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A Comparison of the Marketing Methods of Two Multinational Hotel Chains

Introduction
	The two brands that have been chosen to be compared on how they conduct their marketing strategies, segmentation, etc. are Marriot Hotel and Best Western Hotels. Here will be shown how these hotel chains market their rooms and their brands, through digital marketing and traditional marketing. Also, how they market depends on the generation of the client, how social media attracts and interacts with their clientele.  Moreover, see how these two world known brands have coped with covid-19 during the pandemic, and it has affected their business, as well as how they had to re-invent marketing strategies to entice clients back into their hotels. Finally, show how these two hotel chains are environment friendly or have a green message to save our planet, and if they have any ideas or proposals in their hotels to be environment friendly.
Marriot International 
Marriot International has over 30 brands to accommodate all types of customers worldwide. According to Kotler (2013), marketing is managing profitable working relationships. Also, creating value for the customers and getting value in return. Marriot hotels use social media as a marketing tool to attract younger generations of clients and do quite well. The appearance of Airbnb has taken most hotels by surprise and they must adapt to attract millennials. Marriot knows that 80% of this crowd uses social media, so they created content in snapshot with influencers and called these videos “snapisodes” to promote the Moxy hotel. The Moxy hotel is a place where young people gather, party, and have a good time (Moxy, 2018). This idea was very clever because millennials love to share content with their friends and family. This also creates brand awareness and created a loyal fan base (socialtables, n.d).  Marriot hotels also cater to the upper class client, some of its hotels are The Ritz-Carlton, St. Regis, JW Marriot. These hotels deliver class and second to none services to their clients (Marriot, n.d). Marriot also has a choice of mid-level hotel brands, some of them are, Courtyard hotels, Four Points by Sheraton, Springhill Suites, Protea Hotels, and Fairfield Inn & Suites. These hotels cater to travellers that want a good rest and a good meal at a decent price. Last but not least, Marriot also cares for the family and longer stays. The following hotels fit these criteria, Marriot Executive Apartments, Residence Inn, and TownePlace Suites (Marriott n.d). We can clearly see that Marriot International is a luxury brand that covers basically the upper middle class and high class clients worldwide. 
Market segmentation is a great way to convey the right message to your client and drive the potential client to make that purchase. The most basic segmentations are, demographic which includes, sex, age, etc. psychographic segmentation includes hobbies, values, lifestyle, etc. geographic segmentation is the customer’s location, and behavioural segmentation relates to clients purchasing habits, spending habits, loyalty to the brand, etc. market segmentation is a great way to find out who your customer is, their income, sex, etc. this is the ways hotel companies find out their clients’ needs, they must adapt or be taken by the competition. In addition, segmentation lets companies know if there is a niche market to take care of (Thomas, 2021).
The best way to attract clients is through digital marketing (social media) and traditional marketing. Nowadays, Marriot International is moving from traditional marketing which is radio, magazines, TV, billboards, etc. to online and social media. Social media campaigns are more effective than traditional marketing because they can get and give feedback to clients or potential clients in real time, something that is unthinkable with traditional advertising. Marriot International has launched a platform named M live which helps clients with their pain points and questions they may have regarding nightlife or any activities in a city they’ll visit (Shastri, n.d).
Marriot International has been going green for a few years now, their hotels are recycling 75% of the waste produced. Also, they are saving 7.5 million gallons of water a year because they are using “room-ready” towels that eliminate the initial wash. They have installed motion sensors so that, if no one is around the lights are off. Marriot hotels are going green with electric vehicles in some of their hotels and have chargers to allow clients to charge their electric vehicles while staying at the hotel (UKEssays, 2018).
Marriot International like most hotels if not all had to adapt to now COVID-19 cleaning standards to avoid this disease to spread among clients. Some of these hotels are using electrostatic spraying technology, high quality disinfectants to stop the virus spread.  These hotels have raised their standards in the cleanliness of surfaces, as well as, food safety to protect customers (Kim, 2020).

Best Western 
Best Western is part of the BWH Hotel Group℠  has 18 brands that are divided into three categories, the first one is WorldHotels Collection that serves both business and leisure travellers, which have a high income, and serves the upper scale segment of the group.  The second one is Best Western hotel & resorts, these hotels serve the mid to upper scale client, and the third one is Sure Stay Hotel Group, which is mainly for travellers at an affordable price, these hotels are considered premium economy hotels (BWH, n.d). Marketing is a way a company sells and promotes products to its consumers. This concept leads us to the 4 Ps in marketing which are: product, price, place, and promotion, it is called the market mix (Twin, 2020). Best Western promotes the Glo and Vib hotels to the younger generations in the 20’s to 40’s crowd, these hotels belong to the Hotels and resort group, and target the upper scale client. These hotels are bright, modern, have great spa areas, are innovative, and give the client a sense of being chic and fit, and modern (Bestwestern, n.d). The market segmentation in Best Western ranges from economic to mid-scale to luxury. Best Western, have a wide range of budgets to accommodate the upper scale and economic clients. All of their hotel brands are classified into key tiers. One of the ways Best Western attracts new and regular customers is by having a rewards loyalty program, clients can redeem these points and pay less for their stay, another advantage to being in the loyalty program is that these points do not expire (Au, 2021).
Best Western has made a deal with IBM Watson Advertising to use AI (Artificial Intelligence) to tailor the best options for its clients in their upcoming holidays. A series of questions are asked and answered, then AI will give the client the best option possible. Clients can also take a 360-degree tour of a Best Western hotel, this is a great feature so clients can have a “feeling” of being at the hotel. This is a great way for clients to get acquainted with the hotel amenities, and see what each Best Western has to offer (Hertzfeld, 2018).
Best Western also has a green message and has taken a few measures to save the planet. One of the measures is to give guests extra reward points if the room is not cleaned during their stay. This applies if guests stay over two nights, avoiding the use of chemicals to clean rooms is a way to save the planet. Other measurements are continuous monitoring of water consumption, recycling rubbish, attention to energy efficacy and promoting eco-friendly behaviours (Best Western, n.d).
Best Western has taken COVID-19 seriously and has put in place several procedures to keep guests and employees safe. Check-in and check-out can be done remotely, all keys are sanitised, Plexiglas is in place to avoid the virus, and extra cleaning measures are taken not only in the lobby area but throughout the hotel. Rooms will be deep cleaned after each guest leaves (Best Western, n.d).


Conclusion
Both Marriot International Hotels and West Western Hotels have a great system of marketing and segmenting their clients. Both chains are very savvy and know their customer fan base. The irruption of Airbnb has these hotels chains improving all the time, Marriot International caters to the young crowd with Moxy hotels and Best Western with Glo and Vib hotels, these hotels are different from the traditional ones and offer a different need for this segment of the population (niche). Hotels have to be very interactive with their clients and give them what they want otherwise, they will lose them to the competition. Also, both hotel branches are committed to reducing waste and keeping the planet green. Last, both branches have taken extra measures to combat COVID-19 and protect guests as well as employees.
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