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Due to a huge amount of complaints in the last years, Corporate Social Responsibility is rapidly becoming important for businesses in today’s world. Due to the increasing concern of the majority of the public on issues like climate change and social inequality, the implementation of Corporate Social Responsibility policy in business has become crucial for it to survive. Thus, the following essay aims to provide a brief overview of corporate social responsibility and its impact on the tourism and hospitality industry. This will be followed by extending the effect of good sustainable practices on the industry.

[bookmark: _c6n2ju55lm4i]Main body 
Corporate Social Responsibility is a management notion which describes the company’s contribution to the well-being of society and communities with the help of environmental and social measures (Unido.org, 2023). This notion also plays a crucial role for organisations to attract more customers and the target audience. The implementation of CSR activities in organisations is increasingly becoming a significant factor. The majority of consumers, employees and stakeholders prioritise CSR when choosing a company; this makes CSR important for organisations to maintain their competition in the industry (Business News Daily, 2023). The proper management of CSR within an organisation is beneficial for the long-term success of the company. This results in an increase in the overall appeal from the investors towards the company. 
CSR activities are also important for the ongoing natural crisis in the world. The contribution of a company by properly following the sustainable way to do its operations leads to a heavy contribution in the natural crisis. The hospitality industry is one of the sectors that have had a significant impact on the environmental factors of the country throughout history. Sustainability within the tourism and hospitality industry impacts many aspects of the country which includes the economic, social and environmental impact. The most compelling impacts include the growth in the brand image, increase in revenues and growth in customer loyalty.  
Sustainable practices within the tourism and hospitality industry are the strategies implemented in order to reduce the impact on the environmental aspect of the country. The proper implementation of sound sustainable practices also results in increasing positive effects on society in order to create long-term value for the stakeholders (Molina-Collado et al., 2022). A good sustainable practice in the hospitality industry includes strategies to reduce waste and emissions. As the majority of customers want organisations that follow good sustainable practices, good sustainability practice in the industry results in an increase in the inflow of customers. Aside from the growth in customers, good sustainable practices also result in the industry contributing more to major environmental issues like the climate crisis (Un.org, 2022). The practice of good sustainability in the industry also presumes the resources to be finite and promotes the conservative use of the resources to view the long-term priorities of the industry (Franco et al., 2020). Sustainability within the industry also encourages the ability of the hospitality industry to exist and grow without depleting the natural resources of the country (UKHospitality, 2023). The development of sustainability within the industry helps in supporting the long-term goal with the help of the support of the national and local entities.
Marriott is one of the world’s largest lodging companies founded by J. Willard and Alice Marriott in the year 1927. The company offers a very strong portfolio in the industry with more than 31 brands and approximately 8,500 properties around 138 countries (Marriott.com, 2023). Marriott being one of the leaders in the hospitality industry makes the proper management of CSR within the company a very crucial factor. The key goal of CSR activities includes strategies and ways to do business in a sustainable way without hampering the quality of service and comfort of the customers. One of the compelling factors of Marriott’s CSR activities is the implementation of ‘’nurturing the world’’ (csr-marriott, 2019). Marriott mainly focuses on supporting the sustainable development of backwards or emerging communities. The company invest in supporting the financial needs of the children and stopping the depletion of natural resources in the region. Marriott also delivers aid and support for the community in times of natural crisis or disaster. One of the core values within the CSR activities of Marriott is “Serve Our World”. With the help of volunteers, fundraising and donations, the hotel heavily contributes to the communities in order to make a meaningful impact on the world. Marriott plans to contribute more than 15 million in volunteer service to support the priorities of the company and its engagement strategy by the end of 2025 (Marriott International, 2019). The hotel also plans for 80% of hotels to participate majorly in the activities of community service.
Sustainability in responsible operations is also one of the important CSR activities followed by Marriott. The hotel focuses on minimising its environmental footprint by reducing energy and water consumption. The reduction of waste and carbon emissions by Marriott also results in the increased use of renewable energy. The hotel follows the latest technologies for planning, implementing and tracking the ways to operate responsibly in the ongoing climate crisis (csr-marriott, 2019). Empowerment through opportunities is also the key factor that comes under the CSR activities of Marriott. The hotel focuses on partnering up with nonprofits organisations in order to ensure a good environment in the workplace. This also results in an increase in the opportunities for the business including the supply chain, diversity and gender equality in the workplace. As of 2022, Marriott has invested more than 23 million in programs that offer the development of hospitality skills among the youth. Marriott also plans to invest approximately 35 million in order to grow and deepen the programs in order to help the youths develop and hone their skills (csr-marriott, 2019). Upholding human rights is also a key CSR activity followed by Marriott. As the hotel is one of the leaders in the travel and hospitality industry, Marriott implements partnerships with non-profit organisations in order to implement training and advocacy. This leads to the hotel contributing significantly to the fight to uphold human rights among the people.
Marriott is the leading hospitality company which is fully dedicated to contributing excellent customer service to the clients. The company also provide growth opportunities for its associates and produces good return for the investors. Marriott also comes up with various ideas and strategies in order to improve the brand image of the company. The proper implementation of good CSR activities has been one of the major factors that led to the growth and development of Marriott. One of the major CSR activities followed by Marriott is nurturing the world. The majority of customers want to deal with a company that has a good brand image with proper implementation of CSR activities. The adaptation of nurturing the world led to the hotel building a positive brand image, attracting more customers and increasing the company’s overall revenue. 
Marriott also implements sustainability in its regular operations which results in a reduction of waste and carbon emissions. This results in the hotel improving its organisational competitiveness and also solving the major climate issues in the world. Marriott also follows empowerment through opportunities in its CSR activities. This factor heavily contributes to the employment of the country. Marriott partners up with various non-profit organisations in order to provide training on hospitality skills for the youth, diverse cultures and women.
The circular economy can be defined as a structure where the materials of an organisation become regenerated and reused. This type of structure in an organisation is in use in circulation with the help of processes like reusing, remanufacturing, recycling and composting. The implementation of a circular economy in an organisation helps in tackling climate change and other global challenges, like the reduction of waste and pollution. A circular economy has three main principles, which include the elimination of waste and pollution, circulation of products and materials, and regeneration of nature. One of the main factors in the CSR policy of Marriott is nurturing the world.  This activity includes the reduction of waste and carbon emissions produced by the hotel which is directly linked with the circular economy. Marriott follows sustainable methods in its regular operations which results in the company seeing a decrease in its waste and overall pollution. 
The hotel also invests in various non-profit organisations in order to contribute to the ongoing climate crisis. The various uses of advanced technological machinery in the operations of hotels also result in a massive decrease in carbon emissions and air pollution. Marriott also follows food donation camps which help in reducing waste as well as contributing to society. The excess amount of materials from the hotel is usually donated to people in need which helps society resulting in the decrease of waste from the hotel. This factor is directly interrelated with the main principle of a circular economy which is the circulation of products. Marriott also implements volunteer service in its CSR activity. The hotel contributes more than 15 million to the volunteer service of the country that works in order to accelerate the process of regenerating nature. The regeneration of nature is also the main principle of the circular economy which results in a direct link with the CSR policy of Marriott.
The triple bottom line is a framework within sustainability that evaluates the success of the business in three main areas profit, people and the planet (Dixon, 2020). Profit includes the company’s overall growth in the revenue of the company. Marriott is significantly focused on adopting more CSR practices which heavily affected the revenue. The overall profit for the hotel in the year 2022 was approximately £3 billion British pounds which is a huge increase from the year 2021. People include the overall impact of an organisation on society which includes employees, suppliers and the youth. Marriott follows empowerment through opportunities in its CSR activities. The hotel has invested more than 23 million in the nonprofits organisation in order to provide knowledge of hospitality skills. The hotel provides knowledge to people from diverse cultures, genders, and youth and also provides opportunities to work as a part of the company (Marriott, 2023). Planet of the triple bottom line includes the impact of the organisation on the environment and its effort to do its regular operations in a sustainable way. Marriott’s CSR activity includes nurturing the world which follows the proper sustainable way for its regular operations. The hotel focuses on reducing its environmental footprint by reducing the waste and pollution produced by the hotel. Marriott also uses innovative technologies for its machinery which results in the hotel producing significantly lesser carbon emissions in the country.


