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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website swift loading is commendable, enhancing user experience .

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The Eden spa Harborne  website likely contains subpages for services ,treatment ,about us ,and bookings .prospective customers navigate using main menu or function .clear headings and visual cues guide user through site . A logical structure and easy navigation enable customers to find information and book appointment efficiently .

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
On the website it has a contact us option , I’m not to sure if it could also be used for bookings. From my point of view I would say perhaps it could be used as it has options to email them, so a booking might be made from there but it is not clear options for bookings .

	Question 1d - What improvements could be made to the usability of the website?


	Answer: to improve Eden spa website usability it should consider optimizing performance  , enhancing navigation with a simplified menu and search functionality and improving accessibility with alt text and screen reader compatibility . ensure a clear lay out .Conduct usability tests to gather user for feedback. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The Eden spa Harborne  website like features a simple clean design that’s easy to navigate .it is mobile responsive . the computer version offers a wider screen option .

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website use calming images and colours like white ,  and green to create a relaxing atmosphere . These visuals help showcase their service and promote a sense of wellness , making the site inviting and peaceful for other.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Eden spa Harborne doesn’t appear to have a visible online chat tool


	Question 2d – How effective are the social media links on the website?


	Answer:  The Eden spa Harborne website likely includes social media links to connect with customers on platform like Facebook and Instagram. These links can increase the service awareness . By engaging with customers on social media the span can an build a stronger online reputation .


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Eden spa Harborne website clearly communicate their services through detailed descriptions , service  menus and visual content like images . pricing information also provided  helping customers make informed decision . By this it enable customers to easily understand what offered and plan their treatment .

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Eden spa Harborne showcase customers reviews on their website and social media . This helps build trust with potential customers by sharing other experiences .
Reviews are easily accessible online 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Eden spa Harborne offers a high quality service with expert therapist a luxurious ambiance and tailored treatment . They provide excellent customer service making it ideal for relaxation and stress relief . With a strong reputation its great choice for family or friend seeing a great experience.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website likely displays the prices clearly on their website and provides detailed price list. Prices may be premium due to expert therapist and luxurious ambiance but the quality of service and expertise may justify the cost , offering the value to customers .


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Spa

	
	2.in 

	
	3. Birmingham 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  as there are many other options you may not find it in the top 10 but I will still pop up .


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  This website remains relevant in the UK business landscape by showcasing services , pricing and reviews and engaging with customers . it attracts local customers and provides a platform for online presence . However ongoing efforts are necessary to maintain relevance address  customer feedback  and evaluate comparisons to ensure hight quality services and stay competitive in the uk beauty and wellness market .


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  I would recommend implementing online booking integration . This improvement would allow customers to book appointment directly through the website enhancing user experience and convenience . it would also streamline the booking process , potentially increasing booking and reducing no shows .

This suggestion is based on the importance of ease and accessibility in todays digital age , where customers except seamless online interaction. By integrating online booking , Eden spa Harborne can improve customer satisfaction , increase efficiency and stay competitive in the market .
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