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Executive Summary
The following report will discuss and critically evaluate the impact that packaging from logistical operations has on society, the economy and also the environment. Included will be a brief discussion of the environment in terms of logistics and how packaging greatly affects the environment. How consumers are affected by packaging in societal aspects and lastly how the economy is also affected by packaging.
























1 Introduction 
Waste is already a massive topic regularly discussed by top officials within the political sector, due to it needing to be reduced significantly.  Along side general waste there is one factor that remains to be the issue which is potentially unnecessary large sizes and volumes of packaging whenever a consumer is purchasing a product.  In addition to this packaging waste more than likely makes up for a lot of what is considered as general waste.  Rather suitably it was decided to start reporting each countries packaging waste yearly when in the European Union (Ec.europa.eu, 2017).  Packaging waste has a detrimental affect on majority of things such as society, the environment and also the economy.
According to Valpak.co.uk, 2017 there are already set out regulation on the packaging waste for the United Kingdom in order to defeat or at least weaken this evidently growing problem. The main aims of these said regulations are too logically reduce the amount of packaging waste to landfill, manage the quantity of heavy metals used within packaging. Lastly to ensure the packaging meets it’s expected requirement and complies with all major delivery standards.  Also these regulations have specific criteria which needs to be met in order to be applicable.
 
2 Society
Packaging has a substantial affect on society in the way that it is more than ever rapidly growing at large rates and in itself tends to become larger and more complicated.  It has also become a more noticeable aspect due to a lot of stake holders such as directors and managers adjusting their businesses because of it.  In addition to this the adjustments being made are to ensure that their packaging production has minimal effect on the environment as well as when it is disposed of by the end consumer (Proeurope4prevention.org, 2017).   Although it is in a companies best interest to minimalise packaging and its waste due to over excessive wastage already existing and being a significant problem for businesses. It’s also quite contradictory that fancy or large design packaging are often what catches consumer’s attention and entices them to purchase a product.  In addition to this statement this is highlighted by (Tampa Bay AMA, 2017) when they say “Research shows that packaging can increase a products visibility” which in turn makes itself more distinguishable than competitor products and so is more sellable and increases the awareness of that particular brand.   This can also be argued by ourselves due to the fact of experience for example I mean how many times have you gone to a shop and come out with an unintended product.  This will more than likely be due to fancy packaging catching our eye as well as a price change or a special offer of course
   So as companies are forever updating or changing the aesthetic appearance of the products packaging to make it that more noticeable they’re increasingly producing wasted packaging.  Some may even alternate away from cardboard and paper like materials a use a mixture of clips and other stuff further making the packaging harder to dispose of let alone recycle.  Some even say that the packaging “is just as important as the product itself” due to it being a “communication tool between the customer and the business” which makes a lot of sense and simplify defines the necessary need for product packaging as if a problem were encountered with a particular product and there were no packaging the consumer may be lost as where to go for customer help (Reyhle, 2017).  However despite all the needs of packaging as it’s an essential marketing tool its still affects society in the way that there is always excess and sometimes it can be difficult to recycle or even dispose of, and this needs to be addressed promptly in order for an immediate result to occur.  It’s also evidenced within the following article of validity of my statenment that packaging aids sales as it creates a bond with the customer usually of childhood ([Infographic], 2017), in addition to this it was recorded that over 40% of customers would turn to social media to flaunt their products if they were of certain styles and fancy looking which more than strengthens my point of the purchasing power of highly packaged products.


3 Economy
Although packaging relatively affects society rather negatively, the reason for its essentialness is more indicated here within the economy.  This is because without packaging consumers would not have their everyday items to purchase or be delivered to your door as no one would be able to just ship items that easily.  (Worldpackaging.org, 2017) Packaging has to be specific to that product and has to maintain it structure when once being sent and up until being received.  This is due to that although some products may not need that much packaging to be shipped I.e. they’re plastic wrapped together and loaded as a pallet, but some however like batteries require more specific and high-tech packaging depending on where they’re being delivered as well as how they will be delivered.  In my opinion this pretty fair those that require less packaging should stick to it and those products of more sophisticated goods with different characteristics when exposed to elements should have increased packaging.
   For example according to UPS and IATA regulations batteries will need to be packaged tightly together in a fully enclosed inner non-conducting packaging as well as their terminals being covered by non-conductive plastic caps to ensure no sparks are produced or short circuits whilst being delivered, additionally the outer packaging must be durable and protect the batteries from being crushed as they can leak as a result of being crushed.  All these specific needs for packaging to be a certain standard or requirement will cost a lot of money and so will generate a cash flow within the economy which will actually be beneficial however due to the needy requirement just for batteries to be packed specifically it could be an excuse to charge a little extra for them due to the expensive packaging process. From my analysis this does generally tend to be the case which is quite understandable due to the large amount of risk involved in delivering the item. (Ups.com, 2017)
3.1 Economy continued 
Some may not see how packaging is so crucial to the world essentially as if there were no packaging then the countries gross domestic product score would be decreased significantly.  This is due to as mentioned before logistic companies would not be able to deliver goods from A to B through the supply chain using the relevant packaging.  The packaging of each product is so different that in itself it needs to be different for each product and is one potential reason why we have so much waste distributed form packaging.  The difference in packaging can range from its dimensions, texture, durability and its shape and so will be produced from a range of specific materials.  The packaging will also be scientifically designed to protect the product being delivered as well as the hazards it may create. Again quite conversely to the cost of packaging is that food needs to be packaged specifically to maximise its protection from bacteria and also changes in the weather albeit they won’t last that long, but will at least be designed to withstand some weather changes or somewhat and be minimal.  
   This will cost more to design, test and produce but I believe will ultimately prove far better in keeping the food preserved for a specified amount of time.  The main disadvantage here for all the specifically designed packaging is that its hardly ever returned to its point of origin to be used again, instead it is sometimes recycled but on the other hand some types of packaging cant be recycled.  So most of the packaging just ends up at landfill thus creating an ever expanding problem which needs to be amended and made priority before it’s too late.  So overall and rather reflectively “packaging must be viewed as a benefit to be maximized rather than as a cost to be minimized” which speaks for itself really due to the major benefits and the intended purpose of packaging in the first instance however much it costs I believe its still necessary to transport goods safely and securely as well as sell the product.

