 Literature Review
In this section, available literature will be analysed and reviewed to determine previous and present findings and any prospective research gaps that this article may be able to cover and address. Academic papers and theories, group publications, media articles, and research deemed pertinent to this subject will all be included in this literature section.

The review aims to present correlating findings reflecting policing in the United Kingdom. Research has been conducted through numerous articles that identify general media's impact on policing, initially digested through televisions and newspapers. Thanks to the innovation and evolution of the internet, information can be readily shared and accessed by almost anyone across the globe, which produces a gap in the research into open media platform sharing sites which can be defined as social media. There is, however, research and reviews on this but are primarily focused on policing in the United States.

Ultimately the research is posed to answer the question: - Do social media platforms have an impact or influence on the public's perception of the police.

To understand if social media can influence people, it is essential to understand the number of people accessing it. At the time of writing, it can be ascertained that approximately 4.72 billion people in the world now have access to the internet, which equates to 60% of the human population (Kemp 2021). This figure is only growing in stature, with more than 7% each year. Out of those who have access to the internet, it is estimated that 3.96 billion people utilise social media sites and applications (Statista Research Department, 2021). This concludes that approximately 84% of internet users have access to social media. 

So many people are involved in social media sites, with the layperson using six different social media platforms on average, as Dean (2021) stated. The premise of connecting noteworthy corporations, businesses, political figures, public services with everyone has never been more prevalent, and access to any of shared information can be gained in seconds. There need to be considerations for the impacts of using social media. Lasswell (1938) discussed the effects of propaganda in the early 1930s, which amassed to what is known as the hypodermic needle model. The theory suggests that without the viewer's knowledge, information is broadcast straight to them (Thompson, 2019). The "Magic Bullet Theory" refers to communication that elicits an immediate response from the audience's mind without hesitancy. The information is thought to be injected into the viewer's head, causing behavioural and mental activity concerning the information. The viewer is passive and unable to oppose the information, referred to as "Hypodermic Needle Theory" (Shraddha Bajracharya, 2018). This can be applied to social media uses as all information can be easily viewed without the user's actively searching for it through sharing from other users/entities linked to them. There are, however, criticisms of this theory as Lowery and Defleur (1995) explain that people are meant to be universally governed by their biological impulses and to behave predictably to whichever stimulus they encounter. However, Nwabueze and Okonkwo (2018) found that humans have a pre-perceived view on things which has much more cause to be created from intra-personal relationships prior to using any forms of media. Mcquail and Deuze (2020) concluded that individuals increasingly engage in selective exposure, searching material that reflects their ideas and beliefs, wherein they explain that media consumers choose media content to meet specific requirements such as education, leisure, socialisation, distraction, or retreat. This theory suggests that social media users, when accessing the information on social media, get influenced by its contents without realising it. 

With social media outlets acting as news sources, as Vorhaus (2020) explains in his article, gone are the days of conventional news being digested through televisions and newspapers. The issue is that social media is a user-generated open-source media sharing service that allows anyone to post their opinions and videos without fact-checking and displaying them as news. This can be misleading as the public generally may believe these myths and lies packaged as news. This is what is labelled as "fake news". Gottfried and Shearer (2016) also confirm this with their study, in which they concluded that the rise of social media as a significant source of news material had created a new environment for falsehoods to proliferate. These are exemplified by the recent resurgence of an ancient kind of misleading information: fraudulent news items portrayed as genuine (Lazer et al., 2018). 

Police have constantly been scrutinised in their actions, such as the use of force, where Clark, Bland and Livingston (2017) discusses how numerous conflicts between members of the public and police have been collected on video capturing devices and shared among social media platforms. Constructing a social construct amongst users of police brutality, they detail how themes are shared on various media sites such as Facebook, YouTube and Twitter, which attests to the public perception of police brutality. They studied police brutality and perceived racism. However, Clark, Bland and Livingston do not discuss the context in posts that are extremely important when viewing segments of unfiltered and untested content on social media. Newsworks (2017) discuss how media is shared in their study and defines the importance of posts, stating that context is essential. It impacts how a message or video is perceived and comprehended. Context encourages people to be open to the whole picture, and, probably most crucially, it influences people making conclusions and perceptions on what they have seen and digested. With access to information through social media networks, it is essential to understand posts' context and their validity. Lam (2021) defines three styles of shared incorrect information; she states that there is misinformation, which is false information that's disseminated, irrespective of if the purpose is to deceive. Disinformation is information that is intentionally deceptive or prejudiced; a twisted narrative or facts, and finally fake news, which she defines as information that is purposely created, provocative, highly emotional, deceptive, or entirely invented in the style of mainstream media. How this affects policing is to be aware that posts are shared online of policing incidents, such as Morrison (2020) stating that the shared videos say, "Look at this; this is what is going on". On the surface, it seems to be visual evidence and, throughout many instances, a call for police personnel to be called to account. She does, however, see how these recordings might be used to organise and mobilise people in support of police reform which can be harmful when supported by ulterior motives. With no context on these posts and the potential for misinformation or disinformation, police brutality can become quite a talking point when the videos or messages uploaded show police utilising force to apprehend a potential criminal. However, it does not explain why or how the use of force is justified, which allows social media users to form an opinion based on the limited information provided. As from the Police Federation (2020), they outline that the deputy secretary of the West Midlands Police Federation, departments should reveal police officers' body-worn video footage to assist safeguard officers against unjust scrutiny and judgment by the public. This would allow transparency on social media from the police to respond to the rising pattern of police being demonised on social media and the behaviours and reasons as to why force was utilised. 

