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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The cooking academy website is very quick and easy to load. The website loaded in less than a second. According to (Das, 2023) in 2023 the average page load time should be 2.5 second on desktop and 8.6s on mobile.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains many subpages All the subpages are listed in a clear bold heading. These pages are very easy to follow and contain information about how to cook a variety of dishes from across the globe. According to (Bing,2023) An organised subpages are very important to improve the website making it easier to users to find the information they need and navigate the site easily.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, by contacting. The website includes a contact number and email to get through to them for any enquiries/bookings. One of the subpages is called cookery class which includes different type of classes such as cooking from different continents, classes for beginners, healthy cooking classes, one to one cookery class. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website can be improved by adding different languages so more people can have access to the website. This in turn can boost interaction from more people around the world. Website with multi languages is very useful for business to grow and expand their reach and contact with a global audience (O’Hare, 2023).


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpages look interesting and clear there is not much difference between mobile and computer. A webpage should be designed to enhance the user's experience.  It should be visually appealing and users friendly (Bing, 2024).


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website used warm earthy tone colour for images and videos such as red, orange, yellow and brown. Also, it contains good eye-catching images of fresh herbs on the top of dishes. In a cooking website it's essential to use verity of images to engage visitors and provide clear visual guidance ((Bing, 2025).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website has the chat tool which can easily be accessed as it is shown at the refire bottom right corner. However, it is not as effective as it is not free, not allowing many people who haven't/couldn't pay to use this tool. According to (Mailchimp, 2023) for better communication it's essential to add chatting tool to your website, not just for modern trend but better way to connect with customers.


	Question 2d – How effective are the social media links on the website?


	Answer: The website has few social media links displayed including YouTube, Instagram, Twitter, Facebook. They are effective for those browsing the website and wanting to get more insight depending on what social media they may have access to. Different social media links mean many different people can access.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: On the website it features the sub-title called contact us. This highlight’s key information such as contacts numbers, social media pages, where to find the building and more.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not initially seen on the website however if scrolled down or clicked into the sub-title named ‘contact us,’ there are social media pages where reviews can be found in their comment sections. They are made up to date by showing the date the comment was made on. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: It is presented as high quality by having earthy tones of colours on its website including bold titles and various subtitles for different needs including social media platforms. This can make the website eye catching to read. It offers many cooking classes including cooking skills and more. Hence the idea to recommend the website to a family/friend as they are likely to take interest.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are made clear to customers featuring high quality images with the name of the product and its price stated below it. The prices reflect the quality of the service shown but not charging too much and instead charging at a reasonable price offering a discount too. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking classes online

	
	2.the cooking academy

	
	3. cook with us

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, after typing these three words the website appears in first top ten cooking websites. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes, as it can be easy access for many people to view them at any time. Alongside providing valuable information at the touch of your fingertips.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: By having a separate page on the website for reviews instead of clicking on their social media platforms for reviews. This can make accessing reviews to even the website itself a lot easier as some social media links require you to sign up or have an account before seeing reviews. 
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