Introduction
This essay will compare how a professional person verses a general social media user and analyse the way they use their digital identity on social media, before going on to highlight how that professional and general social media user could be exploited. Let’s consider a social media, user’s digital identity and the way it’s projected. Digital identity is what set’s us apart from other’s and influenced by lots of different factors.  It is shared by us and affects others. We can have many identities with the roles we take on in life. Let’s take Simon Cowell the television personality as an example and how he projects his digital identity through using social media platforms, how he comes across to society, and the audience he is trying to target, and compare it to, how others typically using various social media platforms do it.
Simon Cowell as most of us know is a very well-known public television personality but, what does his digital identity say about him as a polished professional? After some recent research that I have undertaken, results show that Simon Cowell is connected to various social media platforms to include Facebook, Twitter, LinkedIn, and Instagram. Which are all quite similar in what content he shares. The platforms portray a picture of the TV shows, the music company and music celebrities he is involved with. Pictures of celebrities from the shows endorsing what his brand is all about. 
People typically use social media platforms in different ways. Everyone in this world will have their own unique digital identity and will project it in whichever way suits their lifestyle. We are the one’s who have the ownership of our digital identity and who we choose to share it with is crucial to our creation or destruction.  Simon Cowell is using it to Promote his TV shows, and music company rather than on a more personal level. Is this right or is this wrong? Are the social media platforms creating a picture of who we are or the destruction of what we become? 
Main Body
For someone like Lorraine, social media and the way digital identity is projected is a very challenging thing to do. Deciding the best platforms to use and the way forward. 
Facebook because it’s the most popular site where friends, family and colleagues can be found.  Where it’s made so easy to follow what family, friends and colleagues are getting up to, a way of connecting with them without speaking directly to them by telephone for example.  It’s a way of just sending an acknowledgement over something they could have said or done without even speaking a word, by a simple click of the Like button or posting a quick comment. Wishing family or a friend happy birthday instead of the old traditional way of sending a card or maybe just sending a virtual card instead. Its where a collection of groups come together that have been created for personal use. Personalised feeds of only things that are directed to the digital identity that has been projected. Maintaining relationships, sharing news and activities. The idea of keeping in touch with family and friends, stopping them from fading into the past. (Miller, 2013). Personally, as a user of Facebook this is how Lorraine would mainly use it too, but not as to post to much private information or to give too much of her digital identity away, but from more of a watchful point of view thus making the personal bonds in this way. The creation of the digital identity on this particular social media platform is probably the picture described that Lorraine has become and how others will perceive her. Creating sites being aware of her digital footprint however,  trying not to give too much personal information away, being visible and sharing things but not to a point whereas to endanger herself, gaining control and keeping it, all this would have taken some careful consideration.
If we look at how the professionals do it (Simon Cowell) and what his Facebook say’s about his digital identity. Firstly, he portrays a very professional image with his profile picture in comparison to Lorraine’s, which show’s a picture of someone else. The rest of Simon’s Facebook page appears very minimum with personal details, whereas Lorraine’s gives away a little too much personal information in comparison, for example where she studied, what school she attended, gender, likes, followings and groups. This is probably not the correct thing to do as the consequences of this could be damaging to Lorraine’s persona if it were to be used against her in any way, say for example using the information from Lorraine’s digital identity setting up another account and pretending to be her, connecting with her family and friends this hypothetically could become the destruction of her life as she knows it.  What Simon does have is lots of video’s and pictures not just on his Facebook but on his Instagram page too which is linked from his Facebook page which are all about promoting his personal brand, but also telling the story of what his field of work is, which comes across as very glamorous and inviting. As Lorraine is not promoting a personal brand in the same sense then it becomes much more simplified and personal to her identity of who she is, and who she is associated with. Anyone on social media sites are very vulnerable to hackers including professionals like Simon Cowell. If a hacker were to steal his identity, then this could potentially be more destructive and devastating to his brand, by ruining his reputation. For example, fake news remains one of the biggest challenges - despite machine learning crackdowns by networks such as Facebook and Twitter. Whether it comes from hackers, disgruntled customers, or is simply a backlash against something he posts, negative social media content can destroy trust in his brand in a matter of minutes.
