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Sustainability is not a new idea, but it has been getting increased attention over the past few years. Many business leaders in the twenty-first century believe that the most crucial aspect in evaluating how successful a firm is sustainability. The hospitality industry is swiftly emerging as one of the public and commercial sectors that places a strong emphasis on sustainability and social responsibility. The term "sustainable development" refers to a process whose aim is to ensure a more sustainable future. JONES, P (2014).
To put sustainability in its most basic form, it is the capacity of natural ecosystems to continue to be able to support life and to supply sufficient resources to meet the demands of both the current generation and the generations to come (Leena N. Fukey, Surya S. Issac, 2014). It is abundantly clear that the hospitality business exerts a far higher demand on the environment and the natural resources it possesses. Unspoiled landscapes, sandy beaches, azure oceans, glaciers, waterfalls, coral reefs, and pure air are all essential to the sector's success. As fantastic tourist attractions, these natural features are a boon to the industry. Increased CEOs are incorporating environmental initiatives into their overall business plans. Many reasons help to explain this pattern. These include the proliferation of laws and regulations addressing environmental and social issues; worries about the depletion of essential natural resources; heightened awareness among shareholders of the importance of ethically sound corporate investments; and extensive media coverage of the actions of anti-corporate and anti-capitalist pressure groups. Bowen, D. (2003). To get an edge in the market, strengthen their brand, and set themselves apart from rivals, an increasing number of major corporations are emphasising and demonstrating their dedication to sustainability and sustainable development in public.
The sector is quickly adapting and becoming "green." Policies and processes have been designed to recycle, reuse water, prevent waste, minimal uses of plastic, minimise energy consumption, and reduce carbon footprints. 
Green House Hotel in Bournemouth's mission is "to treat guests without destroying anything else" 
Since the 1990s, when economic conditions began to fluctuate and a greater emphasis was placed on providing excellent service to guests, the hotel business has actively pursued and adopted numerous environmentally friendly techniques. In addition to the benefits, a growing number of hotels are implementing CSR strategies. All of this, in their eyes, is necessary and right. M. Brown. (1996)
In 2008, the Intercontinental Hotel Group opened the world's first eco-friendly hotel. The hotel was the first of its kind to be completely eco-friendly. Non-perishable food was donated to local charity, solar panels were installed on roofs, rainwater was collected and used for toilets, wind power was used to power the hotel, windows were created from recycled glass, and all furniture and fixtures were made from recycled materials InterContinental Hotels Group (2012). In addition, IHG was the first hotel chain to create "green" rules for hotels in 1991, as stated by IHG's David Jerome. IHG's solar powered "innovation hotel" also featured innovative methods for reducing energy use and reusing water. However, sustainability entails significantly more than environmental management; it also includes economic and social development. As part of the sustainability strategy, social concerns such as inclusivity, promoting work-life balance, enhancing employee health and well-being, procuring materials locally, and fostering entrepreneurship are incorporated.
Hotel owners are encouraged to separate food waste alongside other social and environmental measures. Several hotels provide green meeting and conference solutions, from zero waste to carbon offsetting to compostable and ecological items. consist of ecotours of the neighbourhood, organic meals prepared with local ingredients, and a dining experience that eliminates waste by serving food and drink in recyclable items like China and linen napkins. Fairmont Eco-Meet was the first and most successful green meetings programme for a hotel chain. Hotels can buy in bulk to reduce packing and use more eco-friendly products (Leena N. Fukey, Surya S. Issac, 2014).
Social responsibility is a new focus for every business, sector, company, department, and employee. CSR unites employees for the common good. Hotels have varying CSR duties. Accor's Earth Guest Policy emphasises child protection, local development, battling epidemics, and food.
Not only is sustainability linked with prosperity, but it is also synonymous with sound financial judgement. According to research, an increasing number of consumers are willing to provide sustainable businesses with positive feedback by purchasing the goods and services these companies offer. Numerous states and international organisations (such as the EU) are among those that provide tax breaks and other types of financial incentives to encourage people to support this cause. Additionally, there is evidence to support the notion that workers who take more pride in their work are more engaged in it and create higher-quality work. The experience that a guest has throughout their stay is, without a doubt, the most important aspect of hospitality; yet it is necessary at this time for this aspect to be built in sustainable thinking.
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