Executive Summary
[bookmark: _GoBack]Cross cultural communication has become essential in the 21st century to be at the doorstep of the people around the world. In the open market economy one can be more successful and competitive if one can reach to more people. This will help in achieving economies of scale and make people more tolerant about distinct cultures. This dissertation is all about knowing the cultural differences of home and abroad to make comparison on them. Thus a handbook on behavioral aspects can be made for employees in tourism sector to help them acquaint with diversified people. A two country comparison has been made in this report. Then all the do’s and don’ts has been pointed out as a learning book for tourism staffs. Thus they will be able to serve all types of guests in accordance with how they want to be served to enrich their experience while paying a visit in foreign countries. It will make them feel more homely and they will visit that particular country and hotel again and again. Here a comparison on Bangladeshi and UK culture has been illustrated only to find out that both countries have some traits which are both conservative and liberal at the same time.
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Cultural Awareness
[bookmark: _Toc95929338]Introduction: In this era of globalization, being aware about other cultures can help one country expand into another country to make the whole world one global village (Ibodulla E, Nodira F; 2020). In spite of making the world one global village with a shared culture, people of a certain region can be very sensitive to their own way of living. In the context of tourism, such worldwide knowledge about cultures among the tourism staffs is inevitable (Yvette R, Lindsay T; 1997). This is where Geerte Hofstede’s cultural dimension comes into consideration. This theory has constructed a framework which indicates the reflection of the cultural values of a country in its inhabitants according to some dimensions. Thus the report will focus on how one can comprehend the cultural differences among many countries and behave or take actions accordingly. The scheme calculates the percentage that a certain culture possess in each index. Then cross cultural comparison can be done easily. This will help in summarization of effective communication of cultural values and norms leading to a successful negotiation (Barry W, Bouvier G; 2012). Below is shown the Hofstede Insight’s model.
[image: hofstede’s-cultural-dimensions-theory]
Source- https://www.corporatefinanceinstitute.com


[bookmark: _Toc95929339]Hotel location of Country A (Hounslow, UK): Sheffield Rd, Heathrow, Hounslow TW6 3AF, United Kingdom.
[bookmark: _Toc95929340]Culture of United Kingdom- UK has a vibrant lifestyle with music, museum, carnival festivities etc. People in UK tend to shift to urban or suburban areas after retirement (William H, Kellner; 2019). There is a system of class hierarchy which shows only some aristocrats can ascend to some higher position. They have some holidays unique to themselves such as Guy Fawkes night, Saint Georges day etc. Their eating habits mostly confined to fish, pork, lamb, beef and chicken coupled with potatoes and salads on the side. 
[bookmark: _Toc95929341]Hofstede’s 6D model in terms of UK-
[image: UK]
Source- Hofstede Insights, 2019 
· Power Distance: Power distance describes the organizational and social hierarchy in which the upper positions in the stratum possess higher power than the lower positions (Kirkman et al, 2009). UK has got 35 out of 100. It means UK has a decentralized system in phases such as corporate affairs. 
· Individualism: In the context of individualism, UK scores 89%. It shows they believe in individualism. They like to give credits of success to individuals and attain any achievement independently (Christopher and Hickinbottom; 2008).
· Masculinity: This index indicates whether people tend to being the leader in competition (masculinity) or they tend care for each other and do what they love from an early age. UK scores 66%. So they are prone to compete in the capitalist society.
· Uncertainty avoidance: UK scores 35% in this criterion. Unlike other Asian countries they tend to take more risk in life and career (Oudenhoven, 2007).
· Long term orientation: Scoring 51% UK people tend to become strategic in the present to make a better and modern future rather than holding on to their past.
· Indulgence: Scoring 69% UK people care about fulfilling their imminent needs more rather than being restricted about normative values that has been taught since childhood. 
[bookmark: _Toc95929342]Country B (Bangladesh): Bangladesh is a south Asian country situated to the east of India. It is marked by its greenery and many rivers.
[bookmark: _Toc95929343]Culture of Bangladesh- Bangladesh is a country of festivities celebrating its very own festivals like Pohela Baishakh (Bengali new year), victory day on 16th December, rabindra and nazrul jayanti etc. Rice and fish are their staple foods. Rabindranath Tagore, Kazi Nazrul Islam are some of their notable poets. They have classical, folk (Jari, Bhatiali) and modern music. They have tribal dances like monipuri and shaotal (Khan et al, 2021).
[bookmark: _Toc95929344]Hofstede’s 6D model in terms of Bangladesh-

Source- Hofstede Insights, 2019 
· Power distance:  Bangladesh has scored 80% in terms of power distance which means a centralized decision making process is prevalent in this country. 
· Individualism: Bangladesh prefers collectivism that is why they got 20% in this index.
· Masculinity: Bangladesh has got 55% in this index which illustrates that they advocate being competitive in academic and other aspects of life since childhood.
· Uncertainty avoidance: People tend to avoid taking risk in this country with a score of 60.
· Long term orientation: People scored 47% in this context. People are less future oriented and tend to hold on to short term gain.
· Indulgence: With a score of only 20, people here are more cautious about maintaining norms and values.
[bookmark: _Toc95929345]Country analysis: UK and Asian countries are almost opposite to each other in terms of culture. In terms of power distance BD has a bureaucracy system requiring approval from upper management. On the other hand UK encourages self-management. Bangladeshi people tends to live with family. On the contrary UK people tend to live individually. So hotel employees in UK should offer services for family fun gathering for the people of BD (Jauhari and Sanjeev, 2010). Employees in UK hotels should know BD people will be less encouraged for activities like bungee jumping as they tend to avoid risk whereas UK people are very fond of activities like parasailing, paragliding. BD people will tend to have more family time in beaches, spa, restaurants and site seeing.
[bookmark: _Toc95929346]Hotel handbook: 

	Cultural 
Behavior
	Do’s
	Don’ts

	
	UK
	Bangladesh
	UK
	Bangladesh

	Communication
	· Polite in speaking (Thank You, Excuse me, pardon etc.).
· Reserved attitude.

	· Polite in speaking.
· Great sense of humor.
· Likes to communicate for long.
	· Do not talk to on unnecessary terms.

	· Do not try to be unfriendly.

	Greetings
	· Normal way to greet is ‘hi’, ‘hello’.
· Handshake with everyone.
· One kiss on cheek for someone very dear.
	· As a Muslim country ‘assalamu alaykum’ is preferable.
 
	· Do not have a sweaty or dry hand when handshaking.
	· Do not handshake with opposite gender.
· Do not kiss an opposite gender as a way of greeting.

	Eating
	· With fork in the left hand and knife in the right hand.
	· Using hand most of the time.
	· Do not need to use cutlery when eating sandwiches, crisps.
· Do not talk while eating.
· Show table manners even at home. 
	· Do not bother them with cutlery when someone does not know how to eat using cutleries. 

	Maintaining order
	· Always be patient when waiting in lines.
	· When you are in a hurry then you can break rules with permission.
	· Do not try to break queue.
	· Breaking queue is frowned upon.



[bookmark: _Toc95929347]Conclusion: In tourism there is no other way but to being cautious about cultural differences is inevitable to invite people of diversified cultures. To honor the beautiful versatile cultures around the world going globally local is suggestive (Christian, 2006). It can be inferred that, in this way people can be more tolerant about other cultures are be respectful to them.
[bookmark: _Toc95929348]References
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