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1.  INTRODUCTION:

Social media can help us to grow rapidly as a business, no matter if we are just beginning or if we are already well positioned in the market. 
Everyone can use digital platforms. Every social media platform is particularly designed to focus on what you want to highlight to others, and you can also direct your content to the audience you wish to reach. 
As a business we can earn a lot through different social media platforms, on the other hand, there are diverse ways for hackers to get access to our data and misuse our information. 
Nevertheless, if we continue to follow all the safe practice instructions to be safe online, we will maintain a tight grip on our data as the data will be our core source of income. Digital media could be a great ally for companies to expose their product to a mass audience. 



2.  HOW TO USE DIGITAL SOCIAL MEDIA TO IMPROVE YOUR BUSINESS:

There are no doubts that in the times we are living, social media and digital platforms are a necessary tool for businesses, whether we agree or not, it is a fact that the companies that use them, are currently seeing a greater result in product enquiries, purchases, exposure. In this current moment now, there are quite a vast majority of platforms that can help us to expand our cliental base, we can start to focus on just one or two platforms, until we feel more confident and then continue with all the other platforms. By creating content, posting videos, commenting, by integrating with customers query and replying in a brief period, there are many ways to connect with them. But it is necessary to publicise your business to potential future customers that will eventually become a solid cliental base, but of course keep your usual clients. 
 
In addition, social media opens doors and allows you the opportunity to observe what kind of people you intend to reach and create content for that will make the gravitate towards your platform and engage and capture their attention.
(Chambers, 2020) comments that “People are on social media to have fun an invest their time on this they have passion for and hobbies that interest them”. I believe that we should take advantage of this to attract more potential clients. 
We have the opportunity to look for an example into what range of age we are interested, their socio-economic backgrounds, some people also share what are their interests on their profiles, , we can detail what they looking for, and if we can offer them what they might need; if we work a few minutes every three or four hours a day on our social media we are truly going to grow faster, till the date, about 83% of business entrepreneurs states that social media platforms are crucial for them. 
 


3.  HOW TO BUILD A WIDER CUSTOMER BASE BY IMPLY SOCIAL MEDIA:


Both, small and large companies are always looking to expand. Today we have an immense opportunity by the use of digital platforms, it is important to connect deeply with customers, the stronger the connection to potential customer with us and our services, the better are the results, in this way, the client could promote our company by expressing their experiences and going from a customer to becoming a frequent client. 
 
The company should firstly contact the client, by sharing videos and posting content that may interest them, a business also needs to create a review space, and if we could give them an incentive for leaving their comments, it is a smart way to keep them engage; by interacting with our customers, we are showing a human side that people love, they prefer to know that they are not talking to a robot, but to a human, Make sure your customers are hearing from you, with a quick response to their suggestions or complaints with a polite and professional  manner to help and Assist. 
Your content must be easy to access from a mobile, as it is the main digital device of the majority. According to (Wegner, 2020) “At least 144 minutes in social media is the average amount people spend on social media per day.” 


4.  Advantages of social media for a business:

easily and old media like television, newspapers, radio, etc, has a certain number of public, but in contrast with digital social media I believe that the main advantage of social media is the fact that we can be globally visible, the you can reach as much people, and us much further as you wish and also a much younger generation of consumers. 
 
With digital media you can access to hundreds, thousands or even millions of users by investing less money than in a traditional manner. 
 
(Wroblewski, 2018) states that “The essence of marketing has not changed, but digital marketing has multiplied the channels exponentially.” 
 
Another advantage of digital social media on business is the faster sales, customers can quickly click and see in one post, all the relevant information they need, buy, and return more from the comfort of their homes and from a click of a button. 



4.1.  Disadvantages of social media on business:

While social media offers numerous benefits to business owners, it is essential to be aware of its disadvantages as well.

The use of social media can be time-consuming for your marketing team.

As a business we must be ready to front with a genuine good face to the bad feedback and privacy concerns, since by digital platforms, there can be many in brief time.

Your products, prices and promotions will not only be available to your customers, but also to your competition, who can respond quickly to equal or improve your offer.




5.  Conclusion:

With this information in mind, I can say that social and digital media is an excellent tool for small, medium, and larger businesses to expand customer base. Besides, it helps to build deep connection with the necessities of every single individuum, and provide them a personalized, quick service. Social media allows us to share our services and products in the precise moment to the precise people, thus obtaining better results, in less time.
As everything in life it comes with the negative face, for this reason, we should be aware to prevent and solve in a friendly manner the issues that might affect our reputation. Nevertheless, there are more the benefits that we can enjoy by applying the use of digital and social media in businesses.
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