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This review will involve critical analysis of the two following articles. The first article analysed is the economic impact of local sports events – A case study of four swimming events. The second is the economic impact of major sports event – a review of ten events in the UK. These articles both discuss the different points and key themes relating to secondary and additional expenditure involving local and major sports events and the impacts these have on the event, public and host areas of the events. The key themes mentioned in this review will include urban regeneration impact which related to the effect of the town and city and how this is improved due to the event. Sporting legacy benefit which is also known as the benefit of a sporting tradition. Tourism and image benefits which is being promoted in the area. Additionally social benefits and how they affect the people of an area and also the spectators. Time frame, number of spectators and spectator/competitor driven events will also be discussed. Both articles will be looked at for similarities and differences from their information provided. 
Sports events today are beginning to increase their economic development by using a change in infrastructure and results in urban regeneration. Urban regeneration means the effect on a town or host city and the new infrastructure and attractions put in place to attract the public and sports team to a certain area. In small, local events relating to the swimming events discussed in article 1 the venues were in walking distance to local restaurants, shops, bars and other village attractions which increase the additional expenditure and therefore by gaining this income they are able to make the town bigger and better to attract more of the public and spectators from the events held. Article 2 suggests that huge infrastructure is required to attract professional teams to stay with the stadiums and venues of the host city; this will therefore increase the popularity and recognition of the stadium which increased the profile of the host city. Having this bring large amounts of economic income into the town or city and allows the stadiums and attractions to be built or refurnished. Events are becoming more popular and cities are bidding to hold these events in their area to give political impact by showing they can showcase such a big event. It is said that “large sports events are being used strategically by cities to achieve urban regeneration” (Smith 2007). 
Sporting legacy means the benefit of a sporting tradition, by having sporting traditions it will increase the amount of re-visits from the public and increase the number to the event in the following years to come. Article 1 outlines that the events studied should maintain in the annual calendar as they provide additional expenditure and this will benefit the host community by generating limited economic income which will increase the sporting tradition. Good public perceptions of sports host cities and events can improve people’s experiences at a certain major sport event. This will result in re-visits and additional numbers of the public by generating word of mouth. The event will become a sporting tradition and generate large economic impact from the major event. 
Attractions such as increased variety of shops and other opportunities in venues situated in the city centre attract tourism to the area. However, the other venues used in article 1 are based outside the central business district and attract their audience from the size of their facility and gain a strong image from the reputation of the hosting club. As a result of major events tourism activity in the host area increases and the re-imaging of the city is progressing by the success of the event. City’s which stage major sports events use this opportunity to market themselves to the world. Major events include a wide a range of media coverage which benefits the level of tourism to the city and also gives the image of the city a good recognition. “The use of sport events has predominantly been focused on the potential of single large scale events (i.e. one-off mega or hallway events of international/national magnitude and scale) to generate tourism visitation” (Branwell, 1997; Getz, 2005; Hall, 1992; Kang & Perdue, 1994). Therefore, sport has been utilized to promote potential tourism and to stimulate late local economic growth through the staging of international sporting events. This is due to the changing nature of the global markets. (Dobson 2000). 
Social impacts have a large effect on the attendance at major sport events these impacts include development of social networks, social integration, community pride and also feelings of inclusion or exclusion. (Richards, G. P. de Brito, M. & Wilks L 2013). For some people going to events has been a social and leisure lifestyle since early times. The swimming events talked about in article 1 estimate any displacement on the public’s leisure activities are reduced by closing the facilities to them in order to host the events. This will decrease the amount of social benefits. Not the same as in article 2 by staging major sports events they involve some form of sport development impact this could encourage people to take up in a sport showcased at the event. This will have social benefits for the public by increasing the number of people participating in sport. Major events give a great opportunity for leisure activities and increased social interaction resulting from the staging of the event the host city generates more economic impact from the visitors. “By emphasizing the social benefits to attendees, as well as a means of understanding how to control crowds and increase event spending” (Richards, G. P. de Brito, M. & Wilks L 2013) is very important. 
Between these two articles analysed the major similarity is the spectator vs. the competitor driven. This means whether the additional and secondary expenditure at the event is more generated by the spectators visiting the event or the competitors taking part in the sports events. It is suggested that spectators has a massive impact of the amount of additional expenditure contributed to the event. They are the main driver of expenditure in the A, B and C type events (UK Sport 2000). “Proportionally the spectator group is the single most important contributor to each of the events overall impact generating at least 50% to the overall economic impact figure” (Wilson, R 2006). From each of the swimming events food and drink was the most spent by additional expenditure secondly it’s the accommodation. Food and drink contributed an average of 42%. However it has been recorded in article 1 that competitors outweigh the spectators are the local swimming events as they are not big events for spectators. However due to the contribution of additional expenditure to the town or village the spectators generate more income than the competitors. In these cases you would not want to rely on trying to attract one or the other to the event because competitors and spectators have an inter-relationship as they go together. Spectator responses showed that their attendance was to watch a relative or friend taking part in the event. Therefore both work hand in hand to make the event a success and generate a large economic impact to the city and within the event itself. 
As compared to the second article, it has come to the same conclusion that in elite level sport, “competitor driven events are unlikely to generate as much economic impact in absolute terms compared with spectator driven events” (Gratton C 2006), this therefore proves that to generate a wide income from secondary and additional expenditure you need a large audience of spectators at these major and local events. Higher economic impact comes from spectators attending the event. 
The local and major economic impacts on these events are similar in the way they generate income, however due to the number attending the events and locations they used the major events generate a much larger income and have a bigger and better image. Therefore gain a wide amount of tourism into the area which provides for the main city used as the host city for the large event. The urban regeneration for the two different size events are different due to the fact that major events require huge infrastructure to win the bid to hold the large scale event in their host city to give the city a good name and generate more economic impact. Whereas the local events do not use urban regeneration as their venues are ones already in use. 
Another difference between the two articles and events are the social benefits, the public pools used as the venues for the swimming events in article one are closed to the public to hold events. This reduces sport; however the major events showcase big sport and encourage participation in sport. The final difference is the major events are interested in promoting media and sponsors as an advantage to gain spectators. The local events do not use any of this process. 
It is important for the events industry and managers to have a good understanding of the economic differences and similarities between local and major sports events and how they generate income to the host cities. Most events need to increase income and attraction of attendees in order to do this, or require additional infrastructure investment to generate significant economic benefits to host cities. 
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