From a logistics perspective packaging is vital for the movement of goods as it allows transportation to even be possible, it enables majority of goods to be protected up to a certain extent (Watson, Watson and Watson, 2017).  Also larger quantities of products can be delivered more conveniently rather than lots of different products.  The fact that the packaging protects the product is vital and sometimes outweighs the cost of the item is because if the product arrives damaged then additional costs can be incurred as a result of this and so another may have to be sent.  In addition to this compensation may need to be issued as a result of the inconvenience too.  This can be hefty and impact the business a lot and so this can be seen as a major factor as to why some packaging is sophisticated and especially used to ensure perfect arrival of products in the way they look and function as intended.  The packaging may also be used to display the important logistical information such as addresses and courier information as well as which way the product needs to be facing as this is also important to ensure it arrives undamaged, which seems rather logical to anyone.
4 Environment
The product packaging is what is used to brand the product for customers as well as ensure whatever may be contained inside is kept in a suitable state I.e. food from degrading.  However the forever growing use of these special types of packaging not just food packaging either is having a detrimental effect on the environment which has already been noticed and needs to be addressed.  Fossil fuels are used sourcing the raw materials for producing the packaging as well as when creating the specific packaging and again even more will be used the more sophisticated the packaging is or needs to be.  This in turn has a dramatic effect on the environment and especially on the greenhouse gases by contributing to the carbon dioxide and nitrous oxide levels.  Majority of this packaging ends up landfill instead it could be reused again but some of the packaging are not widely recycled.  Some of detrimental effects are even caused by the by-products of producing the plastic emits carbon monoxide which is heavily toxic in large amounts. So it looks as though packaging may no be worth while well at least as much from an environmentalists perspective.   According to Bizfluent.com, 2017, “many manufacturers admit that the creation of packaging costs more than the creation of the item to be bagged”  sounds a little ironic right.  Some would think that the manufacturer would undoubtedly select the cheaper option but nope.  That doesn’t sell as well evidently.  To some extent it seems as though some are careless about their corporate image as a business and more profit-driven.  This will negatively impact future generations as they’ll follow suit and so use up more polluting resources just to appeal to customers rather than the environment. In an ideal world there would be some reverse logistics involved as (Croucher, Baker and Rushton, 2014) all say “ Waste packaging needs to be returned up the supply chain, or at least the obligation to do this needs to be dealt with”  which is logical and to which they go on to say there is a UK scheme in which business can sign up to which will aid businesses in discharging the organisations obligations.  Which even though may be a small stepping stone, I’d agree that it will lead businesses towards the right direction to change their corporate image as well as their processes of creating packaging rather than caring all about the profits and becoming more ethical throughout.
5 Cleaner packaging
There are however alternatives to more sustainable packaging that have more of a minimal effect on greenhouse gases and the greenhouse effect overall. According to the ACC’S (American Chemistry council) in the United States the revealed they would need 4.5 times more packaging if they were to replace all current plastic packaging with alternatives.  Which in my opinion seems absurd as a lot more packaging would be needed, however it is also said that would increase energy usage by “80 percent, the equivalent to 91 oil tankers”  which again to me seems illogical and too costly to even analyse the profits of using slightly cleaner plastics in terms of greenhouse gases being released within their production..
https://www.americanchemistry.com/Media/PressReleasesTranscripts/ACC-news-releases/Study-Plastic-Packaging-Enables-Significant-Energy-and-Greenhouse-Gas-Savings-in-US-Canada.html good packaging which decreases or at least minimalise grrenhousegas effect.
Positive outcome
However in some good news it appears a few companies care about the their corporate image and their consumers expectations, as also according to Bizfluent there are companies such as Walmart who are voluntarily reducing their packaging and producing some short term goals in order to achieve this. Dell have also taken up the likes of this prosperous move by using substitutes as their packaging material and sourcing renewable materials such as “renewable pulp” instead of cardboard, and also opting for recyclable milk jugs as their substitute for Styrofoam.  Although there are a few companies like these two mentioned, in my opinion to see a massive impact there needs to be a joint effort to tackle this issue by all parties whom contribute to this packaging waste issue.

6 Conclusion
Well overall considering we thought packaging was awesome when coming to purchase a product it does however have major hidden disadvantages, despite how much more fancier packaging can sell a product.  That much more fancier packaging will have a greater detrimental effect on the environment, society and the economy.  In the fact that it will create much more greenhouse gases and overall increase the global warming effect,  this will have a knock on effect as it will cost more to product this packaging as the daily rising of prices of the natural resources to make the packaging, and it will effect society in the fact that your company may be viewed as unethical to some customers therefore decreasing the amount of business you have as well as your market share and also it will affect the consumers more as there will be more unhealthy particulates and gases in the air which could be inhaled further affecting our health.  But in opposition to all this negativity there are procedures which can be taken by every company in order to get on the right track and become more ethical in the way that they think and run as a business to preserve; resources much more effectively for future generations to come.
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