Walsh and O'Connor (2018) discuss how social media empowers the layperson to have an option to provide feedback that is viewed by the masses. This theory suggests that the crowd's mentality can influence each other in their perceptions which can influence other individuals using the platforms as Heinrichs, Lim and Lim (2011) expand on this as they explain that people utilising social media will have a direct influence on other users to engage and participate. Jewkes (2015, pp.13–14) also concludes in her theory and labels it as "mass society theory", founded after the second world war. Nwabueze and Okonkwo (2018) also examine the mass societal theory, which correlates to the hypodermic needle theory discussed earlier in the review. It is described as a category of mass communication that indicated that mass media had a direct, immediate, and substantial impact on its consumers. According to the hypothesis, the mass media might directly and universally impact many people by "firing" or "injecting" them with targeted content to elicit the desired response. These theories can elaborate and explain how social media influence public perceptions of police. To add this, a study conducted by Oglesby-Neal, Tiry and Kim (2019) ventures into a particular social media site named Twitter, where they collated a large amount of data over a year. They evaluated that the public's attitude regarding police has shifted throughout time, primarily becoming more unfavourable. In 2014 and 2015, good attitudes about cops remained broadly consistent, with a percentage of positive tweets of around 2% in both years, 59% of tweets being neutral, and 19% being non-relevant tweets. On the other hand, negative tweets increased from 17% in 2014 to 21% in 2015, indicating a rise in negative sentiment towards the police over time. They were also able to conclude that adverse policing incidents had a direct impact on raising dissent amongst the public's perceptions of the police on social media, causing the number of negative tweets to rise directly after the incident. Although this research is quantitative, the authors do not discuss what feedback or context was behind the negative tweets, they do not discuss the potential motive of the negative tweets, and there is no further research into the expanse of which these negative tweets gained, such as how many comments or shares these negative tweets had.

Hill et al. (2020) discuss the murder of George Floyd, who was pinned down for almost eight minutes by police officer Derek Chauvin while pleading because he could not breathe. This entire episode was captured and shared on social media by a public member at the time, which changed the course of the public's perceptions of the police dramatically. Although this incident occurred in the United States of America, it has affected the public's viewpoints globally towards the police, especially those from the Black and Minority ethnicity communities, whereby the Black Lives Matter movement gained further support. Silverstein (2021) covers how the United Kingdom had the most prominent protests outside of the United States involving the Black Lives Matter movement towards discrimination from the police, which evolved from the post on social media. As Belkin (2021) explains, even though American police are very different from British police, the Police and Criminal Evidence Act of 1984 must be upheld by UK police officers (Legislation.gov, 2019). The public has a few misconceptions about the two services. Because both organisations are branded 'police,' it appears that the public in the United Kingdom perceive that both police services operate in the same capacity.

Understanding that the digital age is evolving and the number of people having access to social media, It is also important to acknowledge that the police services also utilise social media platforms to engage with the public. A study conducted by the Police Foundation (2014) stated that all police forces in England and Wales, including the British Transport Police, already have Twitter profiles, and all but two have Facebook pages, with over 2,050 officers having personal accounts. In the United Kingdom, police force pages have 1,567,759 Twitter followers and 825,243 Facebook likes. The accounts allow the public to engage, observe and criticise the police on social media platforms. Bailey (2018) conducted a study on behalf of Surrey constabulary on community engagement with United Kingdom police services across three social media platforms. He found that overall, the higher respondents over Facebook and Twitter were aged 45 – 55 and on Instagram, they were 25 – 34-year-olds. A question was asked if these respondents believed that the police posts were ineffective were on average. Across the three platforms, 72% stated no, police posts were beneficial. Of those respondents, 71% stated that they were most interested in updates regarding incidents across the three platforms. The engagement from the public towards the police is evident, and Geary (2016) explains that although police services do censor some material posted by social media users, police have made positive strides to moving initially from focussing on posting crime related posts on the social media platforms and adopting a more prevalent post surrounding public relation. This initially showed an increase in public engagement but reviewed the survey conducted in 2018. It would seem as though engagement from the public revolves around being updated on crime and incidents. 

It is ascertained that most studies and literature surrounding social media are conducted in the United States of America, but correlations towards the United Kingdom can be made. The gap that coincides with the literature is the detailed and in-depth research on the context surrounding people's choices. There are biases that people have and obtain throughout their life experiences that impact their behaviours. With the access to social media being accessible, these biases can be portrayed to countless other persons who have not been researched and limited literature available. There is also no research or literature on the regulations of the social media platforms concerning the quantity of misinformation and disinformation present there, especially concerning the information relating to police or policing incidents. Wada (2018) also concludes that limitations exist when conducting this research due to the nature of socialism and social constructs, which are dynamic and difficult to quantify due to the number of variables present. 

It can be concluded that social media is a large part of people's lives, with the majority of the human population having access to some form of social media globally. It is suggested that perceptions of police are becoming ever more negatively inclined, especially with the recent adverse policing incidents occurring, but the research is potentially outdated as it was conducted in 2015. Considerations need to be made for social media users utilising it for their source of "news", which can be misleading due to the inability to fact check. This can cause misinformation and disinformation to be included. Incorrect information being posted affect the public perceptions of police, especially when this information lacks context. It could be combated by police sharing context with the public on these videos on social media utilising their accounts as police brutality is shared on platforms and can be the driving force for social media users to create a perception that the police are to be hated. It appears that the public does engage with police on social media, although this is more so to be informed. It is difficult to purely state that social media has an impact or influence on public perceptions of the police, but the literature does suggest that it can and that if it can, the negative perceptions outweigh the positive. 
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