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Business 
Pitch

The Spice of India is a vibrant and 
authentic Indian restaurant with an 
exciting fusion menu, and breathtaking 
views.

Located in the heart of the popular tourist 
location, Whitley 
Bay, (NewcastleGateshead, 2020).

The strategic location of the restaurant on 
the seafront is different to the rest of the 
local businesses, (Brophybros.com, 2021).

It has a fusion menu which is different to most 
local Indian restaurants



• The restaurant specialises in authentic 
Indian cuisine, sourcing fresh local 
ingredients, (Paul Roku Agency, 2024).

• Indian fusion dishes to cater for all taste buds. 

The younger generations prefer fusion.

• Dine in, take out, sit on the beach, or a bench facing 
the sea, (Restaurant India, 2025).

Image, (Shutterstock, 2016).



Fusion Indian Dishes are 
preferred by younger 
generation

Traditional Indian menus would have the 
traditional Somosas on the starter list.

Traditional dishes with a twist of fusion such as 
somosa chat is created differently with 
deconstructed Somosas, would be on 
the menu, (Manali, 2019).

Chicken Tikka main with salad would be placed 
inside a wrap or nan with sauces to create a 
wrap, (Vermilion, 2024).



Customer satisfaction

Aim is for the business to be a popular local Indian 
restaurant providing excellent and great customer 
service, (Pub, 2021).

Guests must enjoy the food and feel appreciated and 
valued.

Complains must be dealt with promptly and effectively so 
that customers feel heard and understood, (3s-pos.com, 
2025).



• The business will establish itself as the place to go to for :

- good quality food,

- beautiful views

- Exceptional customer experience.

89% customers return if they experience good customer service, (Amaresan, 2023).



The menu

.

The Menu

Authentic Indian cuisine, (Reading, 2021).

. Fusion dishes

. Vegetarian

. Vegan

The menu will include all these options to cater to a 
wider audience.

Image 1, (Rainbow Plant Life, 2021).

Image 2, (Pexels.com, 2025).



Target market

• Food lovers, (Poet Boutique Restaurant\'s, 2023)

• Professionals

• Families, (Call-systems.com, 2025)

• Couples, (Violas, 2024)

Customers visit restaurants for a memorable experience whilst there. It is an 
environment away from the busy every-day life. It's where they can relax 
and enjoy meals without having to prepare it themselves.



Value proposition

Major value proposition would be the prime location providing the unique experience 
of the atmosphere and innovating fusion dining experience with the relaxing view 
overlooking the sea and beaches, (Revolution Ordering, 2025).

It will be an experience to remember and look back on for tourists and locals who 
love to dine in with a great view. 

The uniqueness of this business will be the fusion of both Indian dinning, 
and baguettes and wraps with traditional fillings and ingredients in them, also 
focusing on health and dietary requirements.

E.g. low calory diet, gluten free, sugar free, vegan etc.

It will be for those who enjoy the picturesque views or just want to sit outside on 
the bench opposite the seafront. 



Marketing

• Engaging website, (Donaldson, 2022).

• Social media platforms e.g. Facebook, 
Tik Tok and Instagram

• Local food bloggers

• Influencers

Image, (Freepik, 2025).



Finances
We are seeking an investment of £80,000 to set up and start the Spice of India business.

The start up and expenditure expenses in the first year will total to £195,449.20

This amount will include:

£52,969.20 cash in saving that is ready to use, 

£17,000 annual loan repayments, (loan, £51,000 over 3 years)

The income for the year will be £250,000.

The business will make an impressive £54,550.80 in profit after paying all the expenditure and 
with the profit, most of the pitch amount will be paid, (Collard, 2022).



Grand total of 
£54,550.80 first 

year profit

£54,550.8 profit would be made after 
expenses, including paying off most 
of the £80,000 pitch amount.

The 2nd year profit would have paid 
off the remaining of the £80,000 
other

However, with marketing and 
advertising all over social media, 
and through keeping websites 
exciting and fresh with promotions 
and offers we would like to continue 
to increase business, so the profit 
would be higher than the basic 
profit figure here.

Image, (man, 2016).
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