In this assignment I would like to analyse the importance of marketing information system, its effectiveness within the hospitality and tourism industry as a tool for marketing. marketing is a process of understanding and satisfaction the needs of customers and what they need
 Marketing is Market research with a view to supply and search for goods. Marketing involves different disciplines such as sales, PR, pricing, packaging and distribution. Marketing components are Interacting and Interacting Subsystems Forming the Marketing Information System. 
it is very important to have a system of marketing research.  This system could be Systematic planning, collection, analysis and provision of data and conclusions that relate to a specific brand. the situation faced by the company.
“Marketing is the activity, set of institutions, and processes for creating, communicating, delivering, and exchanging offerings that have value for customers, clients, partners, and society at large.
Hospitality is a larger part of the overall tourist structure in a country” (American Marketing Association 
-Hotel Marketing system
The costumer is at the centre of the hotel’s marketing system. The hotel owes its existence to it and the satisfaction of its needs is the main purpose of the company.  For this purpose, the hotel's marketing manager needs to know the consumer behaviour of his current and potential guests.  For impact on customers, the hotel uses four tools: product, price, distribution and communication, which in their totality form the tools of the marketing mix.  The use of mix tools takes place in the marketing process, including collection and analysis
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First, I will analyse marketing information system in Marketing.
Marketing information system for  Marketing
the marketing information system is a management system designed to support   marketing decision-making. the marketing system includes different approaches in order to make the right decisions and create advantages over competitors.
Hotel Ritz has developed a good concept, with a good atmosphere, quality service and good food.

big companies have research departments, but small companies usually use  marketing research firms

According to Kasper, H (1999) In practical terms, the hotels marketing manager must take strategic decisions in 8 directions.

-product elements-everything that is available on the market for the purpose of acquiring, using and consuming target consumers to meet their particular needs.
Distribution channels- The total of subjects through which the hotel product passes until it reaches the end user.

Processes- series of actions at the most often involving steps that must occur in a certain sequence to satisfy the costumer (hotel reception, accommodation ,registration, service, sending and others)

Creation and distribution of product- the costumers require the construction and implementation of efficient processes. The processes describe the method in which companies operate in the hospitality industry. 

Productivity and quality-Productivity shows how effective the funds used for service are becoming results that add value to customers. Quality reflects the extent to which service satisfies costumers by answering of their needs and exception.

People-Costumers and employees who are committed to implementing the services. Many services depend on direct interaction between customers and employees.

Marketing communication- include any activity that involves familiarizing potential users and the public with the company or the products / brands offered by it to the market, constructing a favourable image of them and supporting sales.

Material environment-
all tangible elements that create a sense of service quality.  Building’s interior, furniture, equipment, staff, promotional materials and others represent the tangible evidence for quality of service of the hotel.
Price- she is also an important and often a major factor in the choice of hotel accommodation by tourists and is the main tool for positioning the product.  Therefore, proper hotel price management is essential to its competitiveness. Hotel Managers strive to reduce all costs that customers can make in connection with buying it the use of hotel product including additional financial costs, time, physical effort (for example, eliminating any additional charges
 The next step of my task is to analyse marketing information system in the hospitality industry and chose to use Hotel Ritz for example. 

-Gathering information
Marketing information system is a  “system in which marketing data is formally gathered, stored, analysed  and distributed  to managers in accordance with their informational needs on a regular bases ” (Kotler and  Keller, 2006).  According to the author, any information about  the costumers and their needs  are gathering, well analysed  in order for their needs to be covered.
The key to successful marketing research is the systematic approach to collecting and analysing data. The research project should follow the steps:
1. Defining the problem of researching and identifying the objectives of the study
2. Identify sources of information to achieve the goals
3. Collecting relevant information from primary or secondary sources
4. Analysing, interpreting and presenting the results
any information that is gathering   will be used to develop a successful marketing strategy. Once we develop this strategy, we can sell properties, services, ideas, information. The hotel industry is very variable, but the right strategy can maintain a level
Hotel Ritz is a chain of American luxury hotels. 
As every chain of hotels and hotel Ritz are trying to attract as many costumers as possible. hotel Ritz uses an information gathering system that monitors guests and their preferences as well as the people who supply multiple services at the hotel
they strive to achieve their goals. from the beginning, they follow the established marketing plan. their strategies have helped them in growth. the basis of Ritz marketing strategy is their brand. The brand image is the most important factor. the hotel empowers the  employees because when employees do their job well and are happy with it, then customers will be happy.
Marketing information system for communication

 Marketing information system for communication are channel, fund, database, and technology exchange technologies for the organization and its current and potential customers, clients, partners, employees, and the public. MK takes place on the elements of a promoter. mix: advertising, sales promotion, direct marketing, public relations and personal sales, but before that, it must win the client, be stimulated to buy the product or pay for it, be convinced of their advantages and get acquainted with them.
Communication in marketing means to inform customers of the value of the product or service. Sometimes communication means simple to notify customers about the location of the service or product
Conclusion
Gathering information is most important to success. Most importantly, because we gather information to meet the needs of our clients, we can improve the services we offer. Hotel Ritz aims to be loyal to customers and employees. 
Each company must have a good marketing strategy because the decisions we make can create prerequisites for more sales and lead to brand expansion. Hotel Ritz has good management and marketing
[bookmark: _GoBack]
References 
”American Marketing Association, “Definition of Marketing,” http://www.marketingpower.com/AboutAMA/Pages/DefinitionofMarketing.aspx?sq=definition+of+marketing. Retrivied 23 July 2019

Kotler, P. and Keller, K. (2006) Marketing Management. 12th Edition, Prentice Hall, Upper Saddle River.

Kasper, H., W. DeVries, P. van Helsdingen (1999) Services marketing management: An international perspective. Chichester: John Wiley & Sons




2

