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Introduction
According to Neil Kokemuller EHow contributor quantitative research is; Quantitative research uses data collection for statistical formulas and future projections. “It provides support for companies in decision making, which allows them to have more confidence when taking action. All data are collected in numerical or statistical format. Relative to qualitative data, quantitative data are more often recommended during latter phases of a research projects or process, according to psychologist and researcher James Neill.Read more: http://www.ehow.com/info_10018889_quantitative-research.html”

This report has been compiled using quantitative research methods. The purpose of this report is to try to find out information about my hypothesis question being “Do men drink more coffee than Woman. My questionnaire also covers such relevant topics like, which type of coffee people prefer and were they are more likely to drink coffee. I will research and collect data about this hypothesis. In this report I will show how to collect data and how to make charts which will make assist in creating accurate findings  and assist me with making my analyse and answering my hypothesis. Using SPSS I have more detailed findings which I can use in my report. That will as well help me to make summary of my findings more visually appealing.
http://www.ehow.com/info_10018889_quantitative-research.html

Methods of data collection
According to Norman Blaikie in analysing quantitative data; the phenomenon can be categorized into three main types: primary, secondary and tertiary. Primary data are generated by researcher who is responsible for the design of the study and the collection, analysis and reporting of the data. These new data are used to answer research questions. The researcher can describe why and how they were collected. Secondary data are the raw data that that have already collected by somebody else, either for some general information purpose, such as government census or another official purpose, or for specific research project. In both cases, the purpose in collecting such data may be different from that of the secondary user, particularly in the case of a previous research project. Tertiary data have been analysed by either the researcher who generated them or an analyst of secondary data.”Blaikie (2003)

In this report I will use primary data. That shows that my collection data is primary because I design my questionnaire and collect the data myself. First step was deciding what my hypothesis will be and how I will do my questioner. The best and most accurate choice would be face to face interview but in this case I decided to use online questionnaire using Survey monkey. Survey Monkey is easy to design Survey content in and easy to collect data. My questions on my survey are combinations of close ended questions. It is four types of data which as show below:
· Ordinal scale-  is typically measures of non-numeric concepts like satisfaction, happiness, discomfort, etc.
· Nominal scale- is used for labelling variables, without any quantitative value.
· Interval scale- is numeric scales in which we know not only the order, but also the exact differences between the values. 
· Ratio scales- are the ultimate pleasure when it comes to measurement scales because they tell us about the order, they tell us the exact value between components, AND they also have an absolute zero–which allows for a wide range of both descriptive and inferential statistics to be applied.

In my report I will be using three of them which are ordinal scale, Nominal Scale and Interval scale.
http://www.mymarketresearchmethods.com/types-of-data-nominal-ordinal-interval-ratio/

Methods of data analysis and charting

My methods of collecting data are started with survey which I choose to do on survey monkey.com. That compare to others surveys was easy to do and easy to collect answers from participants. This is perhaps not the best and accurate way to collect data, but it allow me to do without the need to pressure people to do surveys face to face. When I collect data from survey monkey I was using IBM SPSS to make charts and graph to analyse my findings for this report. 

What is IBM SPSS? According SPSS internet page;
 “SPSS is a comprehensive and flexible statistical analysis and data management solution. SPSS can take data from almost any type of file and use them to generate tabulated reports, charts, and plots of distributions and trends, descriptive statistics, and conduct complex statistical analyses.”
http://www.spss.co.in/

Using graphs and charts to make an interpretation of data easier to understand and analyse my hypothesis. When you see visual graphs or chart it makes more sense about data findings. With graphs and charts I will be able to understand my data at a glance, for example what coffee brand majority people prefer.








Summary of findings

	Gender

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	female
	13
	52.0
	52.0
	52.0

	
	male
	12
	48.0
	48.0
	100.0

	
	Total
	25
	100.0
	100.0
	


This table shows the gender of participants who complete the survey. It shows that total 25 people take a part in this survey which 13 participant’s is female and 12 is male. Also this table show a percentage which will show that I have slightly less male participants than female. So because my hypothesises was, do men drink more coffee then woman? And my conclusion looking at this table are that woman’s took more part in the survey and that’s not the answer to my hypothesis.


	Age

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	18 to 24
	9
	36.0
	36.0
	36.0

	
	25 to 34
	9
	36.0
	36.0
	72.0

	
	35 to44
	3
	12.0
	12.0
	84.0

	
	45 to 54
	2
	8.0
	8.0
	92.0

	
	55 to 64
	2
	8.0
	8.0
	100.0

	
	Total
	25
	100.0
	100.0
	



This table show participant ages who took part in this survey. In this table it shows that most people who answer the survey is from 18 to 34 years old the rest of them are aged from 35 to 64 and older. That gives me a conclusion that younger people like to take part in answering surveys than older people.

[image: ]
	This bar chart is answering in my hypothesis question which is do men drink more coffee on daily basis than women? In this bar show that compare to woman’s take the slightly bigger part in survey that men’s drink much more times coffee in a day .
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This pie is showing which one coffee brand participant like the best. And like you see Costa coffee slightly more likable then Starbucks and Coffee Nero. But it will show that the most of people who take part in this survey would prefer good known coffee brands than less know. Also you can see people who drinking coffee at home equally like Nescafe brand like same other unknown brands. Expensive coffee which is what most people drinking in the restaurants take the less space in this pie. Most popular take away coffee at McDonald have same space like other coffee  which make me think that busy people prefer buy in drive thru.

	House hold income

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	£0-£24,999
	19
	76.0
	76.0
	76.0

	
	£25,000-£49,999
	6
	24.0
	24.0
	100.0

	
	Total
	25
	100.0
	100.0
	



This table show of 25 people who take in this survey house hold income in a year which you can see that 19 participants have from £0-£24,000 per year and the rest of 6 havefrom£25,000-£49,999.That my conclusion is that they will continue drinking coffee on a daily basic days doesn’t matter what income they have.

[image: ]
This bar chart shows that people who take survey did have habits were to drink coffee they like the most and that’s because of they age. So you can see in this chart that older people who are from 55-64 years age like to drink coffee in the restaurants which show that every person have different  habits .


	coffee type

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	caffe americano
	2
	8.0
	8.0
	8.0

	
	caffe latte
	10
	40.0
	40.0
	48.0

	
	cappucino
	5
	20.0
	20.0
	68.0

	
	caramel macchiato
	2
	8.0
	8.0
	76.0

	
	caffe mocha
	4
	16.0
	16.0
	92.0

	
	other
	2
	8.0
	8.0
	100.0

	
	Total
	25
	100.0
	100.0
	



This table shows  from 25 people who take part in survey 40% of them prefer cafe latte 20% cappuccino 16% cafe mocha 8%caffe Americano 8%caramel mochato and 8%other.i make an conclusion that most popular coffee type is coffee latte and little bit less cappuccino.

To conclude, after analysing my entire data gathered from questionnaire and analysed using  SPSS based on my findings we could say that against the hypothesis “do men’s drink more coffer than woman’s “ that: men do drink coffee than woman although more participants with the survey was woman, my data show that the majority of men’s drink coffee an average of 5 times in a day and that women drink 3 times in a day. 

My research also show that the majority of people like the most popular brands of coffee and that they have different habits then it comes to places were to have a coffee. In this research I find out that most popular coffee type is coffee latte and cappuccino aright people still like drink coffee at home and other types of coffees. I can also conclude from my findings that income doesn’t influence the amount of coffee they drink.
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