Possibly one of the reasons why WhatsApp is more suited to Lorraine it being a closed chat room more of a one to one, more personalised with selected groups family and friends. It is a very private and confidential way for her to keep in touch. An end to end encryption, where she knows that any message, she sends will stay between her and the recipient.  Simon Cowell for whatever reason dose not have a WhatsApp account. One possibility for this could be that he would rather speak by phone or face to face whether it be digitally or by another form. These actions show the more professional side to him.
The twitter platform is more about tweeting instant notices to followers and receiving instant tweets back, so Lorraine would be far less interested in this platform as it would feel like every moment of her life is being shared in an instant without a second thought and she doesn’t want to be portrayed in that way, so it is very little use to someone like Lorraine who is not really interested in following random people or being followed. Lorraine is more of a private person that would rather keep to using one main platform to keep connected with family and friends.  Lorraine is not very vocal on her social media sites therefore would use this site the least of all. If she was however to use the twitter platform as it is meant to be used then the consequence of this could be damaging to her privacy as the more she tweeted the more information about her would be out their and if any of that information for example hackers got hold of personal information then her private life would likely to be private no more. However, Simon Cowell does find this platform a lot more useful as he sends tweets to the public about events that are happening soon for example, he would tweet something like “Don’t forget to watch the X factor final’s happening this weekend, good luck to all the contestants”. He has a link connected to his page which will direct you to his new “Simon Cowell on-line page”, which is tailored to project to his audience the brand he is promoting. The way in which his twitter account comes across is like someone else has written it for him and this is probably the case as to give the image of a very polish professional protecting his reputation. This is very appropriate in Simon’s case as being a high-profile person the reputation of the brand is always at risk.  Everyone’s reputation is at risk on social media therefore your on-line presence matters. Simon is very particular about what is seen and told to his audience as to minimise the risk of things going horribly wrong. Lorraine tends to think less about reputation and risk as her profile is less high key.
LinkedIn is possibly useful in some ways to Lorraine when looking for possible future employment, to become known for what is seen through her persona when creating her digital identity.  In the future she intends to create a business image of who she is and what she wants to become, promoting her brand to potential clients and customers, presenting herself professionally. Lorraine’s own contribution to this is minimal at present as this is still a new platform for her and at this stage all the credentials are not in place to promote herself to the position that is needed to be portrayed. The negative impact on using her LinkedIn in this way is that unless she networks and gets to know other professionals using this site, purely some of them to further their career, then she may not be getting noticed and  be overlooked for her future career path. The platform is designed for professionals, where people can show off their potential as an employee, employer or even a business. Professionals can use this platform to search for other talented professionals to join their company or have companies or future employers approach them.  It is one of the best platforms to network and connect with professionals. (Linkedin, n.d.) However, in comparison to a more professional person and the use of their digital identity, that of Simon Cowell, who has a linked in page but doesn’t for whatever reason administrate it, and one of the reasons could be the link he has on his twitter page, which directs you to the new on-line with Simon Cowell web site, which I’ve talked previously about, which personalises his brand more and gives more information on what his work life is all about, it also contains more personal information about him on there.  This is where he is likely to be able to monitor his personal brand better and keep control of his data, but then other professionals that are linked to his business and are on LinkedIn, endorse him personally on his LinkedIn account without him even having to do or say anything. Therefore, promoting him as a professional in the field he works in.  Is this right others promoting him so he doesn’t have to financially contribute to LinkedIn for the promotion of himself? or is it just the case of not needing to? being the high profile professional that he is and the amount of publicity he draws and his already accomplished business, then it is possible that he just doesn’t need to. 
Conclusion
Although this has been mainly about the digital identities of Lorraine and Simon Cowell and how they project it, the outcome for them both is in fact very similar in the way that they use social media.  Always being aware of just how much information they share evaluating it, being visible without embarrassing themselves or others. Knowing what people say about them and visa- versa. Using the creation of their digital identities as an empowerment and not letting it become a destructive tool. Being careful with their on-line presence, taking ownership and protecting it. Lorraine is however, revaluating her Facebook account to make changes to any risks she sees could potentially harm her profile for the future. 
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