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1. Summary 
Smoking is still one of the main avoidable causes of sickness and early death in the United Kingdom.. Many people who smoke as adults started smoking during their teenage years. In recent years, vaping has also become more popular among young people, increasing the risk of nicotine addiction. This assignment presents a health promotion campaign called "Choose Life, Not Cigarettes." The campaign aims to prevent smoking and vaping among teenagers aged 13 to 18 by increasing awareness of the health risks and encouraging healthy lifestyle choices. It combines school education, social media, peer ambassadors, family involvement, and community support to deliver positive health messages. Healthcare professionals, teachers, parents, and youth workers all play an important role in supporting young people. The campaign hopes to reduce smoking rates, improve teenagers' knowledge, and encourage healthier decisions. Working together can help create a healthier future and safeguard young people against the harmful impact of tobacco and nicotine.
2. Introduction 
Smoking is a major public health problem in the United Kingdom and around the world (Jackson, Cox and Brown, 2025). Cigarettes contain thousands of dangerous chemicals that can harm the body in many ways. Smoking increases the risk of serious illnesses such as lung cancer, heart disease, stroke, and chronic respiratory diseases (Saha et al., 2007). Although smoking rates have decreased over recent years, many young people still begin smoking before they reach adulthood (Barrington-Trimis et al., 2020). At the same time, vaping has become increasingly common among teenagers. Many young people believe vaping is harmless, but most vape products contain nicotine, which is extremely addictive and can affect brain development during adolescence (Dubé et al., 2023).
Teenagers are often influenced by friends, social media, family members, curiosity, and advertising. These influences can encourage experimentation with cigarettes or vaping products at an early age. Preventing smoking before addiction develops is one of the most powerful ways to boost long‑term health.
The aim of this assignment is to present an innovative smoking prevention campaign designed for teenagers aged 13 to 18 years. The campaign focuses on education, community involvement, peer support, and digital communication to encourage young people to make healthier choices. It also highlights the important role of healthcare professionals, schools, parents, and community organisations in supporting teenagers. By combining education with creative activities and social media engagement, the campaign aims to reduce smoking and vaping while promoting healthier lifestyles among young people

3. Pitch: Choose Life, Not Cigarettes
Smoking is still a key avoidable factor behind many cases of illness and death. Although smoking rates have fallen in recent years, many people still begin smoking during their teenage years (West, 2017). At the same time, vaping has become increasingly popular among young people. Many teenagers believe vaping is safer than smoking, but most vaping products contain nicotine, which can lead to addiction (Jones and Salzman, 2020). Because of these concerns, preventing smoking and vaping during adolescence is an important public health priority.
The campaign, Choose Life, Not Cigarettes, is designed for young people aged 13 to 18 years. Its main aim is to educate teenagers about the dangers of smoking and vaping while encouraging healthy lifestyle choices. Instead of using fear alone, the campaign promotes positive messages about staying healthy, being active, and making informed decisions. The campaign combines school education, community activities, social media, and family involvement to reach young people in different ways.
Teenagers are the main target audience because this is the stage of life when many people first experiment with cigarettes or vaping. Young people are often influenced by friends, social media trends, family members who smoke, curiosity, and advertising. They may also believe smoking or vaping makes them look older or helps them fit in with friends. By providing accurate information and building confidence to refuse cigarettes, the campaign can help teenagers make healthier decisions before addiction develops (Groom et al., 2021).
Smoking and vaping pose significant health risks. Smoking raises the likelihood of developing lung disease, heart disease, stroke, chronic lung conditions, and various forms of cancer (Chaiton et al., 2023). Vaping exposes users to nicotine, which can affect brain development in young people and increase the risk of long-term addiction. Nicotine dependence may also affect concentration, mood, and learning (Leslie, 2020). Smoking is also expensive and places a financial burden on individuals and healthcare services. Preventing smoking at an early age can improve both individual and public health (Parrott and Godfrey, 2004).
Education is one of the most effective ways to reduce smoking among young people. This campaign will deliver interactive lessons in schools where students can learn about the harmful effects of smoking and vaping. These sessions will encourage discussion, answer questions, and correct common myths about vaping. Students will also learn practical ways to resist peer pressure and make healthy choices.
The campaign also uses creative approaches to engage teenagers. Short videos on TikTok and Instagram will share simple health messages using language that young people understand. Student ambassadors will help promote the campaign in schools because teenagers often listen to other young people more than adults. Friendly competitions, quizzes, and classroom activities will make learning enjoyable while increasing awareness. Posters displayed around schools and community centres will include QR codes linking directly to NHS Stop Smoking support and reliable health information.
Parents and families are important partners in the campaign. Information sessions and online resources will help parents recognise the signs of smoking or vaping and support conversations at home. Working together with families increases the chance that teenagers will receive consistent health messages both at school and at home.
Several professionals will contribute to the success of the campaign. Nurses and school nurses will provide health education and advice. General practitioners will support teenagers who need help to stop smoking or vaping. Teachers will organise educational activities and encourage participation. Youth workers will engage young people in community settings and promote healthy lifestyles. Psychologists can support teenagers who experience stress, anxiety, or addiction. Public health teams will coordinate the campaign, monitor progress, and evaluate outcomes. Community organisations and charities can also help by providing educational materials and local support services.
The campaign will be introduced in five stages. The first stage involves planning, obtaining school approval, and preparing educational materials. The second stage launches the campaign with posters, assemblies, and classroom activities. The third stage introduces social media content and student ambassador programmes. The fourth stage includes community events involving parents, healthcare professionals, and local organisations. Finally, the fifth stage evaluates the campaign using questionnaires, student feedback, attendance records, smoking rates, and social media engagement.
The success of the campaign will be measured using several methods. Students will complete questionnaires before and after the campaign to assess improvements in knowledge and attitudes towards smoking and vaping. Schools will monitor participation in activities and workshops. Feedback from students, teachers, parents, and healthcare professionals will help identify strengths and areas for improvement. Social media statistics, such as views, likes, comments, and shares, will also measure how effectively the campaign reaches young people. Over time, a reduction in smoking and vaping among students would indicate the campaign has had a positive impact.
In conclusion, Choose Life, Not Cigarettes combines education, technology, peer support, and community involvement to create an engaging smoking prevention programme. By encouraging healthier choices before addiction develops, the campaign aims to protect teenagers' health, improve wellbeing, and support a healthier future for young people across the United Kingdom.
4. Conclusion 
The Choose Life, Not Cigarettes campaign aims to reduce smoking and vaping among teenagers through education, community support, and creative communication. By involving schools, healthcare professionals, parents, and local organisations, the campaign encourages young people to make healthier choices before nicotine addiction develops. Social media, peer ambassadors, workshops, and NHS support provide different ways to reach teenagers and keep them engaged. Measuring the campaign through questionnaires, feedback, and participation will help evaluate its success. Working together can reduce smoking, improve young people's health, and create a healthier future for the next generation.
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Choose Life, Not Cigarettes: Breathe Free, Stay Strong, Protect Your Future
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Our Campaign

