	What do you consider are the best aspects of this piece of work?    
	The synthesis of theory and practice.

	Which aspects do you consider could have been improved in this piece of work?
	Better ‘linking’ terminology.

	What have you found most satisfying 
whilst undertaking this submission?
	[bookmark: _GoBack]Arriving at a conclusion.


Critically explore the key influences on the social (re)production of individual and group identities.  Explore in-depth how gender and sexual diversity labels might affect the social reproduction of inequalities.


This essay will argue that from a socialist perspective… 
Social inequalities are differences in income, resources, power and status with and between societies.  Such inequalities are maintained by those in powerful positions via institutions and social processes. (Naidoo and Wills, 2008).

In attempting to define social inequalities Naidoo and Wills’ (2008) assert the view that the socialist perspective inculcates that the power and control, particularly exhibited in contemporary Western culture, is the driving force behind the reproduction of such inequalities.  The way in which the social reproduction of inequalities affects vulnerable individuals and groups within society will be examined in this essay.  It will also explore some of the key influences on individual and group identities and the effect these have on their life choices and opportunities.  Arguing that it is the role of governments to provide legislative support to vulnerable groups (Great Britain. The Equality Act, 2010; Great Britain. Marriage (Same Sex Couples) Act, 2013), a critical exploration of how such policies impact on the notion of identity and autonomy will be considered.	Comment by Philip Morgan: Critical exploration of….?	Comment by Patricia Hogg (1500987): 	Comment by Patricia Hogg (1500987): 

Inequality affects a great many people and factors such as poverty, class, race, ethnicity and age all play a part but for the purpose of this essay scrutiny will be focussed on the effects of inequality when applied to gender and sexual diversity (Bushe, 2013; ONS, 2012).  In addition, the role of the media and advertising in embedding stereotypes into the national and global psyche will also be examined.  The main drivers behind why individuals and groups ‘other’ themselves will also be explored and how the normative discourse of mainstream society is challenged by them.  Finally, the essay will summarise and draw conclusions gathered from the investigations into this subject area.

Firstly, it is useful to look at what is meant by the term ‘social re-production of inequalities’.   In examining the validity of Naidoo and Wills (2008) assertion, in general terms it encompasses not just economic inequality but also one’s status and power within society.  However, vulnerable individuals and groups such as ethnic minorities or people from the Lesbian, Gay, Bisexual, Transgender, Questioning (LGBTQ) communities also experience additional issues of prejudice, victimisation, harassment and even violence (Pink Therapy, 2017; Stonewall, 2017).	Comment by Philip Morgan: In examining the validity of …..N7 W assertion 

Bourdieu and Passeron (2013) argued that the social capital imparted to children from their parents and peers dictated their class, building on Marx’s (1848) capital theory, and expanding on the concept from the economic model which Marx expounded, to include more esoteric factors which inform social class, such as appearance, posture, clothing, art and musical tastes (Marx, 1848 cited in Singer, 1996; Bordieu and Passeron, 2013).  Teachers, it is argued, perpetuate class stratification by setting standards and structures which favour those with higher social capital, i.e. the middle and upper classes and in this way, the cycle of low expectations and subsequent poor academic outcomes is entrenched (Bourdieu and Passeron, 2013).  Studies over recent years show that a cycle of deprivation, low educational achievement, unemployment and homelessness in the United Kingdom is still prevalent, despite government strategies and reports to address the issues (Bercow, 2008; Secretary of State for Work and Pensions, 2014).  However, the educational system cannot be singled out as the only area of concern with regards to the re-production of inequalities (McLanahan and Percheski, 2008).	Comment by Philip Morgan: argued

