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Process and stages of marketing including the role of the marketing mix
Definition of Marketing
Marketing is an operation of instruction the consumers why they should choose the product or service over those of the rivalry. The Marketing is trial to the business productivity of business, small and big Companies by emphasizing the most valuable goals of the market. Clever marketing adverting of pharmaceuticals leads to grad success in the airline like sports brands, food and drinks, business- to-business companies to small players. As opined by (Dan 2010) social marketing keeps modern trade in business as helps improve business in the company. The strongest aspects of marketing are that, companies create strong customers relationship, improves the value of the company as well. 
Mission statement of the company: A mission and statement is broadly using the strategic approach the preparing organisation’s information. Further it helps the company to be well accepted in society by indexing its motive and goals into divers’ stakeholders. A statement and mission are one of the important components for an organisation as turning into a strategy and plan for the company’s future. The propose of this investigative is to evaluate the mission of the company to, which determine the components and goals for the future’s company. The mission and statement are strategic planning for every business organisation and firms.
Situational analysis: Situation Analyse defines the location of the company and what the company’s actions should be in order to achieve food results. Situation analyse also means prediction the results if decision is taken in any direction. The situation analyse is comparable to market analyse, also the situation analyse can have the disadvantages which including incorrect view of collected date. As suggested by (Bhasin 2017) Situation analyse can accept different business and their cooperation.
       Objective: The organisation must find a set of aim for the future period probably 12 months. Objectives are determined by the ratio of turnover in the past year improving operating profit. There’s two important points to note:
1. Objective will be the basic for developing organisational strategies by incorporating cooperative resources.
2. Objective must be considered at the heart of the market (market environment within which business operates). We must evaluate how representational objective are in the condition of what is potential, and what condition given to the market. For example, it would be unrealistically for a small business to admission to confined capital to set an objective to be in the market guider with power within 12 months.

Strategy: As opined by ( Davies 1992) ascertaining the good strategy is to keep up with the correct answer as to whether the customer will be charged with the customer who will be taxed in the product and that   the product will be used for the client to purchase the product. The company must plan, and they must develop their strategy. Developing the strategic marketing plan implicate a range of interrailed points of analysis, planning implementation and control. Strategy takes into the discussion the “motion” of others. For marketing they cut be a set of ‘others’ is rival. Strategy is a plan for successful achievements in the company. 
There’s four stage of strategic marketing planning into the marketing process, as shown below.
Set objectives



Business audit                     Market audit



Targeting exercise

 Marketing Strategy

Implementation

Monitoring



Implementation and control: As I said already the designation of strategy and planning is to strive actions to be more operative. Planning without operative is a hacking collegiate practice and not real worth to the company. I’m going to show some implementation points:
1. Set organisational inconstant
2. Determine time border and deadline
3. Communicate and define responsibility
4. Evolve reduction divination
5. Identification action plan for frontage
6. Prepare budgets

Pestle Factors to Apple: Apple is a one of the leading companies in the market which has the most popular and recognizable brands ( Marketing down 2017). Apple produce a wide variety of products like as: tables, music players, TV sets as well smartphones. All these electronic producers each year bring great profit.

Political: Apple, the American company win a big amount of profit by reaching to $34.7 billion in 2015. This was reported in the tax office in US. Also, Apple company is connections with China due to lower production costs. Thus, every political or social effect which concern China, could affect the production of producers by doubling the cost. Therefor many other political factors can affect Apple and global environmental market. Sales in China and India might be probe beneficial for Apple, whereas in Africa popularity and sales in these areas is lower. Apple is a big company, so it be constantly influenced by changed. The static business is staying on the Indian market for I-phones sales as it is the third-largest smartphone market in the world. Political issues are everywhere in the world wherever there is government there is the problems.

Apart of these political factors could affect Apple business in global market, because political disturbance can upset both provision chains and sales.

Economic: Economic factors are important for any activity and organisation irrespective of whether it is national or international. This relates for Apple its alignment with Asian countries grew while China and India emerged as Western markets. The products of the brand are known as high price they offer on the market for the upper end of the market. This is the main reason why it could not break into the Indian market, that is currently is managed by Samsung. Furthermore, the market in developed countries is still a sensitive price and might this can be fall for the company. Thus, big competition has hit the world brand by losing a significant market share, brands like Lenovo. The dollar has risen more, indicating a drastic loss of the profit on the brand.

Particularly of these economic factors on the one way are important for the company, of the second hands they can collapsed the Apple business because of the high price that they produce in the market, spectrally in India.

