PINTEREST

The San Francisco-based technology startup Pinterest (PINS) was founded in 2010 and is most recognised for its pinboard-style photo-sharing website. The website is utilised by users to generate and oversee photo collections based on themes related to events, hobbies, or other interests. 

In April 2019, Pinterest made its first public offering (IPO) public. Under the ticker symbol PINS, the stock is traded on the New York Stock Exchange.

· Pinterest is a social media site for sharing images and videos that is founded in San Francisco.
· The company's shares are traded on the NYSE under the ticker name PINS.
· Pinterest sells digital advertising to generate revenue from its social media platforms.
· By positioning itself as a tool for project planning, Pinterest sets itself apart from Facebook and X (previously Twitter).
· Pinterest serves as a social media platform and search engine in one by enabling users to discover interesting new content.

Pinterest digital advertising target market

Pinterest started to include ads on its site in 2014. 
At first, Pinterest concentrated on big businesses with substantial marketing expenditures. 
As the business expanded, it also modified its sales team and the resources it made available to advertisers, making the Pinterest advertising platform accessible to smaller businesses. 
This also caused its income to grow quickly. 
At this point, Pinterest is also concentrated on developing a more robust global digital advertising platform. 
Yes, Pinterest works in the online advertising space. 
As a result, businesses like Google, Facebook (Instagram), and others that provide chances for digital advertising are its competitors. 

Brand and performance-based advertising are included in the Pinterest total addressable market and are provided in a variety of formats.

· Online brand advertising is appealing to marketers who want to increase awareness at the beginning of the customer journey.
· Offline Branding: Offline branding is the norm for brand advertising. A portion of that business is drawn online by Pinterest.
· The primary focus of online performance advertising is conversion.

This funnel shows how pinners move from inspiration to organisation to action. 
In order to move from awareness to conversion, advertisers can present their content to this audience from top to bottom of the funnel. 


PINTEREST USP
Pinterest's unique approach to social networking and content discovery is part of their unique selling proposition (USP). These are a few of Pinterest's USP's main features:

· Visual Discovery Platform: Pinterest is essentially a visual discovery platform that allows users to find, save, and group ideas and images into collections called "Boards." In contrast to conventional social media networks that emphasise text-based content, Pinterest primarily uses images to encourage discovery and creativity.
· Inspiration and Creativity: Pinterest markets itself as a place to find ideas and inspiration for a wide range of pastimes and interests, such as DIY projects, fashion, food, travel, and home décor. Pinterest is frequently used by users to find inspiration, guides, and goods to stoke their interests and passions.
· Personalized Experience: Pinterest markets itself as a place to find ideas and inspiration for a wide range of pastimes and interests, such as DIY projects, fashion, food, travel, and home décor. Pinterest is frequently used by users to find inspiration, guides, and goods to stoke their interests and passions.
· Shopping Experience: Pinterest is a destination for product discovery and buying inspiration because to its integrated e-commerce features, which enable users to shop straight from Pins. This functionality increases the platform's usefulness for users and companies alike, opening up new revenue streams and boosting sales.
· Positive and Inspirational Environment: As opposed to the frequently divisive or divisive information available on other social media sites, Pinterest places an emphasis on upholding a positive and inspirational environment. Pinterest has stood out from the competition and drawn people looking for a more positive online experience because to its emphasis on positivity.

Pinterest is a special and useful resource for users looking for inspiration and discovery across a variety of interests. Its USP primarily revolves around its visual discovery platform, personalised experience, emphasis on inspiration and creativity, integrated shopping features, and commitment to maintaining a positive environment.





Pinterest went public for several key reasons, including:
· Capital Infusion: Pinterest was able to raise a substantial amount of money by selling investors shares after going public. The company may use this infusion of cash to support its growth plans, make R&D investments, increase the number of its users, and improve its platform and services.
· Liquidity for Investors and Employees: For early investors, founders, and staff members who own shares in the company, an IPO offers liquidity. These stakeholders might realise earnings from the sale of their shares by listing on a public exchange, which can be important for diversifying their portfolios or financing future endeavours.
· Brand Visibility and Credibility: A company's brand visibility and reputation in the market can be improved by becoming public. It gives the business the chance to present its accomplishments, growth trajectory, and prospects for the future to a wider group of people, such as clients, partners, and possible business partners.
· Employee Incentives: Pinterest is able to attract and retain top people by providing stock-based remuneration due to its status as a publicly traded corporation. Employees can be strongly motivated by equity-based incentives such as restricted stock units (RSUs), stock options, and other rewards that connect their interests with the long-term performance of the company.
· Currency for Acquisitions: Using their shares as cash, publicly traded corporations frequently have an advantage when making smart purchases. Being a publicly traded company allows Pinterest to use the value of its shares to fund the hiring of talent, related companies, or technological advancements, supporting its plans for growth and diversification.
· Enhanced Profile for Partnerships: When Pinterest is negotiating relationships with other businesses, marketers, and content providers, having a public listing might help the platform's profile and legitimacy. It gives prospective partners comfort regarding the company's stability, governance standards, and dedication to sustained expansion.
· Market Valuation: By becoming public, Pinterest's shares can now be valued by the market via a process called price discovery. This valuation can serve as a benchmark for upcoming capital raises, mergers and acquisitions, and stock-based transactions, directing capital allocation and strategic choices.

The choice to go public provides Pinterest with a number of benefits, including market valuation, employee incentives, brand visibility, liquidity for stakeholders, acquisition currency, and partnership opportunities. These advantages are vital for the company to maintain and accelerate its growth trajectory in the cutthroat tech sector.