Society in general, and governments in particular, like to label individuals and groups so that they can be more easily identified and controlled (Marx cited in Stinger, 1996).  Herbert Marcuse (1898-1979) also viewed the labelling of individuals and groups within society as a tool for controlling and manipulating people in order that they should comply within a consumerist society (Marcuse, 1964).  The media, Marcuse purported, is used by governments and capitalist enterprises to promote messages and values associated with supporting the capitalist agenda.  He proposed that the power of the media lulled individuals and groups into conformity (Marcuse, 1964; Thorpe, 2015).   Indeed, the marketing of an idealistic and often unobtainable view of relationships, family life and lifestyle plays an ever more invasive part in people’s lives, particularly with the introduction of the internet and social media (Anderson and Taylor, 2007; Anderson, Taylor and Logio, 2014).  However, the pressures to conform are causing many people to suffer from low self-esteem and have a negative body image, which can lead to mental illness (Roxby, 2014). Many young people struggle with the images portrayed in the media and are confused about what ‘normal’ is, particularly pertinent with regard to gender stereotypes (Roxby, 2014; Marsh, 2017).  In response to these needs an ‘industry’ has grown purporting to help those searching for their identity and of course, these services are not offered free of charge (Gauntlett, 2002).

This adherence to social norms Pierre Bordieu (1979) labelled ‘habitus’ and explained it as the way in which identity is shaped by society with a view to supporting class divides and subconsciously influence choice, including gender identity (Bordieu, 1979; Marx cited in Singer, 1996).   However, the boundaries of this conformity are being challenged and has led to more acceptance of homosexuality and lesbianism within mainstream society and the media.  For example, the emergence of storylines in popular soap operas involving gay and lesbian characters could be seen as evidence of a normalisation of some forms of sexual diversity (Gay Times, 2017).  However, these groups still face discrimination and stereotyping in everyday life as research undertaken by Stonewall (2017) has revealed.  The figures showed that since 2013 hate crimes against people of different sexual orientation has risen by nearly eighty percent with a fifth of the people surveyed saying they had been the victim of some form of incident relating to their sexual orientation or diversity during the previous year.  Disappointingly, the figures also show that four out of five of those incidents were not reported to the police (Stonewall, 2017), despite assurances from Government that crimes of this nature will not be tolerated and that all reports will be taken seriously and dealt with sympathetically (Home Office, 2016).

The Equality Act 2010 brought together, under one collective Act, a range of anti-discriminatory legislation from previous years to address discrimination wherever it occurred and to whomever experienced it.  The Act identified eight ‘protected characteristics’ i.e. ‘age, disability, gender reassignment, marriage and civil partnership, race, religion or belief, sex and sexual orientation’ (Great Britain. The Equality Act, 2010. p.i). Whilst this and further legislation such as the Marriage (Same Sex Couples) Act 2013 have helped to clarify what may constitute discrimination, harassment and victimisation in the law, changing embedded societal prejudices associated with what is deemed ‘natural’ is still an ongoing issue and the constant reinforcement of stereotypical models of male and female perfection in the media could be seen as symbols of a ‘patriarchal hegemony’ (Great Britain. Marriage (Same Sex Couples) Act, 2013; Gramsci, 1971, p.58; Gill, 2007, p.55).  

Indeed, women are still disadvantaged, particularly in the workplace, where the gender pay gap is rising and women occupy fewer high level management positions than their white, male, middle-class colleagues (Sandberg, 2010; Wainright, 2017).  The choices of career for women are also largely gender specific and studies have shown that gender stereotypes are embedded in children by the age of seven (MullenLowe, 2016; Marsh, 2017).

In recent years, however, the notion of gender and sexual diversity has been challenged.  For example, Lawlor proposed that ‘Sex is not understood simply as something we do, it is taken to indicate something we are’ (Lawlor, 2014, p.73).  The implication being that sex is not viewed purely as a physical act but moreover as an indication of the type of person one is (Lawlor, 2014). The tentative acknowledgement of an expanding range of sexual diversity has initiated a new range of ‘labels’ which society has adopted to make sense of it.  Indeed, the term gender and sexual diversity or GSD is increasingly being used to encompass all consensual sexual acts, without judgement or prejudice (Pink Therapy, 2017).    

