% less as compared to 2019. The spending of domestic visitors increased by 20.4% in the year 2022 which was 14% lower as compared to 2019. There was a rise of 81.9% in the spending of international visitors which was still 40.4% as compared to the numbers of 2019 (Statista, 2023).
Tourism is an example of economic policies pursued by the government due to the foreign exchange brought by it. Moreover, it also creates economic activity and generates employment. However, developing and building the industry of tourism requires initial and ongoing expenditure. The airports might require expansions and the beaches might be required to be cleaned regularly. The other positive impacts of tourism include contributions to the revenues of the government, contributions to the local economy and private sector development. The negative impacts also include increases in prices, costs of infrastructure, economic dependence of the local tourism community and foreign management and ownership (Alejandrino et al., 2021). The positive social impacts include preservation of the local culture, strengthening the communities, and provision of social services. It also includes commercialisation of art and culture, heritage preservation and revitalisation of art and culture. The negative environmental impacts include depletion of the natural resources which include local resources, land degradation and water resources. It also creates pollution and the physical impacts from the activities of the tourists.
Sustainable tourism is all about adapting and re-focusing. The different aspects of responsible tourism include economic vitality, environmental conservation along with empowerment community involvement and cultural awareness (Font et al., 2023).  There has been an increase in awareness of customers of the environment and social issues in recent times. Sustainable development is being integrated positively by companies like Premier Inn in their strategies of growth for both profitable and ethical reasons. It is vital if they are willing to attract socially active and younger customers. Companies like Premier Inn base their target around the Sustainable Development Goals of the UK.  
The legal, economic, philanthropic and ethical expectations are encompassed by CSR that the society is having on organisations like Premier Inn at a given time (León-Gómez et al., 2022). It is the view of corporations and their role in society assumptions and responsibility among firms like Premier Inn in pursuing goals in addition to maximisation of the profits and stakeholder’s responsibility of holding the firm responsible for their actions. The decision-making in the business in linked to the ethical values, compliance to the requirements legally along with respect for communities, the environment and people across the globe (Ramkissoon, 2023).
Carroll's CSR pyramid is a theory and framework explaining why and how organisations like Premier Inn should be taking social responsibility. Four important types of organisational responsibilities are highlighted by this theory which includes economic, ethical, legal and philanthropic responsibilities (Lu et al., 2020). Profit is the base of the CSR pyramid. The foundation plays an important role for Premier Inn in meeting all the regulations and laws along with the shareholder demands.  Premier Inn should be meeting all the mentioned responsibilities. Hence, according to the philanthropic responsibilities, Premier Inn should be a good citizen in the business world and contribute the resources to communities. They should also abide by the ethical rules and regulations of the country and the industry (Li et al., 2022). 
The aim of economic responsibilities is being profitable and is the foundation on which the rest of the factors depend. The economic responsibility for Premier Inn includes producing the services and goods which is required by society and making profits (Kusyk, 2021). They also have a loyal customer base demanding services at the best prices. Hence, it is important for the responsibility to be profitable and is a way for Premier Inn for surviving and supporting society in long run. Moreover, abiding by the legal responsibility of Carroll's CSR, Premier Inn should operate consistently according to the government laws and requirements (Talonen et al., 2021). Moreover, they should be complying with the different local and national regulations of the UK. Premier Inn should meet the legal obligations and supply services and goods which can be meeting the minimum requirements legally. Complying with the ethical responsibility, Premier Inn should be engaged in the attribution of respect and this can lead to the allocation of new moral and ethical standards that are adopted by the society. Moreover, they should also prevent the ethical standards from being infringed for meeting the objectives. Premier Inn should acknowledge that ethical behaviour and business integrity go beyond compliance with regulations and laws (Huo et al., 2021).
The positive impacts of CSR for Premier Inn include the clear policies, agreement and commitment on the objects and no conflicts with the other policies (Ahmed et al., 2020) Moreover, the resources are made available and there is the coordination of the communication and efforts by committees or a group of problem solving. On the contrary, the negative CSR impacts include rising operational costs, locking horns with the stakeholders, reputation risk and the public impact. Moreover, there is an increase in accountability and losing sight of what is actually important (Nirino et al., 2020).
Circular economy can be defined as a system that is regenerative where the resource waste, energy leakage and input are minimised by narrowing, closing, and slowing the energy and material loops. It is achieved by designs which can last long along with reuse, repair, recycling, refurbishing, manufacturing and maintenance. Competitiveness and growth were referenced as the most important business case by 40% of companies implementing circular economy in a survey by WBSCD.
The strategy of sustainability for Premier Inn is Force for Good (Premier Inn, 2024). They are committed to breaking down the entry barriers and being a representative and inclusive employer. Moreover, the employee feels respected and represented irrespective of their background. They have programs for apprenticeship which supports employees in developing their careers in hospitality.  Moreover, the organisation aims the promotion of internal succession over any external recruitment. Moreover, they also aim to reduce their impact on the overall environment and look for the elimination of single-use plastics by the year 2025. They will also be cutting food wastes by 30% by the year 2030(Premier Inn, 2024).
Premier Inn also focus on minimising the use of water across their business along with promoting water stewardship, The company is also focused to reduce emissions of carbon by 80% and to net zero by the year 2040 They also focus on reducing their scope 3 emission of carbon by 50% by the year 2035 and by 2050, it is expected to be 64% (Premier Inn, 2024). The relationship between sustainable development and marketing is the contribution of sustainable development to marketing through a regular practice to minimise the impact of the environment and implement new strategies and policies for bolstering a wide sustainable growth concept as a fundamental aspect of the entities of the economy.
[bookmark: _Toc157439892]Conclusion
The economy has been pictured as linear with strong tendencies of satisfying the requirements of the customers with new products which can give them an exclusivity feeling. A range of environmental, economic and socio-demographic indicators created the requirement for changing production habits and consumption. New ways have appeared for tackling the problem and one of the most important strategy have been circular economy. Additionally, sustainable tourism is all about adapting and re-focusing. 
It was discussed that the different aspects of responsible tourism include economic vitality, environmental conservation along with empowerment and community involvement and cultural awareness.  Hence, the aim of sustainable tourism is maximising positive impacts and minimising the negative ones. In the above essay, Carroll's CSR pyramid has been used explaining why and how organisations like Premier Inn should be taking social responsibility. Four important types of organisational responsibilities are highlighted by this theory which includes economic, ethical, legal and philanthropic responsibilities. The strategy of sustainability for Premier Inn is Force For Good.
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