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Slide 1- Good morning, my name is Mohammed Abdul Bathen and, in the presentation, I will be explaining the feasibility plan for the International new year’s winter event held at the Premier Inn Hotel.
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Slide 2 – Here are my table of contents.
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Slide 3 -- This analysis is about a New Year's celebration event. The Premier Inn Hotel at East Midland Airport in Derby, UK, will host 265 people. This number will be determined by ticker sales. Corporations can celebrate the year with employees, partners, and clients in a professional but pleasant setting. Event feasibility depends on background, scenario analysis, and operational, market, and financial factors. MICE events will advise on event strategy and management (Smith, 2012). Conferences, exhibits, and business events foster collaboration and employee engagement. Event content, target market, venue selection, operations, and financial preparedness are report themes.
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Slide 4 -- The winter-themed corporate New Year's party is joyful for employees and partners. Supper, entertainment, and festivities will be enhanced by winter decor, music, and lighting (Shone and Parry, 2019). The Premier Inn Hotel, East Midland Airport, known for its convenience and corporate function facilities, will host the event. MICE clients wanting luxurious year-end celebrations will attend. Near East Midlands Airport, the hotel is popular for corporate events. 
A business speech, live entertainment, and a three-course formal dinner are given. Live music, a dance floor, and winter decor will make the party fun. This location may appeal to corporate clients seeking a unique and refined end-of-year atmosphere (Jones, 2018). 
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Slide 5 -- This event targets local corporations' year-end parties (Kim and Jun, 2016). Companies must connect with employees and clients in a formal but festive manner to build relationships and enhance employee satisfaction through social contact, hence this focus on corporate clientele. Company winter and New Year's parties are common to thank and honour employees (Morgan et al., 2019). This event fills that need, especially for companies without the resources to host one. For medium-sized business meetings, Hotel Premier Inn holds 265 persons. 
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Slide 6 -- Corporate clients might choose local hotels and event rooms. Winter theme and location distinguish Premier Inn near East Midland Airport. Event quality and accessibility make the facility competitive (Krasniak, 2019). Regional companies will benefit from email, social media, and corporate event planner networking. A systematic marketing plan will promote the event and its unique services to potential clients. 
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Slide 7 -- Premier Inn was chosen for its suitability, availability, and East Midlands Airport accessibility. Foreign and local visitors can readily reach this site. A 265-person dining hall, on-site parking, food, and multimedia technology make it appropriate for large business functions.
Check the venue's New Year's availability to avoid scheduling complications (Jepson and Stadler, 2017). Several parties impact event success. The hotel management will provide the venue and coordinate with event organisers; the catering team will provide food and beverage service; entertainment providers, such as live musicians or DJs, will create the desired atmosphere; sponsors or corporate partners may provide funding or additional resources; and the event planning team will coordinate and execute (Wu and Ai, 2016). Event coordinators, caterers, security, and technical staff operate lighting, sound, and audio-visual equipment. Event success depends on food, parking, seating, and illumination. Event success and corporate client pleasure require meticulous planning. 
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Slide 8 -- Budget and revenue determine event profitability. Minimum event budget: £28,000 for venue, food, entertainment, décor, crew, and incidentals. A 265-person Premier Inn Hotel three-course dinner costs £7,000 and venue hire £10,000.
Decorations and theming cost £3,000, while live music or a DJ costs £5,000. Planning, security, and technicians cost £2,000; parking, lighting, and audio-visual equipment £1,000. 
Tickets, sponsorship, VIP, and product sales will fund the event. Ticket sales should reach £30,000, averaging £113 each (Knardal and Bjørnenak, 2020). VIP packages, event merchandise, and corporate sponsorships cost £5,000–£15,000. The event is expected to earn £50,000 and cost £28,000. Profitability should be £22,000. 
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Slide 9 – So, this winter-themed Premier Inn Hotel, East Midland Airport, corporate New Year's event lets clients celebrate professionally and festively. The event can succeed in a competitive market by targeting corporate clients and exploiting the venue's strategic location and resources. The Financial forecasts indicate the event will be profitable, and site and resource distribution have been extensively examined to ensure smooth implementation.
This Unique event idea enabled by strategic pre-planning and commercial, operational, and financial investigations. 
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These are the references used to create this presentation. Thanks for listening. Any questions are welcomed.
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Introduction

+The aim is to create a unique winter
themed New Year's party.

« Premier Inn Hotel, East Midland Airport,
Derby, UK, will house 265 guests.

« The research will critically assess event
viability and provide strategic pre-
planning background and scenario
analysis (Getz and Page, 2019).

« Market, operational, and financial factors
will influence MICE event creation.

(Peerspace, 2024)
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Event Content and Context

* Awinter-themed event New Year's is selected.

+ Businesses, employees, and partners attend
formal holiday parties (Poguntke et al., 2016).

* Entertainment, a three-course meal, and winter
decorations are planned.

* Premier Inn Hotel features corporate event
space (Premierinn.com, 2023).

« East Midlands Airport is near corporate clientele. (Smith, 2023)
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Market Factors

« Target Market: Corporate clients (Ghosh,
2020).
«Demand: High demand for corporate
events

« Supply: Limited winter-themed corporate
events

« Competition: Nearby hotels and corporate
venues (Nufer, 2019).

« Marketing Activity: Online and email (Morgan et al., 2019)
marketing campaigns
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Operational Factors

Operational Factors Details
Venue Location Premier Inn Holel, East Midiand Alrport, Derby, UK

Venue Avallability Available during proposed dates

Suitabilty ‘Accommodates 265 guests, close to aifport B

Stafing Requirements

Event planners, catering staf, security

Skills

Communication
Solving Problems

Organization

Managing Budgets

Criical Thinking (Mair and Weber, 2019).

Resources

Catering, parking, seating, lighting, decorations

Stakeholders

Hotel management, suppliers, corporate clients,  sponsors,

planners (Estanyol, 2022).

event|
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Financial Factors

Income Statement
Sponsorships £15,000
Ticket Sales £30,000
Other Revenues. £5,000
Total Income £50,000
Venue Hire £10,000
Catering £7,000
Entertainment £5,000
Decorations. £3,000
Staff Costs £2,000
Miscellaneous £1,000
Total Expenditure £28,000
Proiected Profit £92 000
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Conclusion

« Premier Inn Hotel's winter-themed
corporate  New Year's party is
innovative and meaningful.

« To ensure viability, market, operational,
and financial concerns were addressed.

« Targeting corporate clients and taking
advantage of the venue's location can
help this event succeed.

«Events are profitable if anticipated
income and spending make a profit.

(Premierinn com, 2023)
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