The labelling of gender identity starts at birth with the assignment of the biological and physical gender of the child i.e. male and female.  This essentialist binary view is accepted as the ‘norm’ within many societies and has been the predominant discourse for many years. Under UK law the assignment of gender, male or female at birth is a statutory requirement (Births and Deaths Registration Act 1953; Gov.UK, 2017).   However, challenges to society’s adherence to this binary view of gender and the recognition of a much wider range of gender identities including gay, lesbian, bisexual, transgender and others has emerged over recent years (Butler, 1990; Foucault, 1990).  

According to Butler (1990) gender identity is a social construct which dictates masculine or feminine traits based on gender assignment given at birth.  Butler proposes that ‘gender is not something that one is, it is something one does… a doing rather than a being’ (Butler, 1990, p.76).  Butler’s view that there is little autonomy afforded to individuals in choosing their sexual identity due to the pressures of societal norms, has been challenged by Lawlor (2014).   Rather, Lawlor (2014) cites Rose’s (1991) argument that autonomy is an intrinsic part of being human and that to ‘be ourselves’ is imperative for self-realisation (Rose, 1991 cited in Lawlor, 2014, p.81). 

Mass media however, such as television and film still predominantly favours a binary view of the world and reinforces the values and stereotypes associated with that.  For example, advertisements for toys and clothes still very much promote binary gender split which is shown in the colours used i.e. blue for boys and pink for girls (Hammond, 2014).  Indeed, a recent television programme which sought to road test the most popular toys predicted for Christmas 2017 clearly reinforced what is socially accepted as male and female traits in how it chose both the toys and the sex of the children to test them.  It showed three young girls testing baby dolls and buggies, whilst the boys were given scooters and guns to try.   At no point in the programme was there any suggestion that children might differ from this stereotypical scenario (How To Spend It Well at Christmas with Phillip Schofield, 2017).  

Hammond (2014) suggests that the overwhelming emphasis in some cultures with associating these colours with male and female traits affects and limits the choices children make by following the overwhelming acquired truth which equates females with soft, emotional responses and males with strong, dominant actions.  Hammond cites research which showed that up until children are 2 years of age, primary colours i.e. red and blue are usually favoured, with the colour pink not featuring significantly.  However, after this age studies show that children become aware of their gender and it is suggested that this is when the media and social dominance of pink for girls and blue for boys in their environment has an effect (Hammond, 2014).  This process of ‘suggestion’ Kohlberg (1966) explained as a mechanism to reinforce socially constructed expectations of femininity and masculinity in children as they develop and could also be viewed as another tool within a controlling consumerist economy (Kohlberg, 1966 cited in Gauntlett, 2002; Singer, 1996).   

The commodification of gender supports the delineation of jobs roles as well as socially acceptable roles within a domestic environment which further influenced the power and hegemony embedded in human action, i.e. masculine traits of strength and dominance resulting in power of the oppressed, including women (Singer, 1996).  Gender inequality, it has been suggested, is defined by the patriarchal constructs within society which elevates men’s social status and value above that of women (Connell, 1987; Thompson and Armato, 2011).

Indeed, a recent article in the Guardian would appear to concur with the patriarchal view which places female status below that of males.  Marsh (2017) reported on the analysis of a survey conducted by the Girlguiding charity which found that ‘Girls as young as seven feel they cannot say or do what they want because of gender stereotyping ….’ (Marsh, 2017).  The survey revealed that the view of the girls was that gender stereotyping was a significant barrier in terms of the choices offered to them and what they felt for themselves to be acceptable (Marsh, 2017).    Schools were criticised by the survey respondents for making girls feel less able to do certain activities because of their gender citing one teacher’s comment of ‘do a girl press-up’ as particularly demeaning.  The media, teachers, parents and social media were all cited as helping to reinforce gender stereotyping (Marsh, 2017).

