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    Introduction
Market research plays an essential role in understanding customer needs and shaping a business idea that is practical, profitable, and relevant to its audience. For this project, the chosen business concept is Bark & Wash, a self-service dog wash station located near a busy entrance of Bute Park in Cardiff. Bute Park is one of the largest and most popular parks in the city, with hundreds of dog walkers visiting every day. Because dogs often become muddy during walks, especially in rainy weather, a convenient wash station provides a useful solution for owners before returning home or getting into their vehicles.
To explore the needs and preferences of potential customers, a questionnaire was created using Google Forms and shared with classmates. The goal was to collect data about dog-walking habits, willingness to use a self-wash station, important features, and challenges with washing dogs at home. The results from the questionnaire directly influenced the business idea, website structure, brand design, and marketing materials. A two-page website was created using Canva, designed to reflect customer expectations and improve user experience.
This analysis discusses the key findings from the questionnaire, explains how they shaped the business concept, examines audience behaviour, and describes how the website and marketing materials were created using insights from the research. It also outlines the SEO strategy chosen to increase online visibility for the business.

Key Questionnaire Findings
“How often do you walk your dog?”
Most respondents reported that they walk their dog every day. This shows there is a very large and active group of dog owners in the target audience. Daily dog walking suggests that many people would encounter muddy conditions regularly, especially in Bute Park, which is known for wooded areas, riverside paths, and open fields. High walking frequency increases the chance that customers will use the wash station repeatedly. Understanding user lifestyle and behaviour patterns is important for predicting demand (Kotler and Armstrong, 2021).

“Would you be interested in using a self-wash dog station?”
The majority of participants said they would be very likely or happy to use the service. This shows that the self-wash concept solves a real problem. Many respondents explained that washing a dog at home is messy, time-consuming, and difficult, especially for larger pets. Others said they would prefer to clean their dog before getting into the car. Solomon (2020) highlights that customers prefer services that reduce effort, save time, and remove inconvenience. This data confirmed strong market interest and helped validate the idea.

“What features matter most to you?”
Respondents identified warm water, a clean and sanitised station, and 24/7 or extended hours as the most important features. A few also mentioned dryers and non-slip flooring. These features shaped the service design: warm water makes the wash comfortable for dogs, a sanitised environment builds trust, and extended hours increase accessibility.

“What is the biggest challenge when bathing your pet at home?”
Most people selected messy bathroom/cleanup. Washing dogs indoors often leads to water on the floor, fur everywhere, and dirty tiles. This finding shows a clear pain point that the service can solve. Chaffey (2022) explains that successful customer experiences occur when businesses match solutions to customer frustrations.

Influence on the Business Concept
The idea was refined to a simple and affordable self-service wash station. Key changes influenced by data:
- Price set at £6.
- Warm water, dryer, safe shampoo, non-slip flooring.
- Location near a main Bute Park entrance.
- Clear instructions and visuals to support users (Nielsen Norman Group, 2020).

Website Design Influenced by Research
The website created in Canva includes:
- Home Page with features, benefits, and logo.
- How It Works Page with instructions, pricing, and map.
Survey insights shaped design choices such as blue/natural colours, simple text, icons, and a clear map to the station. Consistent branding increases trust (Baines, Fill and Rosengren, 2019).

SEO Strategy
Keywords used:
“Dog wash Cardiff,” “self-service dog wash,” “Bute Park dog wash.”
These were included in titles, headings, alt text, and descriptions. SEO works best when keywords match real search behaviour (Fishkin, 2021).

Influence on Marketing Materials
Marketing materials were created in Canva using blue tones, simple layouts, and messages like “No more muddy car rides!” Icons and the Bark & Wash logo support a professional, trustworthy brand. Consistency strengthens recognition (Baines et al., 2019).

Conclusion
The market research strongly influenced the development of Bark & Wash. Questionnaire insights shaped the business features, website, pricing, and marketing. This project demonstrates how effective research transforms an idea into a realistic, customer-focused business plan. Across the UK, the market for self-service dog wash stations is still very underdeveloped, even though the demand for such services is increasing. Dog ownership in the UK has grown in recent years, and many owners regularly take their pets to dog-friendly walking paths, countryside trails, parks, and nature reserves. These areas often become muddy, especially during rainy seasons, which creates a challenge for dog owners who want to keep their homes and cars clean. Despite this clear need, self-wash dog stations are still rare in most regions. In many popular walking locations, there are no facilities available for dog owners to wash their pets before travelling home. As a result, owners often struggle with dirty bathrooms, long cleaning times, and muddy vehicles.

Providing a convenient self-wash station in areas where dogs are commonly walked: such as parks, country paths, and riverside routes, would fill a noticeable gap in the market. Unlike full grooming salons, a self-service station offers a quick, affordable, and accessible solution for everyday needs. It also allows owners to wash their dogs immediately after a walk, which is far more practical than waiting until they return home. Because the service is simple, contact-free, and low-cost, it appeals to a wide range of dog owners.
Overall, the UK market presents a strong opportunity for growth in self-wash dog stations. The current lack of facilities, combined with high dog-walking activity, shows that there is significant potential for this type of business in public spaces like Bute Park and similar locations.

