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Executive Summary
This report is mainly based on the uses of modern technology in the workplace. The various types of modern technologies which can be used in a workplace had been described in the report. On other hand, the effects of modern technologies in workplace have also been described. This report concentrates on the use of social media as an important marketing tool and means of communication. The analysis had been done on the basis of the theory of technological acceptance. This theory helps in the analysing the effectiveness of the modern technologies. In this report it had been recommended that in terms of using various modern technologies, it is needed to provide proper training to the employees.
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[bookmark: _Toc511751164]1.     Introduction
The digital skills are essential in the workforce of an organisation. This report focuses on several   aspects that are based on importance of technology-oriented knowledge among the employees at workplace. This report concentrates on the evaluating the effectiveness of the use if of modern technologies in the workplace. The report also focuses on social media as an important tool for marketing and communicating within the workplace. The various kinds of modern technologies used in the workplace have also been discussed in this report. The effectiveness of the social media in terms of workplace has also been described in the report.
[bookmark: _Toc511751165]2.   Methods 
The data have been collected for the report with the help of secondary data collecting methods. The data have been collected from various authentic journals and websites. The primary data collection method could not be performed due to limited time. Hence, due to lack of time the report has been prepared based on the data collected from secondary sources of data collecting.
[bookmark: _Toc511751166]3.   Findings
[bookmark: _Toc511751167]3.1. Various kinds of modernised technologies used at workplace
Technology is widely utilised in the several industries for having beneficial aspects from the business. As influenced by the view of Berger and Frey (2015, p.76), it can be said that the commercial organisations are adopting the advanced technologies for reducing the time and effort at workplace. There are few instances of modernised technologies that are used by the organisation. The common examples are employee-centred applications, request management systems and cloud-based collaboration tools. Internet is one of the digital technologies that has indeed influential role on the business organisations in terms of providing development. Employee-centred applications are come in the form of mobile applications so that employees can be able to be connected with the uninterrupted coordination of activities. As per the view of Jara et al. (2015, p.388), it can be said that there is request management system, which is utilised within the organisation for better acknowledgement towards employees. This advanced technology is associated with assigning works to specific employees and tracking the progression reports of each employee at the workplace. The cloud-based collaboration tools are used by the human resource management system in terms of providing information socially so that every employee will be able to gain information from the single place at their convenient time.        
[bookmark: _Toc511751168]3.2 Ultimate usage of social media 
According to Siddiq et al. (2016, p.12), one of the most useful and influential aspects of internet is associated with the usage of the social media. The commercial organisations utilise the social media platforms as one of their most effective marketing tools. For instance, it can be said that the business organisations are associated with the promotion and advertisement about both of the existing and new products or services on social media platforms. In view of Thornburg (2015, p.21), it can be said that in today’s world, the consumers are more influenced by the informative articles on social media platforms, no matter whether it’s a product promotion or any kind of blogg. The commercial organisations thus take ultimate adoption of social media for promoting their products in the target market. There are circumstances, in which, the business organisations make their target market on social media platforms so that it can be fruitful for the business to enhance the annual revenue generate. The consumers, who are highly influenced by social media information, can have effect on their purchasing intention. For instance, it can be said that if a promotional offer on social media is presented with transparent manner, it will help in grabbing the intention of purchase of consumers. The transparent manner of promotional offer can be explained by saying that an advertisement on social media that is based on full specification of the product or service including the price tag (Van Deursen and van Dijk, 2014, p.19).   
[bookmark: _Toc511751169]3.3 Collection of information and the importance of communication
In case of workplace, the use of modern technologies can be of great help in terms of collecting information. Information can be collected by the help of modern technologies. The data about the employees can be collected with the help of various modern online platforms. The online platforms have been greatly used by the organisations in order to collecting information about the employees. This method helps in keeping the organisation updated about tits employees. The online platforms of collecting information about the employees also can be helpful in terms of getting wrong information (Anderson, 2016, p. 40).
The modern technologies have been seen to be used in great ways in terms of communicating with the employees. These technologies have great importance as a mean of communication within an organisation. As influenced by the idea of Bartram et al. (2016, p. 30), it can be stated that, the modern technologies plays an important role as a mean of communication among the employees of any organisation. The communication within the organisation is being performed with the help of using emails, video calling through various modern applications like skype and social media. This leads to a faster way of communication within the employees of an organisation.
[bookmark: _Toc511751170]4.   Analysis
[bookmark: _Toc511751171]4.1 Appropriateness of the modernised technologies at workplace 
In present days, technology had become an integral part of the workplace. The absence of a particular level of technologies may negatively affect the organisation. The advance technologies have reshaped the organisations. According to Hudson et al. (2016, p. 35) Technology in the workplace plays as a facilitator which helps in keeping the workflow on track or smooth easily. These technologies also considered important in terms of helping the business leaders for staying up to date and modernised. The barriers regarding the communication, task performing and management could have been overcome with the help of these modern technologies. The effectiveness of the modernised technologies at workplace can be described based on various points.
· Modern technologies have affected the means of communications within the organisation. The emergence of social networkings, various video calling applications has changed the level of communication (Kolko, 2015, p. 70). 
· These technologies also help in keep the business organised. There are various softwares had been introduced which helps the employers and managers for an easy supervision of the workplace.
· The business productivity software helps to increase the productivity of any organisation.
· There are various modern technologies had been introduced which helps in improving the profitability of the organisation. These innovations have been proved as more cost effective (Maier et al. 2016, p. 140).
· The modern technologies play an important role in terms of connecting with people. This helps in collaboration of any organisation. This has helped in terms of encouraging the team works and mutual understandings among the employees (Salehi and DeMara, 2015, p. 5).
· The modern technologies can be used in terms of customising any software according to the need of various needs of the business.
·    With the help of the modern technologies it had became easier for the organisation in terms of keeping track of the employee’s online activities.
· The modern technologies can also be used as a tool for time management. This leads to increment in the efficiency of the employees (Tiago and Veríssimo, 2014, p. 705).

