	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2528243
	Student Name
	Mario Valentin Niculae
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	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: I did try it on different browsers such as Chrome, Microsoft and Safari with my 500mbps WiFi connection, the page opened almost instantly and all images and menus appearedd without delay. ‘’Fast loading speeds are important for websites because users expect pages to load quickly (Matt Zeunert, 2025).’’


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes, the website contains a few subpages and the customers can easily navigate them using main menu at the top of the page.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  Yes it easy to make a bookind directly through the website and all the bookings section allows users to choose location, time and date that suits them.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: One improvement could be adding a clearer careers or jobs section for people interested in working at the company.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website it looks really pleasant and colourful, very easy to read and simple to navigate on both mobile/desktop version.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: In the menu of the website just when it loads when you enter, they use bright colours, matching images with the same colour tone to create a fun and exciting atmosphere that matches the bowling experience. There is even pictures of the food menu which helps customers to understand what the venue offers.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not appear to have a live online chat tool but, it shows they’re phone number to request a free callback or contact the company through other methods. I would definetly suggest them a online booking as it easier for customers to multi book tables.

	Question 2d – How effective are the social media links on the website?


	Answer: They all work fine as I accessed all of them and they are fully working, and they are very effective so you can access the company’s social media and can help by checking on new promotions,updates and events.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear by showing the website’s navigation menu and different sections. Customers can easily see options such as bowling., food and drinks. 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: ‘’Reviews can be easily found through google reviews as they are up to date with customers that have recently visited and left a review (Google, 2026).’’

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: I can tell that the service is presented as high quality from the professional pictures and the clear information that they showed. I think it a perfect spot to go with family and friends to have fun and make some nice memories.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes prices are made clear through the booking section and pricing pages on the website. Customers can see the price before they make a booking.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Tenpin bowling

	
	2.Bowling alley

	
	3. Hollywood bowl

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes. ‘’When searching on Google, the company’s website appears within the top results (Google , 2026)’’


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes I do feel that ‘’websites still have relevance in modern UK business and worldwide business as well as they allow companies to promote their services, provide information and allow customers to book or buy online (Statista,2025).’’


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  
One recommendation to improve the website would be to add a live chat feature this would allow customers to ask questions and recieve quick help when booking or looking for information. 
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