               Essay on the importance of Excel in the digital era.


 Introduction 
In the digital era, technology plays an important role in almost every business activity. Companies today depend on digital tools to organize information, manage operations, and make better decisions. One of the most widely used tools is Microsoft Excel. Excel is a simple but powerful program that helps people work with data in an organized way. It is used by large companies, small businesses, and individual entrepreneurs like me. In the modern digital world, Excel remains important because it supports data management, analysis, and daily business tasks. Microsoft Excel is important in the digital era because it helps users organize data clearly and efficiently. Businesses collect a lot of information every day, such as sales records, expenses, customer details, and inventory levels. Excel allows this information to be stored in tables with rows and columns, making it easy to read and update. When data is well organized, mistakes are reduced and work becomes faster. This is very important in today’s digital environment, where speed and accuracy are needed to stay competitive (Laudon and Laudon, 2020).

         Another reason Excel is important is its ability to perform calculations and data analysis. Excel includes many formulas and functions that can calculate totals, averages, percentages, and trends. These tools help businesses understand their performance and plan for the future. In the digital era, decisions are often based on data instead of guesses. Excel helps transform raw data into useful information that supports smart decision-making (Marr, 2016).
Excel also supports visual data presentation. Charts, graphs, and pivot tables allow users to see patterns and trends more easily. Visual data is easier to understand than long lists of numbers. This is helpful when business owners want to review performance or explain information to others (Few, 2012).
In addition, Excel improves efficiency through automation. Repetitive tasks can be simplified by using formulas, templates, and basic automation features. This saves time and reduces human error. For small businesses that cannot afford expensive software, Excel is a low-cost solution that still provides strong digital support (Walkenbach, 2019).

    For a self-wash dog station business, Excel is especially useful for financial management. I need to track daily income from dog wash services and monitor expenses such as water, electricity, cleaning products, and maintenance. Excel spreadsheets make it easy to record this information and calculate profits. Clear financial records help the business owner understand business performance and control costs (Atrill and McLaney, 2018).
    Excel is also helpful for inventory management in a self-wash dog station, even if out there are plenty of new apps,some of them were created specifically for each kind of business, for ex: Bars, warehouses, self-was stations, etc... Supplies like shampoo, towels, disinfectants, and spare parts must always be available. Excel can be used to track stock levels and supplier details. This helps prevent shortages and unnecessary spending (Heizer, Render and Munson, 2020).
   Customer management is another area where Excel can be applied. A self-wash dog station can record customer visits, usage frequency, and feedback in Excel. This information can be used to improve services and customer satisfaction (Kotler and Keller, 2016).
       Excel is useful for basic planning and forecasting in small businesses. By using past sales data, a business owner can estimate future income and prepare for slow or busy periods. This helps with scheduling maintenance, ordering supplies, and planning promotions. Planning reduces risk and helps the business stay stable during changes in demand.

      Excel also improves communication inside the business. Clear spreadsheets make it easier to share information with partners, accountants, or employees. Everyone can understand the data without technical knowledge. This supports transparency and better cooperation.
     Because Excel is widely used around the world, learning it also improves digital skills. These skills are important for business growth and future opportunities in a technology-based economy. It remains relevant for both beginners and experienced business owners today in many industries.
  
     Conclusion
In conclusion, Microsoft Excel is an important tool in the digital era because it supports data organization, analysis, efficiency, and informed decision making. For a self-wash dog station, Excel can help manage finances, inventory, and customer information in a clear and affordable way. It allows small business owners to understand performance and control daily operations. However, even though Excel is useful today, I believe its use may decrease in the future. Many modern applications offer automation, cloud access, and industry specific features. These apps may replace Excel as technology continues to develop and businesses search for more advanced digital solutions.
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				price per unit		Profit margin		Product		Jan-25		Feb-25		Mar-25		Apr-25		May-25		Jun-25		Jul-25		Aug-25		Sep-25		Oct-25		Nov-25		Dec-25

				£1.80		70%		Washes		150		300		250		320		400		1000		1500		2000		300		200		150		125

				£0.13		87%		Gloves		300		270		250		200		300		400		500		300		250		200		150		100

				£0.13		87%		Apron		200		200		240		200		200		500		500		400		200		50		80		50

				£0.27		60%		DogTreat		150		150		175		200		300		400		600		700		500		90		100		100



																		Product 		2025 summary table

																				Units sold		Profit

																		Washes		6695		£8,435.70

																		gloves		3220		£364.18

																		aprons		2820		£318.94

																		DogTreat		3465		£561.33

																		Totals		16200		£9,680.15






