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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is loading quickly and easily at the same time, but the map is taking a few seconds to load after the website appears on the screen and is hard to press on the Treatment and contact section because of the map.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Eden Spa Harborne website is built with a simple structure with just a few core sub-pages. The main navigation menu runs across the top of the page, with clearly labelled sections such as Home, The Spa, Treatments, Contact and More down on the page.
Pressing on The Spa section gives the visitors information about the spa, atmosphere, the facilities and ethos. Treatments lists available services, with prices lists and some of the treatments with a short explanation.
Navigation for the website is natural, the menu is fixed and is visible on all pages. For mobile users it changes the menu, on the top of the page you have 3 lines where you need to press and it will show the labelled section with Home, The Spa, Treatments and Contact. (Eden Spa Harborne, 2014)


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: There is not online booking functionality, there aren’t any booking forms or a Book Now button. Directly booking aren’t available, but on the webpage on contact section is the email address which is EdenSpaHarborne@hotmail.com, the phone number 0121  428 1163, or the address 8 South Street, Harborne, Birmingham, B17 0DB, United Kingdom. (Eden Spa Harborne, 2014)

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The improvements that could be made are for mobile users, because for some users that they don’t have the skills needed, it can be harder. For mobile users is necessary to press the 3 lines from the top-right of the pages to see the labelled section and is hard to see the 3 lines because of the map, which is too big on the top of the page, and it can be in another place (the bottom of the page).
Integrating a booking button “Book Now” or a booking form it could save more time for the clients but also for the employees.
Add a search functionality, a small search bar could help users to find more quickly the things they need (treatments, prices etc.) and they will save time. (Eden Spa Harborne, 2014)



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: From my point of view, for me it doesn’t look very pleasant (it looks monotonous). For a spa website it should look more colourful, more images and descriptions.
The Eden Spa Harborne website, the appearance changes between mobile phone and computer.
On mobile phone: 
The top menu contracts into 3 horizontal lines, which opens a vertical drop-down list for navigation. Some text boxes are shortened or reformed to fit the mobile phones screen. Images are stock vertically, so users must scroll more to view the content of the webpages.
On computer:
Images and texts are set downside-by-side in sections, giving the visitors a spacious view. The navigation menu is spread horizontally across the top of the page with labels such as Home, The Spa, Treatments and Contact. The buttons appear more bigger but also the image and the text, because there is more horizontal space. (Eden Spa Harborne, 2014)


	Question 2b - How does the website use imagery, video and colour? 


	Answer:  The builder of the website was trying to underline the main points, especially with the images, but for this type of beauty content it should be more images on the webpages and more colourful, because on the website there is no video.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: On the website there is not an online chat tool (live chat) presented. On the contact page there is just the phone number (0121 4281163), an email address and the physical address. Emails provide a simple way to send detailed enquiries. Direct calls can lead to personalised assistance and immediate answers. No 24/7 support, customers can only call during the business schedule. (Eden Spa Harborne, 2014)


	Question 2d – How effective are the social media links on the website?


	Answer: On the Eden spa Harborne website there is no visible social media link. That means there is not a direct pathway for visitors to explore more and to see results from other clients.
	

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: On the website, the services are made clear to customers by having a ‘’Treatments” section, navigation, contact details 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: On the Eden Spa Harborne website, there is no reviews made available. There are no visible reviews sections integrated on any pages.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Eden Spa Harborne presents itself as a high quality through the calming and warm atmosphere, professionalism and prices. I would recommend this spa for my friends or family member, for a relaxing treatment, special occasions or self-care routine.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are made clear to customers, for each service are written the prices next to them. The prices reflect the quality of service shown, and they have good prices (affordable) for everyone.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa 

	
	2. Treatments 

	
	3. Self-care 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No, it does not appear in top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I feel that websites still have relevance in modern UK business, because when you want to know an information about a website, you will do the research on google, to find information. From my point of view, is very important to do research for a website to find information about that business. You can find many interesting things, good or bad, is good to know, you will know from the reviews. Sometimes, you will never know if something is good or bad, until you will try, but at latest is good to read information about a website to have an idea.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I was to make just one recommendation about how to improve the website of the Eden Spa Harborne company, it would be to add a robot chat (chatbot). I have suggested this improvement, because it would be easier for the customers and the employees. It would save time for the customers and employees at the same time, if one of the customers has a question, it would ask the robot chat, and the robot chat it would answer straight away. No need to call someone from the employees and wait at the phone, until someone it will answers. This is the best improvement a website can have.
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