 Social: Apart of these Social factor we can say that, different markets affect Apple’s sales and profit in US. In addition to changing preferences can also affect the top sales of products. Lifestyle also can be significance related to the sales of products.

Thus, that cut be unfavourable for Apple, because in some countries Apple products are the unseen, for example in Africa, thus this can reduce the company revenue.

Environmental: Mot of effect that Apple creates comes from industrial process. E-Waste can be highly unsafe for community if they are not recycled properly. The reason is that implies chemicals like lead and arsenic. Apple create new renewable energy with which to compensate for the environmental impact.
 These factors can be unfavourable for the company, because ecologic problems can affect brand image in the global market.

Technological: Apple’s is big technologic business, that’s way can be subject to change. The growing technologies that are joining the market are also offering good features at lowers prices, which may drastically affect the company. While Lenovo and HP sustained their market position in PC industry, Apple lost significantly. The reasons are both technological and economical.  In Asian countries the Samsung and Google maintained good market, because they produce some technologic on the lowest price that can be global issue for the Apple.

All these reasons can be unfavourable for the company, because Apple competitors have risen in the past few years whose products are more inviting to the customers, in the developing countries.

Legal Issue:  The laws and regulations are very wars for a company. Not just product are related laws, taxes there are the labour and environmental laws that require attention. Apple panelled design related patent challenge from one small start in up 2016. Sources shows that Apple run the risk with Apple Pay.
These factors can be unfavourable for Apple, because that might can lead to big financial losses in the company.

SWOT Analysis to Apple: As according by ( Phadermrod et.all,2019) Swot Analysis used for strategic plan in a company. The resources show that, swot analysis reflects the exact location of the company by demonstrating its position.

Strength: Apple is one of the global market leaders with its products, like iPhone, Mac and iPad. Although the sales of iPhone product have declined, correctly it has global market share of 22,88%. iPhone global marked, bring a significant amount of revenue to the company.







[image: Apple SWOT Analysis]



 
Weaknesses: Apple sales in China has started to drastically reduce, especially in last 3 mounts of 2018. Apple is under heavy pressure from China to seek approval from authorities to publish new games in Apple Store.

Opportunities: Increase seeking of Apple products, Awesome strategy partnership, Enhance compatibility of products.

Threats: The electronics world is constantly changing, Apple must be maintained good pace, otherwise competition would be a big change for the company.
 The market economy has a lot of competition. Thus, Apple being forced to introduce design models of its products in order to meet the expectations of its customers.
Advantages: Apple always maintains good reputation in the market, with awesome products. Their products are easier to use. More advantages technology, products look very shinnying. No viruses
 Disadvantages: They focus on higher prices products. The products are aren’t good for gambling. The battery does not keep longer. The products are very expensive but some of them not have big ramp.
Segmentation, Targeting and position of Apple Company
The demographic segmentation of Apple, that company develops products based on lifestyle, age and borrowing of customers.
Geographic’s segmentation of Apple, the company has retailed stores in 45states out of 50states in the United States in America. It also has stores in more than 18 countries all over the world. In additions their products can be assets from the online stores from the anywhere in the world.
Apple targeting include value design, quality, productivity of technology products, and services over their price. Apple target market id their customers with exceptional needs when it comes to the purchases to technology appliance. The company does not against the law of marketing, she uses a very good marketing strategy where the products are aimed to meet all the requirements.
Apple positioning is to identity brand, to design brand and quality, advertising its products, all they borrow very important role in positioning products
   
 



Marketing Mix elements- Product, Price, Place, Promotion
As according by (Doyle,2011) Marketing mix is using to integrate and coordinate marketing programs to increase their effectiveness.
Product: As we know all Apple products are designed in doing a lot of research and development. The company number 1 in the world knows exactly what the customers wants, which was the massive factor for its development. The company owns iPad, IWatch, iPhone, MacBook. One of the competitive advantages of Apple is software and operating system MacOS. The company uses various digital devises. Apple use technical features to provide awesome technologies and premium hardware component. Fictional benefit is what brand does for its user. Emotional benefit is how brand makes to feel customers.
Price: Most of the products of this brand have Premium Pricing. The customers accustomed to the technology of the company and can to be separated. Apple has required premiums and price conversion constantly. Apple uses skimming price to set high price for the products, in the order to grab more profit in short term , thus can gain more sales.
Place:  Apple has owned place and stores where sales its products like: Apple stores, Trade partners, Retail, Store Online, Store Design, Members of Helps Staff. Apple focus on selective distribution because their stores are available over the world
[bookmark: _GoBack]Promotion: As we know Apple is a gentle promotion. The major focus on the company it’s on the distinguishing the products and those products of the competitors. The company use 4 types of promotions: Advertising, Personal sealing ,Sales promotion , Public relations.

