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[bookmark: _Toc511962125]INTRODUCTION

[bookmark: _GoBack]This report is about the research methods and digital skills that are used for the research purposes. The topic that is selected for the research purpose is “Gender equality at workplace”. In order to conduct research on this topic, both the primary and secondary methods are used by the help of digital skills. The primary research is both survey based and questionnaire based. The survey of two companies i.e. Next Plc. and Marks and Spencer has been done in order to conduct our research about the topic. These companies are selected on the basis of convenience of getting information from these two companies and to find out is there gender equality in the Next and Marks and Spencer’s retailers? The secondary research includes the work and research done by the other people which can be used to support the research. 

[bookmark: _Toc511962126]DIGITAL SKILLS

In the era of digitalization, digital skills hold high importance in the lives of people. When it comes to research, the digital skills can be utilized for the extraction of required information. These days the digital skills are used by the people to conduct them researches on a large scale, such as by posting the questionnaire upon the social media helps in getting more information from a broad range of individuals. In case of acquiring secondary information, the researcher can easily search about the required topic and read the information required from the journals, articles, newspapers and books. It is believed that when the digital skills and research methods are used side by side then research can be extracted in a most efficient manner and more advanced research can be evaluated.

LITERATURE REVIEW: “NEXT” AND “MARKS AND SPENCER”

Next is a British based multinational footwear, clothing and household products retailer. Next has about 519 stores in the UK. It is also the largest retailer of clothing in the UK by sales. Next Plc. States about their company that they create a workplace which tends to treat each individual regardless of gender with dignity and respect. About 40% of this company has female board directors (NextPlc, 2018). About 96% of men received bonus and 97% of women received bonus as well which means that there is gender equality in the workplace of Next Plc (Nextplc, 2017). Marks and Spencer are a multinational British retailer which specializes in selling home products, clothes and food products. There are 959 stores of M&S in the UK. Marks and Spencer have relaunched its Gender equality network which shows that they are in favor of gender equality and both men and women are equal to them (MarksandSpencer, 2018). 

[bookmark: _Toc511962127]RESEARCH METHODS 

The research methods allow the researchers to determine the aspects of the research that is required to be done and enables the researcher to study different perspectives of others regarding the research topic. 

[bookmark: _Toc511962128]PRIMARY METHODS

Primary research is the fresh data or research that is collected by the researcher himself so that new data can be formed (Sekaran and Bougie, 2016). The main strategies utilized for the collection of primary data is by the creating questionnaires and conducting interviews (Lindlof and Taylor, 2017).



PRIMARY RESOURCES

The primary sources used in this research is doing surveys and creating questionnaires. More than 20 people were approached and requested to fill the questionnaire for the research out of which only 20 agreed and filled it as required for the research purpose. The questionnaire consists of 10 questions which are centered upon the gender equality at workplace.

[bookmark: _Toc511962129]SECONDARY METHODS 

Secondary methods are those in which secondary research is performed. Secondary research is referred as such a research method which analyzes and interprets the primary research (Bryman and Bell, 2015). Secondary research mainly involves the collection of the data which already exists (Smith, 2015).

SECONDARY RESOURCES

The secondary resources that are used in this research includes the academic journals related to the selected research topic, books and articles on gender equality so that it can be properly researched what the issue is about.

[bookmark: _Toc511962130]RESEARCH QUESTION

· To identify the extent of gender equality in workplace and its impact?
The researcher managed to prepare a questionnaire which was centered upon the questions related to gender equality at workplace and approached the people with the group age of 20-30 as they are more likely to have experienced gender equality or inequality. There were only 10 questions which were asked to the people and all were closed ended, in order to convince the people, they were also told that the questionnaire is short and would not consume much of their time and energy. Furthermore, the participants were already explained that this research may help in provide awareness upon the topic of gender equality in the workplace. The interested participants were also asked a few questions for the insight into their concepts and perspectives regarding the gender equality and their experiences for the research basis. Later, the people who participated were thanked as they helped in carrying out the research process and made it easier for the researcher. There were twelve women and eight men who participated, which makes twenty in total. Whereas, about more than thirty people were approached.

[bookmark: _Toc511962131]QUESTIONNAIRE

The questionnaire was made by the researcher and the questionnaires were printed out in hard copies. The researcher then went to the stores and approached the employees to ask if they can fill out these questionnaire for research purposes. Some of the employees who were busy, refused to do it while the others helped and made some time to fill the questionnaires. Not only one store but different outlets of both Marks and Spencer and Next were visited in different malls and areas which were most convenient to travel to. Five stores of Marks and Spencer were visited while six stores of Next were visited by the researcher.