The Choose Life, Not Cigarettes campaign is a school and
ccommunity health promotion campaign designed to prevent
smoking and vaping among teenagers aged 13-18 years. The
campaign aims to help young people understand the dangers of
nicotine addiction while encouraging healthy lifestyle choices
Through education, social media, peer support, and family
involvement, we want teenagers to make informed decisions
that will protect their health now and in the future.

Why Is This Campaign Needed?

$Smoking remains one of the leading preventable causes of
illiness and early death worldwide. Every year, thousands of
people develop serious diseases caused by tobacco use.
Research shows that many adult smokers started smoking
before the age of 18. In addition, vaping has become
increasingly popular among teenagers, and many young
people are unaware that most vape products contain nicotine,
which can lead to addiction.

Starting to smoke or vape at a young age can affect physical
health, mental wellbeing, school performance, and future
quality of life. Preventing young people from becoming
addicted is one of the best ways to improve public health

Campaign Activities

Our campaign includes:

+ Health education lessons in schools

« Interactive workshops and classroom
discussions

+ Student peer ambassadors who

promote healthy lifestyles

TikTok and Instagram awareness

videos

+ Community awareness events

Parent information sessions

Posters displayed around schools and

community centres

+ QR codes linking directly to NHS Stop
Smoking support

Benefits of Choosing Not to Smoke

Choosing not to smoke or vape can help you:
v Keep your lungs healthy

v Reduce the risk of cancer, heart disease and
lung disease

V Avoid nicotine addiction

v Improve mental wellbeing

v Increase fitness and sports performance

v Save money

v Improve concentration at school

v Build confidence to refuse cigarettes and vapes
v Enjoy a healthier and happier future

Who Is the Campaign For?

This campaign is designed to support:

Teenagers aged 13-18 years
Parents and carers

Teachers and school staff
School nurses

Youth workers

Community organisations
Local healthcare professionals

Everyone has an important role in helping young people make
healthy choices.

How Will the Campaign Be Delivered?

Phase 1: Planning and preparation
Phase 2: School education and awareness

Phase 3: Social media campaign

Phase 4: Community events and family involvement
Phase 5: Evaluation and feedback

Campaign Timeline

Month 1: Planning and school approval

Month 2: Poster campaign and awareness activities
Month 3: School workshops and classroom sessions
Month 4: Student peer ambassador programme

Month 5: Community health events and family engagement
Month 6: Campaign evaluation and future improvements

Need Support?

Speak to someone you trust:
+  School Nurse

GP

Teacher

Parent or Carer

Youth Worker
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