The role of marketing in creating value for customers
As suggested by (Law,2016) the form of marketing is considered for the welfare of the community. For example, two phones can be compared in terms of their settings. Thus, we can analyse that, both phones, if not properly recycled, can be harmful for the society. Adapting both phones with the not best settings, of the way in which social marketing concept are being used. The testing of a new products concept consumer can learn whether the product concept is attractive and well- developed. The marketing concept used by the Apple company parted into 3 categories which are, customer orientated, organisation objective by creating varieties in their products.
Provide the definition of branding advantages of branding and state what branding strategy your company uses: The brand of the product meaning knowledge of what id produced by a manufacturer (Collins,2019). The product cut create name a trust name, premium, faith in the market depending of advertisements market and present (Economies Time,2019). The Apple ha highest brand for 2019, who has conquered the world. The brand worth of Apple 118.9 billion dollars. Product development, device certification.
The Ansoff matrix strategies could also create value such as products, development or diversification. Ansoff matrix is a very significate for all companies, through which a company could perform alternative growth strategies.
Product development: development new product to the new market. Apple has been brilliant in creating and developing new product in the market. Apple develop products as: iPhone, iPod, Apple Watch and many other.
Product diversification: Practise of this strategies is obvious from Apple’s developments of products: Apple Watch, Apple Pay (mobile payment and digital services), and Apple card (Credit card).
Stakeholder engagement and their impact on the marketing activities of an organisation
Definition of a stakeholder. It is group or organisation that is affected by the outcome of the project (Landau, 2017). Their interest in the project may or may not be affected by the sponsoring organisation. Thus, they themselves may be negatively affected by the project.
Provide definitions of internal and external stakeholders and provide some examples of your company’s internal and external stakeholders.
Internal stakeholder aims to the several and side within the organisation.
External stakeholder performs outside side, which effect or get effected by the organisation.
How Apple communicate with their stakeholder and how they impact on the marketing activities. Apple communicate about the issue of the company with employee such as: Progress report, Website, Letter from CEO, Media relations. Apple has communication with customer into online. Stakeholders significantly affect the business in condition of customers adoptions and revenue sales.

Reflection
A communication if process of sending and receiving some information between to sides. [image: ] 

[bookmark: _Hlk17707561]Ref: https://www.bing.com/images/search?view=detailV2&id=AE00A8DF16ACE9542FDCD39A68DF68B820492A2E&thid=OIP.L9psZqvJneT
Communication is a process of sending information and understanding as well. To be more clear communication is influence between two sides.
 Definition of Integrated Marketing Communication
Marketing Communication it is very important for the company, because it promote their production and rise their production, so they can rise prodigious income.
Promotion
For the promotion Apple’s use different ways. Their aims are to make the production section of the people lifestyle. Apple has not got sales; they’ve got offers during the years or end of the year. The company promotion its product through on the social media, and private adverting in the stores. Their brand helps Apple to promote the product, because they are produced of amazing quality, design and brand image. Apple uses promotional methods, by using short-term promotional, to convince members of target market, and to replicate their production. Apple uses for sale promotion – money back guaranteed, lower purchase price and rebates. Apple also use the social media as Instagram, because there’s a lot of society groups and could increase more popularisation and answers of community. Apple promote the products in mobile operators such as: Vodafone, Three Mobile etc. 

Conclusion
Apple maintains good sales of profit and develops strong market environment. The brans as Apple with very strong name in the market adding the value of the brand with more feature and good software’s for the buyers. The company has very huge good sales by the helps of good promotion and investing. In this report I have précised the Pestle and Swot Analysis. Also, I have included Marketing mix as: Price, Place, Product and Promotion. Therefor Apple, can maintain extent in the market development and to achieve immovable long-term evolution. The last section of the report introduces the recommendation, which can be helpful for the future present of the company.
Recommendation
A recommendation is to continue to produce good product in the develop market.
Another recommendation is to establish partnership with more distributers to improve the common market reach of the company distribution networks. Also, to improve its work processes and support upstream producers as a way of rising labour costs for the company’s products.
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