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[bookmark: _Toc535598615]Introduction

This assignment will be based around the chocolate business, NomNom. In the assignment a clear understanding on the services and benefits of a marketing research agency being involved within a business will be demonstrated. The assignment will include the benefits and the drawbacks of using market research within a business. It will also discuss how the clients and agencies ensure they conduct relevant and appropriate market research.
The assignment will include a description of each of the different types of marketing research, followed by an evaluation of whether or not that marketing research strategy will suit the chocolate business NomNom. It will conclude by offering a personal assessment on the need and potential benefits to NomNon chocolate company of introducing a marketing research agency or department within their business. 
[bookmark: _Toc535598616]Task 1 
Marketing research, defined by blog.hubspot.com, is;
              "Market research is the process of examining an industry's buyers, the product these buyers want, and where they're currently getting it. By engaging the right people and data, a business can use this research to position itself in the market and predict where the market will go in the future” 2019. 
From this quote, marketing research is defined to be accessing and engaging with the right data to better develop a company or brand. This data could be gained from qualitative or quantitative, or a mixed method gained from primary and secondary sources, such as interviews, focus groups, questionnaires and other people’s findings. 
The marketing research process is a process of five steps, these are:
· defining the problem or opportunity
· developing your research plan
· collecting relevant data and information 
· analysing data and reporting findings 
· acting on the problem. 
These five steps show how the process of marketing research is set up in a business to potentially identify the problems and issues before they become bigger problems, allowing the marketing research team and the business to solve and rectify the issue from the data collected during the research process.
NomNom chocolate as a business would benefit from having a market research department or agency involved in their business. As the business is a small running business, they would find out the data needed, as a small business there would be issues and problems occurring, as to a bigger business it may run smoother. NomNom chocolate would benefit from the market research process as it could aim to minimise any threat to the company from issues within the business.
If NomNom chocolate, were not to have a marketing research process then there would be the risk of problems occurring and not being controlled appropriately. 
[bookmark: _Toc535598617]Task 2
Marketing research has its benefits and drawback within businesses, there are two types of ways marketing research gets done in a business, there is either a marketing department who solve and sort all of the enquires and problems involving all marketing, including marketing research or the business employs a marketing research agency to do the work for them and report to the business once completed. 
The drawbacks of having to a marketing department within the business already are, the knowledge is only received from who is already within the business, causing it to sometimes be untrue due to biasedness. The independence would be subjective within the business, a very concentrated time which could be both negative and positive features of the marketing department. 
The positive issues of the marketing department of a business dealing with the marketing research is that the cost, time and confidentiality is all taken very seriously and is kept under strict laws and control, meaning that there would be next to any, slip ups. Another positive is that it is run by a marketing department, which would suggest that the department has more members than a couple all with the experience and knowledge of a marketing perspective. 
The drawbacks of hiring a marketing research agency into the business to solve and sort the marketing research would be the budgets, expenses and potential breaks of law with the confidentiality at risk of leaks. The knowledge and time would be at risk as the agency who are with the business only specifically focus a few members to each assigned job. 
The positives of hiring a marketing research agency into the business, are that they will also, like the marketing department, be skilled in the area of marketing, they would be within the business with the one purpose and not many other commitments and roles in the business, which allows them to work freely on the marketing research alone. 
                 Market research is available as a service to help any company, service provider, individual or organisation make better, more informed decisions. The more research is embedded in the strategic plans of a firm, the better equipped it is to deal with the changing environment within which it operates. (thinkturquoise.com, 2016-18).
Marketing research has the advantage of giving the business strength from the information of the findings, allowing the business to see any problems or issues occurring before they can become serious problems. Having Marketing research within a business allows the business to also see its competitors and see what their strengths and weaknesses are. 
[bookmark: _GoBack]The drawbacks of market research are that it is very focused on time and cost, this being an issue as its expenses are too high and the time control is too little. There are risks of inaccurate information being found with biased and poor information being found.
[bookmark: _Toc535598618]Task 3 
According to the American Marketing Association “marketing research is the systematic gathering, recording and analysing of data about problems relating to the marketing of goods and services” (www.schoolcraft, 2005). From this quote from Schoolcraft College, their definition of marketing research makes the strategy of having a marketing research process within the business a real benefit and something which you should have involved within a business. 
The marketing research within a business can be controlled by a marketing department of the business or a market research agency.
A marketing research agency are described as 
              offering market research services to clients, comprising a group of researchers and an administrative infrastructure. An agency may offer qualitative research, quantitative research, or both, increasingly supplemented by consultancy services, workshop facilitation and so on. Agencies vary in size from one or two individuals to several hundred people, though qualitative specialist agencies tend to be at the smaller end of this range (www.aqr.org.uk 2013-18).
For a business to have a successful marketing research plan, it would involve having a marketing research team within the business or being involved with a marketing research agency who help alongside the business. Businesses need marketing research because of its benefits. The need and importance of having marketing research is that it provides valuable data, it studies the consumers behaviour, it helps to select suitable sales promotions, and it supplies market related information, it helps the company to evaluate its marketing performances. 
The people who do the research are either members from the business already who have a role to be in charge of the marketing research and who are in the marketing department of the business or the business will be in touch with agencies who complete marketing research as their job. 
Marketing research for the business for either for the marketing department or the marketing research agencies, has its issues. To do it from the business within the marketing department, factors such as resources, costs, time and confidentiality are important and things which are controlled and available. But as for a marketing research agency, the resources, costs, and time are all run by budgets, expenses, time framing. A main let down from the marketing research agency is that there are often leaks of the confidentiality within the business. This has the potential to leave the company vulnerable to its competitors.