Figure 1: Effectiveness of Modern Technologies
(Source: Bartram, 2016, p. 30)

[bookmark: _Toc511751172]4.2 Technology acceptance theory
The technology acceptance model is based on the acceptability of the information technology system. In view of Jara et al. (2015, p.388), it can be said that the core aspects of the technology acceptance model are perceived ease of use and perceived usefulness. Both of the two aspects of this technology acceptance model are associated with the adoption of technology at workplace. The perceived usefulness defines about the belief of an employee, according to which, the employee is able to think about the usage of specific technology. This belief is based on the performance level that can be enhanced by the particular employee. On the other hand, the perceived ease of use is more focused towards the belief, according to which, an employee thinks that through the usage of the technology, the performance will be effortless. 

Figure 2:  Core aspects of Technology Acceptance Model
(Source: Jara et al. 2015, p.388)

[bookmark: _Toc511751173]4.3 Effectiveness of the social media 
As influenced by the idea of Chang et al. (2016, p. 30), it can be said that social media effectively increases the brand awareness of a product or service. Hence, in a very similar manner, it can be said that social media is considered to be a very effective and advanced tool to be used for the purpose of marketing. According to Chui et al. (2015, p. 5), social media has numerous benefits. Social media helps in the process of creating an interactive platform. Thus, it can be analysed that with the implementation of social media tools such as facebook and Instagram, the needs of the customers can be known. This also helps in the process of gaining knowledge about the shortcomings the lacking the current product or service is having. Customers’ feedbacks are considered to be of great importance. According to Constantinides et al. (2016, p. 230), working on customer feedbacks help in the process of development of the brand and appropriately meets the needs. It effectively designs the product as per the needs of the customers. Social media is a very cost effective tool as it does not charges to create a fanpage in social media such as in facebook or Instagram. (Refer to Appendix 1 and 2 for statistical data)
 
Figure 3: List of Social Media Platforms
(Source: Anderson, 2016, p. 45)

[bookmark: _Toc511751174]5.   Recommendation
It can be recommended that digital skills are essential to be present in the employees for personal development at workplace. For instance, it can be said that the employees should have technology based training programs from the human resource management system. This way, the employees will be able to enhance their interpersonal skills on digital technology and its ultimate usage. Hence, it is commendable that the resource management system of commercial organisations is required to provide organised training sessions to their valuable employees. The employees will be effective with vast knowledge of advanced and modernised technology, which is indeed essential for personal development on acceptance of technology. 
[bookmark: _Toc511751175]6.   Conclusion
It can be concluded that the digital skills are required to be developed among the organisations in terms of better acceptance of technology. This report has focused on the several aspects of digital skills that have influential role in at workplace. The report has presented an elaborated view on the technology acceptance model which is directly related to the ultimate adoption of technology by the employees at commercial organisations. Different types of modernise and advanced technologies such as employee-centred applications, cloud-based collaboration tools and request management systems, have been presented in this report with their usage and importance at workplace. The report is based on defining both the importance and usage of social media platforms that have influential roles in success of a business organisation. This report has defines about the usage of social media as one of the marketing tools and is utilised by large number of commercial organisations for increasing the consumer base and profitability.    
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Appendix 1: Effectiveness ratings for the Business to Consumer (B2C) social media platforms 
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Appendix 2: Effectiveness ratings for the Business to Business (B2B) social media platforms
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