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	Student Number
	
	Student Name
	Shazad Hussain

	

	Website Chosen 
	Acocks Green Bowling Club

	Insert hyperlink to website
	http://acocksgreenbowling.co.uk

	

	Evaluation

	

	How quickly and easily does the website load? 


	Answer: The website loads fairly quickly on both desktop and mobile devices, with no major delays. Its simple structure and lightweight design contribute to fast performance. However, some pages require scrolling or searching to access certain details, which could affect ease of use for first-time visitors.


	Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains a few key sub-pages such as Home, Fixtures, and Contact. Navigation is done through a basic top menu, but there’s no search bar. While the structure is straightforward, the lack of dropdowns or a clearer layout may hinder easy access to all content.

	Can a customer make a booking via the webpage? 
 

	Answer: No, there is no option for customers to make bookings through the website. Visitors must either call or email for enquiries. This limits user convenience, especially for those who prefer online self-service options or booking forms.


	What improvements could be made to the usability of the website?


	Answer: The website would benefit from clearer navigation, a search function, and more structured page layouts. Adding headings, call-to-action buttons, and mobile optimisation could also improve usability. Incorporating a booking form would enhance functionality for visitors.


	Section 2 – Pleasure – Customer Experience



	– How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks quite basic and could be more visually engaging. On mobile, the layout is less responsive, requiring zooming and scrolling. Text and images don’t always align well on smaller screens, which can affect the user experience.


	How does the website use imagery, video and colour? 


	Answer: Imagery is minimal and mostly consists of small photos. There are no videos. The colour scheme is simple but lacks vibrancy or contrast, which makes the page look outdated. Visuals could be enhanced for a more engaging feel.


	Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, there is no online chat tool available on the website. All enquiries must be made via email or phone. The absence of live chat limits real-time engagement and may slow down customer interaction and support.


	 – How effective are the social media links on the website?


	Answer: There are no visible social media links on the website. This limits outreach and engagement, especially for users who prefer to follow updates on platforms like Facebook or Twitter. Adding these links would improve connectivity and promotion.


	
Section 3 – Perceived Value



	How are the services offered by the company made clear to customers?


	Answer: The website provides a basic overview of services through menu items like Fixtures and Club Information. However, there is limited detail or explanation about memberships, booking, or event options, which may leave some visitors unsure of the full range of services offered.


	How are customer reviews made available? Are these up to date? 


	Answer: There are no customer reviews available on the website. This makes it difficult for new visitors to assess the experience of others or evaluate the quality of service based on feedback. Adding reviews could build trust and transparency.


	How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website reflects tradition and community involvement, suggesting quality through longevity and heritage. A prospective user might be drawn by the club’s established history and local presence. However, clearer updates, images, or testimonials would strengthen the quality impression.


	Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: No prices are listed on the website. This may be because the club expects potential members to contact them directly, or because pricing varies depending on use. However, the lack of transparency could deter some users.


	Section 4 – Searchability


	What three words would you type into Google to find this type of service? 
	1. Lawn bowling

	
	2. Bowling club Birmingham

	
	3. Acocks Green bowls

	- When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when searched using specific terms like “Acocks Green bowls” or “Acocks Green Bowling Club,” the website appears on the first page of Google results. However, broader terms like “lawn bowling Birmingham” may not rank it as highly.


	Section 5 – Reflection and conclusion



	Question 5a - your answer. 

	Answer: Yes, websites remain highly relevant in modern UK business. They act as a central hub for information, helping customers learn about services, make contact, and build trust. While social media is useful, websites offer more control and credibility. For smaller organisations like Acocks Green Bowling Club, a professional website helps attract new members and promotes events. With more people searching online first, having a functional, up-to-date website is essential for visibility and engagement.


	If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  My main recommendation is to add a booking or enquiry form. Currently, users must manually email or call, which may deter interest. A simple form would streamline communication, improve customer experience, and increase responses from younger audiences who prefer digital interactions. It would also help the club collect structured information, making it easier to manage and follow up on potential membership or event requests.
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