The marketing research process, which is described by www.feedough.com “Marketing research process is the practice that involves identifying a problem in a business that is to be dealt with, finding a solution to that problem by getting consumer feedback, and using the feedback to decide what is to be done to solve the issue in the most effective way possible” (2016-18).  The marketing research process is a process of six steps of success, the steps being; define objective & problem, determine research design, design and prepare research instrument, sampling and data collection, analysing data and visualise and communicate results.
To outline these steps in more detail, the first step is to define the objective and the problem. This is considered as the most important, this would be understanding the business and the goals of the project and if there was to be a problem, to identify how that problem is acted upon correctly. This step gives you the understanding to clearly know what the business and its problems are. 
The second step, which is determining the research design, from this step the audience and target that the company would want to target would have to be identified, making a clear understanding on who needs to be shown and given what, also this step would need you to know how exactly you will reach out to get this research. How you would connect with the audience from using questionnaires, surveys, focus groups. From how you connect with the audience it will go on to identify which are the best methods to help conduct the research in order to gather the findings, whether you conduct this over, document, telephone, mail or other internet sources.
Step three would be design and preparing the research instrument. This is explained by, www.mymarketresearchmethods.com (2019) as, 
               If a survey is the most appropriate tool (as determined in step 2), you’ll begin by writing your questions and designing your questionnaire.  If a focus group is your    moderator.  You get the idea.  This is the part of the process where you start executing your plan.  
From the quote, it shows that step three is the step that start the tasks to find out the information for the marketing research process to begin.
Step four, is where the collection of data is carried out. This is the part that the information from the previous steps chosen approach can be seen. The action here is collecting the results to be record by the marketing research team based within the business, internal or external.
Step five and six, are where the analysing of the data, visualising the data and communicating the results takes place.  This is where, once the information from steps three and four is gathered that a conclusion from the results can be recorded. The research is then completed with an overall summary of the information and findings, leading onto the potential starts of presenting your results. 
Business Queensland (2016) describe the importance of a good marketing design strategy, in doing so they state that; 
Effective marketing starts with a considered, well-informed marketing strategy. A good marketing strategy helps you define your vision, mission and business goals, and outlines the steps you need to take to achieve these goals. 
From this quote, it explains that having the marketing strategy which is clear and easily understood for the business will allow the business to help keep its business goals, missions and visions a success as it will be accessible for the business to see if any problems occur, when having a good marketing design strategy. 
The importance of a good marketing design strategy is backed up to be important by www.business.qld.gov.au (2016), as they quote; “Your marketing strategy affects the way you run your entire business, so it should be planned and developed in consultation with your team”. It is apparent from these quotes that having a marketing design strategy is a bonus to a business as it will, describe your business, involving its products and service, explain the position and roles, shows clear competitors and regular customers, identify the marketing tactics and allows the business to measure the effects of the marketing design strategy first hand. This in turn allows the company to be in a better position to compete with its competitors.  
A research method which would be beneficial, and which would work for Nomnom chocolate business is the exploratory research, exploratory research is a research method which involves secondary data. Second data is, “When the data are collected by someone else for a purpose other than the researcher’s current project and has already undergone the statistical analysis is called as Secondary Data” (businessjargons.com, 2018). Primary resources and data however could involve questioners, face to face interviews, focus groups and surveys which can be found out from your own information and research. Secondary resource and data are research that is already of someone’s findings, from reports, studies, agencies, which identifies the problem and can define that problem more precisely and accurately.
The uses of exploratory research that NomNom chocolate business would find beneficial are the factors that it defines the problem and gains insight on the developing problems, allowing there to be a establish priority for the further research for the business.
The next research method is conclusive research method, this “is applied to generate findings that are practically useful in reaching conclusions or decision-making. In this type of study research objectives and data requirements need to be clearly defined” (research-methodology.net. 2018). 
Conclusive and exploratory research methods are different in the objectives they both have, the characteristics they have, the findings found, and the outcomes finalised.
Conclusive research is a method which splits into two different sectors, being the descriptive research and the causal research being known as explanatory research. Whereas the descriptive research would work and benefit businesses such as NomNom chocolate business, the causal research would not.
Descriptive research is ““aimed at casting light on current issues or problems through a process of data collection that enables them to describe the situation more completely than was possible without employing this method.” (Fox & Bayat, 2007).  This marketing research is useful to businesses like NomNom chocolate as it has the strategy to find the issues and problems within the business from information and data collected, allowing the business to be able to collect large amounts of data and identify issues from the marketing research method. 
The casual-comparative research design is defined by, Neil J. Salkind, (2010) “A causal-comparative design is a research design that seeks to find relationships between independent and dependent variables after an action or event has already occurred”. This suggest that the casual comparative research design is a cause and effect relationship nature. This research method would not match with the NomNom chocolate business.
[bookmark: _Toc535598619]Conclusion 
To conclude on this assignment, I think that NomNom chocolate, as a business do need to have a marketing research strategy, whether that being the business installing a marketing department or employing a marketing research agency to complete their marketing research. 
The marketing research methods that I think NomNom chocolate would benefit from would be the descriptive research method and the exploratory research method. But from the two I believe more so that NomNom chocolate would benefit from the descriptive research method, as it is a research method which can have the findings of an issue or problem within the business and allow the business to rectify the issue before it becoming any larger a problem than it is when found.
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