Sandra Bem’s (1981) gender schema theory, sought to illustrate how individuals identify their sex-type within the prevailing societal constructs and concluded that,
sex-typing is derived, in part, from a readiness on the part of the individual to encode and to organize information including information about the self in terms of the cultural definitions of maleness and femaleness that constitute the society's gender schema. (Bem, 1981, p. 369) 

In other words, the extent to which we self-identify as male or female is predicated on the influences and perceptions surrounding us with regard to masculine or feminine traits, as the Girlguiding survey also alluded to (Bem, 1981; Marsh, 2017).

In contrast, the profile of women in sport is helping to change attitudes towards what are seen as traditional male or female sports, e.g. football.  Female presenters on television commentating on sporting events are also helping to break down barriers to acceptance of women in this environment as well as providing role models to girls and young women (Martinson, 2017).   However, although interest in women’s sport has steadily increased since the 2012 Olympic games, women’s sports coverage still only accounts for less than ten percent of sport shown on terrestrial television (Martinson, 2017).

Naidoo and Wills (2008) asserted that inequalities in society are propagated by governments or institutions and societal processes.  This assertion is supported by evidence ranging from the existence of the gender pay gap to the alarming statistics on crimes against people of different sexual orientation to the societal norm of heterosexuality.

Role models can influence change and large corporations and institutions are key players, e.g. women sports presenters and the media and conversations in society regarding gender and sexual diversity are leading to a new era of understanding (Pink Therapy, 2017).  However how one’s identity is assigned by those with the power and control significantly influences the choices and opportunities afforded to that person within society and is shaped by the predominant individuals and groups around them (McLeod, 2008).  This essentialist view of fixed male and female gender is being challenged by science and societal views towards a growing strata of gender identities, suggests that the binary societal view is not an ‘inevitable or un-modifiable’ consequence of the predominant narrative (Sahoo, 2004, p.212).

The capitalist model, which western culture is largely based, supports the medical model of biological labelling within the binary view of gender i.e. male and female.  Societal values are placed on male and female identities defining roles which attach labels such as strong and dominant for men and care and compassion for women.  Breaking down barriers by women into job roles seen as traditionally male, such as fire-fighting, is difficult particularly when language still favours the use of terms such as ‘fireman’ rather than ‘fire fighter’. 

The maintenance of power through institutions and social processes allows a ‘norm’ to be established and re-established.  Power and control reinforces that norm.  Other means of reinforcing societal norms can come through the media and advertising which has a degree of power or influence on individuals and groups.  Inequality can be established very early on through the parent and child relationship, the education system and stereotypical labelling.  Indeed, social class which can be seen as a form of power reinforcement, also maintains inequalities.  Breaking out of the ‘norm’, for some groups, for example LBGT, can be painful and victimising due to prejudice and fear from a perceived societal norm.

Governments have sought to address equality imbalances and have been direct in targeting groups of people through protected characteristics.  Stereotypical conditioning can often be reinforced by the lack of choice or opportunity, particularly for women.   Indeed, some conditioning can be a visual label such as the colour of clothing or through the types of jobs and roles which men and women occupy, and often this can be attributed to masculine or feminine traits.

A redistribution of power was typically associated with violent struggle but we are seeing tentative steps to question the norm by use of the very medium that has been used to reinforce that ‘norm’.  Television, advertising and even the widespread use of different accents are ways of tackling what were perceived stereotypes.  Differentiation in this way is celebrated.

Mass media and advertising is complicit in reinforcing stereotypes but could also use the power and influence it wields to reverse this trend.   Television and social media are useful tools in changing attitudes, as can be seen in soap operas incorporating same sex couples in storylines, but to reverse the influence and dominance of white, middle-class male culture will require sustained and persistent political, cultural and economic change. 

The complex and multi-dimensional nature of inequality has prompted theory and discussion as to how the cycle of social reproduction can be interrupted and legislature has also been introduced to address this issue, with limited success.  Changing attitudes and the normative discourse of society towards gender identity is a much more complicated problem and one which requires commitment from individuals, groups and institutions. 

Power is at the heart of reproduction of social inequalities.  That power can be used negatively to maintain inequality but also can be used positively to challenge and show a new norm, which is more equal.
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