The pillars of sustainability are divided into four main pillars environmental, social and economic pillar. The environmental pillar focuses on the organisation’s impact on the environment of the country. One of Marriott’s main CSR activities includes nurturing the world. The hotel focuses on a sustainable way of doing its regular operations which results in the reduction of waste and carbon emissions. This factor leads to the hotel majorly contributing to the climate crisis increasing the brand reputation. The other pillar of sustainability includes the social pillar. This pillar includes the impact of an organisation on the society or the local community of the region. Marriott contributes significantly to the financial needs of thriving children and people of the local community by providing food and knowledge. The hotel also hugely supports the local communities in times of natural disaster or crisis. The other pillar of sustainability is the economic pillar which focuses on the organisation’s financial strategies. Marriott focuses on strategies that economically help to create an advantage over its competitors in the industry. The adoption of proper CSR activities in Marriot significantly helped in increasing the inflow of tourists leading to an increase in the profit margin of the hotel.



[bookmark: _s4ca6mhe40x9]Conclusion 
Sustainability is one of the crucial factors that results in the overall success of the business. A company with good CSR practices results in gaining more customers which directly leads to an increase in revenue. The above essay carefully evaluated the impact of sustainability on the tourism and hospitality industry. One of the key findings is the importance of CSR practices in an organisation. As the majority of the customers prioritise CSR when choosing the company, the implementation of CSR is important in order to gain or attract customers. The essay also analysed the CSR activities followed by Marriott and the reasons behind them. One of the key findings includes the sustainability of the regular operations of Marriott. This factor majorly decreased the waste and carbon emissions of the hotel.
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