1. What is your Gender?

a. Male 
b. Female 

2. Do you believe that both genders are equal?

a. Yes 
b. No 

3. What is your reason of believing in gender equality? 

a. Both men and women possess equal power 
b. Both men and women possess equal capabilities 

4. What is your reason of not believing in gender equality?

a. Men can handle work better than women 
b. Women can handle work better than men 

5. How do you believe that the women are treated in your workplace?

a. Fairly 
b. Not Fairly 

6. How do you believe that men are treated in your workplace?

a. Fairly 
b. Not Fairly 

7. Have you ever experienced gender inequality at workplace?

a. Yes 
b. No  

8. On what extent do you agree to this statement “Men and women are equal”

a. Strongly agree 
b. Agree 
c. Disagree 
d. Strongly disagreed

9. How do you think men and women are treated your workplace?

a. Equally 
b. Not equally 

10. Which statement do you support?

a. Women are better leaders than men 
b. women are capable of earning more money than men 
c. Men are more emotionally stabilized than women 
d. Men have more power than women 
[bookmark: _Toc511962132]FINDINGS

As there were 10 questions in the designed questionnaires, these are the findings that are concluded from the primary research. The designed questionnaire was analyzed thoroughly in order to avoid any ethical issues as the topic of “Gender equality at workplace” is quite sensitive and can raise a lot of ethical questions. Thus, it was ensured to the involved participants that their identities would remain confidential. 

[bookmark: _Toc511962133]GENDER

The first question was the verification of gender, the answer to which was, there were about 12 women and 8 men who answered the questionnaire properly. 
[image: ]

Figure: Gender of the participants 

[bookmark: _Toc511962134]GENDER EQUALITY

The next question was centered upon the gender equality where the people were questioned whether they believe in gender equality or not. Sixteen people answered yes to that question showing that there is comparatively a large number of people who believe in gender equality then that of the four people who answered no.

[image: ]

Figure: Showing the belief of participants in gender equality

[bookmark: _Toc511962135]REASON FOR BELIEVING IN GENDER EQUALITY

The participants were asked for the reason of believing in gender equality. They were given two reasons out of which they could select one. The first reason was men and women have equal power while the second was men and women have equal capabilities, most of the participants had a belief that both have the same capabilities.


[image: ]

Figure: Showing the reason due to which the participants believe in gender equality


[bookmark: _Toc511962136]REASON FOR NOT BELIEVING IN GENDER EQUALITY

The participants were asked in the next question about what may be the reason of not believing in gender equality. They were given two close ended options by which they selected from their own choice. The choice was based on who can handle the work better men or women.

[image: ]

Figure: Showing the reason due to which the participants do not believe in gender equality

[bookmark: _Toc511962137]TREATMENT OF MEN AND WOMEN AT WORKPLACE

In order to evaluate how each gender is treated in a workplace, participants were asked about how men and women are treated at their workplaces. Answer to this question was quite positive as most of the participant answered that they are treated fairly.

[image: ]

Figure: Showing how men and women are treated in the workplace the participants work at.

[bookmark: _Toc511962138]GENDER EQUALITY AT WORKPLACE

In the next question the participants were asked if they have ever faced gender related issues in the workplace. Only six people answered that they have faced these issues while others did not.

[image: ]

Figure: Showing the experience of participants in gender equality at workplace.

According to the findings of this research, it can be seen that there are still some people who faces gender equality issues at workplace which may include pay gap as well as treatment at workplace. As compared to the findings of Marks and Spencer and Next Plc which showed that they are capable of handling and maintaining the gender issues at workplace, this research shows that there is still some percentage of people showing that gender issues are still required to be addressed.

[bookmark: _Toc511962139]MEN AND WOMEN ARE EQUAL

When the participants were asked that how much they agree when it is said that men and women are equal so most of them agreed upon the statement.
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Figure: Showing the agreement of participant when asked about their belief in equality of men and women




[bookmark: _Toc511962140]MEN AND WOMEN EQUALITY AT WORKPLACE
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Figure: Showing the gender equality in workplace of participants

[bookmark: _Toc511962141]VIEWS REGARDING GENDER EQUALITY AT WORKPLACE
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Figure: Showing different beliefs of people


[bookmark: _Toc511962142]GENDER EQUALITY AT WORKPLACE

Workplace gender equality is only gained in the workplace when all the people achieve the same rewards and have access to same facilities as well as are on reasonable wages i.e. not different on the basis of gender. Gender pay gap is the major issue that requires to be addressed in gender equality at workplace, there is a 20% difference of payment between the female and male i.e. female is offered 20% less pay then the male workforce. According to Ali (2015) in order to stabilize the gender equality in the workplace it is important for the leaders to focus upon their motivational skills and measure the gender policies in the organization so that the issues can be seen and managed effectively. Furthermore, the employers should collect feedback data from the employees in order to determine what issues related to gender and stereotypic issues are faced in their workplace so it can be solved in an individual manner and provide assurance to the employees. It is believed that there is quite inequality in both the sick leaves and maternity leaves of genders (Ali, 2015). 
[bookmark: _Toc511962143]ETHICAL DATA COLLECTION

Research that usually involves subjects related to humans tend to raise complex and unique ethical and social issues. Furthermore, it is highly important that the confidentiality of participants involved in the research must be protected and must be according to their consent (Resnik, 2015). In case of using the secondary research, it is important that the research or data of the other researcher that is utilized in the research must be credited accordingly or else it can raise ethical questions as well (Pimple, 2017).   

[bookmark: _Toc511962144]CONCLUSION


In conclusion, by the help of digital skills both the primary and secondary methods of research were used so that the research can be conducted in a required manner. The required information about the topic was collected, interpreted and analyzed. The primary research was analyzed more thoroughly so there would be no ethical issues. The research was limited on only conduct data regarding the gender equality at workplace.
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