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As the world moves towards innovative and modern technologies, hotel businesses have adapted numerous strategies in order to outsmart competition and acquire new customer bases across the globe (Yung, 2019). Raffles hotels and resorts is one of the world's largest hotel chains, operating in more than seventeen locations. According to the company's STP study, it must be more focused on luxury consumer segments around the world. The organization's offerings target the upper social groups. As the expansion of the sector is a continuing process, however, the competition among the industry's participants is fierce. Therefore, corporations like Raffles hotels and resorts must employ distinctive marketing methods to distinguish themselves from the competitors (Henderson, 2001).
[bookmark: _Toc119517507]Marketing Campaign for Raffles Udaipur
One of the most beneficial locations for growing customer bases is the Raffles Udaipur, which offers luxurious accommodations. Travelers from all over the world come to India to experience the country's cultural heritage, as well as its old buildings and beautiful lakes. Raffles Udaipur has the ability to establish a virtual platform that is integrated with its website. This will enable the hotel to offer guests the opportunity to virtually experience the heritage, which will in turn increase brand recognition and the level of exclusivity associated with the hotel's offerings. By logging into the website, visitors will have the opportunity to virtually experience the diverse heritages and investigate the topics covered by augmented reality (Zsamoczky, 2018). Not only will this one-of-a-kind event grab the interest of customers, but it will also place a company within the international community. There is a dearth of relevant information and experiences on the websites of nations that have a big tourist population. One example of such a nation is India. As a result, this marketing strategy that gives a virtual experience will attract people to visit the location. The marketing strategy is crafted to appeal to enthusiasts who are interested in having an experience that is unique to them (Osei, 2020).
[bookmark: _Toc119517508]Marketing Mix Analysis
The marketing mix is a business tool that describes its strategy from every angle to compete in the market and helps to establish its position and strengths in the present climate. Product, pricing, location, and promotion are the components of the marketing mix (Goi, 2009). The product in the proposed new marketing strategy for raffles hotels and resorts is the augmented reality-based experience based on the Raffles Udaipur to deliver a unique experience. Customers can navigate to the new marketing campaign on the websites of Raffle hotels and resorts as well as through integration with third-party hospitality companies. More than 17,91 million tourists visited India in 2019 to explore the local culture, according to available data (Statista, 2020). The new marketing effort does not impact the price positioning, but it does help to enhance customer awareness in order to acquire more clients for the organization. And lastly, the unique experiential platform will be promoted via social media, third-party hospitality organizations, and search engine optimization in order to appeal to various customer categories (Constantinidies, 2006).
[bookmark: _Toc119517509]SWOT Analysis
Prior to launching new marketing efforts, the examination of microenvironmental aspects is essential. It discloses the program's vulnerabilities and countermeasures. Without a SWOT analysis defining the present internal and external position of the organization, it is impossible to comprehend the company's weaknesses (Gurl, 2017). The SWOT analysis identifies the organization's internal strengths and weaknesses, as well as its external opportunities and dangers. Raffles hotels and resorts are well-known over the world, and its devoted customer base is its greatest asset in navigating global customers to its marketing plan. People's short attention span in the era of pervasive advertising can be characterized as one of the strategy's most significant drawbacks. People shun campaigns that require an excessive amount of time. Navigating between multiple tabs, as well as time consumption and video advertisements, can cause boredom within the unique experience. On the other hand, the prospects for the marketing campaign are enormous, given that people seek unique experiences and that the use of technology in marketing campaigns is a major contributor to the campaign's success, given that it is aimed at the highest level of society. And third, threats are something that may be anticipated well in advance, given that rivals will attempt to imitate concepts that provide for maximum visibility. Such campaigns have already been implemented in other industries, but competitors can readily steal the concept (Reihanian, 2012).
[bookmark: _Toc119517510]PESTLE Analysis
The importance of the micro and macro environmental elements is equivalent. Even though it does not directly affect the organization from the inside, it has a significant impact on the company's decisions. The PESTLE study reveals that political decision, economic situation, technological factors, environmental factors, social factors, and legal variables all have the ability to affect a given issue ( Perera, 2017). In terms of political considerations, societal factors, and technology choices, the new marketing for Raffles hotels and resorts sends encouraging signals. The government demonstrates complete flexibility in the hospitality industry, even for worldwide players. In addition, the organization's contribution promotes the Indian heritage to the world population, which is valued by all social strata. Lastly, the use of contemporary technology and the alignment of strategy with more inventive ideas contribute to the organization's industry dominance. In contrast, the economic situation of India and other nations is still in the recovery phase as of the conclusion of Covid-19. The environmental aspect is criticized since the approach would direct many clients to a country whose environmental sustainability will be compromised. In addition, the legal aspects of the human act and work ethics have yet to be effectively addressed in the business (Zalengera, 2014).
[bookmark: _Toc119517511]Value Proposition Through Digital Marketing
The purpose of the entire marketing effort is to virtually offer local and international customers a one-of-a-kind experience that is representative of the many cultural traditions and rich historical background of India. Every customer and consumer of Raffles Hotels and Resorts will be encouraged to try out new places and activities as a result of this marketing campaign. It will deepen their comprehension as well as their knowledge of the diverse cultural traditions found around the world. The campaign as a whole is particularly interesting due to the fact that the augmented reality is built entirely on the simulation. A participant has complete freedom to investigate any platform that may improve the level of involvement in the activity (Payne, 2017). The virtual experience will be much more appealing to people than simply watching a video of it. Utilizing modern strategies like social networking, search engine optimization, and the integration of third-party websites will assure a high success rate. The most important tactic for this situation is digital marketing. By integrating third-party websites, customers will be directed to the Raffles website, where they will be able to obtain access to the experience and immediately book rooms at the hotel. The same is true for the other channels, such as the communities on social media, which will educate people about the new campaign or at the very least allow them to experience it.

[bookmark: _Toc119517512]Conclusion
In conclusion, it can be stated that global rivalry is developing at a rapid rate, with new competitors joining the market and old firms adopting new techniques to differentiate themselves from the competition. The Raffles hotels and resorts are a global hotel chain seeking to expand its consumer base. In order to improve client awareness and interest in navigating to the hotel, it has been suggested that a new virtual reality-based experiential marketing be implemented. The company's macro and micro analyses strongly justify the activation of the campaign. Although the campaign has not yet been launched in this business, it is currently available in other industries. The final item to check is the correct activation of the campaign's genuine value proposition.
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