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	 Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loaded quick and was easy to access. Every company must maintain a fast loading website since browser speed will ensure their continued success. People are said to often exit websites that take more than three seconds to load.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has several subpages with details about classes, courses costs schedules, instructors and contact information. With an important top menu and clear links on the site directing users to important sections like booking, timetables, and online classes , the navigation is simple and easy to use. Clients can easily locate the information they require.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, clients can make bookings directly through the website. Yoga Reading provides online booking and paying options, allowing visitors to reserve classes, courses and passes through its booking system. The procedure is simple and available on any device.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website is generally clear, but usability could be improved with a more simplified menu category. Some pages contain dense text that could be broken up for easier reading 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a very clean, modern appearance with clear headings and organised information. On a computer it feels spacious and easy to read. On a mobile device its is still very usable.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses a clean colour design and white space giving that modern look. It includes visuals such as studio and class images and provides a on demand video library so that users can watch classes online. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no sign of an online chat tool on the website. Contact is offered via a web form, email or phone instead. 


	Question 2d – How effective are the social media links on the website?


	Answer: The website includes Facebook and Instagram social media links making it easy for users to follow updates and engage with the company. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website clearly presents the services offered. Including classes, courses workshops etc. Each service has there own page with descriptions, schedules, pricing and teacher information. Key services are on the home page with links for more detail.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Any reviews or ratings are likely found on platforms like Facebook or google rather than on the website itself, so visitors cannot immediately see up to date customer opinions whilst looking on the site. The website includes recent feedback from 2024


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents the service as high quality through professional class descriptions, experienced teachers and a range of in studio or online options. I would recommend to a family or friend because of its variety of classes, flexibility and understandable organised information.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes prices are clearly shown and reflect the quality of classes, teachers and online access helping customers make informed decisions. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga reading classes 

	
	2. Reading yoga studio

	
	3. Yoga reading courses 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes it does 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes websites are still important for UK businesses. They give customers information about services, prices and how to book. A good website makes a business look professional and helps people find it online. Social media is popular but a website lets a business control its own content and brand making it easier to attract and build a clientele. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation would be to add a visible customer reviews on the homepages. This would allow potential customers to see recent feedback and experiences. Positive reviews can help reassure visitors about the quality of classes and instructors, encourage bookings. The site relies mostly on descriptions and images, so showing customer opinions would make it more persuasive.




Reference List 
	
Timetable | Yoga Reading
COURSES | Yoga Reading
WORKSHOPS PAGE | Yoga Reading
Yoga Reading – SHOP | Yoga Reading







