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How is social and digital media used to reach a wider customer base 
In an age of digitalised technology and marketing, social media and entertainment platforms have become a tool of engagement for businesses and corporations to use in an effort to gain attraction and to inform potential customers and users of their endeavours. Marketing has been digitalised to cater to the growing worldwide digital population currently at ‘5.07 billion’ (Dixon, 2024). These platforms allow for users or businesses to gain unique opportunities in reaching wider audiences, bringing brand awareness and recognition, capturing target audiences, customer engagement and community building. 
The Art of Understanding social and media markets
Social media is the broad term used when we are referring to the use of TikTok, Instagram, Snapchat, Facebook, Twitter and digital media websites include emails, marketing websites and or online advertising. Combined all these tools provide an effective way for a business or entity to market their content and products relating to their objective. 
With billions of users around the world you have access to an open market system that caters to customers of all kinds allowing access to different demographics. This also means you will be able to produce more variety of content so that each product will have an audience to reach in an open space platform like TikTok for example. Some platforms will also offer paid promotional subscriptions and services making it easy for you to advertise content. 
Brand Awareness
Social media can play a huge role in bringing brand awareness. Creating a strong social media brand will allow you to dominate the chosen market away from the competitors and helps build customer loyalty. Having a social presence can be enough to attract potential customers or allow people of the same demographics to easily find the business and what it can offer for them. 
‘Hundreds of millions of active users, hundreds of millions of discussions.’ (ElAydi, 2018). Companies and businesses have discovered the ability exploit social media platforms to ‘form communities related to the business/ products’ (ElAydi, 2018). This illustrates that the growing number of users on social media platforms positively correlated to the sale and marketing of the business, as a result companies and businesses take careful consideration into promotions and marketing. An example of marketing and promotion is loyalty-based programs and products. Marks and Spencer’s is a multi national retailer that offers different promotions and discounts, during trendy events and festivals, promotional offers and deals are heavily marketed on social media like TikTok and Instagram. M&S also apply a promotional drink offer in their M&S Café wherein you will be able to get your 7th drink for free, this ensures on returning customers and lifetime loyalty.
‘Social media metrics can be used to gain valuable data’ (Allen, 2024). ‘Metrics’ can mean a number of factors and methods of gaining influence and engagement from various social media platforms’ users, one of which may be a story telling metric where in a brand can be catered or pivoted to a particular demographic based on a specific story that brought the core mission of the business into play. Corporate organisations have found ways to exploit this marketing stunt, an example of a tory telling brand would be Rolex. Rolex was first founded by a famous watchmaker known as Hans Wilsdorf, in the year 1905, Hans founded Rolex in 1908, the story selling saga comes from the uniqueness of its name. “I tried combining the letters of the alphabet in every single way”, Hans expressed his frustration of thinking of a brilliant name (Ehrlich, 2024). And after ‘hundreds of names’ the name ‘Rolex’ would satisfy his search for naming his timepieces and thus Rolex would become the most rampant brand of watchmaker to exist from Hans early inventions to the modern day excelling in the Swiss watch industry. From this we can learn the importance of story telling and the historical significances of how something can impact on a brand’s recognition and awareness. (Ehrlich, 2024)
Alternatively, brands may also collaborate with customers in helping them achieve their desired results or goals. By doing so customers’ success stories may become the reason behind the rapid increase in brand awareness through moral support from customers who are actively engaging with customers. Brands may choose to work with non for profits to give another form of metric for potential customers and users seeking to support of such businesses who carry out these endeavours. As mentioned before the famous example of ‘Rolex’ whom founders have tied profits of all time pieces to ‘Hans Wilsdorf Foundation’, a charitable organisation holding ‘100 percent of Rolex shares’(Coronet, 2024).
 The Wilsdorf Foundation has become an added incentive to already supportive brand ambassadors and supporters allowing them to find another form of reasoning in selecting a luxury watch if it can lead to benefitting charitable causes over other prospective luxury watch brands, ‘Rolex is not part of part of larger publicly traded company’ (Coronet, 2024). This further entices the modern-day watch enthusiast to be adamant on picking Rolex when it comes to their choice of wrist watches, not to mention the class and memorabilia of Hans’ hard work and dedication as an orphan in achieving his dreams and goals though growing up in a world deprived of parental guidance and love. Hans iconic story is brilliant example of how story telling by uses of social media and other network platform can lead to reaching a wider customer base.




 
Customer Engagement & Community Building

Social media is not only used for user-to-user interaction in the platform industry but is used by a multitude of users from businesses to business enlisting advertising or paying for promotions. ‘Social media groups are people who feel connected to your brand’ (Ndep, 2024). Platform such as Discord, Telegram, and Reddit typically run on groups and community-based forums, wherein users have the option to join groups relating to their interests and preferences. Football enthusiasts would typically be in club members community, anime enthusiasts will be indulging in cartoon related content, traders who trade on stock or crypto exchanges will be on groups dedicated to anything related to financial markets and so on. How can this be effective for a business? Simple, businesses will create sub Reddit’s, groups or forums that ensure that users who share the same interests are able to communicate with each other. An admin would ideally have regulatory powers to oversee the community and will allocate moderators to ensure the guidelines of said groups are being met. Some communities may be subscription or mailing list based. ‘CRTZW’’ is a renowned street wear brand that produces product solely for members subscribed to its mailing list, this creates a sense of inclusivity of members and exclusivity of products, a powerful portrayal of loyalty program for community members.’British streetwear label Corteiz has cultivated a die-hard fan base’ (Chitrakorn, 2022) 
To evaluate this report, we can analyse that social media, and digital media is used to reach wider audiences effectively. With the increase in number of users worldwide on different social media platforms and with aid of digital marketing tools, businesses and corporations have been able to exploit these opportunities in promoting branding or products, and community building. This has been a very cost-effective strategy for corporations to minimise advertising expenses and increase their profit margins and redirect their focus in the marketing budget on other areas of the business wherein funding would be better suited for its best interests. 
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